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turistuli destinaciebis mdgradi ganviTarebis indikatorebis
formirebis axali sistema

XX-XXI saukunis mijnaze turizmis mdgradi ganviTareba iqca ZiriTad koncefciad,
romelic erTmniSvnelovnad gaziarebul iqna msoflio sazogadoebis mier.aRniSnuli
koncefciis CamoyalibebaSi didi wvlili miuZRvis gaeros msoflio forumebis: rio de
Janeiros (1992) [1], iohanesburgis (2002) [2] da kopenhagenis (2009) [3] yrilobebze gamarTul
msjelobebs da maT safuZvelze miRebul gadawyvetilebebs. problemis prioritetuloba
ganapiroba sazogadoebis winaSe arsebulma ekologiurma safrTxeebma, bunebrivi resursebis
degradaciam da amowurvam, axali tipis teqnologiurma procesebma da garemos dabinZurebis
xarisxis zrdam.

msoflioSi dRemde aqtiurad mimdinareobs muSaoba mdgradi ganviTarebis
indikatorebisa da kriteriumebis dasadgenad. am sakiTxze muSaoben gaero, msoflio banki,
ekonomikuri ganviTarebisa da TanamSromlobis qveynebis organizacia, evrokomisia da a.S.

mdgradi ganviTarebis indikatorebis meSveobiT xdeba misi raodenobrivi da
Sinaarsobrivi mdgomareobis Sefaseba, miRwevebis aRricxva, mdgradobis umniSvnelovanesi
aspeqtebis gansazRvra da dazusteba. am Temaze arsebuli publikaciebis zedapiruli
mimoxilvac ki naTelyofs im mosazrebas, rom msoflioSi ukve arsebobs mniSvnelovani
kvlevebi, winadadebi da rekomendaciebi sxvadasxva donisa da maStabis indikatorebis
SerCevis meTodologiis Sesaxeb: saerTaSoriso (globaluri); regionuli; erovnuli;
lokaluri (adgilobrivi); dargobrivi da calkeuli turistuli destinaciebis garSemo.

ZiriTadad gavrcelebulia indikatorebis SerCevis ori sistema: erTni upiratesobas
aniWeben iseT meTodologias, romelic efuZneba mdgradi ganviTarebis maxasiaTebeli iseTi
qvesistemebis kvlevas, rogoricaa - ekonomikuri, ekologiuri, socialuri da
institucionaluri qvesistemebi. am meTodis gamoyenebisas mimarTaven struqturas:
„Tema/problema - indikatori“, an struqturas „miznebi-amocanebi-indikatorebi“, an
struqturas „Tema-qveTema-indikatori“ da sxv.

meore midgoma efuZneba agregaluri (integraluri) indikatorebis gamoyenebas,
romelTa meSveobiTac SesaZlebelia socialur-ekonomikuri ganviTarebis mdgradobis
Sefaseba. am sistemis gamoyenebisas rogorc ukve aRiniSna upiratesobas aniWeben
agregirebuli (integraluri) indikatorebis gamoyenebas. erTi konkretuli maCveneblis
mixedviT mTeli procesis Sefasebas, mag. mocemul teritoriaze ekologiuri mdgomareobis
mixedviT mTeli teritoriis mdgradobis Sefasebas. praqtikaSi xSirad iyeneben sam
indikators: dagroveba, adamianuri resursebis ganviTareba da bunebrivi kapitali.

problemis kvlevaSi mniSvnelovani wvlili Seitanes evrokavSiris organizaciebma.
gamsakuTrebiT mniSvnelovania am mxriv evropis garemos dacvis saagentos gaweuli
saqmianoba. saagentos mier 2003 wels gansazRvrul iqna ZiriTadi indikatorebis nusxa,
romelic 354 indikators moicavs. (igulisxmeba ZiriTadi da sub indikatorebi). mkvlevarTa
mier 224 miCneulia ZiriTad indikatorad, rac niSnavs imas, rom erT problemaze saSualod
modis 15 indikatori. maTgan 206 aRebulia kargad ganviTarebuli sferoebidan, xolo 148

SedarebiT naklebad ganviTarebuli sferoebidan.
garemosdacviTi problemebis aRweriloba modelSi: mamoZravebeli Zalebi-datvirTva-

mdgomareoba-zegavlena-reagireba (DPSIR) moiTxovs TiToeuli blokidan 10-20 indikators.
wylis indikatorebi, misi nakadebis narCenebi da masalebi moicavs Semdeg problemebs:
mxolod wylis - raodenobas, organul da sakveb dabinZurebebs, saSiS nivTierebebs. amitom
am nawilSi indikatorTa raodenoba saSualoze metia. 224 ZiriTadi indikatori moicavs 130

sub indikators. aseve calcalke ganixileba niadagi da haeri. [4]
gaeros msoflio turizmis organizaciam (mto) SeimuSava turizmis mdgradi

ganviTarebis sabaziso sakiTxebi da indikatorebi, romelic Tormet punqts moicavs.
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qvemoTmoyvanil cxrilSi gaeros mto-s punqtebi cxrilis marjvena nawilSia moqceuli. [5]
Cven SevecadeT maTi xuT qvesistemad dajgufeba, romelic cxrilis marcxena nawilSia.es
mimarTulebebia:

sur. # 1 gaeris-mtos mdgradi ganviTarebis indikatorTa sistematizacia
1. adgilobrivi
mosaxleobis
kmayofilebis xarisxis
kvleva

adgilobrivTa kmayofileba turizmiT
• adgilobrivTa turizmiT kmayofilebis done (kiTxvari)

turizmiT kmayofilebis mdgradoba
• vizitorebiT kmayofilebis done (kiTxvarze dafuZnebuli)
• xarisxis da fasis Tanafardobis aRqma (kiTxvarze
dafuZnebuli)
• dabrunebul turistTa procenti

2. Tanafardoba
vizitorTa
raodenobasa da
adgilobrivi
mosaxleobis
raodenobas Soris

turizmis efeqti adgilobriv sazogadoebaSi/TemSi
• Tanafardoba turistebis raodenobasa da adgilobrivi
mosaxleobis raodenobas Soris (saSualod da pikis
periodSi/dRe)
• procentuli raodenoba im mosaxleobisa, visac miaCnia, rom
maT turizmi daexmara momsaxurebis, an infrastruqturis axali
formebis SemoRebaSi. (kiTxvarze dafuZnebuli)
• sazogadoebisaTvis xelmisawvdomi socialuri momsaxurebis
raodenoba da moculoba (turizmiT ganpirobebuli procenti)

3. teritoriebis dacva
da daculi
teritoriebis
ganviTareba

turizmis sezonuroba
• turistTa nakadebi yovelTviaurad, an kvartalSi (ganawileba
mTeli wlis ganmavlobaSi)
• licenzirebuli (oficialuri) ganTavsebis saSualebeis
datvirTvis maCveneblebi TveSi (pikis periodebis Sedareba
dabal sezonTan)da mTliani datvirTvis procenti pikis
kvartalSi an TveSi)
• mTeli wlis ganmavlobaSi biznesis dawesebulebebis gaxsnis
procenti
• turistuli industriis samuSao adgilebis raodenoba da
procenti, romelic mudmivia, an grZeldeba mTeli wlis
ganmavlobaSi (droebiT samuSao adgilebTan SedarebiT)

turizmis ekonomikuri sargebeli
• adgilobrivi mosaxleobis raodenoba (da mamakacebisa da
qalebis Tanafardoba), maT Soris turizmSi dasaqmebulebi
(aseve turizmSi dasaqmebis koeficienti mTlian dasaqmebasTan)
• adgilobriv TemSi turizmidan miRebuli Semosavlebis
procentuli raodenoba mTlian SemosavlebTan

4. turizmis gavleniT
garemos dabinZurebis
Sefaseba

energetikis marTva
• erT sul mosaxleze energiis yvela wyaros moxmareba
(mTlianad da maT Soris turistul seqtorSi - erT sulze
dReSi)
• energodazogvis programebSi monawile kompaniebis procenti,
an maTi vinc iyenebs energiis dazogvis politikas da teqnikas
• ganaxlebadi resursebidan energiis moxmarebis procenti
(destinaciebSi, dawesebulebebSi)

wylis xelmisawvdomoba da konservacia
• wylis gamoyeneba: (moxmarebuli wylis saerTo moculoba da
erTi turistis mier dReSi moxmarebuli litri wyali)
• wylis dazogva (ramdeni procentiT Semcirda, dabrunda an
reciklirebul iqna)
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sasmeli wylis xarisxi
• saerTaSoriso standartebiT vargisad miRebuli sasmeli wylis
turizmis dawesebulebebSi gamoyenebis procenti
• wylismieri daavadebebis gadadebis sixSire: im turistebis
raodenoba/procenti, romlebmac ganacxades yofnis dros
wylismieri daavadebebis gadadebis Sesaxeb

gamwmendi kanalizacia
• mkurnalobis Sedegad Camdinare wylebis procenti (pirveladi,
meoradi, (kanalizaciis marTva) umaRles doneze)
• turizmis dawesebulebebis (an sacxovreblebis) procenti,
romlebic mierTebulni arian gamwmend sistemasTan

myari narCenebis marTva (nagavi)
• dedstinaciis mier warmoebuli narCenebis moculoba (tona)
(TveSi)
• gadamuSavebuli narCenebis moculoba (kubometri) / sul
narCenebis moculobis (kubometri) (gansazRvreT tipebis
mixedviT)

• sazogadoebriv adgilebSi dayrili narCenebis raodenoba
(nagvis raodenoba)

5. teritoriebze
vizitorTa raodenobis
regulireba da
kontroli

ganviTarebis kontroli
• miwaTsargeblobis procesis arseboba, an ganviTarebis gegma,
maT Soris turizmis dagegmva
• kontrols daqvemdebarebuli farTobis procenti (simWidrove,
dizaini, da a.S.)

gamoyenebis intensivobis kontroli
• saerTo turistuli Camosvlebi (mcire raodenobiT,

yovelTviuri, pikis periodebi)
• turistebis raodenoba kvadratul metrze (magaliTad,

plaJebi, atraqcionebi), destinaciis kvadratul kilometrze -

saSualod arasezonze / saSualod pikis periodSi.

turizmis sferosaTvis indikatorebis sistemis formirebaSi aqtiurad CaerTvnen
yofili sabWoTa sivrcis specialistebi. am mimarTebiT aRsaniSnavia ukrainis magaliTi.
ukrainis ekonomikur ganviTarebaSi turizmi mniSvnelovan adgils iWers, TvalsaCinoa
ukrainis integrirebis procesi msoflio turistul industriaSi. turizmis ganviTareba
ukrainaSi ganxilulia iseTi Tanmdevi dargebis gaTvaliswinebiT, rogoricaa transporti,
vaWroba, kavSirgabmuloba, mSenebloba, soflis meurneoba, masobrivi moxmarebis sagnebis
warmoeba.

specialurad turizmis dargobrivi indikatorebis kvleva Caatares ukrainelma
mecnierebma, s. cioxlam da a. miSCenkom. maTi mtkicebiT, turistuli saqmianobis
efeqtianobis maCvenebeli sistemuri midgomis principebis gaTvaliswinebiT unda asaxavdnen
miRebuli saboloo Sedegebis dones. am SemTxvevaSi uzrunvelyofili iqneba indikatorTa
sistemis mTlianoba, romelic iTvaliswinebs sakvlevi obieqtis garemosTan kavSirs.
amitomac xdeba SesaZlebeli SeTavazebul iqnas indikatorebis iseTi sistema, romelic
Seafasebs turizmSi mewarmeobis saqmianobis ganviTarebas Sesabamis doneze. [6]



19

indikatorebis sistemis formireba saWiroa upirveles yovlisa, dargis ganviTarebis
mdgomareobis SefasebisaTvis. miRebuli Sedegebi saSualebas aZlevs mas racionalurad
gamoiyenos resursebi da efeqturad warmarTos saqmianoba, dagegmva da prognozireba.
analizisaTvis SerCeul iqna ukrainis erTerTi umniSvnelovanesi turistuli destinacia -

yirimis avtonomiuri respublika.
samwuxarod, saqarTveloSi am mimarTebiT arc kvlevebi tardeba da arc mecnierebi

iyeneben indikatorebis sistemas. iSviaT gamonakliss warmoadgens saqarTvelos dacul
teritoriebze axali turistuli produqtis danergvis mizniT Catarebuli kvlevebi, sadac
SekumSulad iqna gamoyenebuli mdgradi ganviTarebis kriteriumebu da gaeros mto-s
zemoaRniSnuli indikatorebi. [7]

evropis turizmis indikatorTa (maCvenebelTa) sistema Toolkit gankuTvnilia
specialurad turistuli destinaciebisaTvis. es aris dargis adgilobrivi moTamaSeebis
mier SemuSavebuli da gaformebuli procesi, destinaciis monitoringis, menejmentis da
mdgradi ganviTarebis xelSewyobis mizniT. sistema efuZneba wina iniciativebis
gamocdilebas da gaumjobesebulia evropis sxvadasxva destinaciebSi Catarebuli
ukukavSirze dafuZnebuli savele kvlevebis SedegebiT.

mas gaaCnia sami Semadgeneli: maCveneblTa kompleqti; praqtikuli saxelmZRvanelo
da monacemTa baza. misi gamoyeneba SeiZleba nebismieri konkretuli destinaciis mier
yovelgvari specialuri momzadebisa da gansakuTrebuli swavlebis gareSe. am meTodis
saSualebiT SesaZlebelia destinaciis profilis da samoqmedo arealis dadgena, marTvis
gaumjobeseba da misTvis samomavlo strategiis gansazRvra.

dRevandeli sistema Sedgeba 27 ZiriTadi da 40 damatebiTi, anu sub-
indikatorisagan (fakultaturi indikatorebi). indikatorebis es sistema SeiZleba
gamoyenebul iqnas damoukideblad, an integrirebul iqnas monitoringis arsebul
sistemebTan. sistema aris moqnili, ris gamoc SeiZleba morgebul iqnas rogorc
destinaciis konkretul saWiroebebze, ise dargis moTamaSeTa interesebze, romelTaTvis
relevanturia destinaciis mdgradobis sakiTxebi.

indikatorTa sistemis ZiriTadi principia yvela dainteresebuli mxaris
solidaruli pasuxismgebloba da aqtiorTa CarTva TviTmmarTvelobisa da gadawyvetilebis
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miRebis procesSi. destinaciis efeqturi marTvis mizniT samuSao jgufis mier monacemTa
bazis Segroveba da analizi. [8]
mizezebi destinaciis monitoringisaTvis:

• ukeTesi gadawyvetilebis miRebis safuZveli
• riskebis efeqturi marTva
• prioritetebis gansazRvra
• benCmarkingi (Sedegebis Sedareba)
• adgilobrivi mosaxleobis monawileobis gaumjobeseba da dargis

moTamaSeTa
ufro meti mxardaWera
• stumarTa gazrdili STabeWdilebebi
• ukeTesi saboloo Sedegi/xarjebis ekonomia
• TiToeuli stumrisgan umaRlesi dRg-s miReba

amrigad, saxezea destinaciebis mdgradi ganviTarebis indikatorebis formirebis
daxvewili meTodologia, romelsac gamoyenebis farTo diapazoni da speqtri gaaCnia.
mTavaria, rom mklevarebs mieceT kvlevisa da aRniSnuli meTodologiis gamoyenebis
SesaZlebloba.
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SUMMARY

In XX-XXI tourism development has become the basic concepts, which is clearly shared by the world
communities.  To formation this concept contributed greatly UN world forums: Rio de Janeiro (1992), Johannesburg
(2002) and Copenhagen (2009).

The priority of the problem was conditioned by the ecological risks facing the community due to
environmental degradation and exhaustion of natural resources, a new type of technological processes and increase the
quality of environment pollution.

The world is still actively working on sustainabledevelopment indicators and criteria. The UnitedNations, the
World Bank, Organization of EconomicCooperation and Development countries, theEuropean Commission and many
other organizations are working on this issue.

The selection of indicators are widely distributed in the two systems:  some prefer a methodology, which is
based on the characteristics of sustainable development in the study of subsystems. For example, economic,
environmental, social and institutional subsystems.  When applying this method, they use one of this structures:
“theme/problem – indicator” or “Goals – Objectives – Indicators” or “theme – subtheme – Indicators” and etc.

The United Nation World tourism Organization (UNWTO) has developed the basic issues and indicators of
sustainable developments, which include 12 points. The article provide the table – “systemization of indicators”, within
5 sub-points.

Formation of indicators of the tourism sector actively involved specialists of the former soviet union. For
example, Ukraine. Tourism holds an important place in the economic development of this country. The tourism industry
is obvious that Ukraine's integration process in the world. Ukraine considers tourism development as related fields such
as transport, trade, communications, construction, agriculture, mass production of consumer goods.

Ukrainian scientists have conducted research for the tourism sector indicators. S.Tsiokhla and A.Mishchenko
claimed that tourism activities should reflect the principles of the efficiency of the systematic approach adopted in the
final results of the current level. In this case, the indicators will be provided by the system as a whole, which includes
the study of the connection object in the environment. Therefore, it becomes possible to propose a system of indicators
to assess the development of the tourism industry activity levels.

Unfortunately, no studies are conducted now and scientists do not use indicators in Georgia. Rare exception is
research to introduction new tourism products on the protected territories of Georgia. They used indicators of
“UNWTO” and sustainable development criteria.

European tourism indicators System “Toolkit” is designed specifically for tourists destinations. It is designed
and decorated in the field of local players, destination monitoring, management and support sustainable development.
The system is based on the experience of previous initiatives and enhanced based on feedback from various European
destinations the field survey.

So, there is excellent methodology of sustainable development indicators of destinations, which is widely used.
Main thing is that should be given the opportunity to conduct the research and use this methodology.
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saqarTvelo turistuli momsaxurebiT saerTaSoriso vaWrobaSi

meoce saukunis dasasruls msoflio gadavida teqnologiuri revoluciis axal
etapze, romelmac arsebiTad Secvala msoflio ekonomikis dargobrivi struqtura. swrafi
tempiT izrdeba momsaxurebis sfero, romelsac mravali qveynis ekonomikis dargobriv
struqturaSi wamyvani adgili ukavia. 2012 wlis monacemebiT momsaxureba yvelaze maRali
wiliT honkongis (CineTis sar) ekonomikaSia warmodgenili – 93 % mSp-Si. aSS-sa da
safrangeTSi masze modis 79 %, gaerTianebul samefoSi – 78 %, GsaqarTveloSi – 75 %,

germaniasa da iaponiaSi – 71 % da a. S. [1].
momsaxurebiT saerTaSoriso vaWrobisaTvis damaxasiaTebelia zrdis tendencia da es

Semdegi mizezebiTaa ganpirobebuli: mecnierul-teqnikuri progresi da masTan
dakavSirebuli kardinaluri cvlilebebi Sromis saerTaSoriso danawilebaSi, erovnuli
ekonomikebis gaxsnilobis donis zrda, mosaxleobis moxmarebis struqturis cvlileba
Tanamedrove msoflioSi, Tanamedrove msoflios wamyvani qveynebis gadasvla „axal
informaciul sazogadoebaze“, romlis safuZvelSi Cadebulia momsaxurebis moxmarebis
zrda, sxvadasxva saxis momsaxurebiT saerTaSoriso vaWrobis mzardi urTierTkavSiri [2].

2012 wels komerciuli momsaxurebis msoflio eqsportis mTlianma moculobam 4350

mlrd$ Seadgina, importis – 4150 mlrd $. komerciuli momsaxurebis rogorc eqsportis,
ise importis moculoba wina welTan SedarebiT 10.5 %-iT gaizarda. komerciuli
momsaxurebis msoflio eqsportSi mogzaurobebis wilad modis 25.5 %, satransporto
momsaxurebaze – 20.5 %, sxva saxis momsaxurebaze – 53.9 %, xolo msoflio importSi –

Sesabamisad 27.5, 24,0 da 47,3 %. 2012 wels 2000 welTan SedarebiT komerciuli momsaxurebis
msoflio eqsportSi mogzaurobebis wili 6.4 %-iT Semcirda, xolo importSi – 6.1 %-iT
(cxrili 1).

cxrili 1. komerciuli momsaxureba msoflio vaWrobaSi kategoriebis mixedviT
2012 2000 2005 2010 2011 2012

mlrd
$

wili, %

eqsporti
yvela komerciuli momsaxureba

maT Soris:
4350 100.0 100.0 100.0 100.0 100.0

satransporto momsaxureba 890 23.2 22.6 21.1 20,6 20,5

mogzaurobebi 1110 31.9 27.9 24.9 25.1 25.5

sxva komerciuli momsaxureba 2345 44.8 49.5 53.7 54.1 53,9

importi
yvela komerciuli momsaxureba

maT Soris:
4150 100.0 100.0 100.0 100.0 100.0

satransporto momsaxureba 1145 28.6 28.6 27.1 27.7 27,5

mogzaurobebi 995 30.1 27.4 23.8 23.4 24.0

sxva komerciuli momsaxureba 1965 41.2 44.0 47.6 47,8 47,3

wyaro: [3]

momsaxurebiT saerTaSoriso vaWrobaSi gansakuTrebuli adgili turizms ukavia,
romelic uamravi faqtoris zemoqmedebiT viTardeba. turizmis msoflio organizaciis
eqspertebis mier dadgenilia qveyanaSi turizmis ganviTarebis tendenciebisa da
ekonomikuri mdgomareobis pirdapiri kavSiri. turizmi swrafad reagirebs ekonomikis
aRmavlobasa da dacemaze. sxva faqtorebis (magaliTad, fasis) mudmivobis SemTxvevaSi,
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mTliani realuri moxmarebis 1 %-iT zrdis dros mogzaurobebis moculoba ucvleli
rCeba, 2.5 %-iT zrdis pirobebSi mogzaurobebis moculoba 4 %-iT izrdeba, xolo 5 %

zrdis SemTxvevaSi mogzaurobebis moculoba (masze gaweuli xarjebi) 10 %-iT izrdeba. Tu
mTliani realuri moxmarebis zrdis tempebi 1 %-ze naklebia, mogzaurobebis moculoba
mcirdeba. mocemuli Tanafardobebi SeiZleba gansxvavebuli iyos turistebis mimwodebeli
sxvadasxva qveynisaTvis. turizmis msoflio organizaciis eqspertebi, agreTve, mividnen
daskvnamde, rom turizmi sxva dargebTan SedarebiT naklebad ganicdis ekonomikuri
krizisebis zegavlenas, misi ganviTareba mxolod garkveuli drois ganmavlobaSi SeiZleba
Seferxdes da mas swrafi gamococxlebis unari axasiaTebs [4].

2012 wels mogzaurobebis msoflio eqsportma 1110 mlrd $ Seadgina, xolo importma –

995 mlrd$ (cxrili 1). eqsportis 38.6 % evropaze (maT Soris 33.2 % evrokavSiris wilia,
xolo 1.6 % – dsT-s) modis, Tumca misi wili 2005 welTan SedarebiT 9.5 %-iT Semcirda.
aseve Semcirda evrokavSiris (42.1-dan 33.2%-mde), CrdiloeT amerikisa (18.8-dan 17.4%-mde) da
afrikis (4.1-dan 3.8 %-mde) wilebi. samagierod zrdis tendencia axasiaTebs azias (19.7-dan
29.0 %-mde), axlo aRmosavleTsa (3.3-dan 4.6 %-mde) da dsT-s (1.6-dan 2.2 %-mde), samxreTi da
centraluri amerikis wili ki ucvleli darCa (4.4 %). mogzaurobebis msoflio importSi,
eqsportis msgavsad, wamyvan rols evropa TamaSobs: mis wilad modis importis msoflio
moculobis 38.1 % (maT Soris evrokavSiris wilad – 34.1 %), rac 11.3 %-iT (evrkavSiris – 11.4

%-iT) naklebia 2005 wlis analogiur maCvenebelTan SedarebiT. aziaze modis 28.8 %, axlo
aRmosavleTze – 6.8 %, CrdiloeT amerikaze – 13.6 %, samxreT da centralur amerikaze –

4.4 % da afrikaze – 2.5 %. 2005 welTan SedarebiT mogzaurobebis importis zrdam
Seadgina: aziaSi – 7.9 %, samxreT da centralur amerikaSi – 1.9 %, afrikaSi – 0.7 %, dsT-Si
– 2.2 %, axlo aRmosavleTSi – 1.6 % [5].

mogzaurobebis msoflio eqsportis 2012 wlis liderebis pirveli xuTeulSi Sedian:
evrokavSiri – 27 (mis wilad modis mogzaurobebis msoflio eqsportis 33.2 %), aSS (14.7 %),

CineTi (4.5 %), makao, CineTi (4.0 %) da tailandi (3.0%), importis – evrokavSiri – 27 (masze
modis mogzaurobebis msoflio importis 34.1 %), CineTi (10.3 %), aSS (9.2 %), ruseTi (4.3 %)

da kanada (3.5 %). aRsaniSnavia, rom evrokavSiri–27-is mogzaurobebis eqsportisa da
importis ZiriTadi nawili TviT mis qveynebs Soris xorcieldeba, xolo sagareo eqsporti
da importi umniSvnelo nawils (Sesabamisad, 11.2 da 12.2 %) Seadgens [6].

komerciuli momsaxurebis eqsportis moculobiT (2445 mln aSS dolari) saqarTvelo
msoflioSi 97-e adgilzea: masze modis komerciuli momsaxurebis msoflio eqsportis 0.06

%. importis moculobiT (1362 mln aSS dolari) qveyana 123-e poziciazea da misi wili
komerciuli momsaxurebis msoflio importSi 0.03 %-ia. qveynis komerciuli momsaxurebis
eqsportSi 34.7 % satransporto momsaxurebas ukavia, 57.7 % – mogzaurobebs da 7.6 % – sxva
komerciul momsaxurebas. importSi es maCveneblebi Sesabamisad 58.8, 18.8 da 22.4 %-s
Seadgens [7]. saqarTvelos socialur-ekonomikur ganviTarebaSi turizmi TandaTan
mniSvnelovan adgils ikavebs. saqarTveloSi turizmis ganviTarebas, upirvelesad, misi
mdidari turistuli potenciali uwyobs xels. saqarTvelos istoriul-civilizaciuri da
bunebrivi resursebis, klimaturi zonebis mravalferovneba, tradiciul qarTul
stumarTmoyvareobasTan, qarTul Rvinoebsa da samzareulosTan Sexamebuli, qveyanaSi
faqtobrivad turizmis yvela saxeobis ganviTarebis SesaZleblobas iZleva [8]. amasTan,
gasaTvaliswinebelia, rom turizmis arseboba da ganviTareba SesaZlebelia Semdegi ori
pirobis SemTxvevaSi:   1. moqalaqeTa Tavisufali drois arseboba; 2. sakmarisi materialuri
saxsrebi, rac sazogadoebis keTildReobasTan da, Sesabamisad, ekonomikur zrdasTanaa
dakavSirebuli. aRniSnulidan gamomdinare, turizmis ganviTarebaze dadebiTad moqmed
faqtorebs miekuTvneba: realuri Semosavlis (rogorc mTlianad saxelmwifo, aseve kerZo
seqtori) zrda, Semosavlis rac SeiZleba Tanabarzomieri ganawileba, valutis kursis
stabiluroba, xelsayreli koniunqtura. realuri Semosavlis zrdis SemTxvevaSi
momxmareblebis gankargulebaSi meti Tanxebia da maT mogzaurobis meti SesaZlebloba
eZlevaT.

2013 wels saqarTveloSi uSualod turizmisagan miRebulma Semosavalma qveynis mSp-
is 6.2 % Seadgina, xolo misi arapirdapiri wvlili 21.2 %-ia, rac msoflio maCvenebels
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Sesabamisad 1.6 da 6.6 %-iT aRemateba. 2012 wels es maCveneblebi Sesabamisad 4.5 da 15.9 %

iyo. uSualod saqarTvelos turizmis sferoSi Seqmnilia 68000 samuSao adgili, xolo
arapirdapir – 243000 samuSao adgili. es Sesabamisad mTliani samuSao adgilebis 5.1 da 18.0

%-s Seadgens. mogzaurobasa da turizmSi ganxorcielebuli investiciebi qveynis mTliani
investiciebis 3.4 %-s Seadgens (cxrili 2).

2013 wels turizmis sferos wilma qveyanaSi gamoSvebul mTlian produqciaSi 7.1 %

Seadgina. turizmis sferoSi yvelaze didi wiliT restornebis, barebis, sasadiloebis
momsaxureba da mza sakvebis miwodebaa warmodgenili – 31.8 %. Mmeore (26.5 %) adgilzea
sxva saxmeleTo transportisa da sazRvao da kabotaJuri wylis

cxrili 2. turizmis wvlili msofliosa da saqarTveloSi, 2013 w.

transportis momsaxureba, samogzauro biuroebisa da turistuli agentebis
saqmianobasa da turistebisaTvis daxmarebis aRmoCenas ki 21.9 % ukavia da mas zrdis
tendencia axasiaTebs (cxrili 3).

cxrili 3. produqciis gamoSveba saqarTvelos turizmis sferoSi, 2010-2013 ww.
2010 2011 2012 2013* 2010 2011 2012 2013*

mln lari %

sastumroebisa da
kempingebis momsaxureba

147,47 181,66 238,4 268,6 7,11 7,40 9.1 9.3

restornebis, barebis,
sasadiloebis momsaxureba da
mza sakvebis miwodeba

639,12 774,22 831,1 913,3 30,80 30,71 31.6 31.8

sarkinigzo transporti 110,51 125,01 123,4 123,6 5,32 4,96 4.8 4.3

sxva saxmeleTo transporti
da sazRvao da kabotaJuri
wylis transporti

624,43 832,36 742,0 762,2 30,09 33,01 28.3 26.5

msoflio saqarTvelo

2012 2013 2012 2013 2012 2013 2012 2013

Mmlrd $D % Mmln lariD %

mogzaurobisa da
turizmis pirdapiri
wvlili mSp-is mimarT

2,056.6
2155.430

2.9 2.9 1,157.5 1,660.5 4.5 6.2

mogzaurobisa da
turizmis mTliani
wvlili mSp-is mimarT

6,630.4
6990.290

9.3 9.5 4,057.1 5,654.8 15.9 21.2

dasaqmeba:mogzaurobisa
da turizmis pirdapiri
wvlili, samuSao adgili

101,118,000
100,894,000 3.4

3.3
68,000 89,500 4.0 5.1

dasaqmeba:mogzaurobisa
da turizmis mTliani
wvlili, maT Soris
arapirdapiridasaqmebiT,

samuSao adgili

261,394,000 265,855,000
8.7 8.9

243,000 318,000 14.2 18.0

vizitorebis eqsporti,
adamiani

1,243.0 1,295.9 5.4 5.4 1,825.8 3,280.8 19.7 32.1

investiciebi mogzauro-

basa da turizmSi 764.7
754.605

4.7 4.4 149.5 200.4 3.4 3.4

wyaro: [9, 10, 11, 12]
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sahaero transporti 205,63 189,38 139,0 178,7 9,91 7,51 5.3 6.2

samogzauro biuroebisa da
turistuli agentebis
saqmianoba; turistebisaTvis
daxmarebis aRmoCena

347,95 418,57 549,8 628,4 16,77 16,60 20.9 21.9

sul – produqciis mTliani
gamoSveba turizmis sferoSi

2075,1 2521,2 2623,7 2874,8 100,0 100,0 100.0 100.0

sul – qveyanaSi gamoSvebuli
mTliani produqcia,
sabaziso fasebSi

30467,3 35625,2 39292,9 40558,8

turizmis sferos wili
qveyanaSi gamoSvebul mTlian
produqciaSi, %

6.8 7.1 6.7 7.1

*winaswari monacemebi
wyaro: [13]

saqarTvelos turizmis bazris struqtura ZiriTadad gamyvan turizmzea
orientirebuli, Tumca ukanasknel wlebSi saerTaSoriso turistuli Camosvlebis
raodenoba mniSvnelovnad gaizarda. saqarTvelos sasazRvro policiis monacemebiT, 2013

wels saqarTveloSi CamosulTa raodenobam 5392303-s miaRwia, rac 2012 wels 22 %-iT
aRemateba. Semosayvani turizmis struqturaSi ZiriTadi nakadebi evropidan moemarTeba –

2013 wels evropidan Semosuli vizitorebis wilma 95.8 % (5168046 adamiani) Seadgina da wina
welTan SedarebiT 22 %-iT gaizarda. saerTaSoriso Camosvlebis 87.8 % mezobel
saxelmwifoebze modis. kerZod, TurqeTis wilad modis 29.6 % (1597438 adamiani), somxeTze
– 24 % (1291838 adamiani), azerbaijanze – 20 % (1075857 adamiani) da ruseTze – 14.2 % (767396

adamiani) (cxrili 4).

cxrili 4. saqarTvelos saxelwifo sazRvarze mezobeli
saxelmwifoebidan Camosuli vizitorebis raodenoba, 2000-2013 ww.
2000 2005 2006 2007 2008 2009 2010 2011 2012 2013

sul 387258 560021 983114 1051779 1290107 1500049 2032586 2822363 4428221 5392303

azerbaijani 55193 153467 244444 281629 344936 418992 498570 714418 931933 1075857

TurqeTi 84170 109796 192436 248028 351410 384482 539059 738085 1533236 1597438

ruseTi 64688 90277 104111 91361 114459 127937 171124 278458 513930 767396

somxeTi 72169 100508 245146 243133 281463 351049 547162 699382 921929 1291838

wyaro: [14]

2013 wels 2000 welTan SedarebiT saqarTveloSi Camosuli vizitorebis raodenoba 14-

jer gaizarda, maT Soris TurqeTidan – 20-jer, somxeTidan – 18-jer, azerbaijanidan – 20-

jer da ruseTidan – 12-jer. aRsaniSnavia, rom globaluri krizisis miuxedavad,

saqarTveloSi CamosulTa raodenobas mudmivi zrdis tendencia axasiaTebs, rac momavalSic
gagrZeldeba. mogzaurobisa da turizmis msoflio sabWos prognoziT, 2024 wlisaTvis

saqarTveloSi uSualod turizmisagan miRebuli Semosavali 1,951.8 mln $ (mSp-is 6.4 %)

Seadgens, xolo misi mTliani wvlili arapirdapiri Sedegebis gaTvaliswinebiT 6,838 mln $
(mSp-is 23.9 %) iqneba. Aam periodisaTvis turizmis sferoSi dasaqmebulTa raodenoba 74,000-

mde gaizrdeba (dasaqmebulTa mTliani raodenobis 4.1 %), xolo arapirdapiri faqtorebis
gaTvaliswinebiT es ricxvi 261,000 Seadgens (qveyanaSi dasaqmebulTa saerTo raodenobis 14.5

%), vizitorTa eqsporti 21 %-iT gaizrdeba da 3,106.9 miaRwevs. mogzaurobebsa da turizmSi
dabandebuli iqneba 3,106.9 lari, rac mTliani investiciebis 3.3 %-iT ganisazRvreba [9].
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GEORGIA IN INTERNATIONAL TRADE TOURISM SERVICES

SUMMARY

At the end of the twentieth century, the world entered a new stage of the technological revolution, which
significantly changed industrial structure of the world economy. Services sector is growing very fast and of course
international trade in services in accordance with that. In 2012, world exports of commercial services amounted to
$4.35 trillion, and imports – $4.15 trillion. The share of travel is 25.5%, transportation service is 20.5% and other
commercial services’ share is 53.9% in the total world exports of commercial services, while in the world total imports
the shares of these commercial services are 27.5%, 24.0% and 47.3% respectively.

Tourism occupies a special place in international trade of services, which develops under the influence of
many factors and compared with other sectors is less affected by economic crisis. In 2012, world exports of travel
amounted to $1.11 trillion, imports to $995 billion. 38.6% of exports and 38.1% of imports of travel is in Europe,
although its share compared to 2005 decreased respectively by 9.5% and 11.3%.

According to the exports of commercial services ($ 2.445 billion) in 2012, Georgia was ranked 97th in the
world, and 123rd on imports. It is accounting for 0.06% and 0.03% of world exports and imports of commercial
services. In commercial services’ exports of the country 34.7% are transport services, 57.7 % are travel services, and
7.6 % are other commercial services, in imports 58.8%, 18.8% and 22.4% respectively. Rich tourism potential
contributes to the tourism development in Georgia. The country is characterized by the presence of many historical and
civilizational resources and by variety of climatic zones, which in combination with Georgian hospitality, Georgian
wines and kitchen allows for the development of virtually all types of tourism.

In 2013 the direct contribution of Travel & Tourism to GDP was 6.2%, the total contribution – 21.2% (in 2012,
these figures were 4.5% and 15.9 %). Travel & Tourism generated 89,500 jobs directly (5.1% of total employment) and
totally 318,000 jobs (18.0% of total employment). Visitor exports generated GEL3.2808 billion (32.1% of total
exports). Travel & Tourism investment was 3.4% of total investment.

In 2013 in Georgia recorded 5392303 international tourist arrivals, which is 22 % higher than in 2012
(4,428,221 people). In the structure of inbound tourism in Georgia, mainly can be traced flows from Europe – they
accounted for 95.8% (5,168,046 people) of international arrivals. In the total number of international arrivals 87.8% of
flows are from countries that have a common border with Georgia. In particular, the share of Turkey is 29.6%
(1,597,438 people), Armenia – 24% (1,291,838 people), Azerbaijan – 20% (1,075,857 people) and Russia – 14.2%
(767,396 people). In 2013 compared with 2000, the number of visitors to Georgia increased by 14 times, including from
Turkey up to 20 times, from Armenia 18 times, from Azerbaijan 20 times and from Russia 12 times. It should be noted
that despite the global financial crisis the number of international arrivals in Georgia are on a constant growth, and that
will continue in the future. According to the forecast of The World Travel & Tourism Council the direct contribution of
Travel & Tourism to GDP is expected to grow by 6.1% per annum to GEL3.1893 billion (7.1% of GDP) by 2024. The
total contribution is forecasted to rise by 6.0% per annum to GEL10.7686 billion by 2024 (23.9% of GDP).

Key words: Georgia, Tourism, Travel, International trade, Service.
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saqarTvelos turizmis ganviTarebis tendenciebi da perspeqtivebi

turizmi qveynis imijia da misi ganviTareba SeuZlebelia faqtorebis mTeli
sistemis gaTvaliswinebisa da qveynis socialur-ekonomikuri winsvlis gareSe. turizmis
mdgradi ganviTarebisaTvis saWiroa ganviTarebuli energetika, saavtomobilo gzebi da
maRali standartebis satransporto saSualebebi, mowesrigebuli sabanko da sadazRvevo
saqmianoba, sazogadoebrivi wesrigi da qveynis SigniT demokratiuli, kanonis uzenaesobaze
dafuZnebuli urTierTobebi, soflis meurneobis, kavSirgabmulobisa da momsaxurebis
sferos ganviTareba, kulturis, xalxuri rewvisa da sasuveniro warmoebis maRali done,
kvalificiuri kadrebi da maTi kvalifikaciis mudmivi amaRleba da ucxoeli
stumrebisaTvis keTilmosurne garemos Seqmna.

saqarTveloSi turizmis ganviTarebasTan dakavSirebuli riskebia:
1. ekonomikuri arastabiluroba;
2. garemos dabinZureba;
3. socialuri ganviTarebis dabali done;
4. umuSevroba;
5. siRaribis dabali zRvari;
6. turistuli produqtis donisa da fasis arasasurveli Tanafardoba;
7. sahaero transportiT momsaxurebis fasis arakonkurentunarianoba;
8. qveynis turizmis ganviTarebis politikis – ganviTarebis strategiisa da
sakanonmdeblo bazis arasrulyofili done;
9. turistuli infrastruqturisa da industriis aragegmazomierad ganviTareba.

saqarTvelos turizmis ganviTarebis saxelmwifo politika mimarTuli unda iyos
seqtorSi arsebuli liberalizaciis SenarCunebisa da investiciebis mxardaWeraze.
mTavrobam unda Seasrulos wamyvani roli turizmis ganviTarebis strategiis
gansazRvraSi, romelSic srulad iqneba gaTvaliswinebuli ekonomikuri, ekologiuri,
socialuri da organizaciuli aspeqtebi.

turizmis dargis ganviTarebis stabilurobis SenarCuneba gansakuTrebiT,

ekonomikuri krizisebisa da bunebrivi kataklizmebis periodSi, mxolod saxelmwifos
aqtiuri mxardaWeris SemTxvevaSia SesaZlebeli.

saqarTveloSi turizmis ganviTarebis xelSewyobisaTvis SeiZleba ganvixiloT
Semdegi RonisZiebebi:

1. Seswavlil unda iqnes turizmis ganviTarebisaTvis qveyanaSi arsebuli
potenciali da resursebi regionebis mixedviT srulyofili monacemTa bazis
Seqmnis mizniT. saWiroa, detalurad aRinusxos arsebuli infrastruqturis
obieqtebi (Senoba-nagebobebi), agreTve turizmis calkeuli dargebis (ekoturizmi,
kulturuli turizmi, rekreaciuli da a.S) ganviTarebisaTvis regionebSi arsebuli
bunebrivi da sxva saxis resursebi da am informaciis safuZvelze Seiqmnas
monacemTa Sesabamisi baza.
2. regionebSi arsebuli resursebis Sesaxeb sainformacio bazis gamoyenebiT

unda SemuSavdes turizmis dargis kompleqsuri ganviTarebisaTvis grZelvadiani
strategia.
3. saWiroa SemuSavdes Sesabamisi meqanizmebi turizmis seqtoris

diversificirebisa da Sida turizmis ganviTarebis mizniT, romelic xels Seuwyobs

turizmis sxvadasxva saxeebis ganviTarebas qveyanaSi.
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qveynis regionebSi Sida turizmis ganviTareba Zalze mniSvnelovania qveyanaSi
saerTaSoriso turizmis ganviTarebisaTvis, vinaidan saerTaSoriso bazarze qveynis
turizmis wilis zrda didadaa damokidebuli adgilobrivi moTxovnis zrdaze. Sida
turizmze moTxovnis zrda xelsayrel pirobebs uqmnis saerTaSoriso turizmis
ganviTarebas – viTardeba Zveli da iqmneba axali turistuli centrebi; kulturis,
ganTavsebisa da kvebis obieqtebi, satransporto saSualebebi da atraqciebi. Sida
turizmze maRali moTxovnis mqone qveynebs unari SeswevT daakmayofilon saerTaSoriso
moTxovnac. aRsaniSnavia, rom ganviTarebul qveynebSi Sida turizmi mTliani turistuli
nakadis 80%-s Seadgens.

Sida turizmis, iseve rogorc saerTaSoriso turizmis ganviTarebis TvalsazrisiT,

mniSvnelovania soflis turizmis, agroturizmisa da Rvinis turizmis stimulireba. am
mimarTulebiT saWiroa soflis mosaxleobis tradiciuli sacxovrisis momzadeba
adgilobrivi Tu ucxoeli damsveneblebis misaRebad - maTi mflobelebis gadamzadeba
momsaxurebis xarisxis amaRlebisa da adgilobrivi RirsSesaniSnaobebis ukeT warmoCenis
mizniT.

klimatur da balneologiur kurortebze samkurnalo turizmis ganviTareba erT-

erTi mniSvnelovani mimarTulebaa Sida turizmSi, Tumca am saxis turizmis ganviTarebis
masStabebi, produqtis momxmarebelTa gadaxdisunarianobis dabali donis, socialuri da
sadazRvevo programebis ararsebobisa da investorebis naklebi interesis gamo jer-

jerobiT SezRudulia.
sakurorto infrastruqturis modernizaciisa da reabilitaciis mizniT

aucilebelia gaizardos investorTa daintereseba saqarTvelos sakurorto faqtorebiT,

bunebriv-samkurnalo resursebis farTod reklamirebiTa da promouSeniT, rogorc qveynis
SigniT, aseve saerTaSoriso doneze.

Sida turizmis ganviTareba xels Seuwyobda qveynis regionebis ekonomikur winsvlas
da Sesabamisad, maRalmTiani regionebis turistuli potencialis gafarToebas. mTiani
regionis soflis macxovreblebs, rogorc wesi, aqvT mcire Semosavlebi da ar aqvT
ekonomikuri perspeqtivebi, maSin rodesac turizmi SesaZlebelia maTTvis seriozul
ekonomikur alternativad iqces. xSir SemTxvevaSi, adgilobrivi mosaxleoba flobs
mniSvnelovan, TaobaTa mier dagrovil praqtikul codnas sakuTar regionze. garkveuli
praqtikuli codnis miRebis Semdeg isini SeiZleba Camoyalibdnen warmatebul gidebad da
gamyolebad, agreTve dakavebul iqnen uSualod ekonomikuri saqmianobiTac, rac
dakavSirebulia sastumroebis, restornebis eqsplotaciasa da sxva turistul
momsaxurebasTan.

turizmis ganviTarebis sawyisi etapis gavlis Semdeg, rodesac daniSnulebis punqti
SedarebiT popularuli xdeba, turizmis mdgradi ganviTareba sul ufro metad iwyebs
garemoze zemoqmedebas. turizmis ganviTarebis swori strategia garemosTan mimarTulebaSi
mraval regionSi uzrunvelyofs gacilebiT uvnebel ekologiur atmosferos, vidre
ekonomikis romelime sxva dargi, radgan turizmis mdgradi ganviTareba gulisxmobs

garemos dacvas. unda aRiniSnos, rom turizmis dadebiTi ekologiuri efeqtis misaRebad
saWiroa dargis ganviTarebis strategiis zedmiwevniT, sworad dagegmva da kontroli,
adgilobrivi mosaxleobis monawileoba, rogorc gadawyvetilebebis, ise finansuri
sargeblis miRebis procesSi, rac turizmis mdgradi ganviTarebis sawindari iqneba.

mdgradi regionuli ganviTarebisaTvis garemos dacvis uzrunvelsayofad
strategiaSi Semdeg ZiriTad principebzea gamaxvilebuli yuradReba:

 regionisaTvis damaxasiaTebeli Taviseburebebisa da mravalferovnebis dacva da
gaZliereba;

 regionis ekonomikis ganviTareba, biznesisaTvis xelsayreli garemos Seqmna da
cxovrebis maRali xarisxis uzrunvelyofa rogorc istoriuli, ise bunebrivi
garemos dacvis interesebis gaTvaliswinebiT, am ukanasknels maRali xarisxis
SenarCunebisa da gaumjobesebis gziT;

 bunebrivi resursebis gonieri da efeqtiani gamoyeneba;
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 adgilobrivi dainteresebuli mxareebis monawileoba bunebrivi resursebis
marTvisa da moxmarebis procesSi.

regionis mdgradi ganviTarebis procesSi daculi teritoriebis rolis gazrda:

1. daculi teritoriebis Seqmnisa da marTvis procesSi gaTvaliswinebul unda
iqnes adgilobrivi mosaxleobis socialuri, ekonomikuri da kulturuli
uflebebi, wes-Cveulebebi da tradiciebi.

2. adgilobrivi mosaxleobis socialur-ekonomikuri mdgomareobis
gaumjobesebis mizniT, daculi teritoriebis sistemis paralelurad, unda
momzaddes damxmare zonis proeqtebi, rac xels Seuwyobs Semosavlis
alternatiuli wyaros Seqmnas.

3. regionis administraciis mier unda moxdes Seswavla daculi teritoriebis
mimdibare teritoriebze mcxovrebi mosaxleobis SesaZlo CarTvisa am
teritoriebis farglebSi ganviTarebul turistul saqmianobaSi ;regionis
ganviTarebis strategiul dokumentebSi turistul saqmianobebSi adgilobrivi
mosaxleobis roli mkafiod unda iqnes gansazRvruli.

4. daculi teritoriebis kategoriebis gansazRvrisa da Seqmnis procesSi unda
iyos gaTvaliswinebuli adgilobrivi TviTmmarTvelobisa da mosaxleobis
interesebi.

90-iani wlebis dasawyisSi qveyanaSi ganviTarebulma movlenebma – arastabilurma
politikurma garemom, saerTaSoriso sarbielze Selaxa qveynis imiji, ris Sedegadac
saqarTveloSi ucxoel turistTa Camosvla sagrZnoblad Semcirda. Sesabamisad, turizmis
dargis ganviTarebisaTvis qveyanaSi Seiqmna araxelsayreli garemo. aRniSnulma situaciam
turistuli produqtisa da bazrebis mkveTri cvlilebebi gamoiwvia. adgilobrivi turizmi
Tavisi formiTa da SinaarsiT Seicvala, Tumca masSi jer kidev dominirebda ori tipis
turistuli produqti: 1. zafxulis dasveneba – Savi zRvis sanapiroze an mTis zonaSi
ganlagebul kurortebze (magaliTad, borjomi, bakuriani, abasTumani, baxmaro, da sxv.); 2.
zamTris dasveneba bakuriansa da gudaurSi. mesame tipis produqtma – samkurnalo
turizzma, Tavisi funqcia mniSvnelovnad dakarga. misi SezRudvis, zemoaRniSnul, mizezebs
daemata momxmareblTa gadaxdisunarianobis donis dacema, socialuri dazRvevis
saxelmwifo programebis ararseboba da a.S.

2003-2004 wlebidan, saqarTveloSi miRweuli stabilizaciis, kerZo sakuTrebis
legalizaciis, arasamTavrobo da sazogadoebrivi organizaciebis Camoyalibebis,
saerTaSoriso kavSirebis gaZlierebisa da saxelmwifos mier turizmis dargis ekonomikis
ganviTarebis prioritetul mimarTulebad aRiarebis Sedegad, turistuli
infrastruqturis erTgvari gamococxlebis niSnebi gaCnda.

saqarTveloSi, rogorc Sida, aseve saerTaSoriso turistuli bazrisTvis
SesaZlebelia Semdegi turproduqtis warmoeba:

saTavgadasavlo turi, saqmiani Sexvedrebisa da sakonferencio turebi,

kulturuli turi (e.w. „mTavari nakadis“ klientebisaTvis), specializebuli turebi
(istoriuli, arqeologiuri, eTnografiuli da sxva RirsSesaniSnaobebis, aseve meRvineobis
tradiciebis gacnoba da a.S.), religiuri da sapiligrimo (momlocvelTa) turebi,
zamTris sportuli turebi, saTamaSo turebi, ekoturebi, samTo turebi, eTno turebi,
samkurnalo turebi, sasoflo da agroturizmi, egzotikuri turebi, romlebic
TavisTavad gulisxmobs turistebisaTvis gansakuTrebul, maTi qveynisTvis ucxo da
aratradiciul momsaxurebas. am turizmis jgufSi ramdenime qvesaxeoba SeiZleba
ganvixiloT: Rvinis turebi, gurman turebi.

garda amisa, gansakuTrebuli yuradReba unda gamaxvildes ekologiurad sufTa
produqtebis moxmarebaze. rac ar unda gasakviri iyos, mTels evropaSi Catarebuli
kvlevis Sedegebis mixedviT saqarTveloSi soflis meurneobis produqcia ekologiurad
erT–erTi yvelaze sufTa aRmoCnda da amas martivi axsna aqvs – bolo 20 wlis manZilze
socialur–ekonomikuri siduxWiris gamo mosaxleobis umetes nawils ar hqonda saSualeba
aqtiurad moexmara sasuqebi da Sxam–qimikatebi, ramac xeli Seuwyo produqtebis „

gasufTavebas“. saqarTvelom principSi zustad es gza unda airCios msoflio bazarze
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soflis meurneobis produqciis gatanisa – ara intensiuri, aramed eqstensiuri. es midgoma
aqtiurad unda iqnas gamoyenebuli turizmis marketingul strategiaSic – ekologiurad
sufTa sakvebs SeuZlia saTanado pozitiuri roli iTamaSos turistebis mozidvisaTvis
gankuTvnil sareklamo produqciaSi.

aRniSnuli potencialis miuxedavad, qveyanaSi turizmis sxvadasxva saxeebis
ganviTarebas xels uSlis Semdegi faqtorebi:

 dargis ganviTarebis grZelvadiani strategia da koncefcia;

 dargis srulyofili sakanonmdeblo baziT uzrunvelyofa;

 dasaxvewia turizmis sferos realuri statistikisa da turistTa daTvlis
meTodika;

 turistul bazarze rogorc Sida, aseve ucouri investiciebis nakleboba;

 saxelmwifos mier qveynis saimijo farTomasStabiani sareklamo kampaniisa da
dargis win wawevis RonisZiebebis simwire da aramiznobrioba, rogorc qveynis
SigniT, ise saerTaSoriso doneze;

 turistuli infrastruqturis erTgvarovneba da simcire;

 turistuli produqtis erTgvarovneba, xarisxisa da fasis Seusabamoba (maRali
fasi da momsaxurebis dabali done);

 turizmis profesiuli da akademiuri ganaTlebis dabali done (turizmis
akademiuri da profesiuli saswavleblebis, saganmanaTleblo programebisa da
saswavlo literaturis simwire da Sesabamis pedagogTa dabali profesionalizmi).

axla ki gadavxedoT saqarTveloSi turizmis ganviTarebis mdgomareobas. arsebuli
statistikur monacemebi cxadyofs, rom 2013 wels saqarTveloSi turizmis industria
mzardia. bolo wlebis ganmavlobaSi, saqarTveloSi saerTaSoriso Semosvlebis raodenoba
mkveTrad gaizarda. 2013 wels maTma ricxvma 5 392 303-s miaRwia anu 22%-iT gaizarda.
yvelaze maRali zrdis tempi ki – 57%, 2012 wels aRiniSna (grafiki 1).

ucxo qveynis moqalaqeebis vizitebis raodenoba 2006-2013

grafiki 1.

bolo xuTi wlis monacemebis Tanaxmad, saerTaSoriso Semosvlebi saqarTveloSi
ufro swrafad gaizarda, vidre danarCen msoflioSi. kerZod, 2008 wlis globaluri
finaansuri krizisis drosac ki, rodesac mTel msoflioSi vizitebis raodenoba daeca,

saqartveloSi 23%-iT gaizarda. msoflio turizmis organizaciis angariSis `UNWTO World
Barometer~ (dekemberi, 2013) Tanaxmad saqarTveloSi saerTaSoriso Semosvlebis zrda evropaSi
yvelaze maRalprocentian matebad Sefasda.

amasTan, saerTaSoriso mogzaurebs Soris yvelaze popularuli zafxulis sezonia.
SemomsvlelTa ricxvi 1880515 vizitoriT ganisazRvra, ramac mTliani Semosavlebis 35%

Seadgina (ivlisi – 490796; ivlisi – 613604; agvisto – 776115)
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Sida da saerTaSoriso turizmi mniSvnelovan rols asrulebs saqarTvelos
ekonomikaSi. ucxoeli vizitorebis danaxarjebs mniSvnelovani gavlena aqvs saqarTvelos
sagadamxdelo balansze. saqarTvelos servisis eqsportis Semosavlidan daaxloebiT 58%

turizmze modis. saerTaSoriso turizmidan Semosavlebi zrdadi tendenciiT gamoirCeoda,
Sedegad 2013 wels misma raodenobam 1,72 mlrd. aSS dolars gadaaWarba, xolo saqarTvelos
moqalaqeebis danaxarjebma ucxour turizmze 0.29 miliardi aSS dolari Seadgina anu 15%-

iT gaizarda. Sedegad, ucxouri turizmis balansi saqarTveloSi 1.43 milird aSS dolars
Seadgenda (matebis tempi 23%).

miuxedavad imisa, rom mSp-is wili 2008 wels globaluri finansuri krizisisa da
agvistos omis Sedegad Semcirda, mas Semdeg mniSvnelovani zrdis tendencia dafiqsirda
da 2013 wels mSp-s wili 6.2%-dan 6,5%-mde gaizarda. amasTan, 2013 wels turizmis seqtorSi
damatebiTi Rirebuleba ZiriTadad ganTavsebis saSualebebsa da transportSi Seiqmna
(Sesabamisad 13% da 31%).

turizmis wili saqartvelos mSp-Si (%) 2008-2013 wlebSi
grafiki 2.

2013 wels saqarTveloSi 1,065 ganTavsebis saSualeba iyo 15,967 oTaxiT da 37,317

adgiliT. ganTavsebis saSualebebis mniSvnelovan nawils sastumroebi warmoadgenen,
romelTa raodenoba 2013 wels 418 Seadgendam 10,801 oTaxiT da 23,904 adgiliT. sxva tipis
ganTavsebis saSualebebis raodenobam 647 Seadgina da 5,166 oTaxi da 13,413 adgilia.

2013 wlis mogzaurobisa da turizmis konkurenciis indeqsis Tanaxmad, saqarTvelos
turistuli konkurentunarinoba msoflio bazarze 2011 welTan SedarebiT 73-e poziciidan

66-e adgili daikava (140 qveyanas Soris) da 4,10 quliT Sefasda. garda amisa, Rough guides
Tanaxmad, saqarTvelo mexuTe adgils ikavebs aT saukeTesos Soris da turistulad iseTi
ganviTarebuli qveynebis Semdeg gvxvdeba rogoricaa brazilia da TurqeTi. saqarTvelo
warmatebuli iyo saerTaSoriso erTierTobebSic da arCeul iqna msoflio turizmis
organozaciis evropis regionuli komisiis TanaTavjdomared da turizmis satelituri
angariSebis komitetis viceprezidentad. saqarTvelo gaxda ICCA-s (International Conference and
Congress Association) wevri.

turizmis industriis ganviTarebis perspeqtiva Zalian optimisturia. momaval
wlebSi prognozireben, rom industria Seqmnis met samuSao adgils da miiRebs met
Semosavals. mniSvnelovania is RonisZiebebi, romlebic 2015 welsaa dagegmili. kerZod,

saqarTvelos dedaqalaqSi am wels Catardeba evropuli axalgazrduli olimpiada, romlis
drosac stumrad Camova 49 qveynis warmomadgeneli (4000 aTleti) da maTi gulSematkivrebi
daaxloebiT 10000 vizitoris odenobiT. aseve Tbilisi umaspinZlebs mega sportul
RonisZiebas, uefas superTass, romelsac daeswrebian fexburTis gulSematkivrebi mTeli
msofliodan.DA
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PROSPECTS AND TRENDS OF TOURISM DEVELOPMENT IN GEORGIA

SUMMARY

Tourism is the image of a country and cannot be developed without considering the whole set of factors and
social-economic progress of the country. The sustainable development of tourism needs a well-developed energy
system, roads and high-standard vehicles, ordered banking and insurance systems, public order and democratic relations
in the country based on the supremacy of the law, development of agriculture, communications and services, highly
developed handicraft and souvenir production, highly qualified staff permanently improving their qualification and
welcoming environment for foreign guests. These measures need to be permanently worked about and improved.

Travel and tourism is one of the largest and fastest-growing service industries globally. International traveler
arrivals have been growing rapidly in Georgia as well. The existing statistical data suggest that the tourism industry in
Georgia improved in 2013, with 22% growth having exceeded five million tourists for the first time in the history of the
country. Under the WTO report “UNWTO World Barometer” (December, 2013), the percentage of growth of the
international flows to Georgia was assessed as the highest all over Europe. Internal and international tourism plays an
important role in the economics of Georgia. The expenditures of foreign visitors have a significant impact on the tax
balance of Georgia. Approximately 58% of the income from the service export of Georgia is generated from tourism.
The international tourism income was characterized by the growing tendency and as a result, its volume in 2013
exceeded 1,72 milliard USD. Despite the fact that the DGP ratio in 2008 fell due to the global financial crisis, a
significant growth was fixed since then, and it amounted to 6,5% of DGP in 2013. The additional value in the field of
tourism in 2013 was mostly received in such fields, as accommodation and transport.

In 2013, there were 1,065 accommodations with 15,967 rooms and 37,317 places in Georgia. The major type
of accommodations was hotels with 10,801 rooms and 23,904 places amounting to 418 in 2013. The number of other
types of accommodation was 647 with 5,166 rooms and 13,413 places. According to the travel and tourism competition
index in 2013, the tourist competitiveness of Georgia in the world market from position 73 (among 140 countries) in
2011 shifted to position 66 in 2013 and was given 4,10 points. Besides, according to the rough guides, Georgia ranks
the fifth among top ten and comes after such countries with highly developed tourism sector, as Brazil and Turkey.
Georgia was successful in international relations as well, and was appointed a co-chairman of the European Regional
Committee of the WTO and Vice-President of the tourism satellite reports Committee. Georgia became a member of the
ICCA (International Conference and Congress Association).

The perspectives for the tourism industry to develop are quite optimistic. The forecast for the next years
suggests that the industry will generate more jobs and bring more income. The measures planned for 2015 are very
important. In particular, in 2015, the European Youth Olympiad will be held in the capital of Georgia hosting the
representatives from 49 countries (4000 athletes) and their fans making approximately 10.000 visitors. Besides, Tbilisi
will host mega-sports arrangement, the UEFA Super Cup, which will be attended by the football fans from the whole
world.
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SUSTAINABLE TOURISM AS A FUNDAMENTAL PILLAR OF INTERNATIONAL
REGIONAL INTEGRATION

Sustainable tourism is an ally of poverty eradication and the three dimensions of sustainable development -
social, economic and environmental. Emphasizing that sustainable tourism is a cross-cutting activity with close linkages
to other sectors and thus generating trade opportunities, the UN General Assembly recognizes tourism as a fundamental
pillar of regional integration and an engine of social and economic development, income, investment and hard currency
in the region.

In 2003, World Tourism Organization officially became a Specialized Agency of the United Nations,
mandated  with the promotion of responsible, universally accessible and sustainable tourism. Yet UNWTO had been
part of the broader UN family long before, considering that the UN values of promoting peace, social progress and the
betterment of lives have been at the core of UNWTO´s mandate since its inception.

UNWTO is founded on the fundamental belief that sustainable tourism contributes to economic  development,
prosperity and international understanding all across the world. This past decade has been an  extraordinary one for
them as witnesses to international tourism´s remarkable growth, marked by positive milestones chronicling the sector´s
expansion. In spite of persisting global economic challenges and geopolitical shifts, tourism continues to grow and even
exceed long-term forecasts and expectations.

More importantly, tourism´s continued advancement means greater opportunities to grow its contribution to
eradicate extreme poverty, promote gender equality, environmental sustainability, trade and economic growth and
fostering partnerships for development. Tourism´s continued growth and sheer force of one billion strong puts forth an
immense opportunity for positive transformation and development across the world today, and for many more decades
to come.

UNWTO is committed to advance tourism as a key driver in achieving the UN Millennium Development
Goals (MDGs) and build on the future Sustainable Development Goals (SDGs) post 2015.

The World Tourism Organization (UNWTO) is the United Nations agency responsible for the promotion of
responsible, sustainable and universally accessible tourism. As the leading international organization in the field of
tourism, UNWTO promotes tourism as a driver of economic growth, inclusive development and environmental
sustainability and offers leadership and support to the sector in advancing knowledge and tourism policies worldwide.

UNWTO upholds the implementation of the Global Code of Ethics for Tourism, to maximize tourism’s socio-
economic contribution while minimizing its possible negative impacts, and is committed to promoting tourism as an
instrument in achieving the United Nations Millennium Development Goals (MDGs), geared towards reducing poverty
and fostering sustainable development. UNWTO generates market knowledge, promotes competitive and sustainable
tourism policies and instruments, fosters tourism education and training, and works to make tourism an effective tool
for development through technical assistance projects in over 100 countries around the world.

UNWTO’s membership includes 156 countries, six territories, one Permanent Observer, one Special Observer
and over 400 Affiliate Members representing the private sector, educational institutions, tourism associations and local
tourism authorities.

UNWTO’s priorities are:
• Mainstreaming tourism in the global agenda
• Improving tourism competitiveness
• Promoting sustainable tourism development
• Advancing tourism’s contribution to poverty reduction and development
• Fostering knowledge, education and capacity building
• Building partnerships

After achieving an historic milestone in 2012 – of one billion people traveling the world in a single year –
international tourism continued its momentum with a 5% growth in 2013, or an additional 52 million international
tourists, bringing up the world total to a record 1,087 million arrivals.

Despite the ongoing global economic challenges and geopolitical changes, international tourism results were
above expectations and long term forecasts. Regions that showed the strongest demand for international tourism in 2013
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were Asia and the Pacific (+6%), Africa (+6%) and Europe (+5%), while the leading sub-regions were Southeast Asia
(+10%), Central and Eastern Europe (+7%), Southern and Mediterranean Europe (+6%) and North Africa (+6%).

Europe, which remains as the most visited region in the world, led growth in absolute terms, welcoming an
additional 29 million international tourist arrivals in 2013, raising its total to 563 million. Growth (+5%) exceeded the
forecast for 2013 and is double the region’s average for the period 2005-2012 (+2.5% a year). By sub region, Central
and Eastern Europe (+7%) and Southern Mediterranean Europe (+6%) had the best results.

In relative terms, growth was strongest in Asia and the Pacific (+6%), where the number of international
tourists grew by 14 million to reach 248 million. Spearheading this growth was South-East Asia (+10%), while more
moderate results were seen in South Asia (+5%), Oceania and North-East Asia (+4% each).

The Americas (+4%) saw an increase of six million arrivals, reaching a total of 169 million. Leading this
growth were destinations in North and Central America (+4% each), while South America (+2%) and the
Caribbean (+1%) showed some slowdown as compared to 2012. Africa (+6%) attracted three million additional
arrivals, reaching a new record of 56 million, reflecting the ongoing rebound in North Africa (+6%) and the sustained
growth of Sub-Saharan destinations (+5%). Results in the Middle East (+0% at 52 million) were rather mixed and
volatile.

International tourist arrivals are expected to increase by 4% to 4.5% in 2014, above UNWTO’s Tourism
Towards 2030 long-term forecast of +3.8% per year between 2010 and 2020. 2014 regional prospects are strongest for
Asia and the Pacific (+5% to +6%) and Africa (+4% to +6%), followed by Europe and the Americas (both +3% to
+4%). In the Middle East (0% to +5%), prospects are positive yet volatile. By 2030, the majority of all international
tourist arrivals (57%) will be in emerging economy destinations.

The Ministers of Tourism of the G20 economies, the T.20 Ministers, gathered in London in November 2013 to
debate the progress on visa facilitation policies among the G20 economies, following the 2012 Los Cabos Declaration
wherein G20 Leaders recognized the “role of travel and tourism as a vehicle for job creation, economic growth and
development” and committed to work on “travel facilitation initiatives in support of job creation, quality work, poverty
reduction and global growth”. Leaders of the Asia-Pacific Economic Cooperation (APEC) recognized travel facilitation
as a means to promote people-to-people connectivity among APEC member economies, boosting tourism and
strengthening ties among the Asia-Pacific community.

The Third UNWTO International Conference on Tourism and the Media, held in Estoril, Portugal, explored
the impact of technological innovation and evolving media channels on tourism communications. Centered on the
theme, How New Media is Shaping the News, the Conference was part of the ongoing series of UNWTO Conferences
that aims to position tourism higher in the mainstream business and news agenda.

Key issues of the Conference included tourism in today´s media coverage, the new media environment, the
emergence of bloggers as influential news sources, and the transversal impact of technology on all communication
formats.

The importance of statistical information in tourism measurement and analysis to foster a better understanding
of the economic impact of the tourism sector is undeniable. In 2013, UNWTO´s Statistics and Tourism Satellite
Account (STSA) Programme launched a new Issue Paper Series showcasing the relevance of measuring and analyzing
tourism, disseminating the proper tools and setting a platform to encourage further development in this field. The 2013
STSA Issue Paper Series comprises three titles:• Governance for the Tourism Sector and its Measurement describes the
concept of governance in the tourism sector and proposes a basic approach for its measurement and monitoring.

Regional Tourism Satellite Account proposes an outline for the development of a Tourism Satellite Account
(TSA), the main measurement of tourism’s economic impact, at the regional level. Such regional TSA is put forward as
the basis for a comprehensive system for measuring the economic dimension of tourism at the sub national level and
allows for internationally comparable findings. The Economic Impact of Tourism, Overview and Examples of
Macroeconomic Analysis discusses the advantages and disadvantages of existing macroeconomic analysis tools in
understanding tourism’s role in the economy beyond the Tourism Satellite Account (TSA) to include apart from direct
effects, the consideration of indirect and induced effects. It further provides recommendations on when to use each tool
as the optimum technique in tourism economic analysis.

The city of Almaty played host to the First Euro-Asian Ski Resorts Conference, which aimed to advance the
international ski and mountain tourism markets of Europe and Asia. The Conference was jointly organized by UNWTO
and the Municipality of Almaty with the support of the Ministry of Industry and New Technologies of Kazakhstan.
Centered on the theme, Developing New Destinations for Snow Tourism, the Conference served as a platform to
explore the rise and potential of the new ski resorts in Asia and Europe by addressing the current challenges in creating
new ski markets and examining dynamic development models and successful strategies for developing new skiing areas
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and resorts. The choice of the appropriate Alpine ski development model, creation of new markets and the positioning
of new ski resorts in the world market were analyzed from a private-public partnership perspective.

The Global Observatory on Sustainable Tourism (GOST) initiative was launched by UNWTO in 2004 in
response to the growing demand of tourism organizations and stakeholders for a more systematic application of
monitoring, evaluating and information management techniques, such as the UNWTO Indicators of Sustainable
Development for tourism destinations. These techniques are key tools for the formulation and implementation of
sustainable tourism policies, strategies, plans and management processes. In 2013, the first Sustainable Tourism
Observatory in Europe under the auspices of UNWTO was inaugurated on the Aegean Islands in Greece. The
Monitoring Centre for Sustainable Tourism Observatories will examine the environmental, social and economic impacts
of tourism in the archipelago and serve as a model to expand the concept to a national level. Established by the
University of the Aegean in collaboration with UNWTO and with the support of the Ministry of Tourism of Greece, the
Centre will monitor activities in all existing and future destinations in the North and South Aegean Regions and collect
and compile good practices of sustainable tourism development based on UNWTO’s methodology of sustainable
tourism indicators.

Promoting sustainable tourism development Nearly Zero Energy Hotels (NEZEH) project Following the 2011
launch of the Hotel Energy Solutions (HES) online toolkit that enables hotels to assess their energy consumption and
move towards more sustainable energy alternatives, UNWTO joined the Nearly Zero Energy Hotels (NEZEH) project
in 2013, which aims to help hotels become energy efficient by reaching almost zero energy levels.

NEZEH aims to provide technical assistance and solutions to hoteliers across Europe, with pilot projects in
seven countries – Spain, Greece, Italy, Sweden, Romania, Croatia and France. NEZEH will build a methodology
demonstrating profitability and feasibility through business cases that show the environmental and socio-economic
benefits of becoming a Nearly Zero Energy Hotel.NEZEH will further offer a competitive advantage to SME hotels,
which represent 90% of the European hospitality sector, and to the whole hospitality industry, through:
• Energy saving measures and reduction of operation costs
• Creation of green jobs
• Positioning in a highly competitive market
• Added value for hotels’ guests, and
• Meeting Corporate Social Responsibility and Sustainability

UNWTO continued to promote the incorporation of intangible cultural heritage and living culture and
traditions into tourism development by organizing in 2013 the First Conference on Spiritual Tourism for Sustainable
Development, in cooperation with the Government of Viet Nam. During the Conference, the Ninh Binh Declaration was
set as a reference document for advancing spiritual tourism worldwide through strengthening policy framework,
responsible business operations and research on spiritual tourism in close cooperation with local communities. It also
called for creating adequate conditions for the sustainable use of living cultural assets and cooperating at a regional
level to preserve and exchange concepts of human wellbeing to ensure the survival of ancestral traditions.

The Global Code of Ethics for Tourism, is a fundamental guide for players in the development of sustainable
tourism. It is a roadmap of how the tourism sector can tread a responsible path – mindful of the society, cultural heritage
and the environment. More than 200 prominent hotel chains, tour operators and professional travel and tourism
associations have now joined the Private Sector Commitment to the Code of Ethics, an international campaign launched
in 2011 to promote the implementation and dissemination of the Code by the private sector. Through the Commitment,
signatories from more than 30 countries have publicly pledged to implement ethical and responsible business practices
and policies as well as to report on their most significant actions in the field of Social and Corporate Responsibility.
Alongside the important components of environmental sustainability, this commitment places special focus on the
socio-cultural and economic aspects of sustainable tourism. It draws particular attention to the themes of human rights,
the safeguarding of cultural heritage, social inclusion, gender equality, universal accessibility, and the protection of
vulnerable groups of population and host communities.

Biodiversity is one of tourism’s greatest assets and fundamental to its long-term growth – every tourism
destination relies on natural resources and their related ecosystem services. Developed and managed in a sustainable
way, tourism can be instrumental in safeguarding biodiversity, by providing green employment for local populations,
channeling revenue back into conservation and function as a vehicle for promoting awareness of environmental
preservation.

The continued implementation of the project Support for Georgia in the Field of Protected Area Development
was one of the Consulting Unit’s main activities during 2013. The aim of the project is to support Georgian authorities
in implementing strategies and regulations for sustainable tourism development in several protected mountain and
freshwater areas. One of the main project objectives is the establishment of a network of biodiversity-based tourism
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products across five Georgian national parks. With the help of local partners, a majority of the planned tourism products
were put in place in 2013, among them a mountain biking trail in the Tbilisi National Park and the construction of a zip
line park and a cannoning path in the Mtirala National Park. Other 2013 activities included stakeholder workshops on
development of tourism products and standards in tourism operations, and the development of marketing strategies for
each project area.
The project is carried out with the financial support of the Federal German Ministry for the Environment, Nature
Conservation, Building and Nuclear Safety (BMUB) and is expected to be finalized in April 2014.

Understanding Tourism Trends and Biodiversity Conservation for Innovative Products and Marketing was the
theme of the third Training on Tourism and Biodiversity (14-26 April 2013, Wadden Sea Biosphere Reserve in
Schleswig-Holstein, Germany). Organized by the Consulting Unit and supported by BMUB, the course focused on
coastal tourism and was conducted with 31 participants from 26 countries from Africa, the Americas, Middle East, Asia
and Europe. The 12-day training combined theory with practical elements, and included interactive presentations from
leading international experts, as well as field excursions to different sites around the Biosphere Reserve, where the
participants could witness practical approaches on how tourism and biodiversity protection can benefit from each other.
In order to share the information and results of the UNWTO training courses with a broader audience, the development
of an e-learning platform on tourism and biodiversity began in 2013, and is expected to be available during the course
of 2014.

UNWTO and the United Nations Educational, Scientific and Cultural Organization (UNESCO) forged a new
cooperation agreement consolidating efforts on sustainable tourism and the protection of natural and cultural heritage.
Under the agreement, UNWTO and UNESCO will work together on national, regional and global initiatives in the areas
of sustainable tourism and the safeguarding of natural and cultural heritage through, among others, the implementation
of the UNESCO World Heritage and Sustainable Tourism Programme, the development of  transnational tourism
initiatives to promote and protect the shared heritage of the Silk Roads Heritage Corridors and to continue collaboration
within the Steering Committee on Tourism for Development (SCTD) and the Global Partnership for Sustainable
Tourism (GPST).

2013 was a very busy year for the UNWTO Silk Road Programme. As a collaborative platform for 31 Member
States from Europe, the Middle East and Asia and the Pacific, UNWTO made strides in its three key areas of work
within this programme: marketing and promotion, capacity building and destination management and travel facilitation.

The Silk Road Task Force continued to play a decisive role in the strategic development and implementation of
the Programme in 2013. The Third Meeting of the UNWTO Silk Road Task Force, held in Baku in April, was hosted by
the Ministry of Culture and Tourism of the Republic of Azerbaijan, and set forward various proposals for the next Silk
Road Action Plan 2014/2015. Continuing to expand its Silk Road network of public and private sector players each
year,

Raising the profile of Silk Road Tourism UNWTO continued to promote the Silk Road at key international
fairs. At ITB Berlin, the 3rd UNWTO Silk Road Ministers’ Meeting brought together Ministers and Vice Ministers
from over 20 countries to explore how Silk Road destinations can benefit from taking a collaborative approach to
heritage management. Also at ITB, the 2nd Silk Road Tour Operators’ Forum provided the private sector with the
opportunity to share expertise and best practices on market intelligence, product development and cooperative
marketing.

The UNWTO Knowledge Network provides knowledge generators, policy makers and practitioners with a
platform to share relevant tourism research and to bridge the gap between tourism theory and practice. Over 60% of the
Knowledge Network participants are educational institutions with demonstrated research competency. To make the
most of their capacity and address the priority knowledge needs of Member States and practitioners, the Knowledge
Network has set the bases for producing advanced research material and has opened a call for a series of joint research
papers, the KN Issue Paper Series in the following fields – tourism competitiveness, consumer satisfaction initiatives
will be further developed throughout 2014, placing knowledge creation and dissemination at the core of the network
activities.
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Abstract
The impacts of the Global Crisis was felt by every country in the world in 2008. The main reason of the

mortgage crisis was the expectations. The shape of the expectations started to change suddenly. Mortgage loans
supported the development of the markets since 2008. The price of the real estate is always expected to increase. This
expectations were the base of mortgage system. Before global crisis, it was not possible to talk about a value loss of any
real estate in USA. But after Global Crisis, the prices of the real estates were expected to fall down. The government
intervention triggered the decrease of the prices, it affected the expectations adversely. This was an evidence of the
power of expectations. Expectation risk appeared to be a new financial risk. Government interventions were inadequate
on managing the expectations.

Keywords: USA, Global Crisis, Government Intervention, Expectations, Expectation Risk.

Introduction
With globalization, the impact of the countries on each other has increased. The impact of each country

depends on the share of its market. USA has the highest share, that is why it has the biggest impact. Financial markets
are shared by every nation in the world. Therefore financial markets can be counted as the most important market of all.

Mortgage markets have the biggest share among the financial markets in USA. Global Crisis affected the
mortgage markets of USA at first, which is also a huge part of the financial markets. The effect of this crisis was felt by
the whole financial market of USA and then by the financial markets of the world after a while.

The mortgage loans are used in Europe for the first time. The very fist mortgage bond was used by Frederic,
who is a Prussian King, on 24 may1772. He was planning to rebuild his country after a war which continued for seven
years. Denmark and Germany used mortgage system after 19. Century.

In USA, mortgage system was used after 1938 (Demirkol, 2011). In 2008, %65 of the citizens were owning a
real estate in USA, but in EU this rate was %50 (Gülşen, 2008). The conditions of USA were more suitable for
mortgage system. On the other hand, the risks of this system were not analysed.

Indicators of Global Crisis
Before the Global Crisis, in 2008, the volume of the security market inside the financial markets were 149,1

trillion US dollars. Mortgage based securities were the %60,8 of the asset based securities and %89,2 of these mortgage
basd securities were traded in USA (BDDK, 2008).

There was an inflation between 2001 and 2006, the prices were doubled. The loans with high credit risk
increased. This increase was %32 in 2001 and %59 in 2006. At the first event of the crisis, the prices of the real estates
decreased between 2006 and 2008 with a rate of %18 (Coats and Hargrove, 2008).

The capital flow from USA to other countries started to affect the banks. The manufacturers and the
employment rates were also affected. It was not easy to compete with the Asian products. Unemployment rate started to
increase. Unemployed people were not able to pay their mortgage loans. This situation also triggered the bankruptcies
of the commercial banks.

At the mortgage markets, the people who cannot afford to pay their debts started to sell their real estated at
first. Later, the people, who noticed that the price of their house is lower than they have paid for it, followed them.
Actually they avoided a bigger loss, they could afford to pay their mortgage loans (Geanakoplos and Koniak, 2009).

The Government Interventions
Because of the expectation risk, Global Crisis did not finish easily. The expectations of the people were

pessimistic. The management of these pessimistic expectations were not successful. In 2008, 700 billions of US dollars
were injected to the markets (Nelson, 2010). This government intervention was just a proof of the situation going worse
for the pessimistic investors. Another question mark was about the Lehman Brothers and US government. US
government did not acquire or support Lehman Brothers and later decided to spend more money. Lehman brothers
might be a company with assets of about 600 billion US dollars. But with the power of creating money, not 600 billion
US dollars, but almost 1,2 trillion US dollars evaporated from the markets.
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Mortgage loans were re-arrenged, there were short sales and renovation of the mortgage loans (Hoak, 2010).
Short sales mean selling a real estate with a loss. In 1995 primary mortgage markets had a circulation of 674 billion US
dollars and the secondary mortgage markets had a circulation of 3.922,8 billion US dollars (Cummings and Dipasquale,
1997). Secondary mortgage markets are allowed in 1911 legally (Rapkin, 1967).

In the primary mortgage markets, the borrowing institutions take place. On the other hand, in a secondary
mortgage markets insurance companies also get intervened together with capital market institutions, rating institutions
and pension funds (Dolun, 2007). But capital adequacy ratio of the insurance companies decreased much, it was about
%15,8 on 30th june 2010 (Baker and Baker, 2010). Some additional solutions were necessary (Min, 2011). Credit card
based lending was not useful anymore (Jaffee, 2008).

Federal National Mortgage Association, which is known as Fannie Mae and Federal Home Loan Mortgage
Corporation, which is known as Freddie Mac are supported by the government. It is also possible to say that they are
government sponsored. In 2008, it is also announced that they are placed into conservatorship. The most important role
of these institutions were buying the mortgages which have no insurance. These institutions were also allowed to invest
on various securities (Mian et al, 2008). The portfolios of these institutions were full of risk during the Global Crisis.

Conclusion
Government intervention was something always US government avoided or at least it was announced by them

like that. The direct interventions with such high amounts of money injections have been accepted as an indicator of a
very serious trouble. That is why these injections did not provide any improvement.

Table 1 Unemployment rates of USA and EU27
Unemployment rate of USA
Jan 1
2006

Jan 1
2007

Jan 1
2008

Jan 1
2009

Jan 1
2010

Jan 1
2011

Jan 1
2012

Jan 1
2013

Jan 1
2014

4,7 4,6 5 7,7 9,7 9 8,3 7,9 6,6
Source: US Bureau of Labor Statistics
Unemployment rate of EU-27

2006 2007 2008 2009 2010 2011 2012 2013 2014
8,2 7,2 7,1 9 9,7 9,7 9,1 ... ...

Source: Republic of Turkey Ministry for EU Affairs/Eurostat

Unemployment rates of USA and EU27 can be seen on Table 1. Unemployment rate was low at the beginning
of the crisis in USA. After 2008, the impacts of crisis were obvious on the unemployment rates. The government
interventions were successful comparing to EU countries. The biggest impact of crisis on unemployment rate was in
2010 in EU, just like USA, but the impacts continued also in 2011 in EU, unlike USA.

It is better to mention like EU28 after 2012. It is also necessary to remember that Eurostat counts on
December, instead on January. In EU28 unemployment rate was %10,7 in December 2013 and 10,8 in December 2012
(Eurostat, 2014). These values can be compared to the unemployment rates of USA in 2013 and 2014 as they already
show the values of the previous years. USA is better on managing unemployment.

2012 and 2013 seems to be two difficult years for Europe. The unemployment rates made two peaks in Europe.
In USA the situation was managed by the government. In june 2013, the policy of US government on money supply
was changed. It was announced that the money supply will be shrunk. The impacts of this announcement was positive
on the markets. The expectations became optimistic and USA was not affected by the same factors with Europe. This is
an evidence of that successful policies depend on successful expectation management.
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soflis meurneoba _ saqarTvelos globaluri konkurentunarianobis
dargobrivi prioriteti

globalizacia gardauvali da Tanamedrove msoflios ganviTarebis erTaderTi SesaZ-
lebeli formaa. mas alternativa ara aqvs. ganviTarebis antiglobaluri kursi ganwirulia
ekonomikuri avtarkizmisa da sazogadoebrivi rutinisadmi. am sakiTxze Zalian bevri daiwera,
Cven mxolod SevniSnavT, rom saqarTvelos, samomavlod garda globalur garemoSi gonieri
integraciisa, sxva gza ar gaaCnia. amdenad, Cven valdebuli varT movZebnoT globalizaciis
pirobebSi cxovrebis sakuTari gza, amovirCioT sakuTari prioritetebi da mivyveT mas.

globalizacia makroekonomikuri TvalsazrisiT, upirveles yovlisa, aris konkurencia,
romelSic monawileoben ara qveynebi, aramed firmebi. konkurenciis Sedegebi jer firmebis
Sedegebze aisaxeba da Semdeg qveynebis mdgomareobaze. is qveynebi, romelTa xxeelliissuufflleebbaass
aavviiwwyyddeebbaa,, rroomm kkoonnkkuurreenncciiaa ffiirrmmeebbiiddaann iiwwyyeebbaa ((ddaa TTuu ggiinnddaa,, rroomm ggaaxxddee mmssoofflliiooss ddoonneezzee
kkoonnkkuurreennttuunnaaiirraannii,, ssaaqqmmiiss kkeeTTeebbaa,, ssaaqqmmiiss ggaaaaxxlleebbaa uunnddaa ddaaiiwwyyoo ffiirrmmeebbiiss ddoonneezzee SSeessrruullee--
bbuullii bbiizznneess--pprroocceesseebbiiddaann)) ggaannwwiirruulliiaa xxaannggrrZZlliivvii CCaammoorrCCeenniilloobbiissTTvviiss..

aassee rroomm,, ssaaqqaarrTTvveelloo aaddggaass ssaakkuuTTaarrii SSeessaaZZlleebblloobbeebbiiss aaddeeqqvvaattuurrii eekkoonnoommiikkuurrii
mmooddeelliiss mmSSeenneebblloobbiiss rrTTuull ggzzaass,, rraacc mmiimmddiinnaarreeoobbss gglloobbaalliizzaacciiiiss uurrTTuulleess ggaarreemmooSSii..
gglloobbaalliizzaacciiaa ggaarrddaa iimmiissaa,, rroomm `̀qqmmnniiss TTaannaammSSrroommlloobbiiss eerrTTiiaann aarreeaallss,, eekkoonnoommiikkuurrii
ddiinnaammiizzmmiiss mmTTaavvaarr ZZaallaadd ggaannaappiirroobbeebbss kkoonnkkuurreenncciiaass yyvveellaassTTaann~~ [[11,, ggvv.. 6655]]..

ssaaeerrTTaaSSoorriissoo bbaazzaarrzzee kkoonnkkuurreennttuunnaarriiaannii pprroodduuqqcciiiiTT ggaassvvllaa nneebbiissmmiieerrii
qqvveeyynniissTTvviiss mmnniiSSvvnneelloovvaannii eekkoonnoommiikkuurrii mmoovvlleennaaaa.. eess pprroobblleemmaa yyvveellaa qqvveeyynniiss mmuuddmmiivvii
zzrruunnvviiss ssaaggaanniiaa.. aaRRnniiSSnnuullii ssaakkiiTTxxiiss aaqqttuuaalloobbaa ddaa mmssoofflliioo bbaazzaarrzzee
kkoonnkkuurreennttuunnaarriiaannoobbiiss zzrrddiiss aammooccaanneebbii qqaarrTTuull eekkoonnoommiikkuurr lliitteerraattuurraaSSii ssaakkmmaaoodd aarriiss
ddaammuuSSaavveebbuullii.. CCvveenn,, CCvveennii ssaakkvvlleevvii TTeemmiiddaann ggaammoommddiinnaarree,, mmxxoolloodd iimmaass SSeevvnniiSSnnaavvTT,, rroomm ssaannaamm
mmssoofflliioo bbaazzaarrzzee qqaarrTTuullii pprroodduuqqcciiaa kkoonnkkuurreennttuunnaarriiaannii aarr ggaammxxddaarraa,, ddaa,, SSeeddeeggaadd
ssaaqqaarrTTvveelloo aarr CCaammddggaarraa eekkoonnoommiikkuurraadd ggaannvviiTTaarreebbuull qqvveeyyaannaaTTaa rriiggeebbSSii,, iiggii ggaannvviiTTaarreebbaaddii
qqvveeyyaannaaaa,, yyvveellaa iimm pprroobblleemmeebbiiTT,, rroommlleebbiicc aasseeTT qqvveeyynneebbss aaxxaassiiaaTTeebbTT.. uukkvvee aavvRRnniiSSnneeTT ddaa
kkiiddeevv ggaavviimmeeoorreebbTT,, rroomm pprroodduuqqcciiaa kkoonnkkuurreennttuunnaarriiaannii vveerr ggaaxxddeebbaa TTuu mmiissii mmwwaarrmmooeebbeellii
kkoommppaanniiiiss ddoonneezzee,, yyoovveellwwlliiuurraadd,, ddaa aammaassTTaann ssiisstteemmaattuurraadd,, aarr mmooxxddeebbaa bbiizznneess--pprroocceesseebbiiss
ggaannaaxxlleebbaa,, uuffrroo sswwoorraadd iinnoovvaacciiuurrii pprroocceesseebbiiss SSeemmuuSSaavveebbaa 1155--2200%%--iiss ffaarrgglleebbSSii..

ggaannvviiTTaarreebbaaddii qqvveeyynneebbiiss kkoommppaanniieebbSSiicc ddaa TTvviiTT aamm qqvveeyynneebbSSiicc ssxxvvaa uuaammrraavvii pprroobblleemmee--
bbiiccaaaa mmoossaaggvvaarreebbeellii.. mmaaTTii ssiimmrraavvlliiss mmiiuuxxeeddaavvaadd ddaavviiwwyyeebbaass aarr uunnddaa mmiieecceess ccaallkkeeuullii qqvveeyy--
nneebbiiss kkoonnkkuurreennttuunnaarriiaannoobbiiss pprroobblleemmaattiikkaa,, rroommeelliicc gglloobbaalliizzaacciiiiss pprroocceesseebbiiss ggaaRRrrmmaavvee--
bbiiss kkvvaalloobbaazzee,, kkvvllaavv iinnaarrCCuunneebbss aaqqttuuaalluurroobbaass.. aaRRnniiSSnnuullii kkiiddeevv eerrTTxxeell ddaaaaddaassttuurraa
mmssoofflliioo eekkoonnoommiikkuurrii ffoorruummiiss aannggaarriiSSmmaa `̀gglloobbaalluurrii kkoonnkkuurreennttuunnaarriiaannoobbaa 22001100--22001111 wweellss~~

((The Global Competitiveness Report 22001100--22001111)),, rroommlliiss mmiixxeeddvviiTT ssaaqqaarrTTvveelloomm 9933--ee aaddggiillii ddaaiikkaavvaa..
22000055 wwlliiddaann mmssoofflliioo eekkoonnoommiikkuurrii ffoorruummii TTaavviiss aannaalliizzss aaffuuZZnneebbss gglloobbaalluurrii kkoonn--

kkuurreennttuunnaarriiaannoobbiiss iinnddeeqqsszzee ((The Global Competitiveness Index, GCI)),, rroommeellmmaacc eerroovvnnuullii kkoonnkkuu--

rreennttuunnaarriiaannoobbaa mmooiiccvvaa mmiikkrroo ddaa mmaakkrroo eekkoonnoommiikkuurrii mmaaCCvveenneebblleebbiiTT.. eekkoonnoommiikkuurrii ffoorruummiiss
eeqqssppeerrtteebbiiss aazzrriiTT,, kkoonnkkuurreennttuunnaarriiaannoobbaa aarriiss iinnssttiittuutteebbiiss,, ppoolliittiikkiissaa ddaa ffaaqqttoorreebbiiss
eerrTToobblliioobbaa,, rroommeelliicc ggaannssaazzRRvvrraavvss aammaa TTuu iimm qqvveeyynniiss pprroodduuqqttiiuulloobbiiss ddoonneess.. pprroodduuqqttiiuu--

lloobbiiss ssaazzRRvvrreebbii,, TTaavviiss mmxxrriivv,, aaddggeenneenn kkeeTTiillddRReeoobbiiss iimm ssaazzRRvvrreebbss,, rroommeelliicc SSeeiiZZlleebbaa mmiiRR--

wweeuullii iiqqnnaass aammaa TTuu iimm eekkoonnoommiikkiiss mmiieerr.. ssxxvvaa ssiittyyvveebbiiTT rroomm iiTTqqvvaass,, uuffrroo
kkoonnkkuurreennttuunnaarriiaann eekkoonnoommiikkuurr ssiisstteemmaass SSeesswweevvss ZZaallaa mmiiaaRRwwiiooss uuffrroo mmaaRRaallii
SSeemmoossaavvlliiaannoobbiiss ddoonneess TTaavviissii mmooqqaallaaqqeeeebbiissaaTTvviiss.. pprroodduuqqttiiuulloobbiiss zzRRvvaarrii aasseeee aaddggeennss iimm
uukkuuggeebbiiss kkooeeffiicciieennttss,, rroommeelliicc ggaammooiiTTvvlleebbaa eekkoonnoommiikkaaSSii ggaannxxoorrcciieelleebbuullii iinnvveessttiicciieebbiiss
mmiixxeeddvviiTT.. aaRRnniiSSnnuullii uukkuuggeebbiiss kkooeeffiicciieennttii aarriiss eekkoonnoommiikkuurrii zzrrddiiss tteemmppeebbiiss
ffuunnddaammeennttuurrii mmaaCCvveenneebbeellii.. uuffrroo kkoonnkkuurreennttuunnaarriiaannii eekkoonnoommiikkaa aarriiss iiss,, rroommeelliicc ssaaSSuuaalloodd
uuffrroo sswwrraaffaadd iizzrrddeebbaa ggrrZZeellvvaaddiiaann ppeerriiooddSSii..
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uukkaannaasskknneell ppeerriiooddSSii kkoonnkkuurreennttuunnaarriiaannoobbiiss aannggaarriiSSSSii wwiinnaa ppeerriiooddTTaann SSeeddaarreebbiiTT,,

ggaarrkkvveeuullii ccvvlliilleebbeebbii SSeevviiddaa.. aassee mmaaggaalliiTTaadd,, ppiirrvveell oocceeuullSSii 1111 ssaaxxeellmmwwiiffooss nnaaccvvllaadd 1122

mmooxxvvddaa,, aazziiiiss qqvveeyynneebbii kkii aammJJaammaadd mmxxoolloodd 44 eekkoonnoommiikkiiTT aarriiaann wwaarrmmooddggeenniillii,, nnaaccvvllaadd 55--iissaa..
ssaayyuurraaddRReebbooaa iissiicc,, rroomm aaRRnniiSSnnuullii rreeiittiinnggiiss mmrraavvaallwwlliiss lliiddeerrmmaa aammeerriikkiiss SSeeeerrTTeebbuullmmaa
SSttaatteebbmmaa mmee--22 aaddggiilliiddaann,, bboolloo aannggaarriiSSiiss mmiixxeeddvviiTT,, mmee--44 aaddggiillzzee ggaaddaaiinnaaccvvllaa..

rreeiittiinnggSSii ppiirrvveellii aaddggiillii SSvveeiiccaarriiaamm SSeeiinnaarrCCuunnaa.. aaRRnniiSSnnuullii SSeessaaZZlleebbeellii ggaaxxddaa qqvveeyy--
nniiss iinnoovvaacciiuurrii ppootteenncciiaalliiss mmaaRRaallii ddoonniiss ((mmee--22 aaddggiillii)) ddaa bbiizznneessiiss wwaarrmmooeebbiiss mmaaRRaallii
kkuullttuurriiss ((mmee--44 aaddggiillii)) ggaammoo.. `̀SSvveeiiccaarriiiiss ssaammeeccnniieerrooii--kkvvlleevviiTTii iinnssttiittuutteebbii eerrTT--eerrTTii
ssaauukkeeTTeessoonnii aarriiaann mmssoofflliiooSSii,, xxoolloo mmWWiiddrroo TTaannaammSSrroommlloobbaa aakkaaddeemmiiuurr ddaa bbiizznneess--ssttrruuqqttuu--

rreebbss SSoorriiss,, rroommeellssaacc eemmaatteebbaa kkoommppaanniieebbiiss ssaakkmmaaoodd mmaaRRaallii xxaarrjjeebbii kkvvlleevveebbssaa ddaa ggaannvviiTTaarree--
bbaazzee,, iiZZlleevvaa iimmiiss ggaarraannttiieebbss,, rroomm aaRRnniiSSnnuullii kkvvlleevveebbii ttrraannssffoorrmmiirreebbuullii iiqqnneebbaa iimm pprrooccee--
sseebbssaa ddaa pprroodduuqqtteebbSSii,, rroommlleebbiicc mmooTTxxoovvnnaaddiiaa bbaazzaarrzzee ddaa rroommlleebbssaacc ggaaaaCCnniiaaTT mmTTaavvrroobbiiss
mmZZllaavvrrii mmxxaarrddaaWWeerraa iinntteelleeqqttuuaalluurrii ssaakkuuTTrreebbiiss ddaaccvviiss kkuuTTxxiiTT~~,, __ aaRRnniiSSnnuulliiaa eekkoonnoommii--
kkuurrii ffoorruummiiss aannggaarriiSSSSii.. rreeiittiinnggSSii mmee--22 ddaa mmee--33 aaddggiilleebbii ddaaiikkaavveess SSvveecciiaamm ddaa ssiinnggaappuurrmmaa,,
rroommlleebbmmaacc aammeerriikkiiss SSeeeerrTTeeuull SSttaatteebbss ggaaddaauusswwrreess..

rreeiittiinnggiiss ((rroommeelliicc ssaaeerrTToo jjaammSSii 111111 mmoonnaacceemmss aaeerrTTiiaanneebbss kkoonnkkuurreennttuunnaarriiaannoobbiiss 1122

ZZiirriiTTaadd mmaaxxaassiiaaTTeebbeellSSii)) iinnddiikkaattoorreebbii aarriiss iiss ZZiirriiTTaaddii oorriieennttiirreebbii,, rroommeellTTaa mmiixxeeddvviiTTaacc
SSeeiiZZlleebbaa SSeeffaasseebbuull iiqqnnaass eerroovvnnuullii mmTTaavvrroobbeebbii ddaa wwaarrmmaatteebbiiss SSeemmTTxxvveevvaaSSii,, mmnniiSSvvnneelloovvnnaadd
ggaauummjjoobbeessddeebbaa mmoossaaxxlleeoobbiiss ccxxoovvrreebbiiss xxaarriissxxii.. TTaavvddaappiirrvveellaadd yyuurraaddRReebbaass vvaammaaxxvviilleebbTT
kkoonnkkuurreennttuunnaarriiaannoobbiiss 1122 ZZiirriiTTaadd mmaaxxaassiiaaTTeebbeellzzee.. mmaassSSii SSeemmaavvaall iinnddiikkaattoorreebbzzee ddaa mmaaTT
mmiimmaarrTTeebbaass ssaaqqaarrTTvveellooss eekkoonnoommiikkaassTTaann [[22]]::

11.. iinnssttiittuutteebbii __ 6699--ee aaddggiillii;;
22.. iinnffrraassttrruuqqttuurraa __ 7733--ee aaddggiillii;;
33.. mmaakkrrooeekkoonnoommiikkuurrii ggaarreemmoo __ 113300--ee aaddggiillii;;
44.. jjaannmmrrTTeelloobbaa ddaa ddaawwyyeebbiiTTii ggaannaaTTlleebbaa __ 7733--ee aaddggiillii;;
55.. uummaaRRlleessii ggaannaaTTlleebbaa ddaa pprrooffeessiiuullii mmoommzzaaddeebbaa __ 9900--ee aaddggiillii;;
66.. ssaaqqoonnlliissaa ddaa mmoommssaaxxuurreebbiiss bbaazzrriiss eeffeeqqttiiaannoobbaa __ 6644--ee aaddggiillii;;
77.. SSrroommiiss bbaazzrriiss eeffeeqqttiiaannoobbaa __ 3311--ee aaddggiillii;;
88.. ffiinnaannssuurrii bbaazzrriiss ggaannvviiTTaarreebbuulloobbaa __ 110088--ee aaddggiillii;;
99.. tteeqqnnoollooggooiiuurrii ggaannvviiTTaarreebbiiss ddoonnee __ 9988--ee aaddggiillii.. aamm mmaaCCvveenneebblliiTT CCvveenn

CCaammoovvrrCCeebbiiTT ssoommxxeeTTss,, aazzeerrbbaaiijjaannss ddaa eevvrrookkaavvSSiirriiss aaxxaall wweevvrreebbssaacc kkii [[33,, ggvv.. 2200]];;
1100.. aaddggiilloobbrriivvii bbaazzrriiss mmaassSSttaabbeebbii __ 110077--ee aaddggiillii;;
1111.. bbiizznneessiiss kkoonnkkuurreennttuunnaarriiaannoobbaa __ 111111--ee aaddggiillii;;
1122.. iinnoovvaacciieebbii __ 112255--ee aaddggiillii..

aammrriiggaadd,, rrooggoorrcc uukkvvee aavvRRnniiSSnneeTT,, ssaaqqaarrTTvveelloo ssaammwwuuxxaarroodd vveerr ddaaiikkvveexxnniiss TTaavviiss
mmaaCCvveenneebblleebbss gglloobbaalluurr kkoonnkkuurreennttuunnaarriiaannoobbaaSSii.. mmssoofflliioo eekkoonnoommiikkuurrii ffoorruummiiss 22001100--22001111

wwlleebbiiss ggaammooqqvveeyynneebbuullii aannggaarriiSSiiss mmiixxeeddvviiTT ssaaqqaarrTTvveelloo 9933--ee aaddggiillzzeeaa..
nneebbiissmmiieerrii qqvveeyynniiss kkoonnkkuurreennttuunnaarriiaannoobbaass mmiissii kkoonnkkuurreennttuullii uuppiirraatteessoobbeebbii

ggaannssaazzRRvvrraavveenn.. eess uuppiirraatteessoobbeebbii oorrii ssaaxxiissaaaa:: bbuunneebbrriivvii ddaa ggaannvviiTTaarreebbuullii..
bbuunneebbrriivv uuppiirraatteessoobbeebbss mmiieekkuuTTvvnneebbaa bbuunneebbrriivvii rreessuurrsseebbii,, xxeellssaayyrreellii ggeeooggrraaffiiuullii

mmddeebbaarreeoobbaa,, kklliimmaattuurrii ddaa iinnffrraassttrruuqqttuurruullii ffaaqqoottrreebbii,, mmoossaaxxlleeoobbiiss ddiiddii rraaooddeennoobbaa,,
iiaaffii mmuuSSaaxxeellii ddaa aa.. SS.. ggaannvviiTTaarreebbuull uuppiirraatteessoobbeebbSSii SSeeddiiss:: ssaammeeccnniieerroo--tteeqqnniikkuurrii ppootteenn--
cciiaallii,, ccooddnnaa,, aaxxaallii tteeqqnnoollooggiieebbii,, aaddaammiiaannuurrii kkaappiittaalliiss mmaaRRaallii kkvvaalliiffiikkaacciiaa ddaa aa.. SS..
ssaaqqaarrTTvveellooss ggaaaaCCnniiaa bbuunneebbrriivvii uuppiirraatteessoobbeebbii ((kkeerrZZoodd,, mmrraavvaallffeerroovvaannii bbuunneebbrriivvii ggaarreemmoo)),,

mmaaggrraamm ggaannvviiTTaarreebbuullii uuppiirraatteessoobbeebbiiTT ssaaqqaarrTTvveelloo SSoorrssaaaa mmssoofflliiooss wwaammyyvvaannii qqvveeyynneebbiissaaggaann
[[44,, ggvv.. 5500]]..

ssaaqqaarrTTvveellooss kkoonnkkuurreennttuunnaarriiaannoobbiiss aammaaRRlleebbiissTTvviiss ssaaWWiirrooaa iinnoovvaacciiuurrii eekkoonnoommiikkiiss
ffoorrmmiirreebbaa.. mmaaggrraamm eess aarrcc aaddvviillii,, aarrcc iiaaffii ddaa aarrcc ddrrooSSii sswwrraaffaadd ggaassaakkeeTTeebbeellii ssaaqqmmeeaa..
aasseeTT ddrrooss,, qqvveeyyaannaass uuWWiirrss,, mmiissii mmoossaaxxlleeoobbaa SSiimmSSiilliiss ddaa ssiiRRaattaakkiiss zzRRvvaarrzzeeaa.. aaqqeeddaann ggaammoo--

ssaavvaallss mmxxoolloodd aamm oorrii kkoonnkkuurreennttuullii uuppiirraatteessoobbiiss ssiimmbbiioozzSSii vvxxeeddaavvTT,, mmaaggrraamm jjeerr--jjeerroo--

bbiiTT,, aarraa mmTTeellii eekkoonnoommiikkiissTTvviiss,, aarraammeedd,, eerrTTii ddaarrggiissTTvviiss __ TTaavviissii qqvveeddaaddaarrggeebbiiTT ddaa
bbiizznneess--ssuubbiieeqqtteebbiiTT,, ggaannuurrCCeevvllaadd ssaakkuuTTrreebbiiss ffoorrmmiissaa ddaa oorrggaanniizzaacciiuull--ssaammaarrTTlleebbrriivvii
ttiippiissaa..
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ddaarrggoobbrriivvii pprriioorriitteetteebbiiddaann yyuurraaddRReebbaa uunnddaa ggaammaaxxvviillddeess iimm ddaarrggeebbzzee,, rroommlleebbSSiicc
ggaarrkkvveeuull ssaammiizznnee bbaazzrreebbzzee ffaarrddoobbiiTTii uuppiirraatteessoobbeebbiiss mmiiRRwweevvaa SSeeggvviiZZlliiaa.. CCvveennii aazzrriiTT,,

ddaarrggii,, rroommlliiss kkoonnkkuurreennttuunnaarriiaannoobbiiss ggaazzrrddaass ssaaqqaarrTTvveelloossTTvviiss ssaassiiccooccxxlloo mmnniiSSvvnneelloobbaa
aaqqvvss aarriiss ssoofflliiss mmeeuurrnneeoobbaa ((ddaa mmiissii pprroodduuqqcciiiiss ggaaddaammaammuuSSaavveebbeellii mmrreewwvveelloobbaa)).. rraa TTqqmmaa
uunnddaa,, aarr uunnddaa mmooxxddeess qqvveeyynniiss `̀mmiibbmmaa~~ mmaarrttoo aamm eerrTT ddaarrggzzee,, mmaaggrraamm rriiggiiTT ppiirrvveellii sswwoorreedd
ssoofflliiss mmeeuurrnneeoobbaa uunnddaa iiyyooss..

ssaaqqaarrTTvveellooSSii ssooffllaadd mmoossaaxxlleeoobbiiss __ 4466,,88%% ccxxoovvrroobbss,, aaqqeeddaann ssoofflliiss mmeeuurrnneeoobbaaSSii __

4400%%--iiaa ddaassaaqqmmeebbuullii [[55,, ggvv.. 3300]].. TTuummccaa mmaaTT mmiieerr SSeeqqmmnniillii ddaammaatteebbuullii RRiirreebbuulleebbaa qqvveeyynniiss
mmTTeellii ddaammaatteebbuullii RRiirreebbuulleebbiiss mmxxoolloodd __ 88,,44%%--ss SSeeaaddggeennss [[66,, ggvv.. 7788]] ((ssaaqqaarrTTvveelloo TTiiTTqqmmiiss
mmTTlliiaannaadd ddaammookkiiddeebbuulliiaa iimmppoorrttiirreebbuull ssuurrssaaTTzzee.. 22001100 wweellss ssuurrssaaTTiiss iimmppoorrttmmaa 33--jjeerr
ggaaddaaaaWWaarrbbaa eeqqssppoorrttss)).. ccxxaaddiiaa,, eess mmaaCCvveenneebbeellii ggvviiCCvveenneebbss,, rroomm ddRReess ssaaqqaarrTTvveellooss ssoofflliiss
mmeeuurrnneeoobbaa aarraakkoonnkkuurreennttuulliiaa qqvveeyynniiss SSiiggnniiTTaacc ddaa ggaarreeTTaacc.. aasseeTT ddrrooss,, mmssoofflliiooss mmrraavvaallii
mmcciirree ppaattaarraa qqvveeyyaannaa ((mmaaggaalliiTTaadd,, iissrraaeellii)) aawwaarrmmooeebbss aarraa mmaarrttoo aamm qqvveeyynniissTTvviiss ssaakkmmaarriiss,,
mmaaRRaallxxaarriissxxiiaann ddaa iiaaff pprroodduuqqcciiaass,, aarraammeedd ssaaeeqqssppoorrttooddaacc ggaaaaqqvvss iiggii..

SSeeqqmmnniill mmddggoommaarreeoobbiiss ggaammoosswwoorreebbaass rraaddiikkaalluurrii RRoonniissZZiieebbeebbiiss ggaattaarreebbaa ssWWiirrddeebbaa..
22001122 wwlliiss 11 ooqqttoommbbeerrss ssaaqqaarrTTvveellooss mmTTaavvrroobbaaSSii mmoossuullmmaa kkooaalliicciiaa `̀qqaarrTTuullmmaa ooccnneebbaamm~~
uukkvvee mmnniiSSvvnneelloovvaannii nnaabbiijjeebbii ggaaddaaddggaa aamm mmiimmaarrTTuulleebbiiTT.. iimmeeddii uunnddaa vviiqqoonniiooTT,, rroomm aamm
ddaarrggiiss ggaannvviiTTaarreebbiissaaddmmii mmxxaarrddaaWWeerraa mmoommaavvaallSSiicc ggaaggrrZZeellddeebbaa,, CCaammooyyaalliibbddeebbaa ddaa
SSeemmuuSSaavvddeebbaa ssoofflliiss ggaannvviiTTaarreebbiiss sswwoorrii ssttrraatteeggiiaa,, ssaabboolloooodd `̀uuaarrii eeTTqqmmeebbaa mmaassoobbrriivv
`̀ssiimmiinnddiizzaacciiiiss~~ TTuu bbrroowweeuulliiss ssaayyoovveellTTaaoo ggaaSSeenneebbiiss bbaavvSSvvuurrii WWiirrvveeuulloobbeebbiiss mmssggaavvss
pprrooeeqqtteebbss,, rroommeellTTaa ffoonnzzee,, ppaarrttaaxxddeebbaa ssaaqqaarrTTvveelloo,, uubbeedduurreebbaa qqaarrTTvveellii gglleexxoobbaa ddaa
qqaarrTTuullii ssooffeellii,, ssaammSSoobbllooddaann ggaarrbbiiss ddaammSSeeuullii qqaarrTTvveellii mmoossaaxxlleeoobbaa~~ [[77,, ggvv.. 6644]]..

SSeeqqmmnniillii uummZZiimmeessii kkrriizziissuullii ssiittuuaacciiaa ddaa uukkiidduurreessaadd aarraassaaxxaarrbbiieelloo ssoocciiaalluurrii
ffoonnii,, ZZiirriiTTaaddaadd aaggrraarruull ssaakkiiTTxxeebbSSii mmTTaavvrroobbiiss mmoonnaawwiilleeoobbiiss ppaassiiuurrii aann nneeggaattiiuurrii rroo--

lliiTTaaaa ggaannppiirroobbeebbuullii.. aabbaa,, ssxxvvaa rriiTT aavvxxssnnaaTT iiss ffaaqqttii,, rroomm 22001122 wwlliiss iivvlliissiiss mmddggoommaarreeoobbiiTT
mmTTlliiaannaadd eekkoonnoommiikkaazzee ggaacceemmuullmmaa sseessxxeebbmmaa 88 mmiilliiaarrddii llaarrii SSeeaaddggiinnaa,, ssaaiiddaannaacc ssoofflliiss
mmeeuurrnneeoobbaamm mmiissii mmxxoolloodd __ 00,,55%% mmiiiiRRoo,, aannddaa,, 22001111 wweellss ssaaqqaarrTTvveellooSSii __ 11,,22 mmiilliiaarrddii aaSSSS
ddoollaarrii uuccxxoouurrii iinnvveessttiicciiaa ggaannxxoorrcciieellddaa,, aaqqeeddaann ssoofflliiss mmeeuurrnneeoobbaaSSii mmxxoolloodd mmiissii __

11,,33%% ddaaiixxaarrjjaa [[55,, ggvv.. 3311]].. rraa hhqqvviiaa aasseeTT ppoolliittiikkaass,, aarrccooddnnaa TTuu qqvveeyynniiss RRaallaattii?? aasseeTT ddrrooss,,
yyvveellaa qqvveeyyaannaamm ggaannvviiTTaarreebbuullmmaacc ddaa ggaannvviiTTaarreebbaaddmmaacc kkaarrggaadd iicciiss,, rroomm wwaaaaggeebbss yyvveellaa,, vviissaacc
aarraasswwoorrii ssaassoofflloo--ssaammeeuurrnneeoo ppoolliittiikkaa aaqqvvss.. CCvveennii wwaaggeebbaa kkoolloossaalluurraadd mmeettii iiqqnneebbaa __ CCvveenn
ddaavviiRRuuppeebbiiTT..
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TTeebbeerrvvaallii,, 22001122..



43

ANI BEZHANISHVILI
PHD Student of Technical University of Georgia

E-mail: bananomail@yahoo.com / Tel.: +995 599250901

AGRICULTURE - GLOBAL COMPETITIVENESS BRANCH PRIORITY OF GEORGIA

SUMMARY

The place of Georgia in global competitiveness and conditions existing in Georgia and necessary for its
improvement are assessed based on the opinion of certain experts and shown in the article.

The fact that Georgia is on the 93 place among other countries of the world according to its global
competitiveness rating and that some of its characteristics are even worse (macroeconomic environment -130 place,
local market scale -107 place, business competitiveness – 111 place, innovations – 125 place and etc.) is considered to
be very negative.  Even more annoying is considered its backwardness in the Transcaucasian region. As it is mentioned
in the article, Armenia and Azerbaijan have advance position in this aspect as compared with Georgia.

The natural factors of competitiveness are considered in the article and conclusion is made that Georgia must
choose branch priority for improvement of its global competitiveness. In addition, the necessity to use agriculture and
manifold agricultural natural potential existing in Georgia along with introduction of the new knowledge and innovative
technologies is considered to be the main aspect, which will make the branch and then the whole country globally
competitive.

N
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transsasazRvro regionuli turizmis ganviTarebis perspeqtivebi
saqarTveloSi

Tanamedrove saerTaSoriso turizmi msoflio meurneobis erT-erTi umsxvilesi, ma-
RalSemosavliani da dinamiurad ganviTarebadi dargia. turizmis ekonomikuri mniSvneloba
ar SemoisazRvreba pirdapiri finansuri SedegebiT. aqvs ra multiplikaciuri efeqti, ekon-
omikis sakvanZo seqtorebTan kompleqsuri urTierTqmedebiT, turizmi socialur-ekonomik-
uri ganviTarebis katalizatorad gvevlineba.

mravali qveynis mTavrobebi turizms ganixilavs rogorc sakuTari politikis mniS-
vnelovan aspeqts ekonomikuri ganviTarebis konteqstSi. moaqvs ra ekonomikuri sargebeli
da zrdis ra dasaqmebas, amave dros turizmi aris ara mxolod ekonomikuri saqmianobis sa-
xesxvaoba, aramed mniSvnelovani faqtori adamianTa urTierTqmedebisa, romelTac sWirde-
baT momsaxurebis farTo speqtri. am saqmianobis aqtivizaciis wyalobiT, Zlierdeba komu-

nikaciuri kavSirebi, farTovdeba kulturuli sivrce, Zlierdeba samoqalaqo kultura,
mdidrdeba pirovnebisa da sazogadoebis sulieri potenciali.

mravali ekonomistis TvalsazrisiT, romelsac Cvenc viziarebT, saqarTvelos integ-
rireba regionul ekonomikaSi da amiT qveynis potencialis zrda da Seuqcevadi ganviTare-
ba, didwilad damokidebulia srulfasovani da maRali xarisxis turistuli industriis
ganviTarebaze.

transasazRvro turizmi turizmis saxeobaa, romlis safuZvelSi turistuli infras-
truqturis ganviTareba, transasazRvro teritoriebze marSrutebis organizacia da ga-
marTva devs. transasazRvro TanamSromlobis motivs sazRvrispira teritoriebis social-

ur-ekonomikuri sferos ganviTareba warmoadgens, amasTan xdeba saerTo bunebrivi da kul-

turuli memkvidreobis Senaxva-gadarCena. ekonomikuri saqmianobis es saxeoba urTierTobe-
bis ganviTarebis da TanamSromlobis mniSvnelovan meqanizmia.

sazRvrispira regionebSi turizmis ganviTareba da am sferoSi TanamSromloba war-

moudgenelia, sazRvrispira regionebis ganviTarebasTan dakavSirebuli problemebis mogva-
rebis gareSe.

,,mniSvnelovania aRvniSnoT, rom sazRvrispira regionebi, romlebic CamorCebian gan-
viTarebis kuTxiT, rogorc wesi, karg potencials floben turizmis ganviTarebisaTvis.
sazRvrispira regionebis komunikaciis xelSewyobam da TanamSromlobam SesaZloa Sedegad
mogvitanos ganviTarebuli regioni da imoqmedos, rogorc katalizatorma struqturuli
ganviTarebis TvalsazrisiT.

mniSvnelovania aRiniSnos, rom regionebis sasazRvro barierebi xels uSlis turiz-
mis ganviTarebas.

sazRvrispira regionebisaTvis mniSvnelovania erToblivi strategiis SemuSaveba, ro-

melmac unda gaaerTianos orive regionis interesebi.
sazRvrispira regionebis TanamSromlobis proeqtebis daxmarebiT regions eZleva sa-

Sualeba, ukeT gadawyvitos problemebi rogorc turizmis, ise ekologiis sferoSi.
gansazogadeblad, SeiZleba gamoiyos trans -sasazRvro turizmis Semdegi pozitiuri

ekonomikuri da masTan erTad socialuri funqciebi:

 axali samuSao adgilebis Seqmna adgilobrivi mosaxleobisaTvis;

 bunebaTsargeblobis tradiciuli formebis stimulireba;

 ekologiurad sufTa kvebis produqtebis warmoeba;

 investiciebis zrda rogorc infrastruqturasa da servisSi, ise bunebis dacvaSi;

 adgilobrivi mosaxleobis keTildReobis zrda;

 xelobebis ganviTareba;
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 specialuri ganaTlebis ganviTareba, romelic mimarTuli iqneba turistuli pro-

fesiebis SeZenaze;

 adgilobrivi TviTmarTvelobis ganviTareba;

 ganviTarebis gegmebis formireba ~Signidan~ adgilobrivi mosaxleobis interese-
bis gaTvaliswinebiT.

transsasazRvro TanamSromlobis kargi magaliTebia: galicia/norte (espaneTi/portu-

galia), korsika-sardinia (safrangeTi-italia), ruseTi-CineTi-monRoleTi, kanada-aSS.
transsasazRvro TanaSromloba saqarTvelosa da sasomxeTs Soris 2009 wlidan xor-

cieldeba, Seiqmna pirveli transasazRvro TanamSromlobis gaerTianeba - evroregioni ,,ev-
rokavkasia’’. igi moicavs saqarTvelos ori regionis samcxe-javaxeTis da qvemo qarTlis
oTxi (dmanisis, bolnisis, marneulisa da ninowmindis) da sami somxuri mazris (Siraqis, Ta-
vuSis da loris) municipalitetebs. proeqtis mizania Siraqisa da samcxe-javaxTis region-
ebis socialuri da ekonomikuri mdgomareobis gaumjebeseba sazRvrispira TanamSromlobis,
kerZod savaWro da ekonomikuri TanamSromlobis xelSewyobis gziT da mxari dauWiros
konkretuli proeqtebis ganxorcielebas, romlebic orientirebulia mcire biznesis, ti-
rizmis ganaTlebisda soflis meurneobis ganviTarebaze. iTvaliswinebs xalxTa daaxloebas
da kulturaTa dialogs.

2014 wlidan TanaSromloba kidev ufro garRmavdeba, kerZod:

 javaxeTisa da sarfis tbis (somxeTi) transsasazRvro daculi teritoriebisaTvis
saerTo satelefono aplikaciis SemuSavebaze. SeTanxmebis mixedviT satelefono

aplikaciaze datanili iqneba: yvela turistuli RirsSesaniSnaoba, marSruti Tu
saojaxo sastumro, romelic am or teritoriaze aris ganTavsebuli. aseve aplika-
ciis saSualebiT SesaZlebeli iqneba interaqtiuli rukis gamoyeneba, romelic
GPS sanavigacio sistemis saSualebiT miuTiTebs turists mis adgilmdebareobas,
moZraobis siCqaresa da sxva, saxeldaxelo informacias.

 aRniSnul or transsasazRvro teritoriaze erToblivi veloturis Catarebaze,
romelSic monawileobas miiReben rogorc qarTveli, ise somexi velomoyvarule-

bi. orive daculi teritoriis landSafti sakmaod xelsayrelia veloturizmis
ganviTarebis TvalsazrisiT, sadac samomavlod aseve moxdeba markirebuli velo
bilikebis SemuSaveba.

garda amisa, am or dacul teritoriaze partniori parkebis sareklamo informaci-
is ganTavseba/gavrcelebisa da biomravalferovnebaze monitorngis Sesaxeb informaciis

urTierTgacvla.
2013 wlidan xorcieldeba transsasazRvro TanamSromloba saqarTvelosa da azerba-

ijans Soris kerZod reintroduqciis TemasTan dakavSirebiT, reintroduqciis proeqti

bunebis dacvis msoflio fondis (WWF) kavkasiis ofisis xelSewyobiT mimdinareobs da mis
mizans ior-mingeCauris prioritetul transsasazRvro dacul teritoriaze bio-mravalfe-

rovnebis gaumjobeseba warmoadgens. aRniSnuli RonisZieba regionSi biomravalferovnebis aR-

dgenisaken mimarTul erT-erT saukeTeso magaliTia.
sainteresoa trannsasazRvro da regionuli TanamSromloba saqarTvelosa da Tur-

qeTs Soris. TurqeTis satyeo da wylis resursebis saministrosa da saqarTvelos gare-
mos dacvis saministros Soris 2009 wels xeli moewera garemos dacvisa da satyeo sfe-
roSi TanamSromlobis Sesaxeb xelSekrulebas.

aWaraSi, sazRvao turizmis ganviTarebis paralelurad, moTxovna ekoturizmzec
izrdeba. mTaSi damsvenebelTa raodenoba bolo sam weliwadSi samjer gaizarda. maWaxelas
erovnuli parkis gaxsna adgilobrivebze dadebiTad aisaxeba. gaizrdeba turistebis ricxvi
da moTxovna adgilobriv produqtze.

aWaraSi, maWaxelas erovnuli parkis daarsebis Sesaxeb kanoni 2012 wlis 15 maiss saqar-

Tvelos parlamentma miiRo. maWaxelas erovnuli parkis Seqmnis mizania, unikaluri biol-

ogiuri da landSafturi biomravalferovnebis SenarCuneba, kolxuri tyeebis ekosistemis
grZelvadiani dacva, ekologiuri usafrTxoebisa da bunebriv garemoSi turistuli da rek-
reaciuli saqmianobis ganviTarebis uzrunvelyofa.maWaxelas erovnuli parki 8733 heqtars
moicavs. parkis daarseba gulisxmobs rogorc turistuli infrstruqturis da turistuli
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bilikebis Seqmnas, aseve socialuri proeqtebis ganxorcielebas, rogoricaa mcire grante-
bis gacema adgilobriv mosaxleobaze sxvadasxva eko-turistuli produqtebis Seqmnis miz-
niT rac xels Seuwyobs ekoturizms da ekonomikur sargebels moutans parkTan mcxovreb
mosaxleobas.

amJamad ki or dacul teritorias Soris transsasazRvro TanamSromloba moicavs
saqarTvelos mxridan – maWaxelas erovnuli parkis, xolo TurqeTis mxridan jamilis bios-
feruli rezervatis aqtiur erTobliv muSaobas da aRniSnul teritoriebze eko-turizmis
ganviTarebas.

aRsaniSbavia agreTve, rom baTumSi gaimarTa kavkasiis transsasazRvro turizmis me-3
samuSao Sexvedra. masSi monawileoba miiRo TurqeTis, azerbaijanis, somxeTisa da iranis
turizmis sferos saxelmwifo da kerZo seqtoris warmomadgenlebma.

samuSao Sexvedrebis Sedegad mxareebma SeimuSaves turizmis sferoSi TanamSromlo-

bis rezolucia, romelic moicavs iseT Temebs, rogorebicaa: akademiur seqtorebs Soris
TanamSromloba, saerTo treningebi, saerTo marketingul RonisZiebebi, turizmis saerTaSo-

riso organizaciebTan TanamSromloba, saerTo veb-portalis Semnas da sxva.
samxreT kavkasiis transsasazRvro turizmis me-3 samuSao Sexvedra monawile mxareTa

SefasebiT warmatebuli da nayofieri gamodga’’.
sazRvrispira regionebis TanamSromlobis programebi samxreT kavkasiaSi unda ganvi-

xiloT, rogorc konfliqtebis transformaciisa da mSvidobis damyarebis instrumenti. am
TvalsazrisiT, sazRvrispira regionebis TanamSromloba iZens gansakuTrebul mniSvnelobas
saqarTvelos konteqstSi, rogorc konfliqtis daregulirebis, mSvidobisa da socialur-ek-
onomikuri ganviTarebis instrumenti’’.

erTderTi qveyana romelTanac saqarTvelos saxmeleTo sazRvari aqvs da transsa-
sazRvro TanamSromloba ar mimdinareobs es ruseTia. es gasagebicaa, 2008 wlis movlenebma
sakmaod didi uaryofiTi gavlena iqonia ruseT-saqarTvelos urTierTobebze.

saqarTvelos dRevandeli xelisufleba aSkarad cdilobs ruseTTan urTierTobebis
dalagebas, turistuli-savaWro-kulturuli urTierTobebis aRdgenas da unda iTqvas, rom
es mcdelobebi ar aris calmxrivi. SesaZlebeli gaxda iseTi praqtikuli sakiTxis mogvare-
ba, rogoricaa qarTuli produqciis (Rvino, mineraluri wylebi) dabruneba rusul bazar-

ze. savaraudod, unda ganaxldes mcenareuli produqciis eqsporti (xili, bostneuli, cit-

rusebi). gaixsna axali Tanamedrove sabaJo-gamSvebi terminalebi saqarTvelo-ruseTis saz-
Rvarze (yazbegi - zemo larsi), rac uTuod Seuwyobs xels ormxrivi mimarTulebiT adamian-
ebisa da tvirTebis gadaadgilebas. izrdeba turistebis ricxvic.

ufro farTo TanamSromlobas raRa Tqma unda xels uSlis, ruseTis mier
saqarTvelos ori regionis damoukidebel saxelmwifoebad cnoba da faqtobrivi okupacia,
Tumca imis gamo, rom ruseTTan yvela sferoSi urTierToba ar gagviwyvetia da kvlav
vimeorebT, rom dRevandeli xelisuflebis pirobebSi bevri sasikeTo Zvrebia, saWiroa
urTierTobebis ganviTareba mravali (turistuli, kulturuli, axalgazrduli,
mecnieruli, ekonomikuri da a.S) da maT Soris aqtiuri transsasazRvro TanamSromlobis
mimarTulebiT. amas dRes bevri barieri axlavs, magaliTad, ruseTis premir ministris v.
medvedevis mier, 2013 wlis agvistoSi xelmowerili dadgenileba, romlis mixedviTac Seiq-
mna ruseTis federaciisa da afxazeTis transsasazRvro nakrZali, saxelwodebiT „kavkasiis
reliqturi“. dadgenilebis mixedviT, nakrZali aerTianebs ruseTis teritoriaze mdebare
kavkasiis bunebriv-biosferul saxelmwifo nakrZalsa da afxazeTis riwis reliqtur erov-
nul parks. ruseTis mTavrobis mier gavrcelebul gancxadebaSi vkiTxulobT: „gaerTianeb-
uli nakrZalis Seqmna iZleva damatebiT SesaZleblobas SenarCunebuli iqnes biologiuri
da landSafturi mravalferovneba, Catardes samecniero kvlevebi, ganxorcieldes garemos-

dacvis monitoringi da Sedges efeqtiani TanamSromloba unikaluri bunebrivi kompleqse-
bis SesanarCuneblad“.

Cven kargad gvesmis, rom msxvili bunebrivi rezervatebis Seqmna, udidesi sikeTea
veluri bunebisTvis da udidesi mniSvnelobis nabijia biologiuri mravalferovnebis Sesa-
narCuneblad, aseve isic, rom transasazRvro parkebis Seqmna msoflioSi kargad aprobire-
buli meTodia, magaliTad evropaSi, aseTi parkebis raodenoba 70-s aRwevs, xolo aziasa da
laTinur amerikaSi, transasazRvro parkebis raodenoba 25%-ia erovnuli parkebis saerTo
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ricxvidan. miT umetes aseTi formiT TanamSromloba yvelaze metad misaRebi swored kavka-
siis regionSia, sadac arc erTi qveyanas ar gaaCnia mTliani bunebrivi sub-sistemebi: buneb-
rivi sazRvrebi SeWrilia saxelmwifoebriv sazRvrebSi, rac qmnis barierebs ekologiuri
procesebisaTvis da informaciis nakadisaTvis. Tumca saerTaSoriso kanonmdeblobiT msgav-
si bunebrivi transasazRvro rezervatebis Seqmna SeiZleba gaformdes ara ruseT-afxazeT
aramed ruseT-saqarTvelos Soris. am procesebidan (da saerTod afxazeTSi mimdinare yve-
la procesidan) saqarTvelos da saerTaSoriso kanonmdeblobis gamoricxva, afxazeTis uf-

ro rezervaciad gadaqcevis momaswavebeli iqneba. dRevandeli politikuri mdgomareobidan
gamomdinare _ romelic am etapze gamoricxavs uSualod saqareTvelos xelisuflebis mona-
wileobas afxazeTis SigniT mimdinare procesebze _ unda gamoinaxos forma, romelic uz-
runvelyofs saqarTvelos mxridan CarTulobas.

arasworad migvaCnia ruseTsa da afxazeTs Soris, calmxrivad saqarTvelos ignori-
rebiT, TanamSromloba transasazRvro kavkasiisis nakrZalebze (afxazeTis monakveTze). Cve-
ni azriT, biorezervatebis zona mTeli kavkasionis perimetrze unda gafarTovdes da didi
kavkasionis didi mSvidobiani kera Seiqmnas.

globaluri popularobis turistul destinaciebSi mTebi meorea sanapiro regioneb-
is Semdeg. ukanasknel aTwleulebSi mravali qveynis mTian regionebSi mimdinareobs mniSvne-
lovani socialur-ekonomikuri cvlilebebi, romelTa mTavar niSans warmoadgens turizmis
intensiuri ganviTareba. adgilobrivi ekonimikisaTvis turizmi ganviTareba udides sti-
muls warmoadgens, dadebiTad aisaxeba adgilobriv mosaxleobaze.

mTiani regionebis ganviTarebas saqarTvelosTvis sasicocxlo mniSvneloba aqvs,
radgan ukve sakmao xania mimdinareobs mTiani mxareebis depopulacia. saqarTvelos xeli-
suflebas jer adamianebis mizidva, Semdeg ki damagreba sWirdeba am teritoriebze. gansxva-
vebuli, Tumca aranaklebi problemebia Crdilo kavkasiis respublikebSi, sadac didia mo-

saxleobis, gansakuTrebiT axalgazrdebis dausaqmebloba, respublikebs ,,sunTqvisaTvis“ di-
di dotaciebi sWirdeba centridan. diax, unikaluri bunebrivi pirobebis, kulturuli po-

tencialis miuxedavad, dRes sityva ,,kavkasia“ naklebad aRZravs warmatebulobis asociaci-
ebs.

xSirad msoflio analitikuri saagentoebs Cr. kavkasia SeaqvT regionebis siaSi, rom-
lebic ararekomendirebulia turistebisaTvis.

aseT pirobebSi, ruseTis xelisuflebisaTvis, romlisaTvis es proeqti ZiriTadi da
praqtikulad erTaderTi realuri, mZlavri da amasTan pozitiuri Sansia Crdilo kakvasi-
idan daZabulobis da terorizmis gandevnis, regionis reabilitaciis, kargi iqneboda es
proeqtic transsasazRvro xasiaTis gaexadaT. albaT SesaZlebelia, saqarTvelos xelisuf-

lebasTan SeTanxmebiTa da TanamSromlobiT, saqarTvelos mTiani kurortebis CarTva Cr.kav-
kasiis turistuli raionebis qselSi, rac saukeTeso SesaZlebloba iqneba, transsazazRvro
turizmis meSveobiT, ruseTSi terorizmis ,,civilizebul“ alyaSi mosaqcevad da amdagvarad
urTierTobebis daTbobiT, Cveni teritoriuli mTlianobis aRdgenis Sansic gaizrdeba.

vimedovnebT, rom momavalSi kavkasiaSi transsasazRvro TanamSromloba mraval-

mxrivi iqneba da yvela regionalur moTamaSesa da instituts moicavs. Cven gvwams, rom
evropis msgavsad, transsasazRvro TanamSromloba kavkasiaSi integraciis, demokratiuli
da ekonomikuri stabilurobis efeqtur iaraRad iqceva.
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PERSPECTIVES OF TRANSBORDER REGIONAL TOURISM DEVELOPMENT IN GEORGIA

SUMMARY

In this work is discussed perspectives of transborder regional tourism development In Georgia. There is said
that transborder tourism is the type of tourism and in basis of it is development of tourism equipment and route
formation on Trans-border territory. Motive of transborder collaboration is to develop social-economic field of
territories of cross- border, also there is saved and kept common natural and cultural legacy. This type of economic
activity is important tool for communication and collaboration.

In cross-border regions development of tourism and collaboration in this field is represented without fixing
problems which are connected to development of cross-border regions.

There is mentioned that development of mountainous region in Georgia is very important, because getting
mountainous region less attractive already takes place for a long time. First of all Authority of Georgia needs to bring
people on this territory and after to fix them there.

In this work is given the information about trans-border regional collaboration between Georgia and region
and also other countries. There is also said that cross-border collaboration programs of regions must be discussed in
Caucasus as the tool of conflict transformation and peace establishment. In this point of view, collaboration of cross-
border regions gains special meaning in the context of Georgia as the tool of conflict regulation, peace and Social-
Economic development.

There is also said that establishing cross-border parks is well-approbated method in the world, for instance
there are about 70 parks of this kind in Europe and in Asia and Latin America quantity of transborder parks is 25% from
common amount of national parks. Collaboration of this type is too much acceptable in Caucasus region where none of
the countries have total natural sub-systems: Natural borders are partly in the state borders, that makes barriers for
ecological processes and also for information stream. But according to international legislation creating such natural
trans-border stores may be formed not between Russian and Abkhazia but between Russia and Georgia. Excluding
Georgia and international legislation from this process(and from all current processes in Abkhazia) will be the reason
of making Abkhazia more reserved. According to current political situation – that excludes participation of Georgian
authority in current processes of Abkhazia – we must find the way what will ensure participation of Georgia.

We consider that unilateral collaboration about transborder preserves of Caucasus(on the section of
Abkhazia) with ignoring of Georgia between Russia and Abkhazia is not correct. In our opinion, zone of biorezervats
must be broadened everywhere on the territory of Caucasus and this will create peaceful hearth of whole Caucasus.

We hope, that in Caucasus transborder collaboration will be versatile in future and will include every
regional participant and institution. We believe, that alike to Europe transborder collaboration will become the effective
tool of integration and also stabilization of Democracy and Economy.
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sezonuri rxevebi turizmis statistikaSi
(ekonomikur-statistikuri analizi)

turizmis biznesisa da industriis perspeqtiuli ganviTarebis Tanamedrove

mdgomareobis analizisa da misi samomavlo ganviTarebis prognozirebisaTvis saWiroa,
Seiqmnas turizmis statistikis Tanamedrove sistema, romelic axali maCveneblebis danergviT,
statistikuri gamokvlevebis Sinaarsisa da maTi Catarebis formebis gaTanamedrovebiT, xels

Seuwyobs saqarTveloSi turizmis axali, sabazro statistikis Camoyalibebas. saqarTveloSi
Seqmnili konkretuli situaciis analizisa da saerTaSoriso turistuli da sxva

organizaciebis rekomendaciebis gaTvaliswinebiT, Camoyalibebulia saqarTveloSi turizmis

statistikis formirebis axali, sabazro modeli; imisaTvis rom movaxdinoT turizmis

sferoSi Cvens xelT arsebuli maCveneblebis prognozireba, saWiroa, ganvixiloT is

statistikuri meTodebi, romelTa saSualebiTac SesaZlebeli iqneba sworad SeirCes tendencia.
prognozirebis nebismieri modelis ZiriTad elements warmoadgens trendi ,

romelic drois xangrZliv periods moicavs. SeiZleba davaskvnaT, rom qveyanaSi turizmis

ganviTarebis realuri suraTis asaxvisaTvis, aucilebelia statistikuri analizis

Tanamedrove meTodebis SemoReba-danergva. Seswavlil unda iqnes turizmis
ganviTarebisaTvis qveyanaSi arsebuli potenciali da resursebi regionebis mixedviT

srulyofili monacemTa bazis Seqmnis mizniT. saWiroa, detalurad aRinusxos turizmis
calkeuli dargebis ganviTarebisaTvis regionebSi arsebuli bunebrivi da sxva saxis

resursebi da am informaciis safuZvelze Seiqmnas monacemTa Sesabamisi baza. aRniSnulis
safuZvelze unda SemuSavdes turizmis dargis kompleqsuri ganviTarebisaTvis grZelvadiani

strategia. turistuli statistikis Sedgena saqarTveloSi ori meTodiT xdeba. pirveli

maTgani efuZneba sazRvris kveTis monacemebs, romelic, Tavis mxriv, saqarTvelos Sinagan

saqmeTa saministros mier grovdeba. am meTodis mixedviT, turisti aris mogzauri romelic

kveTs saqarTvelos sazRvars da rCeba qveyanaSi 24 saaTze meti xnis ganmavlobaSi.
meore meTodi emyareba UNWTO rekomendacias da gamoiyeneba saqarTvelos turizmis

erovnuli administraciis (GNTA) mier. turistebis ricxovnoba am SemTxvevaSi gamoiTvleba

saerTaSoriso turizmis gamokiTxvis Sedegebze dayrdnobiT. ACT regularulad atarebs 15
wlis da ufros saerTaSoriso vizitorTa SemTxveviTi SerCevis meTodiT gamokiTxvas qveynis

datovebisas GNTA-is specialistebis mier momzadebuli specialuri kiTxvaris gamoyenebiT.
interviuebi xorcieldeba sazRvris kveTis nebismieri tipis SemTxvevaSi. kiTxvari saSualebas

iZleva gamovarCioT „vizitorebi“ „mogzaurebisgan“ da „turistebi“ „vizitorebisgan“.
SekiTxvaze „gaaTieT Tu ara Rame saqarTveloSi ukanaskneli mogzaurobis dros?“

dadebiTi pasuxis SemTxvevaSi saerTaSoriso vizitori kvalificirdeba turistad. aRniSnuli

meTodologiaze dayrdnobiT, 2013 wlis pirveli cxra Tvis ganmavlobaSi (ianvari-seqtemberi

2013) turistTa wilma saerTaSoriso vizitorebSi 62.5% (2 536 853) Seadgina. arsebuli

monacemebis analizi cxadyofs, rom saqarTveloSi saerTaSoriso mogzaurebis ricxvi

namdvilad izrdeba. 2013 wlis pirveli aTi Tvis ganmavlobaSi es maCvenebeli gasuli wlis

analogiur periodTan SedarebiT 24%-iT gaizarda, rac wina wlebis pozitiur tendencias

agrZelebs. Sinagan saqmeTa saministros sazRvris kveTis monacemebis mixedviT, gazrdilia

turistTa ricxvic, Tumca GNTA-is analogiuri maCveneblebis ararsebobis gamo Sss-s
monacemebis gadamowmeba SeuZlebelia. turistebis wili maRalia – poloneTi (99.3%) da ukraina

(88.9%), maSin roca analogiuri maCvenebeli mosazRvre qveynebidan sakmaod dabalia da meryeobs

53.4%-dan (TurqeTi) 64,1%-mde (ruseTi).
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mogzaurebis Semosvla wlebis mixedviT diagrama 1.

wyaro: turizmis statistikuri angariSi 2013w.

sazRvris kveTis monacemebis mixedviT saqarTvelos teritoriaze 24 saaTi da meti
droiT qveynaSi analogiur periodSi saerTaSoriso mogzaurebis 37% darCa, rac
turistebis nawils warmoadgens. DdamatebiT xdeba 24 saaTze naklebi periodiT CamosulTa
da tranzitul vizitorTa daTvlac. maTi wili Sesabamisad 44% da 19% Seadgens. (wyaro:

sainformacio centri, sainformacio-analitikuri departamenti, Sinagan saqmeTa
saministro).saqarTvelom 2013 ivlisis TveSi 609 189 saerTaSoriso mogzauri miiRo, rac
16%-iTaRemateba gasuli wlis analogiur maCvenebels. rac Seexeeba Svidi Tvis monacemebs,
ucxoeli mogzaurebis ricxvma 2 797 910 Seadgina, zrda wina wlis analogiur maCvenebelTan
SedarebiT 26%-ia. saerTaSoriso mogzaurebis yvelaze didi raodenoba ivlisis Tveze
modis (diagrama 2). sezonuroba dakavSirebulia wlis Siga dinamikasTan da SeiZleba gamow-
veuli iyos sxvadasxva faqtoriT, maT Soris nedleulis damzadebis, navigaciis, ama Tu im
saqonelze moTxovnis sezonurobiT da a. S. wlis manZilze Tveebis mixedviT sezonur rxe-
vebs swavloben sezonurobis indeqsiT, rac gaiangariSeba erTsaxeliani Tveebis faqtobrivi

doneebis saSualos (
y

faqt) SefardebiT mosworebuli doneebis saSualo (
y

mosw)

mniSvnelobasTan: mosw.

f aqt .
seb. y

y
i 

sadac isez_ sezonurobis indeqsia;
y

faqt _ ramdenime
wlis mixedviT erTsaxeliani Tveebis (magaliTad, ianvari an Tebervali da a. S.) faqtobrivi

doneebis saSualoa;
y

mosw_ imave erTsaxeliani Tveebis mosworebuli doneebis saSualo
mniSvneloba. sezonurobis gamo dinamikuri mwkrivebis rxevadobis xarisxs swavloben se-

zonurobis indeqsebis saSualo kvadratuli gadaxriT (), gaangariSebuls procentobiT:

saerTaoriso mogzaurobis statistika ( 2005-2013 ivlisi) diagrama 2.

wyaro: turizmis statistikuri angariSi 2013w.
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statistikurad saqarTveloSi Semosuli mogzaurebis udidesi wili zafxulis
sezonze aRiniSneba. SeiZleba iTqvas rom turizmis sferoze udides gavlenas axdens
sezonuroba, SeiZleba iTqvas rom adgili aqvs sezonur rxevebs anu ekonomikuri maCve-
neblis dinamikuri mwkrivebis doneebi ganicdis periodul cvalebadobas, rasac sezonur
rxevebs uwodeben.

12
)100( 2


i


Tu mcirdeba es maCvenebeli, es miuTiTebs mocemuli movlenis

sezonurobis Serbilebaze da piriqiT. saqarTveloSi Camosuli saerTaSoriso mogzaurebis
ZiriTadi nawili saxmeleTo sazRvrebze modis. 2013 w.ivlisSi maTi ricxvi 520 443, xolo
wili mTlian raodenobaSi 85% Seadgens. Svidi Tvis jamia - 2 432 334 (87%). sahaero gziT
SemosulTa raodenoba ki ivlisis da Svidi Tvis Sesabamisad - 72 476 da 312 684

Seadgens.mogzaurebis yvelaze didi ricxvi, rogorc ivlisSi (147 487), aseve Svidi Tvis

jamuri monacemebiT (901 621) sarfis sasazRvro punqtis gavliT Semovida. Svidi Tvis
monacemebiT TurqeTi ganagrZobs liderobas saerTaSoriso mogzaurebis raodenobiT.

Tumca 2013 wlis ivlisis TveSi somexi vizitorebis ricxvma 162 592 (40%) Seadgina rac
aRemateboda danarCeni qveynebis monacemebs. 2013w.ivlisis TveSi Turqi vizitorebis ricxvma
139 002 (-10%) Seadgina, xolo Svidi Tvis jamurma maCvenebelma ki - 911 427 (zrda 12%).

turizmis statistikuri angariSi (2013w.)_is mixedviT saerTaSoriso mogzaurebis udidesi
wili mezobel qveynebze modis. 2013w. ivlisSi mezobeli qveynebidan mogzaurebis raodenobam
527 169 Seadgina. es maCvenebli mTliani vizitorebis 87% Seadgens. rac Seexeba Svidi Tvis
monacemebs, mogzaurebis raodenoba mezobeli qveynebidan 2 432 334 iyo.

saerTaSoriso mogzaurebis ganawileba sazRvris tipebis mixedviT ( 2013 weli: 7 Tve)

diagrama 3.

aRiniSneba mezobeli qveynebis wilis klebis tendencia, gasul wels xsenebuli
maCvenebeli 91%-s Seadgenda. ukanasknel TveebSi aRsaniSnavia mogzaurebis zrda ruseTis
federaciidan, rac savizo reJimis gauqmebasa da pirdapiri sahaero mimosvliTac aris
ganpirobebuli. Svidi Tvis monacemebis mixedviT zrda ruseTis federaciidan 57%-s
Seadgens. mniSvnelovani zrda SeimCneva israelidan, poloneTidan da ukrainidan, rac
quTaisis aeroportidan poloneTisa da ukrainis mimarTulebiT frenebis damatebiT aris
gamowveuli. agreTve, did rols asrulebs turizmis erovnuli administraciis mier
ganxorcielebuli marketinguli kampaniebi. pirdapiri aviareisis gaxsnam erayis
mimarTulebiT gamoiwvia uprocendentod didi raodenobis mogzaurebis Semodineba. Svidi
Tvis monacemebiT erayeli vizitorebis ricxvma 14 543 Seadgina, rac 766%-iT aRemateba
wina wlis analogiuri periodis monacemebs. rac Seexeba evrokavSiris qveynebs, Semosuli
mogzaurebis raodenobam 2013w. ivlisSi 29 130 Seadgina, xolo Svidi Tvis monacemebiT ki -
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108 244, evropeli mogzaurebis wili ivlisis Tvis mTlian raodenobaSi 5%-ia, saqarTvelom
ivlisis TveSi 609 189 saerTaSoriso mogzauri miiRo, rac 16%-iT aRemateba gasuli wlis
analogiur maCvenebels. Svidi Tvis jamuri monacemebiT saqarTvelos 2 797 910 ucxoeli
ewvia, zrda wina wlis maCvenebelTan SedarebiT 26%-ia. umsxvilesma turistulma

britanulma gamomcemlobam gamoaqveyna kvlevis Sedegebi, romlebic moicaven saerTaSoriso

turizmis ganviTarebis grZelvadian prognozs 2015 wlamde . kvlevis dros gaanalizebuli iqna

30 umsxvilesi bazris monacemebi, romlebic moicavdnen msoflio saerTaSoriso turizmis

moculobis 90%-s. aRsaniSnavia is garemoeba, rom mas Semdeg ar aRmouCeniaT iseTi

informaciuli faqtebi, rogoricaa finansuri ekonomikuri krizisi aziaSi. turistuli
bazris dagegmvisaTvis Zalze saintereso iqneba msoflio turizmis ganviTarebis prognozebi

6 regionis mixedviT, romlebic gansazRvrulia msoflio turistuli organizaciis (mto)-s
mier: evropa, amerika, samxreT aRmosavleTi azia, Soreuli aRmosavleTi da okiania,
samxreTi azia, axlo aRmosavleTi da afrika.

saerTaSoriso turizmis dinamika, (mto)-s monacemebi cxrili 1.
maCveneblebi 1992 2000 2005 2015

turistTa moZraoba (mln) 535 632 782 864

Ramis Teva (mln) 4571 5518 6903 9654

turizmis gasavlebi mlr.dolari 393 516 686 999

wyaro: turizmis statistikuri angariSi 2013w.

rogorc zemoT motanili cxrilidan Cans, prognoziT aRniSnuli 6 regionis mixedviT

turistTa moZraoba 2015 wlisaTvis gaizrdeba 61%-iT, Ramis Teva 111%-iT, xolo rac Seexeba

gasvliT turizmidan Semosavals igi 1995 wlisaTvis Seadgenda 393 miliards, 2015 wlisaTvis igi

miaRwevs 999 miliard dolars, rac karg maCveneblad unda CaiTvalos. turizmis industria

msoflioSi erT-erTi yvelaze mzardi industriaa. statistika gviCvenebs, rom marto zogierT

kunZulovan qveyanaSi misi wili aRemateba 30% (antigua-58%, bahamis kunZulebi-52%, bermudis

kunZulebi-35%). yvela isini aSS-s ,,rekreaciuli zonebia,, romelTa mTeli ekonomika

orientirebulia mdidari turistebis miRebaze. magram im patara kunZulovan qveynebSi ki

rogoric iamaika, kviprosi, malta, fiji turizmidan Semosavlis wili mTlian Sida produqtSi-
20%-s ar aRemateba. es imas niSnavs, rom turiznTan erTad maTSi viTardeba sxva ekonomikuri

kompleqsebic, turizmis pirdapiri gavlena qveynis ekonomikaze SeiZleba Sefasebuli iqnes

Tu ganvsazRvravT mis wils mTlian Sida produqtSi. statistika gviCvenebs, rom marto zogierT

kunZulovan qveyanaSi misi wili aRemateba 30%-s (antigua -58%, bahamis kunZulebi – 52%,
bermundis kunZulebi -35%). yvela isini aSS-s «rekreaciuli zonebia», romelTa mTeli ekonomika

orientirebulia mdidari turistebis miRebaze, magram im patara kunZulovan qveynebSi,
rogoricaa iamaika, kviprosi, malta, fiji turizmidan Semosavlis wili mTlian Sida

produqtSi – 20%-s ar aRemateba. ar SeiZleba yuradReba ar mieqces TurqeTis fenomens,
romelmac CamorCenili agraruli qveynidan 30 wlis ganmavlobaSi gadaiqca maRalganviTarebul

turistul qveynad.
mto-iis specialistebis mier damuSavebuli monacemebiT evropa “turi: 2020 xedva”

evropa rCeba metnaklebad popularul turistul mimarTulebad msoflioSi. mto-s monacemebis

Tanaxmad saSualo wliuri zrdis tempi Seadgens evropaSi Semosuli turistebis 3,1%-s, rac

imaze migviTiTebs, rom 2020 wlisaTvis igi gaormagdeba. Tu 1998 wels kontinentze

dafiqsirebuli iyo 381 milioni Camomsvleli, maSin 2020 wlisaTvis aRniSnuli monacemebi

miaRwevs 717 milions. saerTaSoriso turistebis ricxvi 2020 wlisaTvis miaRwevs daaxloebiT

1,5 miliards, xolo Semosavlebi turizmidan 2 trilion dolars. evropis wili turistul

bazarze miuxedavad imisa, rom turistebis ricxvi mniSvnelovnad izrdeba am regionSi.
mogzaurobisa da turizmis msoflio sabWos (WTTC) monacemebis mixedviT, 2012 wels am dargis

pirdapirma kontribuciam mTlian msoflio Sida produqtSi (2012 wlis fasebSi) 2.1 trilioni
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amerikuli dolari Seadgina. amave wels mogzaurobisa da turizmis seqtorma 101 milioni

samuSao adgilis Seqmnas Seuwyo xeli. misi pirdapiri da gverdiTi efeqtebis mxedvelobaSi

miRebis Semdeg, WTTC-s SefasebiT, aRniSnuli seqtoris wvlili 2012 wlis msoflio ekonomikis

ganviTarebaSi Semdegia: msoflios mTlian Sida produqtis 9%, erTi adgili yoveli 11 samuSao

adgilidan, 5% mTlian ganxorcielebul investiciebsa da 5% msoflios mTlian eqsportSi

(mogzaurobisa da turizmis industriis gavlena ekonomikaze 2013 wels, wliuri ganaxleba,
WTTC). saqarTveloSi uamravi kurortia, saidanac dReisTvis realurad mxolod 20% muSaobs
yovelive amaSi ki udidesi roli uWiravs turizmis statistikis meTodologiur srulyofas da

turistuli infrastruqturis gafarToebas. vfiqrobT, rom jer kidev bevria gasakeTebeli.
mTavaria, turizmi gaxdes qveynisTvis realurad prioriteti.
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SEASONAL OSCILLATIONS OF TOURISM STATISTICS
(ECONOMIC - STATISTICAL ANALYSIS)

SUMMARY

This article “Seasonal oscillations of tourism statistics  (Economic - Statistical Analysis)’’ discusses the issues
of improving tourism statistics methodology. It can be said that the greatest influence on the seasonality of the tourism
industry, it can be said that there is a seasonal oscillations. Trend forecasting is an essential element of any model ,
which includes a long period of time . Could conclude that reflect the real picture of tourism development in the country
, it is necessary to improve the reliability of the information resources and the introduction of modern methods of
statistical analysis - introduction. Should be studied for the development of cruise tourism potential and resources by
region. To date, the cruise tourism includes not only tourists, sea travel , but several of the country's tourism product .
The cruise tours are quite high profitability boasts some of the countries , regions and cities . A prospective analysis of
the present state of development of business and industry, tourism , and forecast its future development, it is necessary
to establish a modern system of tourism statistics , the introduction of new indicators , statistical studies of the forms
and content of their promote tourism in New Georgia , the establishment of market statistics .
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saqarTvelos turistuli infrastruqturis ekonomikuri potenciali da
ganviTarebis perspeqtivebi

turizmi erT-erTi udidesi industriaa msoflioSi, romelic ekonomikis mniSnelovan da

dinamiurad ganviTarebad dargs warmoadgens. saqarTveloSi turizmis ganviTareba xels

Seuwyobs ekonomikis zrdas, mosaxleobas moutans damatebiT Semosavlebs, Seamcirebs

umuSevrobis dones, xels Seuwyobs qarTuli tradiciebisa da istoriul-kulturul

faseulobaTa popularizacias. dargis ganviTarebis erT-erTi pirobaa efeqtiani marTva,
romelsac axorcieleleben saxelmwifo organoebi, ZiriTadad turizmisa da kurortebis

saxelmwifo departamenti. didia turizmis roli zogadad qveynis zrdis saqmeSi.
rogorc cnobilia, saqarTvelos sakmaod didi turistuli potenciali aqvs: 102 kurorti, 182

sakurorto adgili, 2400 mineraluri samkurnalo wylis wyaro, 12 000 istoriisa da

arqiteqturis Zegli, maTgan 4 Setanilia iuneskos msoflio mniSvnelobis ZeglTa

nusxaSi(esenia: saqarTvelos uZvelesi qalaqi mcxeTa, rogorc qalaqi muzeumi; gelaTis

samonastro kompleqsi; bagratis tazari quTaisSi da uSgulis arqiteqturuli ansambli) 7
arsebuli da perspetqiuli erovnuli parki da a.S. saqarTvelos kurortebma da turistulma

bazebma didi xania farTo aRiareba moipoves. aqedan gamomdinare, is ufro da ufro mimzidveli

xdeba ucxoeli mogzaurebisa da turistebisaTvis.
turizmi is sferoa, sadac warmateba damokidebulia imaze, Tu ramdenad SeZlebs qveyana

upasuxos turistis moTxovnebs Sesabamisad da uzrunvelyos maTi usafrTxoeba.
rogorc mogexsenebaT, 2008 wlis agvistos ruseT-saqarTvelos omma gavlena iqonia turistul

bizneszec da iklo turistebis nakadmac, Tumca 2012 wlisTvis mdgomareoba sagrZnoblad

gaumjobesda. saqarTvelos 2012 wlis ianvarSi, Tebervalsa da martSi 677 278 vizitori estumra,
xolo 2011 wels iyo - 485 835. evropidan saqarTvelos saxelmwifo sazRvarze 2012 wels sul

Semosulia 648 478 vizitori, xolo 2011 wlis monacemebiT iyo - 468 278.
msoflio turizmis organizaciis mier miRebuli klasifikaciiT msoflio dayofilia 6

turistul regionad. evropa qarTuli bazrisTvis mzardi regionia da ZiriTadi orientiri
saqarTveloSi swored am regionze unda iyos aRebuli. saqarTvelos turistul bazarze

evropis regionis amgvari xvedriTi wili ganpirobebulia agreTve Semdegi faqtorebiT:
geopolitikuri siaxloviT, kulturiT da a.S.

turistuli produqtis gasaRebis efeqtianoba d.s.T.-s sivrceSi efeqturia. mTavar

bazrad am sivrceSi ruseTi rCeba. es imiT aixsneba rom, erTis mxriv saqarTvelos da ruseTs

saerTo sazRvari hyofT, xolo meores mxriv, istoriulad qarTuli turistuli produqti

ruseTSi sakmaod cnobadia. jer kidev sabWoTa kavSiris dros saqarTvelos zRvispira

kurortebs ucxoel vizitorebs Soris umTavresad rusebi stumrobdnen. meore adgilzea

somxeTi.
turizmis administraciis monacemebiT, 2012 wlis ianvar-martSi saqarTvelos ruseTidan

46 438 vizitori stumrobda, maSin rodesac gasuli wlis pirvel sam TveSi saqarTveloSi 33 732
rusi turisti imyofeboda. saintereso faqtia, rom saqarTveloSi rusi turistebis zrda 2008
wlidan fiqsirdeba,  2008 wels saqarTvelom ruseTidan 114 459 rusi vizitori miiRo, maSin

rodesac 2007 wels qveyanas ruseTidan mxolod 91 361 vizitori ewvia . aqedan gamomdinare,
SeiZleba iTqvas, rom bolo ori wlis ganmavlobaSi rusi turistebis nakadis mniSvnelovani

zrda SeiniSneba.
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vfiqrob, sainformacio turistul centrebs didi roli ekisrebaT turistuli

produqtis winwawevis sakiTxSi. turizmis sainformacio centrebi funqcionireben Semdeg

qalaqebSi: TbilisSi, baTumSi, mcxeTaSi, TelavSi, siRnaRSi, borjomSi, bakurianSi, yvarelsa da

daba mestiaSi. 2011 wlis 26 aprils turizmis sainformacio centri gaixsna gorSic. turizmis

erovnuli saagentos monacemebiT, gorSi saqarTveloSi Camosuli vizitorebis 10% Cadis, xolo

2010wels gors 65000 vizitori ewvia.
mimaCnia, rom saqarTvelos turizmis industriaSi da kerZod, sastumro industriaSi,

transnacionaluri korporaciebis Semosvla da investireba gaaaqtiurebs turizmis sferos.
saqarTvelosTvis, rogorc patara da mTagoriani qveynisTvis, bevrad ufro mniSvnelovania

mcire sastumroebis, sastumro saxlebis aSenebis investireba, gansakuTrebiT mTian

regionebSi. amis naTeli magaliTia amerikeli magnatis, donald trampis investirebiT

Tbilissa da baTumSi sacxovrebeli kopleqsisa da sastumros aSeneba, sadac mSeneblobis pirvel

etapze 250 milioni amerikuli dolari Caideba, Tumca organizaciis xelmZRvaneloba

samomavlod investiciis gazrdas gegmavs.
saqarTveloSi turistuli prdouqtis ganviTarebis naTeli magaliTia zemo svaneTis

regioni. 2007 wels saqarTvelos turizmis erovnulma saagentom is adgilobrivi turizmis

ganviTarebis sferoSi prioritetul regionad aRiara. mestiis axali aeroporti saSualebas

iZleva ganxorcieldes yoveldRiuri frenebi, rac xels Seuwyobs mestiisa da uSgulis

mniSvnelovan turistul centrebad Camoaylibebas.
turistuli produqtis realizaciaze moqmedi faqtorebidan sakmaod mniSvnelovania

qveynis politikuri mdgomareoba da moqmedi kanonmdebloba. saqarTveloSi turizmis sferos

aregulirebs saqarTvelos kanonebi: “turizmisa da kurortebis Sesaxeb” da “kurortebisa da

sakurorto adgilebis sanitaruli dacvis zonebis Sesaxeb”.
turistuli produqtis srulyofisaTvis mniSvnelovania turizmSi satransporto,

gansakuTrebiT sahaero transportiT momsaxurebis racionalizacia. qveyanaSi turizmis

ganviTarebis erT-erTi ZiriTadi pirobaa sahaero transportiT momsaxurebis tarifebis
Semcirebis aqtiuri politikis gatareba turistuli produqtis myidvelobiTi unarianobis

SenarCunebisaTvis.
bolo wlebis ganmavlobaSi turistuli produqtis winwawevisaTvis SeiniSneba efeqturi

cvlilebebi. kerZod, amas adasturebs saqarTvelos monawileoba saerTaSoriso bazrobebsa da

gamofenebSi. 2011 wlis 18-20 Tebervals saqarTvelom Tavisi turistuli produqti gaitana

estoneTis saerTaSoriso gamofena-bazrobaze “TOUREST”, amave wlis 19-23 ianvars saqarTvelo

wardgenili iyo espaneTSi, kerZod madridSi.
rac Seexeba turistuli produqtis rekalamas, garda imisa rom turoperatorebi

reklamas aTavseben JurnalSi, radioSi, televiziasa da internetSi, yvelaze efqturia

interneti. turizmis bazari dinamiurad viTardeba. is aris pirvel adgilze biznes seqtorSi,
sadac biznesis funqciebi TiTqmis eqskluziurad iyenebs sainformacio da sakomunikacio

teqnologiebs(ICT). rogorc mogexsenebaT, interneti, mobiluri teqnologiebi da vaierlesi
turistebs aZlevs saSualebas daniSnulebis adgilebis Sesaxeb miiRon Rrma informacia

mTeli msoflios masStabiT.
turistuli produqti iyo pirveli, romelmac moicva sainformacio teqnologiebi.

turistuli kompaniebi interesdebian internetis Semdegi SesaZleblobebiT:

1.komunikacia da efeqturi kavSiri

2. marketinguli kvlevebi;
3. reklama da turistuli produqtis ganviTareba;
4. dajavSnis sistemebis gamoyeneba.
turistul produqts axasiaTebs oTxi Tviseba, romelic ganasxvavebs momsaxurebas

fizikuri saqonlisagan: xelSeuxebloba, warmoebis da moxmarebis ganuyofeloba,
cvalebadoba da Senaxvis SeuZlebloba. amitom turistuli produqti principulad
gansxvavdeba Cveulebrivi produqtisagan. kerZod, igi ar aris dakavSirebuli iseT
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cnebebTan, rogorebicaa gadazidva, sawyobSi Senaxva, dagroveba. garda amisa, turistuli
momsaxurebis warmoeba da misi moxmareba drosa da sivrceSi umetesad erTmaneTs emTxveva.

saqarTveloSi mravali wlis ganmavlobaSi turizmis problemebis ganxilvisas

SeimCneoda simartivis iluzia. xSirad vafasebT mxolod Sedegebs - turistuli nakadebis

dinamikas, sastumroebis raodenobas, infrastruqturis mdgomareobas. am dros yuradRebis

miRma rCeba turizmSi da masTan dakavSirebul dargebSi mimdinare procesebi da maTi Sedegebi.
Cvens qveyanaSi mravladaa faqtorebi, romelTa wyalobiTac didi perspeqtiva aqvs qveyanas

sakurorto da ekoturizmis ganviTarebaSi. am faqtorebs Soris upirvelesi aris bunebrivi

pirobebi, pirvel rigSi klimati. vinaidan saqarTvelo mdebareobs subtropikul klimaturi

sartyelis sazRvarze, teritorias axasiaTebs radiaciuli da siTburi komforti mTeli wlis

ganmavlobaSi.
saqarTvelo msoflio turistuli organizaciis wevri qveyanaa. qveynis ekonomikaSi

turizmis rolis gansazRvra erT-erTi mniSvnelovani sakiTxia. msoflio turistuli
organizaciis mier turistebis daTvla sazRvris gadakveTisa da sastumroebSi mobinadreTa

saerTo ricxvis mixedviT xorcieldeba. mcire qveyanaSi sazRvris gadmokveTis mixedviT

turistTa daTvla aramizanSewonilia. sastumroebSi ganTavsebuli stumrebis raodenobiT ver

SevZlebT turistTa zusti ricxvis daTvlas. CvenTan Camosul stumarTa nawili sargeblobs

ganTavsebis e.w. alternatuili seqtoriT (ZiriTadad binebi da kerZo sacxovrebeli saxlebi),
rac ar aris registrirebuli.

turistuli produqti xasiaTdeba sezonurobiT da geografiuli TaviseburebebiT.

turistuli produqtis specifikis gamo, “momxmarebelTa uflebebis dacvis Sesaxeb”
saqarTvelos kanonis moTxovnaTa realizacia turizmis dargSi garkveul problemebTanaa

dakavSirebuli. momxmareblebis uflebebis dacva xdeba kanonmdeblobiT dadgenili wesiT.
turizmis ganviTareba xels uwyobs mosaxleobis cxovrebis donis amaRlebas, TviT

adgilobrivi mosaxleobis cxovrebis donec gavlenas axdens dargis ganviTarebaze. turistul

sawarmoTa personalis saqmianobis xarisxs mniSvnelovnad gansazRvravs maTi cxovrebis done.
erTi mxriv adgilobrivi mosaxleobis cxovrebis donis zrda gavlenas axdens turistuli
produqtis xarisxis amaRlebasa da masze moTxovnis zrdaze, meore mxriv ki zrdis
mosaxleobis Tavisufal drosa da materialur SesaZleblobebs, rac Tavis mxriv xels
uwyobs Sida turizmis ganviTarebas (sqema #1).

turistuli mimocvlis zrda ki, rogorc ukve aRvniSneT, zrdis dasaqmebulTa raodenobasa
da maT Semosavals, rac cxovrebis donis amaRlebaSi gamoixateba.
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PROSPECTS OF DEVELOPMENT AND ECONOMIC POTENTIAL OF GEORGIAN
TOURIST INFRASTRUCTURE

SUMMARY

During many years there has been noticed the illusion of simplicity while discussing problems of tourism. We
often discuss only results-the dynamics of tourist flow, amount of hotels, condition of infrastructure whereas neglect
ongoing processes within tourism and related fields together with connected results. Our country has lots of factors
thanks to which it has great prospects for developing all-year resort and ecotourism. The crucial parts of mentioned
factors are natural resources and first of all climate. As Georgia borders subtropical climate zone its territory has radial
and thermal comfort during whole year. Georgia has 25 climate zones and sub-zones, 9 of them are in West Georgia
and 16 in East Georgia. There also are 10 recreational regions and 102 climate resorts, 180 resort designated locations,
2400 mineral spring water, 12000 architectural and historical monuments 4 of which are in the UNESCO nomenclature
of the world heritage, 7 existing national parks etc.

One of the factors for development of tourism is effective management implemented by governmental
authorities, mainly by State departments of tourism and resorts. Tourism plays an important role in the development of
country.

Georgia is the member of The World Tourism Organization. One of the main issues in the economics of the
country is to determine the role of tourism. The World Tourism Organization counts the amount of tourists according
the number of tourists who crossed the border and hotel accommodation. Georgia is a small country, so it is useless to
count tourists who crossed the border.

We also won’t be able to find out the right number of tourists according to hotel accommodation data. Part of
the visitors in our country uses so called alternative sector of accommodation (mainly flats and private houses). Above
mentioned is not registered.

Tourist product depends on the seasons of the year and geographical aspects. Owing to special aspects of
tourist products it is quiet problematic to carry out Georgian law on ‘Protecting Customers’ Rights’. Customers rights
are protected according to the law regulations.

Tourism development promotes raising the standard of living and on the other hand standard of living of locals
influences the development of the field. Work quality of people working in the tourist enterprises is highly dependent
on their standard of living. On the one hand increasing the standard of living of local population influences the quality
of tourist product and therefore demand on it and on the other hand it increases wealth and free time of the local
population which thereby guarantees tourism development within country.
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turizmi  da inflaciasTan brZola

yvelasaTvis naTelia is didi da gansakuTrebuli mniSvneloba,romelsac turizmi iZens
msoflio xalxTa mSvidobiani TanaarsebobisaTvis.igi xels uwyobs keTilmezobluri politikis
ganmtkicebas,socialur_ekonomikur TanamSromlobas da dialogs kulturaTa
Soris.saqarTvelos Tavisi geopolitikuri mdebareobiTa da arsebuli bunebrivi istoriuli
Tu kulturuli resursebiT turizmis ganviTarebis uzarmazari SesaZleblobani gaaCnia.amis
gamo saWiroa maqsimalurad gamoviyenoT is xelsayreli SesaZleblobebi,romelsac turizmis
Semdgomi ganviTareba gvTavazobs,rogorc mogexsenebaT turizmis industria erT_erTi
yvelaze mzardi industriaa msoflioSi.da bevri qveynisTvis sasicocxlo mniSvneloba gaaCnia
da rCeba samuSao adgilebis Seqmnis da pirdapiri Tu iribi dasaqmebis umniSvnelovanes wyarod.

bolo dros saqarTveloSi aqtiuri diskusiis sagnad iqca samomxmareblo
produqciis fasebis zrda da inflacia. inflaciis maRali done SesamCnevi iyo mTeli
2013wlis manZilze, magram masze rogorc mTavrobis, aseve rigiTi moqalaqeebis reagireba
gansakuTrebiT bolo dros gamwvavda.

martSi TebervalTan SedarebiT saqarTveloSi 0,1%-iani deflacia dafiqsirda.
statistikis erovnuli samsaxuris informaciiT,am maCvenebelis formirebaze
gavlena,ZiriTadad,sursaTsa da ualkoholo sasmelebze Ffasebis 0,65-iT klebam gamoiwvia.4,9
procentiT gaiafda bostneuli da baRCeuli,  2,4-iT rZe,yveli da kvercxi. amasTan,fasebi

gaizarda xilsa da yurZenze(10,7℅-iT):fasebis 0,8-procentiani zrda dafiqsirda
jamrTelobis dacveze.gansakuTrebiT gaZvirda medikamentebi-2,5%-iT.Tumca wliur WrilSi
inflaciis donem martSi 3,5%-s miaRwia,Sesabamisad,samizne maCvenebels (6%-s)
uaxlovdeba.erTi wlis ganmavlobaSi 5,4%-iT gaZvirda sursaTi da ualkoholo
sasmelebi.maT Soris,bostneuli da baxCeuli (39,6%-iT),Saqari,jemi da sxva tkbileuli(3,5%-

iT),Tevzeuli(3,3%-iT),rZe,yveli da kvercxi(2,1%-iT),amasTan fasebi Semcirda zeTsa da
cximze(-4,6%-iT) da xorcsa da xorcis produqtebze (-2,1%-iT) sacxovreblis, wylis,
eleqtroenergiis da airis jgufSi dafiqsirda fasebis 11,4%-iani mateba ,alkoholis
sasmelebsa da Tambaqoze-7%-iani.12,3-iT gaZvirdaSarSandelTan SedarebiT Tambaqo.ekonomikis
eqsperts, `axali ekonomikuri skola - saqarTvelos” vice-prezidents gia jandiers miaCnia,
rom inflaciis ZiriTadi mizezi qveynis SigniT mimdinare procesebia:

~saqarTvelos mTavroba da erovnuli bankic ar uaryofs imas, rom maT undodaT
inflaciis saSualebiT ekonomikis stimulireba, egreT wodebuli Targetuli, anu
mizanmimarTuli, inflaciis wesis gamoyenebiT. es ver gaakeTes da, meorec, ver gaTvales,
rogor unda gamklavebodnen sursaTis gaZvirebas.”

gia jandieri aRniSnavs, rom amgvari politika mezobel TurqeTSic gaatares, magram
iq ufro momzadebulni Sexvdnen sursaTis gaZvirebas da gasuli weli TiTqmis 2-jer
naklebi inflaciiT daamTavres, vidre es iyo saqarTveloSi. igive maCvenebeli somxeTSi
iyo 12,4, ruseTSi - 9,5 ukrainaSi aris 7,2, TurqeTSi - ufro dabali, 4.1. CvenTan iyo yvelaze
maRali. magram amasac Tavisi axsna aqvs. SarSan CvenTan ufro dabali fasebi iyo, vidre im
qveynebSi. Sesabamisad, wels CvenTan ufro maRali inflaciaa.

saqarTvelos erovnuli banki da mTavroba kvlav ver axerxebs mzardi inflaciis
SeCerebas. inflaciis donem 2013 wlis martSi, wina wlis analogiur TvesTan SedarebiT,

13,9% Seadgina. TebervalSi saqarTveloSi wliuri inflaciis maCvenebeli 4,3%-iT
ganisazRvra. statistikis erovnuli samsaxuris `saqstatis” informaciiT, inflaciis donem
mimdinare wlis martSi 2014 wlis dekemberTan SedarebiT 4,3% Seadgina
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aseTi viTarebis daZlevas saqarTvelos xelisufleba sxvadasxva gzebiT cdilobs.
pirveli, es aris fulad-sakredito politikis gamkacreba, romelsac ukve axorcielebs
erovnuli banki, Tumca man simkacris maqsimums ukve miaRwia. amaze metyvelebs isic, rom
saerTaSoriso savaluto fondi ar urCevs saqarTvelos erovnul banks saprocento
ganakveTi idev ufro gazardos. inflaciis Sedegebis Sesamcireblad saqarTvelos
mTavroba, vauCerebis darigebasTan erTad, soflis meurneobis subsidirebasac apirebs. am
miznebis misaRwevad ekonomikis eqspertebi aucileblad miiCneven sakuTrebis uflebis
xelSeuxeblobis konstituciiT ganmtkicebas, sagadasaxado kodeqsis mowesrigebas da
gadasaxadebis Semcirebas.

agvistos movlenebamde turizmi saqarTveloSi, SeiZleba iTqvas, qaoturad, magram
mainc viTardeboda. statistikis da turizmis departamentis masalebze dayrdnobiT
qveyanaSi SemomsvlelTa ricxvi yovelwliurad matulobda. 2004 wels saqarTveloSi 368 321

aTasi turisti Semovida, 2005 wels _ 560 021, 2006 wels _ 983 114, xolo 2007 wels turistTa
raodenobam 1 300 000 gadaaWarba. aseTia oficialuri statistika,. Tumca am cifrebis
dinamikac cxadyofs agvistos movlenebamde qveyanaSi turistTa Semosvlis zrdis
tendenciaze.

turizmis ganviTarebis erT-erTi umniSvnelovanesi faqtori turistuli
infrastruqturaa, romelic saqarTveloSi dRemde daugegmavad viTardeba, rac qalaqebis
mimdebare teritoriaze sastumroebisa da atraqcionebis koncentraciiT gamoixateba.
turistTa kmayofilebis xarisxi ara marto dasaTvalierebeli obieqtebis siZveliT,

unikalurobiT da misgan miRebuli STabeWdilebebiT, aramed STabeWdilebebis
erTobliobiT izomeba. swored amitom aris aucilebeli daigegmos turizmis industriis
yvela seqtoris ganviTareba moTxovnis yvela doneze, raTa uzrunvelyofil iqnas
turistis maqsimaluri dakmayofileba.

saqarTveloSi turistebi ZiriTadad ukrainidan, litvidan, latviidan. poloneTidan,
arabeTis gaerTianebuli saemiroebidan, germaniidan, safrangeTidan da TurqeTidan
Semodian. maT interesTa sferos kulturuli, religiuri, Rvinis, samTo, eko da saqmiani
turebi warmoadgens.

erT-erTi ZiriTadi problema, rac gvxvdeba saqarTvelos turizmis sferoSi, es aris
momsaxure personalis arasaTanado profesionalizmi, swored maTzea mniSvnelovanwilad
damokidebuli, Tu ra STabeWdilebiT datovebs turisti Cvens qveyanas. turizmis
specialoba ki saqarTveloSi sul axlaxans Sevida umaRlesi ganaTlebis specialobaTa
klasifikaciaSi. srulyofilad ar aris gaazrebuli misi swavlebis akademiuri kuTvnileba.
amas emateba isic, rom ar xdeba am sferos swori reklamireba, Tanxebi araTanabrad
nawildeba. gasuli zafxulis Semdeg Znelia mdgomareobidan Tavis daRweva. am etapze
gauqmebulia uamravi javSani. amitom turistul kompaniebs Zalian didi da mZime muSaoba
mouwevT turistTa axali nakadebis mosazidad. omis Semdeg marTlac rom didi dartyma
miiRo qveynis turizmma. maSin, rodesac isev aqtiurad saubroben ruseTis morig agresiaze
saqarTveloSi, turistebis aq Camosvlaze saubaric ki absurdulia. eqspertTa azriT, maTi
gaaqtiureba minimum erTi wlis ganmavlobaSi mainc ar moxerxdeba. turistTa mozidvis
saqmeSi ki aqtiuroba da Zalisxmeva marTebT rogorc saqarTvelos sagareo saqmeTa
saministros, aseve diplomatiur korpussa da aseve masmediis saSualebebs.

arsebuli situaciidan gamomdinare, saqarTvelos mimarT yuradReba da qveynis
cnobadoba sakmaod maRalia, samwuxaroa, rom es cnobadoba uaryofiTi movlenebis gamoa.
amitom aucilebelia qveynis Sesaxeb uaryofiTi informaciis gafantva. msofliom unda
daijeros saqarTvelos gzavnili - ~aq iyo omi, dRes SegiZliaT daisvenoT”.

sul axlaxans gavrcelda xmebi, rom saqarTvelo turistebisTvis saSiS qveynebis siaSi
moxvda. safrangeTSi turistebisTvis saSiS saxelmwifoTa sia Sedga, romelSic 11

saxelmwifo iqna Seyvanili. saqarTvelo am siaSi iseTi qveynebis gverdiT moxvda,
rogoricaa somali, erayi, kolumbia da a.S. aRniSnulis Sesaxeb rusuli saagento ~tur
info” popularuli franguli megzuris, peti futis informaciaze dayrdnobiT saubrobs.

saqarTvelos turizmisa da kurortebis departamentSi am reitingSi Cveni qveynis
moxvedras rusuli propagandis namuSevrad afaseben. maTTvis gaugebaria, ra monacemebs
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eyrdnoba aRniSnuli faqti. ~es ufro rusul propagandas hgavs, vidre realobas,” -

ganmartes departamentSi.
dRes saerTaSoriso asparezze didi muSaobaa Casatarebeli, raTa sazRvargareT kvlav

damkvidrdes saqarTvelos, rogorc usafrTxo da turistulad mimzidveli qveynis saxe. im
propagandis pirobebSi, rasac ruseTi eweva saqarTvelos winaaRmdeg, rasakvirvelia,
Semcirda turistTa raodenoba. am azris gaqarwylebis mizniT, saqarTvelos turistuli
obieqtebis adgilebSi veb-kamerebis damontaJebaa dagegmili, raTa internetis saSualebiT
yvelas SeeZlos darwmuneba imaSi, rom saqarTvelo turistebisTvis usafrTxo qveyanaa.
uaxloes xanSi igegmeba.wyaltuboSi axali proeqti ganxorcielda sadac mdebareobs
unikaluri karstruli mRvime, romelsac marTalia analogi aqvs msoflioSi, magram is erT-

erTi saukeTesoa. turistuli kompaniebis informaciiT, dReisTvis moTxovnebma saaRdgomo
turebze moimata. kompaniebi imedebs sazafxulo turze amyareben, radganac dasvenebis
msurvelTa ricxvi swored am sezonze matulobs.

Znelia turizmis samomavlo ganviTarebaze ramis Tqma, rodesac qveyanaSi aseTi mZime
politikuri da ekonomikuri suraTia. qveynis istoria, kultura da bunebrivi resursebi
ki imis imeds iZleva, rom mSvid garemoSi turizmis ganviTarebas xels araferi SeuSlis.
saerTaSoriso standartebis Sesabamisi kanoni, ganviTarebis sworad gansazRvruli
strategia, profesionalizmi da mTavrobis realuri mxardaWera aucilebelia imisaTvis,
rom ganviTarebul turistul qveynebs Soris odesme Cvenc movxvdeT.

qveyanaSi turizmi Sesabamisi sakanonmdeblo bazisa da ganviTarebis erovnuli
koncefciis gareSe ~viTardeba” maSin, rodesac saxelmwifos ekonomikis ganviTarebis erT-

erT prioritetad turizmis dargis ganviTareba hqonda gamocxadebuli, yovlad
dauSvebeli iyo da aris arsebuli sakanonmdeblo bazis safuZvelze qveyanaSi turizmis
politikis gatareba. ~turizmis da kurortebis Sesaxeb” saqarTvelos kanonis miRebis dros
(1997w.) qveyanaSi sul sxva ekonomikuri da politikuri viTareba iyo. turizmi ki mTel
msoflioSi cnobilia, rogorc swrafad ganviTarebadi dargi. cxadia, am ganviTarebas bevri
cvlileba mosdevs, romlebic TanxvedraSi unda iyos qveynis rogorc politikur, ise
ekonomikur ganviTarebasTan. amJamad muSavdeba turizmis axal kanoni, romelic
mniSvnelovan rols iTamaSebs qveyanaSi turizmis ganviTarebis saqmeSi.

rac Seexeba aqtivobas, qveyanaSi SemomsvlelTa ricxvi yovelwliurad matulobda.
statistikisa da turizmis departamentis masalebze dayrdnobiT, 2004 wlidan 2007 wlis
CaTvliT, qveyanaSi ucxoel turistTa Semosvlebis dinamika sakmaod STambeWdavi iyo. 2004

wels - 368 312 aTasi turisti Semovida qveyanaSi; 2005 wels - 560 021; 2006 wels - 983 114,

xolo 2007 wels turistTa raodenobam 1 300 000 turists gadaaWarba. 2010–2013w turistTa
raodenoba 30 ptocents gadaaWarba.

aseTia oficialuri statistika, magram, mocemuli cifrebi moklebulia realobas,
radgan ar aris SemuSavebuli qveyanaSi Semosuli turistebis raodenobisa da biujetSi
turizmidan miRebuli Semosavlebis daTvlis meTodika. miuxedavad amisa, aRniSnuli
suraTi mainc migvaniSnebs agvistos omamde qveyanaSi turistTa Semosvlebis zrdis
dinamikaze.

turizmis ganviTarebis erT-erTi umniSvnelovanesi faqtori _ turistuli
infrastruqtura, viTardeboda da jer kidev viTardeba daugegmavad da qaoturad, rac,

pirvel rigSi, gamoixateba sastumroebisa da atraqcionebis koncentraciiT centralur
qalaqebsa da, ase gansajeT, dedaqalaqis centralur quCebze an mimdebare teritoriebze.

turistis kmayofilebis xarisxi izomeba ara marto kargi sakvebiT, mziani amindiTa
da sastumros komfortuli nomriT. turisti miRebul STabeWdilebas afasebs, rogorc
turizmis erTian produqts, romelic warmoadgens materialuri da aramaterialuri
faqtorebis erTobliobas. amdenad, unda daigegmos turizmis industriis yvela seqtoris
ganviTareba moTxovnis yvela etapze, raTa uzrunvelyos turistis maqsimalurad
dakmayofileba. magaliTisaTvis moviyvanoT 2007 wels amerika-saqarTvelos biznes-sabWos da

SW Associates mier SemuSavebuli ~turizmis ganviTarebis da investirebis gegma da
strategia”. qveyanaSi turizmis ganviTarebis Semaferxebel faqtorebTan dakavSirebiT
(konkretulad siRnaRis turistuli infrastruqturis Sesaxeb) dokumentSi naTqvamia: ~ar
aris aranairi turistuli momsaxureba, rogoricaa maRaziebi, restornebi, kafeebi da



61

sazogadoebrivi daniSnulebis tualetebi. im dros, rodesac qalaqis centri gvTavazobs
umSvenieresi Senobebis fasadebs, jer-jerobiT araferi ar aris fasadebis garda. aris
mxolod 18 sawoliani erTi sastumro”. an - ~yvarels gaaCnia mniSvnelovani potenciali
Rvinis turizmis ganviTarebisaTvis (Rvinis qarxnebi, yurZnis unikaluri jiSebis
mravalferovneba, maRalxarisxiani Rvinoebi, gvirabi, romelic Rrmad aris gamoTxrili
mTaSi, Rvinis Sesanaxad da dasaZveleblad), magram am yvelafris paralelurad kvlav
arsebobs dabali xarisxis infrastruqtura da momsaxureba. qalaqs esaWiroeba bevri
sastumro, restorani, kafeebi, Rvinis sadegustacio adgilebi da sacalo vaWrobis
maRaziebi da aseve turistuli sainformacio centri”. aRniSnuli magaliTi naTlad
metyvelebs, rom saqarTveloSi turizmi viTardeba daugegmavad, konceptualuri midgomis
gareSe, rogorc mTeli qveynis, ise regionebis masStabiT.

stumrebi ZiriTadad Semodian ukrainidan, litvidan, latviidan, poloneTidan,
arabeTis gaerTianebuli saemiroebidan, amerikidan, germaniidan, safrangeTidan,
TurqeTidan, ukrainidan.

am sakiTxebSi bevri problema gvaqvs, romelic saswrafo mogvarebas saWiroebs.
momsaxure personalis profesionalizmi turizmis ganviTarebis erT _ erTi ZiriTadi
faqtoria. gidis profesia ki gansakuTrebulia turistul profesiaTa Soris, radgan is
acnobs qveyanas mogzaurs da masze didad aris damokidebuli, Tu ra STabeWdilebiT
datovebs turisti Cvens qveyanas. swored amitom mas aucileblad unda hqondes
sertifikati, romelic daadasturebs mis profesiul codnas, unar-Cvevebs. samwuxarod,

qveyana aSkarad ganicdis turizmis profesiuli kadrebis did deficits, cotaa
profesiuli skolebi. dRes yvela umaRles saswavlebelSi aswavlian turimzs, magram,
samwuxarod, studentebi TiTqmis verc erTi saswavleblidan ver Rebuloben saTanado
codnas imis gamo, rom ar arsebobs turizmis Sesaxeb qarTulenovani samecniero da
specialuri literatura (mcire gamonaklisis garda); turizmis specialoba sul axlaxan
Sevida umaRlesi ganaTlebis specialobaTa klasifikatorSi da srulyofilad ar aris
gaazrebuli turizmis swavlebis akademiuri kuTvnileba.

maSin, rodesac masmediaSi yoveldRiurad saubaria ruseTis axal Setevaze,
dameTanxmebiT, rom aseT periodSi turistisTvis saqarTveloSi Camosvlaze saubari
zedmetia. rasakvirvelia, SeiZleba Semovides saerTaSoriso organizaciebis
warmomadgenlebi, sxvadasxva qveynidan diplomatiuri misiiT movlinebuli ~turistebi”,
romlebic qveyanas stabilurobis SenarCunebaSi unda daexmaron, magram jerjerobiT sxva
motivaciis turistTa Semosvlebis gaaqtiureba, minimum erTi wlis ganmavlobaSi,
mosalodneli ar iqneba.

turizmis sferoSi krizisis daZlevis sakiTxebze msoflio turizmis organizaciam,
turizmisa da kurortebis departamentTan erTad, rekomendaciebi SeimuSava. krizisidan
gamosvlis sxva RonisZiebebTan erTad, yvelaze mniSvnelovani sakiTxi am periodisaTvis
iqneba moaxloebuli zamTris periodi, gansakuTrebiT ori mniSvnelovani saTxilamuro
kurortisaTvis: bakurianisa da gudaurisaTvis. orive kurorti xasiaTdeba sakmaod Zlieri
Sida turizmiT da yovel sezonze Camosuli erTi da igive damsveneblebiT
sazRvargareTidan. erT-erTi RonisZieba, rac am mimarTulebiT SeiZleba daigegmos, aris
departamentis veb-gverdze am ori kurortis Sesaxeb informaciis gamravalferovneba da
xelmisawvdomoba. zafxulis, gazafxulis da Semodgomis sezonTan dakavSirebiT, unda
gatardes turistuli produqtis win wawevis RonisZiebebi (e.w. promouSeni) turizmis iseT
mimarTulebebTan dakavSirebiT, rogoricaa - kulturuli, Rvinisa da samkurnalo turizmi.
CamoTvlili mimarTulebebi ganxilul unda iqnes, rogorc Semomyvani, aseve Sida turizmis
mimarTebaSi. aucilebelia kavSirebi damyardes sxvadasxva qveynis sagareo saqmeTa
saministroebTan, romlebic sakuTar moqalaqeebs awvdian informacias imis Sesaxeb, Tu
romel qveyanaSi aris usafrTxo mogzauroba. amisaTvis aucilebeli iqneba aqtiuri
TanamSromloba sagareo saqmeTa saministroebsa da saqarTveloSi akreditebul
diplomatiur korpusTan, gansakuTrebiT saelCoebTan. qveyanaSi turistebis
mozidvis.saqmeSi didi roli unda Seasrulos e.w. presturebmac. mowveulma Jurnalistebma
TavianTi qveynis masmediis meSveobiT SesaZlebelia axali imiji Seuqmnas qveyanas.
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arsebuli situaciidan gamomdinare, saqarTvelos mimarT yuradReba da qveynis
cnobadoba sakmaod maRalia, magram aucilebelia qveynis Sesaxeb uaryofiTi informaciis
gafantva-gabaTileba. yvela am da sxva RonisZiebis miuxedavad, minda aRvniSno, rom
upirveles yovlisa, saWiroa qveyanaSi realurad dastabilurdes mdgomareoba, Cacxres
politikuri vnebaTa Relva. msofliom unda daijeros Cveni mesiji _ ~aq iyo omi, dRes
SegiZliaT daisvenoT!”. sxvagvarad qveyanaSi turizmis ganviTarebaze saubari zedmetia.

inflacia aris mimoqcevaSi arsebuli fulis masisa da qveyanaSi arsebuli produqcias
(produqtebi da momsaxureba) Soris Tanafardobis darRveva, fulis masis zrdis, an
produqciis raodenobis Semcirebis Sedegad. anu, inflacia es aris fulis masa, romelic
ar aris uzrunvelyofili realuri saqonliT.

aRsaniSnavia, rom saqarTvelos erovnuli bankis wliuri inflaciis miznobrivi
maCvenebeli, gasuli wlis msgavsad, 6%-s Seadgens, Tumca, misi miRweva dRevandeli
gadasaxedidan, realobas ar eqvemdebareba.

maRali inflaciis pirobebSi komerciul banks grZelvadiani kreditis gacemis
interesi ekargeba, radgan inflaciis gamo gacemuli sesxis sididesTan SedarebiT
dabrunebuli sesxis realuri sidide ufasurdeba. amitom inflaciisagan Tavis dacvis
mizniT, bankebi an kreditis gacemas amcireben, an masze saprocento ganakveTs zrdian.
sesxze maRali saprocento ganakveTi ki amcirebs rogorc samomxmareblo, aseve
bizneskreditebsac.

inflacia uaryofiTad aisaxeba depozitebzec. rogorc wesi, inflaciis pirobebSi
adamianebs ufro naklebi fuli rCebaT danazogis gasakeTeblad, radgan inflaciis dros
dRes ufro naklebi produqtis SeZenaa SesaZlebeli, vidre guSin imave SemosavliT
SeiZleboda. garda amisa, inflacia saprocento ganakveTs “Wams”. bankSi depozitis saxiT
Senaxul danazogze daricxuli saprocento sargebeli vadis dasrulebisas SesaZloa ufro
naklebi aRmoCndes, vidre inflacia da misgan miyenebuli zaralis kompensaciac ki ver
SeZlos. saqarTveloSi ki depozitebze saprocento ganakveTebis Semcirebis tendencia ukve
ikveTeba.

dRevandel viTarebaSi, roca saqarTvelos erovnuli banki da mTavroba inflaciis
dabal maCvenebels ver uzrunvelyofs, rTulia prognozebis gakeTeba - rogori iqneba
fasebis done xval, rogor Seicvleba saprocento ganakveTebi, valutis kursi da a.S. aseT
pirobebSi rogorc bizness, aseve sazogadoebas gadawyvetilebebis miReba da samomavlo
gegmebis dasaxva uWirs. saqarTvelos ekonomikas turizmis ganviTarebis gareSe perspeqtiva
ara aqvs.
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THE FIGHT AGAINST TOURISM AND INFLACTION

SUMMARY

Recently in Georgia has become a matter of active discussion the fact of high-level growth of consumer prices.
High levels of throughout 2014 year were quite noticeable process but reactions of the government as well as ordinary
citizens were aggravated recently.

According to the National Statistics Office data, in March annual inflaction became almost 2,9per cent.
Increasing prices on food production and soft drinks had the major influence in its formation while in March with
compared of Fabruary inflaction almost was not.

In order to overcome this situation government is trying in various ways. First of all it is the policy of
tightening of the monetary and credit policy wich already has been implemented by the National Bank. It has already
reached the maximum severity. This is proved by the fact that the International monetary Fund has not advised the
National Bank to increase interest rates any more.

In order to reduce the consequeneces of inflation the government has distributed the vouchers. Government is
also planning to subsidize agriculture.

Tourism infrastructure is one of the most important factors of toutism development, wich until developing in
an unplanned ways. Hotels and attractions are conecentrated in the nearby areas of the cities.

Tourist satisfaction is measured not only by the quality of tourist tours in their antiquity and unique. It is
necessary to plan the development of tourism industry in all sectors and at all levels in order to provide maximum
satisfaction of tourists.

In Georgia tourist mainly come frome Ukraine, Latvia, Lithuania, from Poland, United Arab Emirates,
Germany, France and Turkey. Their spheres of interests are cultural, religious, wine, mining, and eco and business
tours.

From the reality attention and awarencess of the Georgia is in high level. It is unfortunate that this awarencess
is  caused by the negative events. Therefore it is difficult to say something about tourism future development, when the
country is in such a difficult political and economic conditions. Georgian history, culture and natural resources provide
all the hope that the development of tourism will not prevent by anything in the peacefull circumstances.
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qalTa dasaqmebis aqtualuri problemebi saqarTveloSi

saqarTveloSi genderuli Tanasworobis xelSewyobis kuTxiT mniSvnelovani nabijebi
gadaidga. qalTa mimarT yvelanairi saxis diskriminaciis aRmofxvris konvenciis mier

(CEDAW) dakisrebuli valdebulebebis Sesrulebis procesSi saqarTvelos mTavrobam
mniSvnelovan progress miaRwia.. 2010 wlis martSi parlamentma miiRo kanoni „genderuli
Tanasworobis Sesaxeb“ da SeimuSava erovnuli samoqmedo gegma. bolo wlebSi miRweuli
garkveuli progresis miuxedavad, qalebi kvlav naklebad monawileoben gadawyvetilebis
miRebis procesebSi da ekonomikurad aramyari poziciebi uWiravT. genderuli
uTanasworobis indeqsis mixedviT, saqarTvelo gamokiTxul 137 qveyanas Soris 71-e adgils
ikavebs.

qveyanaSi mwvaved dgas qalTa dasaqmebis problemac, romelic uSualo kavSirSia qveynis
mosaxleobis demografiul qcevasTan. sabazro ekonomikaze gardamavali periodis
dasawyisidanve qveynis ekonomikurma krizisma kidev ufro gaamwvava es problema. iseT
problemebs, rogoricaa qalis rolis daufasebloba mmarTvelobis sferoSi, politikaSi,
maTi zedmeti dasaqmeba warmoebasa da iseT ubnebSi, sadac qalis organizmisTvis
Seuferebeli pirobebia mamakacTan SedarebiT, kvalifikaciis da xelfasis doneSi
CamorCena, daemata Sromis dacvis samarTlebrivi normebis darRveva. mniSvnelovnad
SezRudulia qalebis kvalifikaciis amaRlebis done da samsaxureobrivi karieris
SesaZleblobani. yovelive es mWidrod ukavSirdeba da auaresebs qalebis mier mTeli
sazogadoebisaTvis saWiro da aucilebeli reproduqciuli funqciis Sesrulebas. Zalian
mcirea mewarme qalTa raodenoba. dReisaTvis, qalis Semosavlis wili ojaxis biujetSi
mniSvnelovnad mcirea, rac imis damadasturebelia, rom qalebi ZiriTadad dasaqmebulni
arian dabalkvalificiur samuSaoze da dabal anazRaurebas iReben.

didi xnis ganmavlobaSi gabatonebuli iyo Sexeduleba, romelic uaryofda
mamakacebisa da qalebis Tanasworuflebianobis pirobebSi Sromis anazRaurebis sferoSi
sqesobrivi niSniT gansxvavebebs, magram amJamad saqarTveloSi, iseve rogorc bevr sxva
qveyanaSi, dafiqsirda mkveTri gansxvavebebi mamakacTa da qalTa xelfasebis mixedviT. am
problemisadmi damokidebuleba araerTgvarovania socialuri sabazro ekonomikis
sxvadasxva qveyanaSi, sadac didia saxelmwifos roli ekonomikis regulirebaSi, qalebsa da
mamakacebs Soris xelfasebSi gansxvaveba SedarebiT mcirea.

xarvezebiT savse Sromis kodeqsi, genderuli stereotipebi da diskriminacia es
yvelaferi Tanamedrove qarTveli qalebisTvis sirTuleebs qmnis SromiT bazarze.
qalTa samewarmeo saqmianobis xelSewyoba aqtualuria ara marto saqarTveloSi, aramed
mTel msoflioSi.

postsabWoTa sivrcis qveynebSi, konstituciisa da SromiTi kanonmdeblobis
mixedviT, qalebisa da mamakacebis Tanabaruflebianoba qaRaldze mainc aris daculi.
realurad, statistikuri monacemebiT, SromiT bazarze qali mamakacze uares
mdgomareobaSia.

qalTa umuSevrobis erT-erTi mniSvnelovani mizezi isic aris, rom saqarTveloSi
ufro metadaa ganviTarebuli mamakacis dasaqmebaze morgebuli sferoebi. am TvalsazrisiT
araTanazomierad ganviTarda magaliTad, gzebis, sastumroebis, saavadmyofoebis da a. S.
mSenebloba. aseT seqtors mamakacis Sroma sWirdeba. meore mxriv, arsebobs iseTi
seqtorebic, sadac qalic da mamakacic Tanabrad aris dasaqmebuli, magaliTad sabanko
seqtori.
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realurad, vfiqrobT, dasaqmebul qalTa raodenoba imaze gacilebiT metia, vidre
amas statistika gviCvenebs. radgan qalTa umravlesoba dasaqmebulia araformalur
seqtorSi, rac imas niSnavs, rom muSaobis dasawyebad maT ar sWirdebaT registracia. aseTi
samuSao SeiZleba iyos ZiZis, momvlelis, moaxlis, damlageblis da msgavsi poziciebi.

qalaqad mcxovrebi qalebisagan gansxvavebiT, soflad mcxovrebi qalebis dasaqmebis
SesaZleblobebi ufro SezRudulia. axal ekonomikur urTierTobebze gadasvlam yvelaze
metad gaarTula soflad qalTa bedi. maTi ekonomikuri da socialuri statusis
amaRlebisaTvis, saTanado codnisa da gamocdilebis misaRebad ar aris Seqmnili aranairi
xelisSemwyobi pirobebi. ojaxSi maT mier gaweuli mZime fizikuri Sroma ZiriTadad
ojaxuri keTildReobis uzrunvelyofas emsaxureba. isini naklebad arian sakuTar
fundamentur uflebebSi gaTviTcnobierebulni, ris gamoc Seferxebulia qalTa uflebebis
realizeba.

praqtika aCvenebs, rom, samwuxarod, qalebi, mamakacebTan SedarebiT ufro did
sirTuleebs awydebian biznesis wamowyebisaTvis, saWiro oficialur da kerZo
struqturebSi mxardaWeris mosapoveblad, kreditis asaRebad, saqmiani partniorebis
povnisaTvis da sxva. qalTa didi mondomebisa da swrafvis miuxedavad, miaRwion warmatebas
biznesSi, maTi mcdeloba xSirad uSedegoa. imisaTvis, rom meti qali CaerTos biznesSi
aucilebelia xelSemwyobi pirobebis Seqmna: biznesSi profesiuli momzadebis SesaZlebloba,
maT mier wamowyebuli samewarmeo saqmianobis srulyofili gaZRolisaTvis, sakuTar
uflebebSi gaTviTcnobiereba (sagadasaxado, finansur, ekonomikur da SromiTi
urTierTobebis sferoebSi).

dReisTvis qalebis uflebebs SromiT, politikur, sazogadoebriv Tu ojaxur
sivrceSi gaeros sxvadasxva konvenciebi da struqturebi icaven. saxelmwifoebi cdiloben
Sida sakanonmdeblo sivrce saerTaSoriso valdebulebebs moargon. Tumca, umetes
SemTxvevaSi uflebebi mainc SesaZleblobebis gareSe moiazreba.

imis miuxedavad, rom saqarTvelos saxelmwifo aRiarebs qalisa da kacis
Tanasworobasa da qalis uflebebs, realobaSi am uflebebis ganxorcielebis
SesaZleblobebis ararseboba faqtia. saxelmwifo aRiarebs qalis uflebas SromiT
urTierTobebSi daculi iyos diskriminaciisagan. Tumca, umaRles ganaTlebas qveyanaSi
mamakacebze 22%-iT meti qali iRebs, akademiuri xarisxs 49%-iT meti. qalebis umaRlesi
ganaTlebis maCveneblis aSkara upiratesobis miuxedavad, kompaniebis xelmZRvanel
Tanamdebobebze 80% mamakaci da 20% qalia warmodgenili. qalebis Sromis anazRaureba ki
mamakacebis anazRaurebis 60%-ia.

saqarTvelos statistikis erovnuli biuros monacemebiT, saqarTveloSi dasaqmebuli
mamakacis saSualo xelfasi amave sferoSi dasaqmebuli qalis xelfasTan SedarebiT xSirad
metia.

saqarTveloSi dasaqmebuli qalebis didi nawili sajaro seqtorSi muSaobs, kerZod,

jandacvisa da socialuri daxmarebis samsaxurebSi, saganmanaTleblo sferoSi da ofisebSi.
saqarTvelos SromiT bazarze sqesobrivi da asakobrivi diskriminacis Sesaxeb dRes

bevrs ar saubroben. Tumca, faqtebi amis Sesaxeb isedac metyveleben. SromiT bazarze
sqesobriv da asakobriv diskriminacias TviTon damsaqmeblebi qmnian. pirvel rigSi, bevr
kompaniaSi, araoficialurad, erT-erT moTxovnad saxeldeba, rom kandidati ar unda iyos
daojaxebuli, mas ar unda hyavdes Svilebi. am moTxovnis safuZvlad ki rig SemTxvevebSi
saxeldeba aranormirebuli samuSao grafiki. damsaqmebeli aseve amjobinebs, rom daasaqmos
25-dan 40 wlame asakis qalebi. ufrosebs aseve urCevniaT, rom TavianT kompaniebSi
sasiamovno garegnobis qalbatonebi daasaqmon. gamomdinare iqedan, rom zogadad qveyanaSi
umuSevrobis maRali maCvenebelia, damsaqmeblebi didi arCevanis winaSe dganan. amitom isini
irCeven iseT kandidats, romelic maT yvela moTxovnas akmayofilebs. dasaqmebis saagentos
xelmZRvanelebi amtkiceben, rom momxiblav qalbatonebs dasaqmebis problema arasdros
SeeqmnebaT. faqtia, rom qveyanaSi ar arsebobs dasaqmebis kultura, damsaqmeblebi
dasasaqmeblebs Tavian interesebs axveven Tavs da SromiT bazarzec TavianTi interesebis
mixedviT qmnian moTxovnebs.

ekonomikis sferoSi yvela wamyvani adgili ukavia mamakacs. Tumca, SeimCneva
garkveuli tendencia – ekonomikuri profilis uwyebebSi maRal Tanamdebobebze
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dawinaurdnen qalebi. miuxedavad maTi maRali kvalificiuri profesionalizmisa, realuri
gavlenis moxdena ar SeuZliaT genderuli balansirebis misaRwevad ekonomikaSi. sabazro
ekonomikis pirobebSi reformebis gatarebam qalTa udidesi nawili datova realuri
samsaxuris gareSe. saSualo da msxvili mewarmeobis sferoSi, sadac materialuri
mdgomareobis stabiluri gaumjobesebis Sansebi maRalia, aseve mamakacebi Warboben. glexur
da fermerul meurneobaTa umravlesobas aseve mamakacebi uZRvebian, Tumca, organiza-
ciuli da praqtikuli samuSaos nawils, zogjer strategiul dagegmvasac, qalebi
asruleben.

2012 wlis monacemebis mixedviT, biznes seqtorSi dasaqmebulTa mTlianma raodenobam
504.4 aTasi kaci Seadgina, romelTagan 37.9 procenti qalia, xolo 62.1 procenti - kaci. rac
Seexeba calkeuli sqesis mixedviT dasaqmebulTa mTliani raodenobis ganawilebas
sawarmoTa zomis mixedviT Semdegi tendencia fiqsirdeba:
qali - msxvili biznesi - 51.1 procenti, saSualo biznesi - 17.9 procenti, mcire biznesi -

31,0 procenti.
kaci - msxvili biznesi - 60.0 procenti, saSualo biznesi - 15.3 procenti, mcire biznesi -

24.7 procenti.
saqarTveloSi, sazogadoebrivi cnobierebis gaumjobesebis TvalsazrisiT, progresi

SeiniSneba, magram genderuli stereotipebi mainc inarCunebs sicocxlisunarianobas.

dasaqmebulTa ganawileba asakobrivi jgufis mixedviT
aTasi

dasaqmebulebi, sul

2010 2011 2012

qali kaci qali kaci qali kaci

776,7 851,4 795,3 868,9 816,9 907,2

15 - 24 44,9 86,5 47,6 90,8 47,9 94,0

25 - 34 111,1 160,2 119,3 173,3 114,3 179,7

35 - 44 162,4 163,8 166,2 169,6 169,8 176,8

45 - 54 196,8 196,3 194,1 186,6 198,7 195,0

55+ 261,5 244,5 268,1 248,5 286,3 261,6

wyaro: saqarTvelos statistikis erovnuli samsaxuri, “qali da kaci saqarTveloSi” –

statistikuri publikacia. 2013

dasaqmebuli mosaxleobis saerTo ricxovnobaSi yvelaze maRali wili 55 wlis da
ufrosi asakis mosaxleobas uWiravs. 2012 wels dasaqmebuli qalebis 35.0, xolo kacebis 28.8

procenti zemoxsenebul asakobriv jgufze modis. yvelaze dabali wili dasaqmebul
qalebsa da kacebSi 15-24 wlis asakis dasaqmebulebs uWiravT, qalebis - 5.9, xolo kacebis -

10.4 procenti Sesabamisad. zogadad am ganawilebaSi saintereso da savalalo tendecia
SeiniSneba-axalgazrdebs dasaqmeba uWirT. erT-erTi mizezi SeiZleba iyos is faqtic, rom
15-24 wlis asakSi axalgazrdebi ganaTlebis (ZiriTadad umaRlesi)D miRebiT arian
dakavebuli.

mcirea politikaSi moRvawe qalTa ricxvic. qalebisTvis gansakuTrebiT rTulia
parlamentSi, saqarTvelos sakanonmdeblo organoSi moxvedra arCevnebis gziT. bolo ori
aTwleulis ganmavlobaSi deputat qalTa raodenoba arasodes aWarbebda 10 procents (1991,

1992, 1995, 1999, 2003 da 2008 wlebis mowvevis parlamentSi (umaRlesi sabWo) qalTa raodenoba
Sesabamisad Seadgenda 6.8%, 5.6%, 7%, 6.4%, 9.4% da 5%)6. amJamad, qalTa raodenoba
uaxlovdeba 11%-s, 150 deputatidan 17 qalia.

sakanonmdeblo iniciativebis meSveobiT miRweuli garkveuli progresis miuxedavad,

TviTmmarTvelobis organoebSi qalTa ricxvi yoveli momdevno arCevnebis Semdeg
mcirdeboda;1998 wlis adgilobriv arCevnebSi dafiqsirebuli 14%-is Semdeg, qalTa
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procentuli maCvenebeli 2002 wels 12%-ze Camovida. 2006 wlis oqtombris arCevnebSi 1750

arCeuli piridan mxolod 195 (11.14%) gaxldaT qali. es maCvenebeli arc 2010 wlis
adgilobriv arCevnebze gaumjobesebula - qalebi adgilobriv arCeul xelisufalTa
mxolod 11%-s warmoadgendnen.

aRmasrulebel organoebSic mcirea qalTa warmomadgenloba. 2012 wlis agvistoSi 19

ministridan mxolod xuTi iyo qali. 2013 wlis ivnisis monacemiT, oci ministridan, samia
qali, anu, procentul klebas aqvs adgili.

saqarTvelos xelisuflebas marTebs am problemisadmi meti yuradRebis gamoCena,
radgan misi gadawyveta didadaa damokidebuli saerTo ekonomikuri mdgomareobis
gaumjobesebaze, socialuri infrastruqturis da skolamdeli dawesebulebebis qselis
ganviTarebaze, sayofacxovrebo momsaxurebis obieqtebis mSeneblobaze anu im problemebis
mogvarebaze, romlebic SesaZlebels gaxdis qalebis ufro srulfasovan Cabmas SromiT
saqmianobaSi da dasaqmebis struqturaSi cvlilebebs.
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WOMEN’S EMPLOYMENT PROBLEMS IN GEORGIA

SUMMARY

Faults in Labor Code, gender stereotypes and discrimination - all this creates difficulties for women in the
labor market. Promotion of women entrepreneurship is actual not only in Georgia but throughout the world. Practice
shows that, unfortunately, women compared to men facing difficulties in business, support of official and private
structures, for finding business partners and more. Despite of women's greater motivation and aspiration  for  achieve
success in business, their attempts are often futile. According to the National Bureau of Statistics, the average salary of
men in Georgia  is  more  than  women employed in the field. Big part of employed women in Georgia is in the public
sector, particularly in health and social relief services, in education and in offices.

According to 2012 data of, the total number of employees in the business sector amounted to 504.4 thousand
persons, of whom 37.9 per cent were female and 62.1 per cent - a man. As for the total number employees of gender
according to size of enterprises stamped  the following trend. Female - big business - 51.1 percent, medium business -
17.9 percent,  small businesses - 31.0 percent. Man - big business - 60.0 percent, medium business - 15.3 percent,  small
businesses - 24.7 percent.

There is a Small number of women as political figure. Particularly it’s  difficult for women to get  through in
Parliament by elections. At present, women's share of the income of  family budget is significantly lower, which
confirms that women are mainly employed in low-skilled and low-paid jobs. Currently in Georgia, as in many other
countries, there were significant differences between men's and women's  by salary. Actually, we think  that the number
of employed women is much higher than the statistics show. Because the majority of women are employed in the
informal sector.

At present, women's rights in labor,  political, social or family area guarded by UN conventions and structures.
States attempt  that internal legislation match to the  international obligations. However, in most cases, rights are still
considered  without opportunities.

Today, in Georgian labor market is not talked  about discrimination of gender and age. However, the facts
anyway tell us about it. Sex and age discrimination in the labor market, are created by employers.

All the leading position in economic field hold only   man. However, there have been some tendency - women
promoted to high positions in economic profile.

Unlike urban women, rural women's employment opportunities are limited. The transition to the new economic
relations, the fate of women in rural  areas are the most difficult. Improve their economic and social status, with
appropriate knowledge and to get experience there is  no supporting conditions. Their  hard physical labor  serves the
welfare of the family. They are less aware of their fundamental rights, which hindered the realization of women's rights.

For a long time the prevailing view was that denied non- equality of men and women in the labor market. But
in Georgia, as in many other countries, there were significant differences between the salaries of men and women.
Attitude towards this problem is ambiguous in  social market economy in different countries. Where much of the state's
role in the regulation of the economy, the difference in salary between men and women is relatively small.

Significant steps have been made in promoting gender equality in Georgia. In March 2010, the Parliament
adopted law on "Gender Equality" and has developed a national action plan. Despite some progress achieved in recent
years, women are still less likely to participate in decision-making processes and  holding economically unstable
position. According to Gender Inequality Index  Georgia ranked – 71 between surveyed 137 countries.
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turizmis gavlena qveynis socialur-ekonomikur ganviTarebaze

saqarTvelos socialur-ekonomikuri ganviTarebis Tanamedrove etapze Tavisi
resursuli potencialiT turizmis dargs ganviTarebis maRali SesaZlebloba aqvs qveynis
ekonomikis swrafi zrdis, mosaxleobis dasaqmebis donis amaRlebis, ekonomikis
ganviTarebis regionuli gamoTanabrebis, infrastuqturisa da kerZo seqtoris
ganviTarebis saqmeSi.

saerTod, dRevandel situaciaSi gansakuTrebiT aqtualuria qveyanaSi siRaribis
daZlevis dargobrivi orientirebisa da prioritetebis dadgena, romelic eyrdnoba
Semdeg kriteriumebs: ra resursebze unda moxdes yuradRebis gamaxvileba da romeli
dargis ganviTareba mogvcems pirdapir efeqts Raribi fenebis Semosavlebis zrdaSi.
vfiqrobT, am TvalsazrisiT turizmis dargi ekonomikis sxva dargebTan SedarebiT
mniSvnelovani upiratesobiT xasiaTdeba radgan, ekonomikuri, socialuri, kulturuli da
politikuri mniSvnelobis, zrdis maRali tempebisa da arsebuli resursuli potencialis
gamo, turizmi miCneulia erT-erT ekonomikur fenomenad.

turizmis ekonomikuri zemoqmedebis Sefaseba efuZneba turistTa mier gaweul
xarjebs. aq mniSvnelovania ganxilul iqnas ekonomikis sxvadasxva aspeqtebi, romlebic
ganicdis turistTa mier gaweuli xarjebis zemoqmedebas.

turistTa mier gaweuli xarjebis ekonomikuri zemoqmedebis gaangariSeba
warmoebs multiplikatoris daxmarebiT. ramdenadac adgilobrivi, turistuli sawarmoebi
damokidebulni arian sxva mommaragebel sawarmoebze, turistTa xarjebis nebismieri
cvlileba Tavis mxriv iwvevs Semosavlebis, dasaqmebis, gacvliTi kursisa da ekonomikis
warmoebiT doneze Sesabamis cvlilebebs.

turizmis multiplikatori – es aris erT-erTi ekonomikuri maCvenebeli,
kerZod, warmoebis, Semosavlis an dasaqmebis cvlilebis Tanafardoba turistTa xarjebis
cvlilebasTan. igi aris raRac koeficienti razedac unda gamravldes turistTa mier
gaweuli xarjebi. warmoebis saerTo cvlilebebis Sesafaseblad gamoiyeneba warmoebis
multiplikatori. saerTo Semosavlebis cvlilebaTa Sesafaseblad gamoiyeneba sxva
koeficienti romelzec aseve unda gamravldes turistTa mier gaweuli xarjebi.

aqve, saWiroa aRiniSnos multiplikatoris aqseleratorisagan gansxvaveba.
pirveli warmoadgens axali investiciebis Tanafardobas warmoebisa da Semosavlebis
zrdasTan, xolo meore – Tanafardobaa damatebiTi moxmarebisa warmoebisa da
Semosavlebis zrdasTan.

sqema I-ze naCvenebia Tavdapirveli xarjebi romlebic miemarTeba turistul
sawarmoebSi, romlebic uSualod emsaxurebian turistebs. Semdgom turistuli sawarmoebi
xarjaven Tanxebs saidanac, fulis garkveuli nawili gadis qveynis ekonomikuri
brunvidan sxvadasxva saxis importuli saqonlis SesaZenad, romelsac turistebi adgilze
moixmaren. is Tanxa, romelebic turistTa mier am saxis saqonlisa da momsaxurebisTvisaa
daxarjuli, SemdgomSi ar monawileobs ekonomikuri saqmianobis generirebaSi. amitom,
fulis raodenoba romelic aqtiurad ganicdis cirkulacias adgilobriv ekonomikaSi,
amis gamo mcirdeba. darCenili Tanxa gamoiyeneba adgilobrivi saqonlisa da momsaxurebis
SesaZenad, Sromis asanazRaureblad, sxadasxva mosakreblebisa da gadasaxadebis
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dasafaravad. xarjvis yovel ciklSi fulis garkveuli nawili Semosavlebis saxiT
(xelfasi, mogeba da a.S.) ileqeba mosaxleobaSi. am fulis garkveuli nawili Tavis mxriv
izogeba da wyvets ekonomikaSi brunvas. Semosavlis garkveuli nawili romelic ar
grovdeba, SesaZloa daixarjos importuli produqtis SesaZenad an gadasaxadebis saxiT
Sevides saxelmwifo biujetSi. amgvarad, Semosavlebi mcirdeba da yovel ciklSi
ekonomikuri sistemidan adgili aqvs fuladi kapitalis gaJonvas. turistTa xarjebis
xelSewyobiT ki ekonomikuri saqmianobis Semdgomi generirebis Sedegad darCenili
Semosavlebi didi moculobiT ixarjeba.

multiplikatoris procesi sqema I

I cikli

II cikli

III cikli
da a.S.

turistul saqmianobaTa saxeebis gansazRvrisaTvis SesaZlebelia gamoyenebul iqnas
standartuli saerTaSoriso klasifikatori rac saSualebas iZleva gaizomos ekonomikaSi
turizmis ekonomikuri mniSvneloba. standartul ekonomikur ganzomilebebad SeiZleba
CaiTvalos:

a) sawarmoo Semosavlebi da wili saerTo erovnul da Sida produqtSi. es
maCvenebeli miuTiTebs mTlianad ekonomikaSi turizmis SedarebiT mniSvnelobas;

b) ucxouri valuta, romelic Semoaqvs saerTaSoriso turizms. es maCvenebeli
moicavs rogorc saerTo Semosavlebs ucxour valutaSi (ucxoeli turistebis xarjvis
saerTo Tanxa), aseve wminda Semosavlebs ucxour valutaSi (ucxouri valuta, romelic
rCeba qveyanaSi xarjvis nawilis gamoklebiT). es xarjva TavisTavad warmoadgens ucxour
valutas, romelic ixarjeba saqonlis importze, momsaxurebaze, sastumroebis aRWurvaze
da sxv.;

g) adgilobrivi samuSao adgilebi, romelsac qmnis turizmi dasaqmebis
sxvadasxva saxeebis mixedviT:

- pirdapiri dasaqmeba – adamianebi, romlebic muSaoben turistul sawarmoebSi
(sastumro, turoperatoruli sawarmo, turistuli saagento da sxv.);

turistTa xarjebi

meoradi xarjebi

importuli
saqonlis
SeZena

turistul

sawarmoebSi

dasaqmebul

Ta

xelfasebi

Semosavleb

i

Mmomijnave

dargebSi

sabiujeto
Semosavlebi

sxva dargebidan

Semdgomi xarjebi da a.S.

turistul

i

sawarmoebi

s

Semosavle

bi

sabiujeto
Semosavlebi
turistuli
sawarmoebida

n

sxva

dargebSi

dasaqmebulT

a

xelfasebi

importul

i

saqonlis

SeZena
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- arapirdapiri dasaqmeba – samuSao adgilebi, romlebic Seqmnilia mimwodebel
seqtorSi (soflis meurneoba, xalxuri rewvis nimuSebis Seqmna da sxv.);

- generirebuli dasaqmeba – turizmis saqmianobis Sedegad Seqmnili
axali samuSao adgilebi;

- dasaqmeba mSeneblobebze – samuSao adgilebi, romlebic iqmneba turistuli
obieqtebisa da infrastruqturis mSeneblobebis dros. aseTi saxis dasaqmeba warmoadgens
droebiT movlenas, magram igi SeiZleba iyos xangrZlivic iseT raionebSi romlebsac
gaaCniaT kargi turistuli potenciali da sadac turizmi viTardeba daubrkoleblad;

d) Senatanebi saxelmwifo SemosavlebSi – igi moicavs sastumro da
turistuli saxesxvaobebidan, aeroportebidan da sxva satransporto kvanZebidan
mosakreblebs, turizmis seqtorSi importul saqonelze sabaJo gadasaxadebs, turistuli
sawarmoebidan saSemosavlo gadasaxadebs da sxv.;

e) multiplikaciis efeqti – gviCvenebs turizmidan gaweuli pirdapiri
danaxarjebis zegavlenas qveynis ekonomikaze mTlianad;

turizmidan saerTo Semosavlebis meoradi gavlenis gamosaTvlelad saWiroa
aRniSnuli periodisaTvis vicodeT Semosavlebis multiplikatoris koeficienti.
multiplikatoris koeficienti (multiplikatori) gviCvenebs ekonomikaSi calkeuli
saqmianobiT miRebuli Semosavlebis gavlenis xarisxs mTlianad ekonomikaze, aseve
dasaqmebisa da sabiujeto Semosavlebze. multiplikatoris zoma damokidebulia
upirveles yovlisa, ekonomikuri sistemidan xarjebis gaJonvis masStabebze. Tu
ekonomikuri sistemidan gaJonvis xarisxi cnobilia, maSin SesaZlebelia multiplikatoris
sididis gamoTvla. Sefaseba SeiZleba ganxorcieldes Semdegi meTodiT:

K 1-mpml
K = -------------------------

mps + mpm + mpt

sadac, K K – Semosavlebis multiplikatori;
mps – dazogvisadmi zRvruli damokidebuleba;

mpm – importisadmi zRvruli damokidebuleba;

mpt – gadasaxadis gadaxdisadmi zRvruli damokidebuleba;

mpml – erToblivi xarjebidan pirveladi gaJonva, anu qveynis importis
xvedriTi wili erTobliv xarjebSi (pirveladi cikluri gaJonva);

aRniSnul formulaSi:

mps – gviCvenebs damatebiTi Semosavlebis (Semosavlebis damatebiTi erTeulis) ra
nawili izogeba.

mpm – gviCvenebs damatebiTi Semosavlebis ra nawili xmardeba importuli
produqciis (momsaxurebis) SeZenas.

mpt – gviCvenebs yoveli damatebiTi erTeuli Semosavlis ra nawili xmardeba
gadasaxadebis gadaxdas.

mpml – gviCvenebs mocemuli periodisaTvis qveynis importis xvedriT wils mTlian

Sida produqtSi.
dasaqmebulTa raodenobis gaangariSeba

turizmSi dasaqmebulTa raodenoba gaiangariSeba turizmis xvedriTi wiliT mTlian
produqtSi da misi namravliT ekonomikaSi dasaqmebulTa saerTo raodenobaze. aseTi midgomis
naklia is, rom gaangariSeba xorcieldeba mTel ekonomikur seqtorSi erT momuSaveze
warmoebuli produqciis saSualo donis mixedviT.

damatebiT, mxedvelobaSia misaRebi is faqti, rom turizmis pirveladi moxmareba
scildeba soflis meurneobis dargs (igi kavSirSia sxva dargebTanac). e.i. turizmi moixmars
ara marto soflis meurneobis, aramed ekonomikis sxva dargebis mier warmoebul
produqciasac. amrigad, pirveladi dasaqmebis efeqti moicavs rogorc soflis meurneobaSi,
ise sxva dargebSi dasaqmebulebsac. Tumca, modifikaciis dros mxedvelobaSi unda miviRoT
meoradi efeqtic GDP - Si (mTliani Sida produqti) multiplikatoris koeficientis
gaTvaliswinebiT, rac saSualebas mogvcems ganvsazRvroT dasaqmebis done pirdapiri, da
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arapirdapiri efeqtebiT. damatebiT, soflis meurneobaSi dasaqmebulTa arapirdapiri efeqti
ase gamoisaxeba:

Cfa x La x K                                                               Cfo x Lo x K
Ea = ----------------- Eo = ------------------

GDP                                                                             GDP
sadac,

Ea – turizmiT generirebuli dasaqmeba soflis meurneobis seqtorSi;

Eo – turizmiT generirebuli dasaqmeba sxva seqtorSi;

Cfa - ucxoeli vizitorebis mier sakvebze da sasmelze gaweuli danaxarjebi;

Cfo - ucxoeli vizitorebis mier sxva saqonelze da momsaxurebaze gaweuli
danaxarjebi;

K - mTliani Sida produqtis multiplikatori;

GDP – mTliani Sida produqti;

La - soflis meurneobis dargSi daqiravebul momuSaveTa da TviTdasaqmebulTa
raodenoba;

Lo - ekonomikis sxva seqtorebSi daqiravebulTa da TviTdasaqmebulTa
raodenoba;

aRniSnul formulaSi:

Ea - gviCvenebs ra raodenobis samuSao Zala dasWirdeba ucxoeli vizitorebis mier
moxmarebuli sakvebi da sasmelebis warmoebas qveyanaSi arsebuli produqciis
Sromatevadobis mixedviT;

Eo – gviCvenebs ra raodenobis samuSao Zala dasWirdeba ucxoeli vizitorebis
mier moxmarebuli saqonlisa da momsaxurebis warmoebas qveyanaSi arsebuli produqciis

Sromatevadobis mixedviT;
sruli dRiT samuSaoebis moculoba ganisazRvreba zemoT CamoTvlili

parametrebiT. unda aRiniSnos, rom aseTi midgoma gulisxmobs mTel ekonomikaSi erT
momuSaveze warmoebuli produqciis saSualo sidides.

gadasaxadebi da saxelmwifo Semosavali
(fiskaluri efeqti)

saxelmwifo Semosavlebze turizmis zegavlenis gansazRvris meTodologia
Semdegnairad gamoiyureba: upirveles yovlisa, gansazRvrulia arapirdapiri
gadasaxadebidan Semosavlebis mTliani moculoba. arapirdapiri gadasaxadebidan
miRebuli Semosavali damokidebulia gadasaxadebis struqturaze da maTi amoRebis
ganxorcielebis doneze. importisadmi midrekileba rogorc turizmis seqtorSi, ise
mTel ekonomikaSi, mniSvnelovan zegavlenas axdens saxelmwifos mier miRebuli
Semosavlebis saboloo moculobaze.

arapirdapiri gadasaxadebi
arapirdapiri gadasaxadebis saxiT biujetSi Senatanebi gulisxmobs dRg-s,

sabaJo gadasaxad-s da aqcizs, radgan igi sabolood samomxmareblo xarjebis nawilia.
turistebis danaxarjebi, iqneba igi ucxouri Tu adgilobrivi, ekonomikis samomxmareblo
nawilis Semadgenelia da amgvarad, ibegreba iseve, rogorc nebismieri sxva seqtori.

amgvarad, generirebuli Tanxebi cirkulireben mTlianad ekonomikaSi da
warmoadgenen dasaqmebul pirTa Semosavals. SemdgomSi es Semosavlebi gadadis
danaxarjTa axal ekonomikur ciklSi, rac moixmareba am pirTa moTxovnilebisamebr. es
saqmianoba TavisTavad warmoSobs saxelmwifo Semosavlebs arapirdapiri begaris saxiT.

swored es efeqti aisaxeba multiplikatoris koeficientiT.

pirdapiri gadasaxadebi
pirdapiri gadasaxadebisagan miRebuli Semosavlebis gaangariSeba efuZneba

imas, rom turizmis seqtori sxva seqtorebis msgavsad ixdis Semosavlisa da mogebis
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gadasaxadebs. am gadasaxadebis amoReba turizmiT ganpirobebuli dasaqmebulebis
raodenobis proporciulia.

aseTi midgoma gulisxmobs: turizmSi pirdapir da arapirdapir dasaqmebulTa
xelfasebi msgavsia, rogorc saSualod ekonomikis mTel seqtorSi. garda amisa, turizmSi
uSualod dasaqmebuli mewarmeebi saSualod igive donis mogebas Rebuloben, rogorc
sxva seqtoris mewarmeebi. amgvarad, maTi Senatanebi saxelmwifo biujetSi
pirdapirproporciulia biujetSi mobilizebuli pirdapiri gadasaxadebisa.

pirdapiri gadasaxadebiT pirveladi da meoradi, aseve, arapirdapiri
gadasaxadebiT pirveladi da meoradi gavlenebi gaiangariSeba Semdegnairad:

4
 N =  n1 + n2 + n3 + n4

n=1
sadac, N-aris pirdapiri da arapirdapiri gadasaxadebis jami; n1- pirdapiri

gadasaxdebiT pirvelad gavlena; n2 – pirdapiri gadasaxadebiT meoradi gavlena; n3 –
arapirdapiri gadasaxadebiT pirvelad gavlena da n4- arapirdapiri gadasaxadebiT meoradi
gavlena.

statistikis saxelmwifo departamentis mier warmoebuli gaangariSebis

meTodologia Tavisi SinaarsiT gansxvavdeba statiaSi mocemuli TACIS-is eqspertTa
meTodologiisagan. igi gaangariSebebs axdens gamokiTxvebis Sedegad miRebul monacemebze
dayrdnobiT, romlis safuZvelia erTi vizitoris mier saqarTvelos teritoriaze
gaweuli danaxarji Semdeg struqturul WrilSi: yofili Semosuli vizitorebi; sxva
qveynebidan Semosuli vizitorebi; saqarTvelodan gasuli vizitorebi; satransporto
xarjebi; dazRvevis xarjebi; savizo mosakrebeli; Sida turizmi. am meTodologiaSi
gamoyenebuli ar aris multiplikatoris koeficienti da ar aris srulyofili
Semosavlebis gaTvlebi Sida turizmidan (moagarakeni kerZo seqtorSi, eqskursiebi da
laSqrobebi). gamomdinare aqedan, Cven ufro realurad gvesaxeba turizmidan miRebuli

Semosavlebis gaangariSeba aRniSnul naSromSi warmodgenili TACIS-is meTodikis
safuZvelze.

qveynis ekonomikis dargobriv WrilSi, turizmis kavSiri ekonomikis sxva
dargebTan gansakuTrebiT maRalia. turizmis gavrcelebis ekonomikuri areali
(,,turizmis xe") mravalganStoebadia. igi moicavs: turistuli saqonlis warmoebas,
vaWrobas, kulturasa da garTobas, mkurnaloba-dasvenebas da mogzaurobas, restornebsa
da sastumroebs, kvebis produqtebis warmoebas, sadazRvevo da sabanko qsels,
transports, gzebs, energetikasa da kavSirgabmulobas da sxv. turizmi biZgs aZlevs
masTan dakavSirebul yvela ekonomikur saqmianobas da amgvarad, mTel ekonomikas.

amgvarad, statiaSi mocemulma sakiTxis ganxilvam dagvanaxa, rom misi Semdgomi
praqtikaSi danergva mniSvnelovnad Seuwyobs xels turizmis dargidan Semosavlebis
saerTo moculobis, dasaqmebulTa raodenobis, gadasaxadebisa da saxelmwifo
Semosavlebis SedarebiT srulyofil, mowesrigebul gaangariSebas.
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IMPACT OF TOURISM ON COUNTRY'S  SOCIAL-ECONOMIC DEVELOPMENT

SUMMARY

This article refers to high potential of tourism sector development (in the light of current social-economic
development of the country and resource potential) in terms of rapid economic growth, enhancing employment rate,
regional leverage of economic development, infrastructure and private sector development. Assessment of economic
impact of tourism is based upon the costs borne by tourists. Therefore it is important to review different economic
aspects influenced by the tourists' costs. Economic estimation of costs borne by tourists is made through multiplicator.
As far as the local tourism enterprises depend upon other supplier entities, any changes in tourists' costs entail
corresponding changes to revenues, employment, exchange rate and production level of economy.

Tourism multiplicator - presented in this article is one of the economic indicators, namely, correlation between
the changes in production, revenues or employment rate and the changes in the tourists' costs. Here we should stress on
difference of the multiplicator from the accelerator. The first one represents the correlation between new investments
and increased production and revenues, whereas the second one - represents the correlation between extra consumption
and increase in production and consumption.

The first diagram shows initial costs flown to the tourism enterprises that directly serve the tourists. Then the
mentioned enterprises spend money out of which certain amount flows out of the economic turn-over to by different
imported goods which are intended to be consumed by tourists locally. The amounts paid by tourists for purchasing
such products or services do not support generation of economic activities. Therefore, the sums actively circulated in
the local economy are decreased by the amount mentioned above. The remaining sums are used for procurement of
local products and services, for paying labor reimbursement and different taxes and fees. During each cycle, a certain
amount of money transforms into incomes generated by population (wages, profit, etc.). Population saves certain
amount of the income i.e. these sums are also out of the economic turnover. Another part of the "unsaved" income may
be spent for imported goods or paid to the State budget as taxes. Thus, the revenues decrease and there is a leakage of
monetary capital in each cycle. The remaining revenues generated from economic activities are spent in greater volumes
through support to the tourists' costs.

For determination of types of tourism activities we could use the standard international classifier enabling to
measure tourism's significance in economy.  The standard economic measurements may be: 1) production incomes and
share in gross national and domestic product. This indicator shows comparative meaning of tourism in entire economy.
2) Foreign currency, generated by the international tourism. This indicator covers entire revenues in foreign currency
(total expenditure of foreign tourists), as well as net revenues in foreign currency (foreign currency remaining in the
country after deduction of expenditure). Such expenditure involves foreign currency spent on importing goods, services,
hotel equipment and etc. 3) Local employment opportunities created by tourism in different fields of occupation:

direct employment - individuals working at tourism enterprises (hotel, tour operator, travel agency, etc.)
indirect employment - employment id supply sector (agriculture, arts and crafts, etc.)
generated employment - new jobs created through tourism undertakings.
employment in construction sector - jobs available during construction of tourism facilities and infrastructure.

Such employment is temporary, however, it can be longer-term opportunity in the regions with high potential of
tourism, where the tourism sector development is rather smooth.

4) deposits to state revenues - referring to taxes and fees paid by various hotels and tourism enterprises,
airports and other transport facilities to the state budget, as well as customs clearance of imported goods by tourism
sector and income taxes borne by the latter. 5) effect of multiplication - shows impact of direct expenditure of the
tourism sector on entire economy of the country.
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1-mpml
K = -------------------------

mps + mpm + mpt

Where K - multiplicator of revenues; mps – marginal saving ratio; mpm - marginal import ratio; mpt -
marginal tax payment ratio; mpml - initial leakage from joint costs, i.e. the  share of country's import in joint costs (the
first cyclical leakage);

Number of people employed in tourism sector is calculated from tourism's share in GDP and its
multiplication on total number of employment in economy. The disadvantage of such approach is that the calculation is
made according to the average product produced by one worker in whole economic sector. Additionally, we should take
in consideration the fact that initial consumption of tourism goes beyond the agricultural sector (and is related to other
sectors as well), i.e. tourism consumes not only the agricultural products but the products produced by other fields of
economy. Therefore, the effect of initial employment covers both: employment in agriculture and in other fields;
however, during modification, we should also consider the secondary effect in GDP taking in account the factor of
multiplicator, that would enable us to determine the employment rate through direct and indirect effects. Further, the
indirect effect of employment in agriculture is provided as follows:

Cfa x La x K                                                               Cfo x Lo x K
Ea = ----------------- Eo = ------------------

GDP                                                                             GDP
Where: Ea - employment generated by tourism in agricultural sector; Eo - employment generated by tourism in

other sector; Cfa - costs borne by foreign visitors for food and beverages; Cfo - costs borne by foreign visitors for other
goods and services; K - multiplicator of GDP;  GDP - Gross Domestic Product; La - number of individuals employed or
self-employed in agricultural sector; Lo - number of individuals employed or self-employed in other economic sectors;
Taxes and state revenues (fiscal effect) in tourism, as well as in other sectors entail direct and indirect taxes.

Calculation of revenues from direct taxes is based on income and profit taxes paid by tourism sector alike other
sectors of economy. Direct taxes are proportional to the number of jobs created by tourism activities. The budget
revenues through indirect taxes refer to VAT, customs duties and excise, as these are the part of consumption costs.
Tourists' expenditure, foreign or domestic, is the component of consumption part of economy and therefore is taxed in
the same way as any other sector. So, the generated amounts fully circulate in economy and compose the income of
employed individuals. Further, these incomes move to next economic cycle of expenditure and is consumed according
to the demand of those individuals. This activity itself creates state revenues through indirect taxes. This is the very
effect indicated by the multiplicator's coefficient. The initial and secondary impacts of direct taxes and the initial and
secondary impacts of indirect taxes are calculated as follows:

4
 N =  n1 + n2 + n3 + n4
n=1

Where N is the sum of direct and indirect taxes; n1-initial impact of direct taxes; n2 - secondary impact of
direct taxes; n3 - initial impact of indirect taxes; and n4- secondary impact of indirect taxes.

Thus, the review of the topic referred in this article showed that its further implementation in practice will
significantly facilitate comparatively precise and accurate calculation of total volume of revenues from tourism sector,
as well as employment rate, taxes and state revenues from the sector.
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turizmis  roli qveynis socialur-ekonomikur ganviTarebaSi

stumris miReba - gamaspinZleba ise, rom mas CvenTan gatarebuli dro, sasiamovno
mogonebad didxans gahyves, sisxlSi gvaqvs saqarTvelos yvela kuTxis Svilebs gamjdari. xolo
roca saqme pirad stumars ki ara, qveynis stumars, turists da vizitiors exeba, aq ufro meti
gulisyuri, kompetenturoba da pasuxismgebloba gvmarTebs. mizezi da mizanic gasagebia:
gaweuli momsaxurebis kultura, moculoba da xarisxi gamomuSavebuli Semosavlis raodenobaSi
hpovebs asaxvas. maspinZlebi ise unda viqceodeT, rom turizmi rogorc ekonomikis saintereso
da mzardi seqtori maqsimalurad iqces Cveni qveynis socialur-ekonomikuri ganviTarebis
sawindrad.

stumar-maspinZloba, kargi mopatiJebiT unda iwyebodes. internetSi, romelic dRes
urTierTobebisa da komunikaciis awyoba - SenarCunebis wamyvani arxi xdeba, xSirad
SegxvdebaT qarTul enaze Sedgenili msgavsi “mosawvevi”: “keTili iyos Tqveni mobrZaneba
saqarTveloSi! qveyanaSi sadac iRviZebs Tqveni grZnobebi! SeigrZeniT saqarTvelo, mieciT
ufleba xeluxlebel silamazes migizidoT, SeicaniT Cveni unikaluri tradiciebi da
aixdineT Tqveni Tavgadasavluri ocneba da icodeT: qarTuli sulis siTbo gagrZnobinebT
Tavs saxlSi!”

es mosawvevi saukeTesod gvaswavlis, Tu rogor ar unda vwerdeT da vudgebodeT
aseT mniSvnelovan sakiTxs. dRes stumars ukve sxvagvarad epatiJebian da epyrobian.

sabednierod, amis miuxedavad, stumrebi CvenTan mainc Camodian. maTi raodenoba
wlidan wlamde matulobs. ekonomikis saministros oficialuri monacemebis mixedviT,

turizmi erT-erTi yvelaze swrafad mzardi seqtoria saqarTveloSi. Mmogzaurebis
raodenobam 2013 wlis jamuri monacemebiT 5 392,303 Seadgina, rac 22%-iT aRemateba 2012

wlis maCvenebels (4 428,221). 2014 wlis 3 Tvis monacemebiT ki saqarTvelos 1 006,267

saerTaSoriso mogzauri ewvia, zrda wina wlis analogiur maCvenebelTan (935,358) SedarebiT
8%-ia.

cnobilia, rom turizmis rogorc ekonomikis dargis ZiriTadi funqciaa
daakmayofilos mosaxleobis turistul - rekreaciuli moTxovnilebani, magram, amave dros,
igi asrulebs ekonomikur, socialur da ekologiur funqciebsac. kerZod, swori
organizaciis pirobebSi mas moaqvs swrafi mogeba (maT Soris ucxouri valuta), maSin,
roca sxva dargebSi mogebis miRebas ramdenime weli sWirdeba; turizmis meSveobiT
xorcieldeba e.w. “uxilavi eqsporti”, roca qveyanaSi Camosuli turisti momsaxurebas
iZens ucxour valutaze da qveyanaSi Semoaqvs savaluto Semosavlebi. igi biZgs aZlevs
kulturaTSoris gacvliT urTierTobebs. saerTaSoriso turizmis ganviTarebas. ganaTlebas
sakuTari qveynis SigniT. rekreaciuli SesaZleblobebis uzrunvelyofas. swored maTi
ganxorcielebiT aRweven mTlianad qveynis ekonomikur aRmavlobas.

Aamave drosLlogikuria, rom turizmis, iseve rogorc ekonomikis sxva nebismieri
dargis, prioritetad gamocxadeba misi realuri ekonomikuri suraTis codnis gareSe

arasworia. mas ekonomikuri zrdis nacvlad SeuZlia sapirispiro efeqti mogvces. turizmSi
swori gadawyvetilebebis miRebisaTvis aucilebelia ekonomikuri analizis Catareba,
radgan turizmis ekonomikuri zemoqmedebis analizi uaRresad mniSvnelovan informacias
iZleva. igi afasebs turistuli saqmianobis Senatans regionisa Tu mTlianad qveynis
ekonomikaSi, avlens ekonomikur seqtorebs Soris urTierTkavSirs da Sefasebebs aZlevs
mTeli rigi qmedebebiT ganpirobebul cvlilebebs ekonomikaSi.Aarada, prioritetulobis
statusis qonis miuxedavad, CvenSi jer kidev ar iyo Sefasebuli am dargis roli
saxelmwifos ekonomikis zrdaSi da bolo dromde arc is meTodologia arsebobda,
romliTac es Sefaseba iqneboda SesaZlebeli. sasiamovno faqtia, rom am meTodologiis
CamoyalibebisTvis safuZvlis Seqmna iTava Tsu-s turizmis kaTedris xelmZRvanelma
qalbatonma m. margvelaSvilma, romelmac aSS-is samxreT karolinis universitetSi
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daamuSava Tema “mogzaurobisa da turizmis ekonomikuri zemoqmedebis Sefasebis
meTodologiis kvleva”.

gansxvavebuli mdgomareobaa msoflio masStabiT im mxriv, rom kargadaa gamokvleuli
turizmis socialuri da ekonomikuri mniSvneloba calkeuli qveynebisa Tu mTeli
regionebisTvis. dadgenilia, rom turizms mniSvnelovani wvlili Seaqvs msoflio mSp-s

zrdaSi. turizmisa da mogzaurobaTa msoflio sabWos (WTTC) SefasebiT, 2012 wlisTvis es
wili ukve 10,4%-is doneze unda yofiliyo da qveynebis 80%-is mTliani eqsportis
xuTeulSi unda yofiliyo. es dargi Semosavlebis matebisa da ekonomikis zrdis

mniSvnelovani wyaroa avstriis, safrangeTisa da SveicariisaTvis. saerTaSoriso turizms
mTeli saeqsporto Semosavlebis naxevarze meti moaqvs kviprosisTvis, mesamedze meti –

saberZneTisTvis, TiTqmis 15% - portugaliisTvis da a.S.
saerTaSoriso turizmidan tradiciulad maRal Semosavlebs wamyvani qveynebi iReben

xolme. magaliTad, am maCveneblis mixedviT qveynebis pirveli aTeuli ase gamoiyureba:

saerTaSoriso turizmidan miRebuli Semosavlebi (2011 w.)
# qveyana turizmidan miRe-

buli Semosavali,
mlrd dolari

Semosavlebis
Tanafar-
Ddoba, % (2011/2010)

xvedriTi wili msoflio
donis mimarT

1 aSS 66,5 -7,4 14,0

2 espaneTi 33,6 2,2 7,1

3 safrangeTi 32,3 7,8 6,8

4 italia 26,9 4,3 5,7

5 CineTi 20,4 14,6 4,3

6 gfr 19,2 4,0 4,0

7 d. britaneTi 17,8 9,5 3,8

8 avstria 11,2 11,1 2,4

9 honkongi 10,1 22,2 2,1

10 saberZneTi 9,7 3,1 2,1

sul msoflioSi 474,0                 3,2 100,0

wyaro: msoflio turistuli organizacia

dRes bevria iseTi qveyana, romelTa ekonomikis wamyvani dargebis sameulSi turistuli
seqtoricaa, romelic arsebiT rols TamaSobs maT socialur-ekonomikur ganviTarebaSi.
Semosavlebis zrdasTan erTad, amis yvelaze TvalsaCino nimuSebia:

 axali samuSao adgilebis Seqmna;

 turistul momsaxurebasTan dakavSirebuli dargebis ganviTarebisaTvis biZgis micema;

 sawarmoo da turistuli infrastruqturis ganviTareba turistul centrebSi;

 xalxuri rewvis centrebis gamococxleba-gaaqtiureba da kulturis ganviTareba;

 adgilobrivi mosaxleobis cxovrebis pirobebis gaumjobeseba;

 savaluto Semosavlebis mateba.
Yyvela es Sedegi, marTalia, logikuri da advili misaxvedria, magram Cven namdvilad

gvaklia erTi momentis bolomde gacnobiereba:
Qqveynis ekonomikaze turizms sasikeTo gavlena mxolod maSin eqneba, roca igi

kompleqsurad da yovelmxriv viTardeba da am qveynis mizani araa misi ekonomikis
gadaqceva momsaxurebis ekonomikad. sxva sityvebiT rom vTqvaT, turizmis efeqtianobas
imTaviTve ganapirobebs misi ganviTareba qveynis mTeli socialur-ekonomikuri kompleqsis,
yvela dargis paralelurad da maTTan umWidroes kavSirSi.

saqarTveloSi turizmis ganviTarebis saerTo ekonomikuri mizani aris am seqtoridan
miRebuli Semosavlebis zrda, rac xels Seuwyobs qveynis mosaxleobis keTildReobis
amaRlebas maTi dasaqmebisa da Semosavlebis zrdis meSveobiT. am miznis miRweva
SesaZlebelia mxolod turistebis ricxovnobisa da maT mier saqarTvelos teritoriaze
gaweuli danaxarjebis zrdiT. Ees swored is mniSvnelovani momentia, rac sasurvelia
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gaiTvaliswinos yvela turistulma sawarmom saqmianobis organizebis procesSi. ara-erT
qarTvel avtors saamisod Zalian perspeqtiulad esaxeba CvenSi agroturizmis
ganviTareba.Amisi dadebiTi socialuri elementia soflis adgilobrivi mosaxleobis
dasaqmeba turistuli momsaxurebis sferoSi. Aamdenad, am mimarTulebis ganviTareba
depresiuli regionebisa da raionebis gamococxlebisa da socialuri ganviTarebis
realuri gzaa, romelic amuxruWebs soflis degradacias da mis daclas samuSaosa da,
zogadad, perspeqtivis uqonlobis gamo. amitomAam mimarTulebas gansakuTrebiT unda
SevuwyoT xeli.

bevr qveyanaSi am saxis turizmis ganviTareba landSaftebis dacvisa da aRdgenis
mTavar mimarTulebad Camoyalibda. swored aman ixsna Sveicariis didebuli alpuri
mdeloebi, niderlandebis arxebi da wisqvilebi, italiis Zveli parkebi da vilebi da a.S.
Tanamedrove agroturizmis ganviTarebas zogan sasoflo-sameurneo warmoebis
daqveiTebamac misca biZgi. Ffermeroba agrobiznesma Secvala, modernizebul soflebSi ki
soflis meurneoba aRar gvevlineba miwisa da soflad arsebuli sxva resursebis
gamoyenebis wamyvan formad da soflis Temis umniSvnelovanes saqmianobad. magaliTad, im
Temebis xvedriTi wili, romlebic mxolod sasoflo-sameurneo seqtorSi saqmianoben,
saberZneTSi 30%-s Seadgens, portugaliaSi – 24, irlandiasa da espaneTSi – 17, belgiaSi,
daniaSi, niderlandebsa da did britaneTSi – 2-7%-s. amave dros, cnobili faqtia, rom
evrokavSiris moqalaqeTa mesamedze meti dRes sofel adgilas dasvenebas amjobinebs,
holandiaSi ki es maCvenebeli TiTqmis 50%-ia. Ees is tendenciebia, romelTa ganviTarebac
bevr sikeTes uqadis saqarTvelos ekonomikas.

rogorc cnobilia, erT-erTi pirveli, vinc ekonomikisTvis turizmis mniSvnelobas
miaqcia yuradReba, iyo amerikeli ekonomisti p. rotou. swored man gansazRvra korelacia
qveynebis ganviTarebis stadiebsa da maTSi turizmis ganviTarebis Taviseburebebs Soris.
amJamad ekonomikis sferoze turizmis gavlena gacilebiT garTulebulia da naklebad
“emorCileba” Teoriul koncefciebsa da hipoTezebs, magram rotous models axlac
turizmis ekonomikis praqtikulad TiTqmis yvela avtoriteti aRiarebs. axali
statistikuri monacemebi da Tanamedrove tendenciebi kidev erTxel adastureben imas,
rom saerTaSoriso turizmis ZiriTadi centrebi ekonomikurad ganviTarebul qveynebSia
moqceuli, sadac es dargi masobrivi moxmarebis produqtad da “saSualo klasis” ayvavebis
simbolodaa miCneuli, rac Seexeba ganviTarebad qveynebs, maTi swrafad mzardi Sida
turizmi momsaxurebis sferoSi Semosavlis multiplikaciis, dasaqmebis zrdisa da
infrastruqturis ganviTarebis gza da saSualebaa, rogorc amas rotou fiqrobda. rac
Seexeba saerTaSoriso turizms, aq igi mxolod ucxouri investiciebis SemTxvevaSi
viTardeba.

Aama Tu im qveynis ekonomikisTvis turizmis mniSvnelobas gansazRvravs is
upiratesobebi, romlebsac igi aniWebs qveyanas am seqtoris warmatebiT ganviTarebis
SemTxvevaSi.Eesaa samuSao adgilebis mateba, upirveles yovlisa, sastumroebsa da
restornebSi, transportsa da sxva momijnave dargebSi, TviT am momijnave dargebis
ganviTarebis stimulireba da yvela donis biujetebSi sagadasaxado Semosulobebis zrda.
aranaklebi mniSvneloba aqvs, agreTve, adgilobrivi produqtebis eqsportis matebasac.

bolo wlebSi ekonomikis aRmavlobaSi turizmis rolis gaaqtiureba kargad
gamoCnda Cven mezobel TurqeTSi, sadac turizmis aRorZinebaze seriozuli fiqri gasuli
saukunis II naxevridan daiwyes. Uukve 2000 w. am qveyanam 20 mln. turists umaspinZla da
amiT 9 mlrdDdolari gamoimuSava. varaudoben, rom momdevno 5 weliwadSi TurqeTSi Casul
turistTa raodenoba 25 mln. kacs miaRwevs. Aamis safuZvelia is, rom turizmi TurqeTis
ekonomikis ZiriTad, seriozuli Semosavlis momtan seqtorad Camoyalibda da aRar
ganicdis investiciebis deficits.

turizmze rogorc institutsa da fenomenze saubari mravali mxridan da poziciidan,
ufro xangrZlivad da sainteresod SeiZleba. es dargi namdvilad imsaxurebs amas, magram
amjerad erTi ram aris gamosayofi da xazgasasmeli: turistuli potencialis srulad
amoqmedeba da qveynis samsaxurSi misi droulad Cayeneba saxelmwifos mxardaWeris gareSe
Znelad warmosadgenia. B
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cnobili prognozis Tanaxmad, 2020 w. yvelaze popularuli turistuli mimarTulebebi
isev aSS, safrangeTi, espaneTi da am mxriv tradiciuli sxva qveynebi iqnebian, magram
aTeulSi me-9 adgilze yazaxeTia meqsikasa da CexeTis respublikas Soris. es, erTi mxriv
moulodnelia, magram meore mxriv, mravlismetyvelicaa. amgvari ram TavisTavad ar modis.

oficialurad, saqarTvelos turizmis erovnuli administraciis, rogorc
saxelmwifo politikis gamtarebeli organos, misiaa gazardos saqarTvelos, rogorc
turistuli qveynis, cnobadoba saerTaSoriso bazarze. uzrunvelyos qveyanaSi rogorc
Semoyvanis, ise Sida turizmis ganviTarebis stimulireba, xeli Seuwyos turizmis
biznesisaTvis xelsayreli garemos Seqmnas, gazardos qveynis konkurentunarianoba
saerTaSoriso turistul bazarze, uzrunvelyos usafrTxo qveynis imijis popularizacia
da Zlieri brendis Camoyalibeba. Cveni samSoblos sasikeTod visurvebdi, rom es misia
saqarTveloSi moqmedi yvela administraciis, organizaciis, yvela donis xelisuflebisa da
mTeli sazogadoebis misiac yofiliyos.
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ROLE OF TOURISM IN SOCIOECONOMIC DEVELOPMENT OF THE COUNTRY

SUMMARY
Hosting of the guests – treating so that they remembered time spent with us, kept the pleasant memories for a

long time is characterises Georgians from all regions. And where the guests are not the personal ones but the guests of
the country, tourists and visitors, greater attention, competence and responsibility are required. The reason and purpose
are clear as well: culture, scopes and quality of provided service are reflected in the earnings. Hosts should behave so
that the tourism, as an interesting and increasing economic sector became the token of socioeconomic development of
our country.

It is known that the function of tourism, as the sector of economy, is satisfaction of the population’s tourist-
recreation requirements but, at the same time, it fulfills the economic, social and environmental functions. In particular,
in case of proper organization, it provides rapid profits (including the foreign currency) while profits generation in the
other sectors require several years; tourism provides so called “invisible export”, where a tourist arrived to the country
procures services for the foreign currency and ensures foreign currency incomes to the country. It stimulates inter-
cultural exchange relations, development of international tourism, education within the country and ensuring recreation
capacities and implementation of all this ensures economic growth of the entire country.

At the same time, it is logical that declaration of tourism as a priority sector, similar to any other branch of
economy, without awareness in actual economic pattern would be incorrect. It may result not in economic growth but
just in the opposite effect. For proper decision-making in tourism, economic analysis is required as analysis of
economic impact of tourism provides very significant information. It evaluates contribution of touristic activities in the
economy of regions or entire country, reveals correlation between economic sectors and evaluates the changes
conditioned by number of actions in the economy.  Irrespective of the priority status, in our country the role of this
sector in growth of the country’s economy was not evaluated and up to the recent time there was no methodology
allowing such evaluation.

At the world’s level the situation is different as the social and economic significance of tourism for certain
countries or the entire regions is well studied. It is established that tourism contributes significantly to growth of global
GDP. According to evaluation by WTTC, by 2012, its share would achieve 10.4% and should have been in the first five
positions in total exports in 80% of the countries. This sector is significant source of increase of incomes and economic
growth for Austria, France and Switzerland. International; tourism provides over half of export incomes for Cyprus,
over one third – for Greece, almost 15% - for Portugal etc.

Tourism would positively impact the country’s economy only if its development is complex and all-sided and
the country’s goal is not transformation of its economy into the service economy. From the outset, effectiveness of
tourism is conditioned by the development of entire socioeconomic complex, simultaneously with all sectors and
closely linked with them.

General economic purpose of tourism development in Georgia is growth of incomes from this sector to
contribute improvement of the welfare of the country’s population, their employment and improvement of their
incomes. This goal could be achieved only through increase of the number of tourists and expenditures made by them in
the territory of Georgia. This is the very moment desirable to be taken into account by all tourist entities in the process
of organization of their activities. Many Georgian authors regard that development of agri-tourism is a very promising
sphere for our country. Its positive social element is employment of local rural population in the tourist service sphere.
Thus, development of this sector is a real way for revitalization and social development of the depressed regions and
districts reducing degradation of the rural areas and their emptying due to absence of jobs and generally, any prospects.
Therefore, this sphere should be particularly supported.
Formally, mission of the National Tourism Administration of Georgia, as the authority implementing the state policies,
is improvement of awareness of Georgia as a tourist country at international market, ensure stimulation of the
international and domestic tourism development in the country, ensure favorable environment for the tourist business,
improve country’s competitiveness at international tourism market, popularize the image of the safe country and
formation of a strong brand. For the benefit of our country, we would desire that this mission was shared by all
administrations, organizations, all levels of government and entire society of the country.
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THE INFLUENCE OF CLIMATE CHANGE ON THE DEVELOPMENT OF REGIONAL
TOURISM IN GEORGIA

Abstract
Georgia being  an ultimately diverse land due to its complex physiographical features, the problem - human vs.

climate, represents one of the major challenges for our country. Its relatively small-sized territory plays host to virtually
all types of climate, except for equatorial and tropical. It can easily be designated as a classical example of a poly-
climatic country that is more exposed to challenging climatic variations than some other bigger countries characterized
by fewer types of climate. Climate change may have a tremendous impact on tourism-related activities by modifying
one of its main types of resources - natural environment. We are the first in Georgia to define the Tourism  Climate
Index (TCI)  that describes complex effect of various meteorological elements on development of tourism.

Keywords:   Climate  change, Regional tourism, Tourism climate index, Climatic zones, World tourism
organization, Meteorological elements

Introduction
Reliable Climate data’s are key factors in the management and profitability of economic sectors such as

agriculture, water resources, tourism, health, energy, transportation, and communications. Nowadays knowledge of
climate, climate researches are very important, because Global climate changes cause terrible hardship to people and
nations.

As one of the fields of economy, tourism considerably depends on the  local environment, climate and climatic
resources  and proves sensitive to climate change and global warming. It is expected to influence development of global
tourism industry.

According to the IPPC, climate change will supposedly increase the frequency of high temperature extremes,
heat-waves and high-precipitation occurrences, as well as reduction of snow cover. A tourist is usually interested in the
so-called thermal comfort rather than average temperature. Studying impact of climate change on tourism implies
mapping future regional climatic scenarios and estimation of relevant climatic parameters

Tourism is the activity developing field and one of the most revenue-rich too in the world. In 2006 842 million
travelers have been recorded and the revenues in the industry amounted up to 750  billion USD.In Georgia tourism has
been prioritized as one of the main directions of economic development. Our country has traditionally been regarded as
a travel destination. The peak of Georgian tourism was recorded in 1988 when it hosted 5 million tourists in 524 hotels
and similar places of accommodation. The year 2007 was marked by one million. The year 2011 was marked by one
million tourists for the first time after independence. Nowadays the number of hotels and quantity of beds is much less
than  in 1988. However, the positive trend and relevant statistics are quite clear.

A tourist destination consists of three main components - a tourist area (site), tourist organizations and travel
company.

Tourist enjoys the range of services that are provided to him in a certain place (or region) where there is a
tourist event. This place is because of its attractive factors of becoming a center of tourism. Travel seats are different
reasons why they delayed the tourist.

World Tourism Organization (WTO) defines tourism region as an area which has a large network of
specialized facilities and services required for recreation or rehabilitation. This definition leads to the conclusion that
the tourist region in order to be independent, should have all the necessary facilities to host tourists in it, ie, Touring the
region is defined as a place conducive tourist facilities and services, which selects a tourist or a group of tourists and
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services that are sold by the manufacturer. Thus, the tourist region - this is the purpose travel and tourism product. It
should be born in mind:

1. This determination should be guided by the interests of the consumer. The decisive point is that the
geographical area chosen by the tourist, should benefit. Quite often, such sites violate the historical political boundaries.
2.What the tourist region is a particular tourist, depending on its needs.
3. Region as "a place with a set of attractions and matched to their tourist facilities and services" is for the tourist
product, which consists of a range of services. In the same region as a tourist is the unit of competition tourism.
In what follows, the definition of "tourist region" can be understood as the geographical area (location, region), which
tourists choose to travel. This area contains all the facilities required for a stay, accommodation, meals and leisure
activities. Thus, the region is a single tourist product and a competitive one, and should be managed as a strategic
business unit. Touring the region can be considered, taking into account the requirements of holidaymakers themselves.
In this model, there are four parameters, based on which a vacationer, having arrived one day in the place of rest, wants
to bring their tourist motives again. Depending on experience, travel motive and the distance from the resting place of
residence defines the following parameters: housing, place, landscape and excursions.

The quality of the region as a producer of tourist servants should be measured by how well the region can
adapt its services to the needs of customers. If some kind of region can be established in the market sufficient price for
their products, then this region can accumulate enough property to pay for good work of all members of the production
process, as well as protect from the external effects of production and consumption of tourist services of all persons
involved in this process (eg, a population that is not feeling the no economic effects, but suffers from increasing traffic
of tourists). Ability to obtain sufficient accumulation of market values may be defined as the region's competitiveness.
The concept of "regional tourism" contains two closely related aspects: the geographical and socio-economic. The first
reflects the spatial distribution of recreational resources, the amount of recreational needs of local populations and their
degree of satisfaction in a particular area, as well as possible and to attract foreign tourist flow to this area. The second
shows the level of recreational development area, stimulated a place in the region to domestic and international tourist
market, and socio-economic conditions that can stimulate or inhibit the development of tourism. If the first approach
gives an idea, basically, about the potential for tourism development, while the latter is a result of tourist activity in the
region that allowed him to enter into one or another segment of the tourist market. Consequently, the tourist region is
estimated as from the perspective of the organizers of the holiday, and with the position of local and visiting
holidaymakers.

The strategic goal of the entire region as a competitive unit - ensuring competitiveness in the long term.
Interaction industries (hotels, transportation companies, trade), their markets, population and environment has an impact
on the region's competitiveness.

Markets have high demands for products and thus stimulate the industry, and, conversely, competitive industry
are interested in maintaining and increasing the number of demanding customers in the field. Industry, receiving a good
profit from tourism, form a definite positive opinion from the local population. Population, positively related to tourism
in their region, - a guarantee of hospitality, which facilitates the implementation of innovative tourism projects.
Interaction between the environment and the region, especially the ratio of population to the positive and negative
external effects or reactions to positive and negative trends also have an effect on competitiveness.
Analysis of state and regional tourism development causes specific prerequisites for the target study of tourism as a
sphere of economic activity in the following areas:

• routes of tourist flows to the region and from the structure (social status, age, interest in a certain type of
tourism, etc.) Georgian citizens traveling to tourist purposes, and foreign tourist clientele;

• features of tourism in the region: seasonal rhythms, the prevailing types and forms of tourism, the main
purpose of the visit, etc.;

• attitude of the authorities and local tourism officials to the problems of tourism, the specifics of their tourism
policies;
• prospects of tourism development in the area.

The diverse climatic conditions in Georgia give a tremendous potential for tourist resort development.
However, the determination of the climatic potential of Georgia for the tourism in the correspondence with the
standards accepted in the developed countries was not conducted. This somewhat hampers the comparison of the
climatic potential of Georgia from the point of view of tourism with the same for other countries. As a result this can
have an unfavorable effect on attractiveness level of the Georgia for the potential tourists.

A picturesque nature, landscapes Great Caucasian Ridge, subtropical zone of the Black Sea, rivers and
waterfalls, cave towns, resorts and mineral springs, urbanized cities and settlements, and traditional Georgian
hospitality make Georgia the country of tourism.



83

With a territory of 64 700 km2 Georgia includes 330 km of subtropical Black sea coast, extensive agricultural
regions and alpine valleys with dramatic mountains such as Shkhara (5198 m) and Kazbek (5048 m). Near 39 % of the
country is forest. It has 19 nature reserves, 860 lakes, numerous waterfalls and more than 25 000 rivers whose total
length is 54 768 km. There are almost all kinds of mineral waters with more than 2000 springs already.

Georgia has 12 000 historical monuments and 150 museums: medieval towers pepper the sub alpine zones, and
some of the cathedrals, churches, monasteries and some of the cathedrals, churches, monasteries and bridges date as far
back into the past as the VI-V millennium B.C.

Activities relating to tourism in Georgia include the following:
-Cultural tourism: archaeology, history, agriculture, ethnography;
-Adventurous tourism: trekking, mountaineering; skiing, horseback riding: mountain-biking etc.;
- Eco Tourism: Bird watching, Botany, Active Eco tours;
- Agro Tourism;
- Special interest tourism (wine and gourmand tours, photography, etc.);
- Resorts and recreational tourism;
- Conventions and Conferences;
Some resorts are located in areas with seasonal climate variations (summer and winter, dry and rainy seasons),

traditionally have sharp seasonal variations in terms of tourist arrival. Currently, these resorts tend to offer the facilities
or services for year round use, often serving different types of visitors in different seasons. In addition to providing their
own facilities for tourists, many resorts also serve as points of entry of tourists on guided tours. Resorts, mainly oriented
to several types of attractive elements or activities - a beach holiday or recreation, water sports recreation and sports,
lakes and coastal waters or rivers, skiing in winter, hiking or riding trips in the summer, golf and tennis; Resorts on the
mineral waters or a dry sunny climate, important archaeological, historic monuments and national parks. Some resorts -
very large and have various kinds of accommodation including self-contained units, as well as numerous recreational
complex objects. On the other resorts can be only one hotel, but they still offer a defined set of objects of services and
activities.

Secluded resorts - may be small and isolated. However, they provide a high level of facilities and services.
They serve the guests who want a quiet, intimate setting. Tourist Villages may also be a kind of resort.
All-inclusive resorts - these are resorts that are carefully planned as a single organism, although the largest of which is
usually built up in stages over a long period. Most of the many resort areas carefully planned to ensure effective
functioning and organization of an interesting environment for tourists, while not giving rise to serious environmental
and social problems. In various parts of the world, there are also many resorts built without a plan. However, some of
them are exposed to environmental and social issues in need of reorganization.

Urbanized resorts - they combine typical for urban public land uses and activities, but in economic terms, they
focus on resort activities. These include hotels and other accommodation facilities, as well as a set of tourism facilities
and services. They are often located near major attractive elements, such as beaches and ski slopes. Often, urban, resorts
did not initially planned as an integrated built-up centers. Many of these places being reorganized with the use of
recreational mechanisms to improve their environmental quality and economic viability. Some resorts, created in recent
years on the basis of planning include many small towns, where people, servicing the resort. In these cases, they
function as a viable resort towns. One of the most common forms of modern tourism is a kind of rest on the basis of
built-up resort. Tourist resort can be defined as a relative, an independent host region. Usually there is a wide range of
tourist facilities and services, including recreation (recreation - leisure, "recovery") and passive recreation.

Methods and data

Climate and weather have both a direct and an indirect impact on tourism. Tourists are usually attracted  to
pleasant climatic conditions, such as the sun, warm air and little precipitation on the seaside, as well as to abundant
snow for winter sports fans. What concerns tourism the climate plays a central role for travelers and unfavorable
climatic conditions or change of weather may easily affect flow of travelers or seasonal alteration of tourism  industry.

The diverse climate conditions in Georgia give a tremendous potential for tourist resort development.
However, the determination of the climatic potential of Georgia for the tourism in the correspondence with the
standards accepted in the developed countries was not conducted. This somewhat hampers the comparison of the
climatic potential of Georgia from the point of view of tourism with the same for other countries. As a result this can
have an unfavorable effect on attractiveness level of the Georgia for the potential tourists. In this work the
determination of the climatic potential of tourism of Georgia into the correspondence with that frequently utilized in
other countries of the “tourism climate index” (TCI) is carried out.
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Climate change may have a tremendous  impact on tourism-related activities by modifying one of its main
types of resources-natural  environment. Climate change also influences health, and safety of tourists and local entities.

In the past, tourism climatology information was provided through climate indices such as those found in
applied climatology and human biometeorology. There are more than 200 climate indices. In general, the tourism
climate indices can be classified into three categories . Elementary indices are synthetic values that do not have any
thermo-physiological relevance and are generally unproven. The bioclimatic and combined tourism climate indices
involve more than one climatologically  parameter and consider the combined effects of them.

Tourism - recreational resources to evaluate the potential of the complex was used by us for the first time in
the climatic conditions of the parameter TCI, which is determined by various meteo - elements (air temperature,
atmospheric precipitation, relative humidity, sunshine duration average) based on combinations.

H. R
K TCI =---------- ,    (1),

T. S
Where
H - is a warm period came precipitation, mm - in;
R - Is the hottest and relative humidity,% - in;
S- Average duration of sunshine came on a horizontal surface, h - in;
T - Air temperature (January and July) annual amplitude;

Complex parameter - according to the rankings of the area is divided into zones according to the (1)
Excellent, when more than 90 - to
Very good, when there are 80 ÷ 89
A. Q. When is the 70 - 79 - the equal;
Pleasant, where there are 60 ÷ ÷ 69
Acceptable when there are 50 - 59
Unfavorable when there are 40 ÷ 49
Extremely unfavorable, while less than 39 – to
In order to more accurately designated tourist zones – recreational  potential by means of this formula we have

different climatic zones of the complex climatic parameters were calculated from the 54 hydrometeorological stations ,
using observation data (1957-2006) years.We have been divided into different zones of the complex of climatic
parameters. The analysis of the obtained data shows the highest tourism complex climatic parameters were obtained of
the Black Sea coastal regions, where it reaches

In contrast to other climate indices, every contributing parameter is assessed. Because of a weighting factor (a
value for TCI of 100), every factor can reach 5 points. TCI values >= 80 are excellent, while values between 60 and 79
are regarded as good to very good. Lower values (40 – 59) are acceptable, but values < 40 indicate bad or difficult
conditions for tourism.

We are to define Tourism Climate Index ,  that describes complex effect of various meteorological elements on
development of tourism. The results of TCI calculations on the fig. 1  are presented.
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Chulo Tourism Index Average monthly features in 1961-2010 are given in Table 1 and Figure 1. Tourism
Climate Index Category TCI  just year three months is unfavorable, January, February, March. Tourism climate index
tch I Monthly data comparison between the two periods 1986-2010 and 1961-1985 (in Table 2., And chart. 3) showed
that the last 25 years has been marked by a slight decrease in July (-2.7) and August (-2.8), but this the reduction does
not affect the tourism category, which remains "very good.

Share of the monthly TCI components in the summare value of TCI in Chulo are presented on the fig.  As it
follows from the fig.3 the values of daytime comfort index (CLd varied from 34 to 52 % ) and precipitation  (R varied
from 12.2 to 38.3 %)make the greatest share to the value  TCI. The values of daily comfort index (CLa varied from 6.4
to 13.5) and  mean wind speed (W varied from 7.2.to 11.5)

make the  smallest share to the value TCI. The share of daily sunshine duration S varied from 11.5 to 21.6%.

conclusion
Weather and climate information and extreme climatic condition  forecasts presented by national services of

meteorology and hydrology have growing importance for tourism. Such role has been conditioned by the fact that
planning in tourism industry is largely dependent on climate and that tourism –related insurance business is very
exposed to natural disasters. Climate change imposes an increased risk on functionality of tourist spots. Therefore the
Government and private sector must attach a particular importance to management and application of climate
information, involvement of climate factors in tourism in tourism development policy, and tourism management and
development plans. This requires an effective coordination between environmental and travel organizations, particularly
between WMO and WTO. Further   research in the field of tourism will be decisive to ensure  efficient realization of
tourist safety in the country.
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turizmis industriis gavlena
ekonomikur zrdasa da ganviTarebaze saqarTveloSi

msoflioSi turizmis biznesis mzardi tendenciebis fonze, saqarTveloSi swrafad
izrdeba turistuli industria. yovelive es ki qveyanas gazrdil SesaZleblobebs aZlevs
momsaxurebis eqsportisTvis da qveynis ekonomikis gajansaRebisaTvis, rac sabolood
mdgradi ekonomikuri ganviTarebis safuZveli xdeba. turistul produqts axasiaTebs oTxi
Tviseba, romelic ganasxvavebs momsaxurebas fizikuri saqonlisagan: xelSeuxebloba,
warmoebis da moxmarebis ganuyofloba, cvalebadoba da Senaxvis SeuZlebloba. amitom,
turistuli produqti principulad gansxvavdeba Cveulebrivi produqtisagan. kerZod, igi
ar aris dakavSirebuli iseT cnebebTan, rogorebicaa gadazidva, sawyobSi Senaxva,
dagroveba da amasTanave turistuli momsaxurebis warmoeba da misi moxmareba drosa da
sivrceSi umetesad erTmaneTs emTxveva. turistuli produqti xasiaTdeba sxvadasxva
TaviseburebebiTac: sezonurobiT, geografiuli danawevrebiT, gasarTobi, kulturuli da
gamajansaRebeli saxeebiT.

saerTo ekonomikurma zrdam, informaciul teqnologiebSi kacobriobis miRwevebma,
globalurma qselebma, gamoiwvia Tanamedrove turizmis ganviTareba da ganvrcoba mTels
msoflioSi. amasTanave, turistuli produqtis diversifikaciis Sedegad turistul
qveynebs Soris konkurencia gaizarda. mudmivad mzardi turistuli Semosavlebis xarjze
sul ufro meti turistuli qveyana gaxda ekonomikurad warmatebuli. regionebis mixedviT
adgili aqvs dekoncentraciis tendencias. mogzauroba, turizmis ekonomikuri mniSvneloba
da potenciali Zalian dominanturia ganviTarebad msoflioSi. axlad aRmocenebuli
turistuli qveynebi ufro metad miiswrafian miesadagon politikur da ekonomikur
klimats, vidre maRalganviTarebuli qveynebi, vinaidan maTTvis aucilebelia Seiqmnan
garkveuli imiji bazarze. ganviTarebad ekonomikebSi axali samuSaoebis umetesoba
turizmis industriaSi iqmneba. mogzauroba da turizmi iwvevs ekonomikuri aqtiurobis
diversifikacias da SesaZleblobas iZleva sofel adgilebSi Seiqmnas samuSao adgili da
simdidre, rac agro da eko turzmis ganviTarebis safuZvli xdeba. miuxedavad amisa,
arsebobs garkveuli problemebi da ganviTarebad qveynebSi swrafi zrdis periodebs
xSirad enacvleba mcire zrdis an dacemis wlebi.

turizmis ganviTarebaze mniSvnelovnad moqmedebs politikuri situaciac.

magaliTad, saqarTveloSi 1990-ian wlebamde turistebis ZiriTadi nakadi post-sabWoTa
qveynebze modioda. SemdgomSi, ganviTarebulma konfliqturma movlenebma afaxazeTsa da
oseTSi, amasTnave kombinirebulma politikur-ekonomikurma problemebma sruliad Secvala
saqarTveloSi turistul momsaxurebaze moTxovna da momsaxurebis saxeebis struqtura.

turizmis ganviTareba uzrunvelyofs sxvadasxva saxis upiratesobebs: ganviTarebis
saSualebas aZlevs iseT qveynebs, romelTac ar gaaCniaT nedleuli, Tumca sakuTar
konkurentul upiratesobas afuZneben TavianT kulturaze, istoriul Zeglebze,
nakrZalebsa da bunebriv pirobebze. turizmi xels uwyobs sastumroebisa da restornebis
qselis da kvebis mrewvelobis ganviTarebas, axdens Sromis bazris diversifikacias, qmnis
turistul marSrutebs da samuSao adgilebs iseTi profesiis adamianebisaTvis, rogorebic
arian: gidebi, Tarjimnebi, mzareulebi, mZRolebi, sastumros menejerebi da momsaxurebis
sferos warmomadgenlebi.

qveyanaSi turizmis xelSemwyobi politika infrastruqturis mSeneblobis
Semadgeneli nawilia, rac moicavs gzebs, jandacvis dawesebulebebs, sportul-

gamajansaRebel centrebs, rac aseve amcirebs umuSevrobas da zrdis Semosavals
saxelmwifo biujetSi. orientireba turizmis ganviTarebaze moiTxovs iseTi RonisZiebebis
gatarebas, romlebic uzrunvelyofs istoriuli, religiuri da arqeologiuri Zeglebis
dacvasa da mofrTxilebas, adgilobrivi folkloris, tradiciebis, xelovnebisa da
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samzareulos dacvasa da SenarCunebas. turistTa nakadis zrda saSualebas aZlevs
mosaxleobas, romelic ver axerxebs sakuTari nawarmis eqsportze gatanas, adgilze
moaxdinos misi produqtis realizacia. turizmis ganviTarebas uamrav upiratesobasTan
erTad Tan axlavs garkveuli uaryofiTi mxareebic, iseTebi, rogorebicaa: daavadebebis
gavrceleba da terorizmis safrTxe. aseve, SesaZloa, ucxoeli investori dainteresebuli
iyos mxolod mogebis miRebiT moklevadian periodSi da ar iTvaliswinebdes qveynis
grZelvadiani myari ganviTarebis interess. aseTi midgomis Tavidan asacileblad saWiroa
saxelmwifos mxridan garkveuli monitoringis daweseba turizmis, gansakuTrebiT ki
ekoturizmis sferoSi ganxorcielebul investiciebze.

turizmis, mSeneblobis, informaciuli teqnologiebis Tu nebismieri sxva
industriis ganviTareba qveynis ekonomikuri winsvlisTvis unda ganxorcieldes. anu
saqarTvelosSi turizmis ganviTarebis mTavari mizani unda iyos, rom saqarTvelos
mosaxleobam rac SeiZleba meti ekonomikuri sargebeli miiRos. magram, ekonomikuri
politikis mTavari mizani aris ekonomikuri zrda da mdgradi ganviTarebis uzrunvelyofa,
rac Tavis mxriv gulisxmobs imas, rom ganxorcieldes iseTi politika, romelic qveyanas
maqsimalur sargebels miscems.

msoflioSi saerTaSoriso turistebi saSualod 1200 miliard aSS dolars xarjaven
yovelwliurad. xolo saqarTveloSi 2012 wels saerTaSoriso turistebis danaxarjebma 1500

milion aSS dolars miaRwia (Worldbank, 2014). es saqrTvelos mTliani mSp TiTqmis 5.7%-

Seadgens (saqstati, 2014), xolo aRniSnuli maCvenebli 2006 wels mxolod 3% iyo,

miuxedavad imisa, rom saqarTveloSi turistebis ricxvi 4,5-jer aris gazrdili. maTi
ricxvi 2006 wels iyo 1 milionamde, xolo 2012 wels es maCvenebeli Seadgens 4,5 milions.
aseve mniSvnelovania is, rom am rva wlis manZilze saSualo danaxarji TiTeuli
turistisgan Seadgens 332 aSS dolars, 18 dolariani standartuli gadaxriT. imavdrulad,

saqarTvelos ekonomika gaizarda nominaluri cvladebis mixedviT mSp-is maCvenebliT 7.8

milardi aSS dolaridan 16,13 milard aSS dolaramde, xolo mTliani gamoSveba 12,5341

milardi aSS dolaridan 26,0134 miliard aSS dolaramde, anu mxolod 2,1-jer.

SegviZlia davaskvnaT, rom 2006 wlidan dRemde saqarTveloSi:

 turistTa raodenoba gazrdilia 450%-iT;

 maTi danaxarji 0.05 gadaxriT Seadgens 332 aSS dolars anu faqtobrivad erTi
turistis danaxarji mudmivia;

 turistis xarjebis Sefardeba mTlian gamoSvebasTan mimarTebaSi izrdeba;

 mSp-s nazrdi Seadgens 210%-s.
yovelive es aris safuZveli imisa, rom vTqvaT: saerTaSoriso turistebis mier

daxarjul Tanxebs qveynis ekonomikaze Zalian mcire gavlena aqvs da ver generirdeba
qveynis ekonomikis SigniT. turistis mier daxarjuli TiToeuli dolari zrdis qveyanaSi
saqonelze erTobliv moTxovnas, magram mxolod misi Zalian mcire nawili miemarTeba
adgilobriv saqonelze moTxovnis zrdaSi, radgan jer-jerobiT qveynis ekonomikas ara aqvs
unari turistis mier moTxovnili saqonlis umetesi nawili awarmoos da ar moaxdinos misi
importireba, amis dasadastureblad SegviZlia gamoviyenoT turizmis ekonomikuri
gavlenis modeli.

saqarTvelos ekonomikisaTvis SegviZlia turizmis gavlenis ekonomikuri zrdis
modeli CamovayaliboT, Tuki movaxdenT Semdeg daSvebebs:

1. gacvliTi kursi larsa da dolars Soris myaria da erT niSnulzea
gaCerebuli. Tumca, aRniSnuli sakmaod fluqtuaciuri iyo analizis periodSi. kerZod,

2006 wels es maCvenebli iyo 1.77; 2012 wels 1.65, xolo yvelaze dabali done 1.49 iyo 2008

wels;
2. sargeblis nominaluri ganakveTi ucvlelia, Tumca aRniSnuli ganakveTi

mkveTrad aris Semcirebuli.
erTobliv moTxovnaze ekonomikuri gavlenis kvlevisaTvis xSirad gamoiyeneba

erToblivi moTxovnis multiplikatori. es modeli pirvelad gamoiyena b. arCerma 1976

wels, xolo SemdegSi i. zorinma, v. norbertma misi modificirebuli versiebi
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SemogvTavazes. Tumca, unda aRiniSnos, rom es dafuZnebulia keinsis erToblivi moTxovnis
modelze.

turistebis mier maspinZel qveyanaSi daxarjuli Tanxebi axdens mosaxleobis
Semosavlis zrdas, rac Tavis mxriv gardaiqmneba danazogebisa da moxmarebis rgolSi.
Semdeg, es procesi isev gadadis qvemoxmarebasa da danazogebSi. saqarTveloSi ekonomikaze
turizmis zegavlena SegviZlia gavzomoT multiplikatoris modeliT. multiplikatoris
qveS igulisxmeba koeficienti, romelic asaxavs damokidebulebas Semosavlis cvlilebasa
da investiciebis cvlilebas Soris.

multipikatoris efeqti asaxavs qveynis ekonomikaze im arapirdapir zemoqmedebas,
romelic turistebis mier daxarjuli TanxiT miiReba. multipikatoris efeqti gamoisaxeba
TanafardobiT turistis mier daxarjul TiToeul larsa da im raodenobas Soris,
ramdenjerac es lari momavalSi daixarjeba. magaliTad, koeficienti 2,5 niSnavs, rom
ekonomikaSi turistis mier daxarjuli laridan momavalSi Seiqmneba 2.5 lari, anu kidev
damatebiT 1.5 lari, garda am larisa amave qveynis ekonomikaSi. multiplikatori moqmedebs

Semdeg sferoebSi: vaWroba, produqciis gamoSveba, Semosavali, mosaxleobis dasaqmeba da
saxelmwifo Semosavali.

Tu gamoviyenebT keinsis multiplikatoris modelis modificirebul versias (J. Klijs;

W. Heijman; D. K. Maris; J. Brion, 2012), is Semdeg Semdeg saxes miiRebs: (1)

sadac, k-aris multiplikatori; 1 – aris turistis mier daxarjuli erTi dolari, c –
moxmarebisadmi midrekileba da m - importisadmi midrekileba. Tu aviRebT mSp-s
danaxarjebis mixedviT 2006 wlidan dRemde da movaxdenT mis struqturul analizs da
martivad aviRebT monacemebs struturuli analizidan (ixileT danarTi #1), Semdeg

damokidebulebas miviRebT: ; anu SegviZlia vTqvaT ekonomikaSi

turistis mier daxarjuli yoveli dolari saqarTvelos ekonomikisaTvis qmnis mxolod 2.53

cents, moklevadian periodSi.

Tu movaxdenT (1) modelis grZelvadian modificirebas da

multiplikatorSi daemata investicebis maCvenebeli - i, formula Semdegi saxis gaxdeba

(2), xolo saqarTvelosTvis misi gamoTvla Semdegnairia:

aRniSnul formulas, (2), Tu davumatebT kapitalis cveTas ∂, formula Semdeg saxes

miiRebs: (3), xolo Tu davuSvebT arsebuli teqnologiuri progresis fonze

kapitali 0.1 cveTas, igi ganicdis Semdeg transformacias: , anu

ekonomikaSi turistebis mier daxarjul yovel dolari ekonomikas grZelvadian periodSi

zrdis 6.03-jer.

axla ganvixiloT es miRebuli maCvenebeli ramdenad sasikeToa qveynisaTvis. vinaidan
saqarTvelo moxmarebisadmi Zalian midrekili qveyanaa, es zrdis Cveulebriv keinsianur
multiplikators, xolo aseve qveynis maRali midrekileba importisadmi amcirebs am
multiplikators da Sesabamisad moklevadiani gavlena aris sakmaod mcire 2.53. Tu
gaviTvaliswinebT grZelvadian indikatorebs 7.12 da 6.03-iT es maCvenebeli SedarebiT
ukeTesia, Tumca mainc dabalia.
aseve SegviZlia gamovTvaloT multiplikatori specialurad turizmisTvis SemuSavebuli

alternatiuli formuliT (Norbert, 2005): (4)

MTR - gadasaxadebisadmi zRvruli midrekileba, rogorc wesi saSemosavlo

gadasaxadis ganakveTia; MPS - danazogebisadmi midrekileba, aris investiciebs

gamoklebuli kapitalis wminda gadineba; MPM - importisadmi midrekilebaa.

saqarTvelosTvis aRniSnuli cvladebi Semdegnairi iqneba MTR - saSemosavlo

gadasaxadi 20%-ia, MPS = kapitalis wminda formireba + eqsporti-importi = 0.254243-0.556654
+ 0.34557 = 0.043163, xolo MPM = 0.556654, danarTidan #1.
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es multilikatori Zalian dabalia, vinaidan ekonomikaSi daxarjuli 1 laridan
damatebiT iqmneba mxolod 0.5 lari. anu, Tu 2012 wels saerTaSoriso turistebma sul
ekonomikaSi daxarjes 1500 miloni aSS dolari, es qveynis ekonomikis SemosavlebSi aisaxa
1500X1.5=2250 milioni aSS dolariT. es maCvenebeli Zalian dabalia da migvaniSnebs imaze,
rom realurad turistis mier daxarjuli Tanxis mxolod 0.5/1.5=0.33 rCeba qveynis
ekonomikaSi, danarCeni ki gaiwoveba qveynidan importis uzarmazari saldos gamo.

turizmis ganviTarebis kvaldakval qveynisTvis sasicocxlod mniSvnelovania
turizmis mier moxmarebuli saqonlis adgilobrivi saqonliT Canacvleba. magaliTad,

sasursaTo produqciis warmoeba, romelic saqarTveloSi erT-erTi importtevadi dargia.
masSi mwarmoebluroba mkveTrad aris Semcirebuli. soflis meurneoba ekonomikaSi
Seqmnili damatebiTi Rirebulebis 25% qmnida 1980-ian wlebSi, xolo bolo wlebSi misi

maCvenebli 8,5% - mdea Semcirebuli (Worldbank, 2014).
ekonomikis zrdisa da ganviTarebisaTvis mniSvnelovania ara mxolod konkretuli

dargis ganviTarebaze zrunva, aramed mis klasterSi Semaval yvela dargebze mniSvnelovani
zegavlenis moxdena, raTa uzrunvelyofili iqnes erTi seqtoridan miRebuli ekonomikuri
sikeTeebis adgilobriv ekonomikaSi generireba.
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TOURISM INDUSTRY EFFECTS ON THE ECONOMIC GROWTH AND
DEVELOPMENT IN GEORGIA

SUMMARY

Tourism industry characterized by growing  trend in the resent years in the world. Georgia now is in the way of
the building free market economy and trying rapidly grow tourism industry. All of this gives the country greater
opportunities for service exports and the country's economic recovery, which eventually becomes the basis for
sustainable economic development. Tourism product is characterized by four features that distinguishes services from
physical goods: safety, production and not dividable consumption, variability and storage impossibility. In particular, it
is not related to such concepts, such as, storage services, storage services and the tourism industry, and its use is largely
coincide in time and space. The tourist product is characterized by a variety of original features: seasonal, geographic
division, entertainment, cultural and recreational faces.

Overall economic growth, information technological achievements, global networks, has led to the
development of modern tourism industry and spreading around the world. Tourism provides a variety of benefits:
allows for the development of such countries which do not have the raw, however, establish their own competitive
advantage in their culture, historical monuments, natural reserves and natural conditions. Tourism contributes to a
network of hotels and restaurants and the food industry's development, the labor market diversification , create jobs in
the tourist route and professions , such as guides, interpreters, cooks, drivers, hotel managers and service
representatives.

International tourists in the world is spending an average of U.S. $ 1200 billion every year. In Georgia in 2012,
international tourists expenses achieved  1500 million U.S. dollars (Worldbank, 2014), it is 7% of the output of the
Georgia's economic ( National Statistics Office, 2014 ), the corresponding figure in 2006 was only 3% , despite of  the
fact that tourists number in  increased by  4.5 times it was 1 million in 2006 , while in 2012 this figure was
approximately  4.5 million, it is also important that average cost of each tourists was 332 dollars , with 18 dollars
standard deviation. During this period of time nominal GDP increased from 7.8 billion US dollars to 16.13 and total
nominal output increased from 12.5341 billion US dollars to 26.0134  from 2006 to 2012.

So we can conclude the following issues from 2006 to date in Georgia:
 The number of tourists increased by 450 % ;
 each tourist is spending average 332 US Dollar  during 2006-2012;
 Tourist expenditures in relation to total output ratio increases;
 GDP - an increment of 210% .
There is a very small effect on the country's economy from the tourist spending, it is not generated in the

country's economy. In the economy, if the Tourists spent a dollar it is increasing aggregate demand on goods, but in
Georgia only a very small portion of that money goes to the increasing in local goods demand. So, Georgia’s economy
does not have the ability to supply most goods demanded by tourists and it turning increasing  import, it can be
researched by tourism economic impact model.

If we will use multiplier models a modified version of the Keynesian multiplier model, we will explain the
situation in the economy of Georgia. For example, if the multiplier is 2.5 it means that if it spend 1 GEL by tourists in
the economy will be created 2.5 GEL. Multiplier effect in the following areas: trade, output, income, employment and
state income population. Let us use different modification models with using data.

k = 1 / (1-c + m) (1)
where, k- is the multiplier;
1 - is a dollar spent by a tourist, c – propensity to consume and m - propensity to import.
If we take the GDP - by spending from 2006 to the present, and will easily take its structural analysis and

structural analysis of the data, see Appendix 1, we get the following relation :
k = 1 / (1-0.9514 +0.55665) = 2.53
by modifying the (1) model of long-term, and add to investments multiplier  i, the model will be following
k = 1 / (1-c + mi) (2)

calculations:
k = 1 / (1-0.9514 +0.55665-0.2542) = 7.12
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if we add capital depreciation ∂, to the model  there will be k = 1 / (1-c + m-(1 - ∂) i) (3), and assuming that  it
is worth 0.1. So k = 1 / (1 - 0.9514 +0.55665-0.9 * 0.2542) = 6.03, which means that for every dollar spent by tourists in
the economy for the long run will grow economy by 6.03 - times.

But as Keynes saying we are all dying in long run, we should find more imitate results, so we using multiplier
alternative formula specially developed for tourism (Norbert, 2005):

k = 1 / (MTR + MPS + ((1-MTR-MPS) MPM)) (4)
MTR- propensity to taxes, usually income tax rate; MPS- propensity to save; MPM propensity to import.
Of these variables will be as follows MTR- income tax rate is 20 % - Ia , MPS = net capital formation +

exports - imports = 0.254243-0.556654 +0.34557 = 0.043163 , and MPM = 0.556654, Appendix 1
k = 1 / (0.2 +0.043163 + ((1-0,2-0.043163) 0.556654))
k = 1 / (0.2 +0.043163 +0.42129648) = 1/0.6646 = 1.5
This multiplier is too small, 1 Gel spend in economy forming only 0.5 gel. In 2012 If the total economy

income from tourists was 1500 million U.S. dollars in the country's economy was reflected by 1500X1.5 = 2250
million. This figure is very low and indicates that the actual amount spent by tourists in the country's economy remains
the only 0.5/1.5 = 0.33 dissipates the remaining balance due to huge imports from the country.

So by the calculating different multiplier models tourism effect on Economy Georgia is very small, and there
show up that only 33% of the total spending from tourists is staying in the economy of Georgia. That is one of the most
problematic issue of the Economy of Georgia and it is due to import intensive economy in the agricultural sector.

Key words: Tourism, Economic Growth, Sustainable Development, tourism effect multiplier.
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turizmis socialur-ekonomikuri gavlena

turizmi msoflio ekonomikis erT-erT wamyvan da dinamiur dargad rCeba dResac.

saSualebebs romelTac vdebT turistrul infrastruqturaSi gaaCniaT yvelaze swrafi
ukugeba. mravali mkvlevari aRniSnavs rom turistuli biznesi iyo, aris da iqneba
maRalrentabeluri komerciuli saqmianoba, mis ZiriTad Semfasebel maCveneblad CaTvlilia
pirdapiri ekonomikuri maCveneblebi. socialuri maCveneblebi ki ar arian kriterialurni.
sinamdvileSi pirdapiri ekonomikuri efeqtis garda arsebobs kidev iribi da socialur -

ekonomikuri efeqti, iribi ekonomikuri efeqti dakavSirebulia turizmis Tanmdevi
dargebis rentabelobis zrdasTan( vaWroba, kveba, transporti), aseve adgilobriv da
saxelmwifo biujetSi damatebiT sagadasaxado SemosavlebTan.
socialur efeqts xSir SemTxvevaSi angariSs ar uweven, an igi atarebs deklaraciul
xasiaTs, an gamodis SezRudvebis formiT. Tu ekonomikuri efeqti SeiZleba gamoisaxos
raodenobrivad, socialur maCvenebelTa sistemaze amas ver vityviT, misi Sefaseba
sakmaod rTulia.

turizmis gansakuTrebuloba aixsneba imiTac, rom is erTdroulad aris nawili,
rogorc sameurneo-ekonomikuri sferosi, romlis mixedviTac ekonomikaze is moqmedebs
turistebis moTxovna-saWiroebis saaSualebiT, ise - socialuri sferosi, romelic SeiZleba
ganxiluli iqnas rogorc socialuri movlena, socialuri praqtika, dasveneba, moTxovnis
forma da rogorc kulturuli fenomeni.

pirdapiri kavSiri rom arsebobs turistuli industriis ganviTarebis tendenciebsa
da mis saerTo ekonomikur, teqnikur da socialur miRwevebs Soris amas didi
mtkicebulebebi ar sWirdeba imdenad TvalnaTelia. cxovrebis donis zrda ganviTarebul
industriul qveynebSi saukeTeso pirobebs qmnis mSromelTa Svebulebebis xangrZlivobis
zrdisa da aseve pensiaTa zrdisa, rac agreTve dadebiTad moqmedebs turizmze. Amisi kargi
magaliTia evropis qveynebi, sadac TiToeuli pensioneri ukve potenciuri turistia.
yvelaferTan erTad moTxovna mogzaurobaze da turizmze, garkveulwilad ganisazRvreba
sabazro meqamizmisa da iseTi faqtorebiT, romelnic uSualod ar arian dakavSirebulni
turizmsa da mogzaurobaze, magram axdenen mniSvnelovan gavlenas turistuli saqmianobis
xarisxsa da moTxovnis formaze. am faqtorebSi gaerTianebulia: - demografiuli da
socialuri cvlilebebi, vaWrobis ganviTareba, satransporto infrastruqtura,
ekonomikuri miRwevebi, informaciuli teqnologiebi da mogzaurobis usafrTxoeba.
Ddemografiul da socialur cvlilebebs miekuTvneba: mosaxleobis dabereba, naadrevad
pensiaze gasvla sakmarisi uzrunvelyofiT, muSaTa Soris qalTa siWarbe, ojaxidan ori
momuSave, dagvianebuli daojaxebis tendencia, uSvilo ojaxTa raodenobis zrda,
anazRaurebadi Svebulebebis gagrZeleba; am yvelafers ki sazogadoeba miyavs iqiT, rom
msoflioSi sul ufro didi raodenobiT adamians uCndeba dro, survili da finansuri
saSualeba mogzaurobisa. germanelma statistikosma e. engelma aseTi ram aRmoaCina,
rom ojaxebma Semosavlebis zrdasTan erTad Seamcires danaxarjebi sakvebze da
mniSvnelovnad gazardes danaxarjebi kulturul da sxva aramaterialur saWiroebebze.

specifika turistuli moTxovnisa mdgomareobs imaSi, rom ara produqti miewodeba
momxmarebels, aramed turisti miemarTeba im adgilisaken, sadac xdeba produqtis warmoeba
da turistTa moTxovna-momsaxureba. swored moxmarebis gamo xdeba qveynis sameurneo
saqmianobis stimulireba. izrdeba sastumroTa, kvebis obieqtebis, satransporto
sawarmoebis, sportuli obieqtebis, kulturuli dawesebulebebis da sxva Semosavlebi.
izrdeba moTxovna suvenirebze, adgilobriv xelobaze, romelic reklamirebas ukeTebs
mocemul regions. izrdeba saqonelbrunva savaWro sawarmoebis rogorc specialur ise
saerTo daniSnulebisa. Ddidi mniSvneloba aqvs im faqts rom turizmi uzrunvelyofs
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arcTu ise mcire SemosavlebiT adgilobrivsa da saxelmwifo biujets, gadasaxadebs
sakurorto, sabaJo da sxva asakreblebiT.

turistebi fuls xarjaven restornebSi, transportSi, sastumroebSi, amiT isini
gavlenas axdenen mimRebi qveynis ekonomikaze. am gavlenis Seswavla, kvleva pirdapiri da
iribi moqmedebebis SefasebaTa saSualebiT SeiZleba. qveynis an regionis ekonomikaze
turizmis pirdapiri gavlena - es aris turistis mier Tavisi Semosavlis nawilis
produqtsa da momsaxurebaze xarjvis Sedegi.

regionis ganviTarebaze turizmis pirdapiri gavlenis garda arsebobs arapirdapiri
gavlenac, anu `multiplikatoris efeqti~, romelic moqmedebs turizmis gafarToebis
kuTxiT. aseTi multiplikatoris moqmedeba SeiZleba aixsnas Semdegi midgomiT: turistTa
jgufi xarjavs garkveul Tanxas produqtebis SeZenaze da momsaxureobaze. sawarmos
Semosavali turidan – es miiReba regionSi turistebze miyiduli saqonlidan da
momsaxurebidan. regionis Semosavali – esaa gadasaxadebi, da mis gankargulebaSi
darCenili Tanxa. turistebis mier gaRebuli Tanxa regionis ekonomikaze moqmedebas
iwyebs mas Semdeg, rac turfirma iwyebs adgilobrivad warmoebuli produqciisa da
momsaxurebis yidvas. regioni iRebs ra Tanxas turistebidan, is gascems TanamSromelTa
xelfasebs, romlebic Tavis mxriv xarjaven am Tanxas saqonelsa da momsaxureobaze. da
kidev, pirdapiri zemoqmedeba – turistTa danaxarjebis moculoba, importis gamoklebiT -

aucilebelia maTi saqonliTa da momsaxurebis sruli uzrunvelyofisaTvis. sawarmoebi,
sadac uSualod Sedis turistuli danaxarjebi, aseve saWiroeben adgilobrivi ekonomikis
sxvadsxva seqtoridan saqonlisa da momsaxurebis SeZenas. magaliTad sastumroebi
sargebloben bankebis, sadazRvevo kompaniebis, komunaluri organizaciebis da mSenebelTa
momsaxureobiT. aqedan gamomdinare generirebuli ekonomikuri aqtiuroba romelic
miRebuli iqna danaxarjTa am Tanmimdevruli etapebidan gamomdinare - warmoadgens irib
zemoqmedebas. turistuli danaxarjebis pirdapiri da iribi gavlenis SeTanawyoba
gansazRvravs adgilobriv ekonomikaze maT zemoqmedebas. Cveulebriv turistuli
danaxarjebidan miRebuli Semosavlebis sruli gamoyeneba ar xdeba, garkveuli wilis
gadadeba xdeba, raRac nawili ki ixarjeba regionis gareT. rac ufro didi Tanxis
realizeba xdeba regionis gareT, miT didia multiplikatoris efeqti. Tanxis raionis
farglebSi damagreba damokidebulia adgilobriv ekonomikaze.

turizmis ekonomikuri gavlenis Sefaseba efuZneba turistul danaxarjebs. xolo am
danaxarjebis gaangariSeba xdeba multiplikatoris saSualebiT. multiplikatoris Rrma
analizi warmoebs saxelmwifo da kerZo turistuli seqtoris investiciaTa efeqtianobis
dasadgenad nacionalur da regional doneze, agreTve sxvadasxva saxis turizmze da
ekonomikis sxva seqtorTan misi zemoqmedebis Sesadareblad.

da radganac turizmi – es mravalproduqtiuli industriaa, uSualod
dakavSirebuli ekonomikis mraval seqtorTan, amitom multiplikatoris gamosaTvlelad
saWiroa monacemTa sakmaod didi baza. imdenad, ramdenadac adgilobrivi biznesi
damokidebulia mommaragebel sawarmoebze, turistuli danaxarjebis nebismieri
cvlileba xdeba mizezi turistul teritoriaze warmoebis Semosavlebis, dasaqmebis donis
cvlilebisa da a.S. multiplikatoris mniSvneloba adgilobrivi ekonomikisa da mis
sxvadasxva seqtorTa urTierTkavSiridan gamomdinare gansxavebulia. Yyvela saxis
multiplikators Soris umniSvnelovanesia Semosavlebis multiplikatori, ramdenadac is
gvawvdis informacias nacionaluri Semosavlis Sesaxeb imaze swrafad vidre sainvesticio
(keinsis) multiplikatori – koeficienti, romelic gamoxatavs kapitaldabandebebis
erTobliv Semosavalze zemoqmedebas. misi arsi mdgomareobs imaSi, rom investiciebis
zemoqmedebis Sedegad gazrdili Semosavlebi iwveven moTxovnis zrdas; depozituri
(sakredito) multiplikatori – koeficienti, romelic gamoxatavs sabanko depozitebis
pirvelad cvlilebasTan SedarebiT, sabanko sistemaSi da sakredito bazarze erTi da imave
fulis mravaljeradi gamoyenebis Sedegad, fulad masasa da dakreditebis moculobaze
ramdenjerme gazrdil zemoqmedebas.

unda SegveZlos multiplikatoris aqseleratorisgan garCeva. multiplikatori
gviCvenebs investiciuri nakadebis zrdis gavlenas mza produqciisa da Semosavlebis
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zrdaze. meore ki - damatebiTi moTxovnilebebis gavlenas mzard warmoebasa da

Semosavlebze.
multiplikatoris principi gansakuTrebiT kargad Cans axali sainvestacio

proeqtebis amoqmedebis dros, rodesac samuSaoebis dawyeba xdeba axali samuSao Zalis
daqiravebis Sedegad. samuSao Zalas uCndeba Semosavali da Sedegad is saxsrebi, romelic
aucilebelia moTxovnis dasakmayofileblad. izrdeba moTxovna rac Tavis mxriv iwvevs
damatebiTi SromiTi resursebis CarTvas im dargebSi, romlebic specialdebian moTxovnili
saqonlis gamoSvebaze. Tavis mxriv am jgufis SromiTi Zalis Semosavlebis zrda iwvevs
moxmarebis sagnebis warmoebis gafarToebas momijnave dargebSi da a.S. amgvarad iqmneba
klebadi jaWvuri kavSiri ekonomikis sxvadasxva dargebs Soris.

multiplikatoris principis meSveobiT advilia dadgindes saxelmwifo
stimulirebis efeqti. Tu saxelmwifom daiqirava SromiTi Zala, romlis Semosavali
gaizrdeba 1 mln lariT, maSin erToblivi moTxovna gacilebiT ufro mniSvnelovan
maCvenebels miaRwevs. es gamowveulia pirvel rigSi dargebs Soris arsebuli
urTierTkavSiriT, xolo meores mxriv, imiT, rom investiciebis moculobiT gamowveuli
Semosavlis zrda iyofa pirad moxmarebad da danazogad – rac ufro maRalia moxmarebis
wili, miT ufro Zlierad moqmedebs multiplikatori da piriqiT, Tu maRalia
danazogebisadmi midrekileba multiplikatoris efeqti sustdeba. multiplikatoris
efeqti TavisTavad gulisxmobs garkveuli pirobebis arsebobas. igi Tavs iCens upirveles
yovlisa gamouyenebeli simZlavreebisa da Tavisufali SromiTi Zalis arsebobis
SemTxvevaSi. amasTanave, didi mniSvneloba eniWeba, imas Tu romel dargebSia mimarTuli
sainvesticio kapitaldabandebebi, rogoria maTi struqtura. multiplikatoris efeqti
ZiriTadad Tavs iCens ekonomikuri aRmavlobis pirobebSi da ara krizisebis dros.

igi gamoisaxeba TanafardobiT turistis mier daxarjul TiTeul larsa da im
raodenobas Soris, ramdenjerac es lari momavalSi daixarjeba. magaliTad, koeficienti
0,72 niSnavs, rom 72% TiTeuli turistis mier daxarjuli larisa iqneba momavalSi
daxarjuli amave qveynis ekonomikaSi. multiplikatori moqmedebs Semdeg sferoebSi:
-vaWroba;
-produqciis gamoSveba;
-Semosavali;
-mosaxleobis dasaqmeba;
-saxelmwifo Semosavali;

turizmis dadebiTi zemoqmedeba qveynis Tu regionis ekonomikaze xorcieldeba
roca turistis Semotanili valuta - importi aRemateba mis eqsports. magaliTad
turisti romelic iRebs Semosavals Tavis qveyanaSi, mogzaurobs da xarjavs Tanxas
CvenTan, amasTan paralelurad mas Tavisi wvlili Seaqvs Cveni qveynis ekonomikaSi,
sxvagvarad es ase aRiqmeba – ucxoelTa xarjebi, Cveni qveynisTvis aris importi. turizms,
rogorc momsaxurebiT vaWrobas, romelsac qveynis sagadasaxado balansSi Sesabamisi
wvlili Seaqvs, msoflio bazarze `uxilav imports~ uwodeben.

axla yuradReba gavamaxviloT turizmis socialur mniSvnelobaze. Mmecnierul-

teqnikurma progresma Zireulad Secvala Tanamedrove sazogadoebis cxovreba. misTvis
damaxasiaTebeli gaxda maRali Sromis intensifikacia, avtomatizacia da kompiuterTa
warmoeba, stresuli situaciebis zrda samsaxursa da pirad cxovrebaSi, qalaquri
cxovrebis anonimuroba da izolacia bunebasTan. Yyvelaferi es aisaxeba adamianis fizikur
da fsiqologiur mdgomareobaze, rac Tavis mxriv iwvevs sasicocxlo da SromiTi
aqtiurobis daqveiTebas. turizmi ki aqtiuri dasvenebis saSualebiT uazrunvelyofs
adamianis Sinagani resursebis da Zalebis sruliad da mravalmxriv aRdgenas. is adamians
aZlevs saSualebas droebiT mowydes Tavis sacxovrebel adgils, saqmianobas da Seicvalos
situacia da cxovrebis stili; garda amisa turistuli industriis ganviTareba saSualebas
iZleva adgilobrivi mosaxleobis dasaqmebis sakiTxis gadawyvetaSi, rac yvela qveynis
Zalze aqualuri sakiTxia. rogorc praqtika gviCvenebs erTi turistis miReba da
momsaxureba uzrunvelyofs ramdenime adamianis samuSao adgils, rac mniSvnelovnad
amsubuqebs umuSevrobas. es procesi aisaxeba regionebis mosaxleobis cxovrebis donezec,
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uzrunvelyofs ra fuladi saSualebebis Semodinebas da turindustriis sawarmoTa
TanamSromlebisa da Semosavlebis zrdas.

unda aRiniSnos, rom turizms ekonomikuri TvalsazrisiT qveynisaTvis moaqvs
swrafi mogeba, misi meSveobiT xorcieldeba `uxilavi eqsporti~. amasTanave erTad
turistuli kompleqsis funqcionireba didadaa damokidebuli turizmis momsaxure
dargebis ganviTarebis doneze, kerZod: - soflis meurneobaze, kvebisa da msubuqi
mrewvelobis calkeul dargebze, transportze, samSeneblo industriaze, sakomunikacio
infrastruqturaze, kulturul momsaxurebaze da sxva. ar unda dagvaviwydes rom turizms
ekonomikaze SeuZlia uaryofiTi zemoqmedebac. radgan xdeba produqciisa da momsaxurebis
ekonomikis erTi sferodan meoreSi saWiroebisda mixedviT gadasrola. magaliTad SromiTi
resursis soflis meurneobidan turistul sferoSi gadaadgileba, iwvevs soflis
meurneobaSi muSakTa Semcirebas, qalaqad ki saavadmyofoebsa da skolebSi iqmneba
daZabuloba damatebiTi samuSao adgilebze moTxovilebis gamo. amitom SromiTi
resiursebis gamoyenebasTan dakavSirebiT sakmao dafiqreba, Sefaseba da gazomvaa saWoro
gadawyvetilebis miRebamde.

turizmi mWidrod aris dakavSirebuli mimdebare garemosTan. am rakursiT is
rogorc socialuri fenomeni SeiZleba ganxorcieldes samecniero codnis sxvadasxva
sferoSi (anTropologia, geografia, ekonomika, istoria, fsiqologia, kulturologia da
a.S.).amitom misi socialuri aspeqti saWiroebs sakmaod Rrma midgomas, romlis realizebac
xdeba socialuri arsisa da mdgomareobis da ageTve turizmis socialuri funqciebis
dadgeniT. socialuri arsi turizmisa gaxsnili SeiZleba iqnas misi funqciebis
gansazRvriT, romelic arc Tu ise mcirea: SemecnebiTi, gamajansaRebeli, esTetikuri,
SemoqmedebiTi, sociokulturuli, kulturul-aRmzrdelobiTi, socio-komunikaciuri,
stabiluri ganviTarebis da sxva.

turizmis socialuri funqcia ki vlindeba kulturaTa Soris gacvliTi
urTierTobebis stimulirebaSi, saerTaSoriso turizmis ganviTarebaSi, sakuTari qveynis
SigniT ganaTlebisa da rekreaciuli SesaZleblobebis uzrunvelyofaSi.

da bolos, turizmis socialuri da ekonomikuri gavlena unda ganixilebodes erT
mTlianobaSi da ise rogorc Tanmdevi procesebi. erTis winsvla iwvevs meoris
ganviTarebas da piriqiT, orive erTad ki qveynis socialur-ekonomikuri da saerTod
momavalSi kacobriobis ganviTarebisa da cnobierebis ufro maRal safexurze asvlas.
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SOCIAL-ECONOMIC IMPACT OF TOURISM

SUMMARY

In modern world economy the role of tourism constantly grows and undergoes inner changes. Those countries
which at the beginning of the XXI century occupied  leading position  in tourism  have already shifted  to the  second
and third places because  new leaders took their places . In many countries tourism plays large role in the volume of
internal gross product and creation of new workplaces, in employment of the population and replenishment of the
country’s budget . Tourism has huge impact on such branches as transport and communications, construction,
agriculture, production of products of broad consumption, etc.

When we speak that tourism has a certain impact on development of national economy, it means that we speak
about influence of tourism on the main macroeconomic indicators such as an internal gross product, a pure national
product, the national income, own consumption, savings of citizens, investments and other parameters.

The existence of direct link between tendencies of development of the tourist industry and the general
economic, technical and social achievements doesn't demand special proofs. Growth of a standard of living of the
population in the developed industrial countries creates excellent conditions for growth of duration of leaves, growth of
pensions that in return positively influences tourism development.  In the  European countries where each pensioner is
already a potential tourist which is  a bright example of it. Increasing number of people has time, desire and financial
opportunity for travelling. The German statistician E.Engel has  made a discovery that with the  increase of the income
of a family  they reduce costs of food and considerably increase costs of cultural and other non-material needs.

Experts specify that there is a close connection between the tendencies of development of tourism and the
general condition of  economy. Dynamics of travels  is very sensitive to the condition of  economy.

Even today the tourist industry is one of growing branches. It is the growing generator of movement of
currency and owing to that it plays huge role in world economy. According to UNWTO, the requirement of the
international tourism  have  surpassed all expectations  and revealed the elasticity and flexibility concerning external
factors. There are more than 300 directions of world tourism. According to the last years, in absolute figures the effect
received from tourism looks as follows: the total income exceeded   455 million dollars long ago, as for the employment
- in the tourist industry is occupied more than 300 million people ,every 2,5 seconds one workplace  is created, daily
there is 2,1 billion investment in tourist infrastructure.

Feature of tourism is explained by the fact that it  is  a part both economic  and social spheres. At the same
time tourism as a social phenomenon –it can be considered as social practice, as a rest, as a form of requirement and as
a cultural phenomenon.

The special part in crisis territories is assigned to tourism, as much as tourist-recreational activity for them acts
as alternative branch of stable development of economy. According to experts of the world tourist organization if in the
countries with advanced active tourist economy it has no unconditional social and economic effect, in crisis regions it
on the contrary acts as a factor of social and economic development , which serves the employment and poverty
overcoming. The   examples   can be found both in world practice, and in Georgia.

Feature of tourism is also explained by the fact that it at the same time is part as the economic sphere therefore
it influences economy by means of requirements and needs of tourists, and the social sphere which as the social
phenomenon can be considered as social practice, rest, a form of consumption and a cultural phenomenon.

And at last, social and economic influence of tourism has to be considered as a   whole and as the
interconnected processes.The development of one leads  to  the development of another and vice versa, and  the
development of  both together results  in the  development of social and economic level of the country and further to
transition of development of humanity   to higher level.
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investiciebi turizmSi, rogorc qveynis ekonomikis mastimulirebeli faqtori

XXI  saukuneSi turizmipopularuli, globaluri saqmianoba gaxda. 2010 wels msoflio
masStabiT 940  milioni saerTaSoriso turistuli Casvla ganxorcielda, rac 6,6%-iT zrda iyo
2009 welTan SedarebiT. 2010 wels saerTaSoriso turizmidan miRebulma Semosavlebma $
919mlrd  aSS dolari Seadgina (693 mlrd evro) rac wina welTan SedarebiT 4,7%-iani zrda iyo.
2011 wels, turizmis wilma msoflio mTlian Sida produqtSi 9% Seadgina, rac 6 trilion
dolars aRemateba. mosalodnelia,rom turizmis industriis zrda gagrZeldeba saSualod4%-
iani  wliuri zrdis tempiT da uaxloes momavalSi mTliani Sida produqtis 10%-s, anu
daaxloebiT 10 trilion dolars gautoldeba. aRniSnul seqtorSi 255 milionze meti adamiani
muSaobs, rac msoflio masStabiT dasaqmebis 8,7% Seadgens. mosalodnelia, rom 2022 wlisTvis
aRniSnul seqtorSi Seqmnili samuSao adgilebis raodenoba 328 milionamde gaizrdebada is
mTliani samuSao adgilebis 10%-s Seadgens.

saerTaSoriso mogzaurobis raodenoba 2011 wels 4,6%-iT gaizarda da 980 milions
miaRwia. am ukanaskneli maCveneblis 2012 wlis zrdis tempi 3-dan 4%-mde meryeobs da UNWTO-s
varaudiT is 1 miliards gautoldeba. garda amisa UNWTO prognozirebs, rom saerTaSoriso
mogzaurebis stabiluri saSualos 3,3%-iani zrdis tempi 2030 wlamde SenarCundeba.
saerTaSoriso mogzaurebis raodenoba: 2007wels-899 mln; 2008wels-981mln; 2009wels-882 mln;
2010wels-939 mln; 2011wels-980 mln. saerTaSoriso vizitorebze naxevarze meti(51%) evropaze
modis. Sesabamisad evropuli qveynebi am maCvenebliT wamyvan adgils ikaveben. safrangeTi 79,5
milioni mogzauriT pirvel adgilzea, mas amerikis SeerTebuli Statebi da CineTi mosdevs,
Sesabamisad 62,3 da 57,3 milioniT.

2011 weli   erT-erTi yvelaze rTuli iyo.World Travel and Tourism Council-is
kvlevebis Tanaxmad, miuxedavad ekonomikuri Tu politikuri arastabiluri da bunebrivi
kataklizmebisa, industriis wili mTlian Sida produqtSi 3%-iT gaizarda da 2 trilioni
dolari Seadgina. Sedegad Seiqmna 1,2 milioni axali samuSao adgili. amasTan vizitorebis
eqsporti 3% -iT, 1,2 trilion dolaramde gaizarda.  analogiuri zrdis tempi dafiqsirda
investiciebis zrdis kuTxiT da 0,7 trilioni dolari Seadgina. arastabiluri
makroekonomikuri  garemos miuxedavad  kvlevebi aCvenebs, rom msoflio turizmis wili mTlian
Sida produqtSi zrdas ganagrZobs, investiciebi 3,5 %-iT gaizrdeba.

turizmi sasicocxlod mniSvnelovania mravali qveynisaTvis, magaliTad
iseTebisaTvis rogoricaa safrangeTi, egvipte, saberZneTi, libani, israeli, gaerTianebuli
samefo, aSS, espaneTi, italia, tailandi da mravali kunZulovani eri, iseTebi, rogoricaa
bahameTi, fiji, maldivi, filipinebi, seiSelis kunZulebi. es upirvelesad ganpirobebulia
farTo investiciebiT sxvadasxva saqmianobaSi, gansakuTrebiT momsaxurebis sferoSi, ris
Sedegac momsaxurebis industriaSi dasaqmebis SesaZlebloba didwilad kavSirSia turizmTan.
servisis es industria moicavs satransporto gadazidvebis serviss, magaliTad aviacias,
sakruizo gemebs, taqsebs, gamaspinZlebis serviss, rogoricaa sacxovrebelSi dabinaveba
(sastumro da sxvadasxva TavSesafari), aseve am industrias miekuTvneba gasarTobi adgilebi,
iseTebi, rogoricaa gasarTobi parkebi, kazinoebi, savaWro centrebi, musikaluri
dawesebulebebi da Teatrebi.

turizmi erT-erTi yvelaze swrafad mzardi seqtoria saqarTveloSi. saerTaSoriso
mogzaurobis raodenobam 2013 wlis jamuri monacemebiT 5392303 Seadgina, rac 22%-iT aRemateba
2012 wlis maCvenebels (4428221). 2014 wlis sami Tvis monacemebiT ki saqarTvelos 1006267
saerTaSoriso mogzauri ewvia, zrda wina wlis analogiur maCvenebelTan (935358) SedarebiT 8%-
ia. saerTaSoriso mogzaurTa raodenoba saqarTveloSi wlebis mixedviT Sinagan saqmeTa
saministros wyaros dayrdnobiT Semdegi saxiT dafiqsirda: 2007w-1 051 749; 2008w-1 290
108;2009w-1 500 049; 2010w-2 031 717; 2011w-2 822 363; 2012w-4 389 256.

aRsaniSnavia,romsaqarTveloSi turizmis zrda gacilebiT swrafi tempiT mimdinareobs,
vidre msoflio turizmisa. es tendencia aisaxa msoflio mogzaurebis raodenobaSi
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saqarTvelos ucxoeli mogzaurebis wilSi, romelic 2007 wlidan 2011 wlamde 0,12%-dan  0,29%-
mde gaizarda.

msoflios da saqarTvelos zrdis tempebi aCvenebs, rom ukanasknel xuT weliwadSi
mogzaurebis raodenoba saqarTveloSi gacilebiT ufro swrafi tempiT mimdinareobda vidre
msoflioSi. 2008 wels, msoflio finansuri krizisis dros, roca msoflio saerTaSoriso
mogzaurebis raodenoba 4%-iT daeca, saerTaSoriso mogzaurebis raodenoba saqarTveloSi
16%-iT gaizarda. Semosavlebi saerTaSoriso turizmidan wlebis mixedviT  (1000 aSS dolari)
Sesabamisad fiqsirdeba:2007w.- 383 746;2008w.-446 646;2009w.-475 889;2010w. -659 245; 2011w.-938
297;2012w.-1 410 901.

Semosavlebis zrdis procentuli maCvenebeli wina welTan mimarTebaSi SemdegisaxiT
fiqsirdeba:2007-2008ww.-16%;2009-2008ww.-7%;2010-2009ww.-39%; 2011-2012ww.-50%.

sainteresoa zemoT  moyvanili Sedegebis procentuli maCvenebeli wlebis mixedviT
rogor gamoiyureba mTlian Sida produqtis mimarT: 2007w.- 6,85%; 2008w.-6,24%; 2009w.-
5,83%;2010w.-6,08%; 2011w.-6,30%; 2012w.-6,32%.

saerTaSoriso vizitoris saSualo xarji saqarTveloSi 536 laria. vizitorebis
xarjebis udidesi wili (23%)  modis sakvebsa da sasmelze, 18%-ki Sopingze. xarjebis
daaxleobiT igive wili aRiniSneba ganTavsebis saSualebebze -18%,  maSin, roca maTi Tanxebis 7%
adgilobriv transportze ixarjeba.

2013 wlis 9 Tvis   monacemebis mixedviT aWaris regionSi ganxorcielda 122,4 mln
aSSdolaris investicia, rac 25%-iT aRemateba gasuli wlis analogiur maCvenebels.
investiciebis udidesi nawili xorcieldeba  turizmze da mSeneblobaze, maT Soris 50 mln aSS
dolari turizmze, 55 mln aSS dolari ki-mSeneblobaze. 2012 wels aWaris mTavrobis mier Seiqmna
komisia, romelmav Seiswavla qobuleTis municipalitetSi mcxovrebi 2008 wlis  movlenebis
Sedegad dazaralebuli problemuri sesxebis mqone mosaxleobis mdgomareoba da gamoavlina 94
ojaxi. samTavrobo molaparakebebis Sedegad proeqtSi CarTulia ,,liberTi banki“, pirobebis
Tanaxmad sesxi gaicema 15%-iani ganakveTiT. sesxis 12 %-s sami wlis ganmavlobaSi dafaravs
aWaris avtonomiuri respublikis mTavroba, xolo danarCen 3 procents Tavad msesxebeli
gadaixdis. sami wlis Semdeg procentis gadaxda TviTon msesxebelma unda uzrunvelyos. Tuki
Tanadafinansebis Semdgom periodSi darCenili valis gadaxdis pirobebi gadamxdels ar
daakmayofilebs, mas Tavisuflad SeeZleba gadavides misTvis sasurveli saprocento ganakveTis
mqone bankSi da winaswar dafarvis sakomisio ar gadaixados. sesxis maqsimaluri xangnZlivobaa 7
weli, romlis ganmavlobaSi winaswar dafarvis sakomisio iqneba nuli. programis amoqmedeba
uaxloes momavalSi igegmeba.

Catarebuli turistuli kvlevis Sedegad gamovlinda turizmis seqtorSi arsebuli
naklovanebebi, romlebic saWiroeben daxvewas:

1.servisis dabali done-momsaxurebis sfero.saWiroa am mimarTulebiT saxelmwifos
mxridan ganxorcieldes sainvesticio proeqtebi, romlebic gamoixateba momsaxurebis sferoSi
dasaqmebuli kadrebisaTvis specialuri gadasamzadebeli profesiuri jgufebis SeqmniT.
adgilobrivi mosaxleoba, romlebic dasaqmebuli arian momsaxurebis sferoSi, gadamzadebul
unda iqnan ucxoeli eqspertebis meTvalyureobiT da maTi rCevebis gaTvaliswinebiT.

2. infrastruqturis simcire, rac cxel sezonze fasebis zrdas ganapirobebs.
saxelmwifos mxridan  am mimarTulebiT  unda SemuSavdes  sainvesticio  politika, raTa aSendes
or, sam varskvlaviani sastumroebi saSualo fenebisTvis.bolo periodSi sakmaod mniSvnelovani
msxvili investiciebi ganxorcielda maRali klasis sastumroebis mSeneblobaSi (,,Seratoni,’’
,,hiltoni’’, ,,redisoni,’’da aS).

3. sastumroebisa da restornebis momsaxurebis standartebis SemuSaveba, Sesabamisi
infrastruqturis mowesrigeba.

4. meti investiciis Cadebas  saWiroebs infrastruqtura(gzebi, sakanalizacio arxebi,
saqalaqo transporti).

5. sasurvelia Catardes masStaburi marketinguli kampaniebi, axali bazrebis aTviseba
da turistuli produqtebis ganviTareba. mniSvnelovania Cveni azriT is faqti, rom
saqarTvelos gamartivebuli savizo reJimi aqvs 87 qveyanasTan. maT Soris amerikis SeerTebuli
Statebi, kanada da evrokavSiris wevri saxelmwifoebi, romelTa moqalaqeebs saqarTveloSi
Semosvla mxolod piradobis damadasturebeli dokumentiT SeuZliaT. aRsaniSnavia, rom bevri
sxva qveynisTvis piradobebi gaicema sazRvarze. mTliani saerTaSoriso mogzaurebis udidesi



100

nawili - 86%, saqarTvelos mezobeli qveynebidan stumrobda (somxeTi, azerbaijani, ruseTi da
TurqeTi) mxolod vizitorebis 14% ewvia saqarTvelos sxva qveynebidan. mezobeli qveynebi-
86,1%; evropa-9,6%; azia da okeaneTi-3%;  amerika-1%; Sua aRmosavleTi-0,2%; afrika-0,2%; sxva-
0,1%.

6. saWiroa swori da drouli sareklamo kampaniebis warmoeba Sida da gare bazarebze,
pres da gacnobiTi turebis organizeba, saerTaSoriso gamofena-bazrobebSi monawileobis
miReba, beWduri masalebis gavrceleba. swori bazrebis arCeva marketingis erT-erT yvelaze
mniSvnelovan nawils warmoadgens da amitom saxelmwifo arsebuli bazrebis SenarCunebasTan
erTad koncentrirebuli unda iyos axali bazrebis aTvisebaze.

7. mniSvnelovani RonisZiebebia gasatarebeli qveynis cnobadobis amaRlebis mizniT,
saerTaSoriso asparezze qveynis dadebiT mxareebis swori warmoCinebisaTvis, qarTuli
saxelmwifos brendebis, rogorebicaa: mineraluri wylebi, Rvino, cirtusi da a.S. kidev ufro
popularizacia ara raodenobrivi, aramed xarisxobrivi saxiT. mdidari bunebrivi da
kulturuli resursebis maqsimaluri gamoyenebiTa da axali turistuli produqtebis
SeTavazebiT SesaZlebelia sxvadasxva interesebis mqone turistebis mozidva.turizmis
ganviTarebis yvela etapze mniSvlelovani yuradReba eqceva mdgrad ganviTarebas, ekonomikur
da politikur stabilurobas, qveynis imijs,  sagadasaxado sistemas da sxva mraval faqtors rac
aucilebelia mimzidveli sainvesticio garemos SeqmnisTvis. Cveni azriT,  am mimarTulebiT
mastimulirebeli roli saxelmwifom unda Seasrulos adekvaturi RonisZiebebis gaterebiT,
sakanonmdeblo bazebis SeqmniT, infrastruqturis mowesrigebiT, sanitaruli normebis dacviT
(riTac qarTvelebi samwuxarod ver viamayebT), kriminogenuri mdgomareobis SenarCunebiT, Tu
gaviTvaliswinebT qveyanaSi ganxorcielebul amnistiaTa raodenobas.

turizmis gavlena ekonomikis zrdaze farTomasStabiani da mravalmxrivia, es
gamoixateba rogorc pirdapiri ise arapirdapiri zemoqmedebiT. pirdapiri zemoqmedeba
gulisxmobs saxelmwifo da sabiujeto Semosavlebis zrdas, dasaqmebas, investiciebis mozidvas.
arapirdapiri zemoqmedeba gamoixateba turizmis ganviTarebiT ekonomikis sxva dargebis
stimulirebaSi.
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INVESTMENTS IN TOURISM AS A FACTOR STIMULATING THE ECONOMY

SUMMARY

The article refers to the connection between the arrival of the foreign tourist and the income. It is predicted,
that the tourism will grow by an average of 4 % - annual growth rate, by 10 % of gross domestic product, which is equal
to about 10 trillion dollars. This sector employs over 255 million people worldwide, which is 8.7 % of the total global
employment. It is expected that by the year of 2022, the number of jobs created in this sector will have been increased
up to 328 million, which is 10 % of the total jobs.

It is also noted, that the year of 2011 was one of the most difficult. According to the World Travel and Tourism
Council, regardless of economic or political instability and natural cataclysms, the industry share in gross domestic
product increased by 3 %, about 1.2 trillion dollars. despite the instable macroeconomic environment, the studies show,
that the share of tourism in gross domestic product continues to grow and investments will increase by 3.5 %.

Countries have been retrieved, where the tourism industry has a significant impact on the economics.
The article proved that tourism is one of the most growing sectors in Georgia. The number of foreign travels

was 53923003 by 2013, which is 22 % higher than 2012 rate. (4428221) In the period of three months of 2014, 1006267
tourists visited Georgia, which is 8 % higher (935358) than the same period of the previous year.

It should be noted that the growth of tourism in Georgia is much more rapid pace than the world. This trend is
observed in number of shares to foreign travelers, which increased from 0.12 % to 0.29 % during 2007 and 2011. The
percentage of income (benefit) increases from 1.6 % (2007-2008) up to 50 % (2011-2012).

The article presents the gaps in the tourism sector, which needs to be improved and there are some
recommendations to eliminate them.

1. The low level of service - the service sector .
2. Lack of infrastructure , which leads to a price increase in the hot season.
3. Hotels and restaurants service standards , appropriate infrastructure .
4. It is needed to invest more in infrastructure (roads , drainage canals , municipal transport) .
5. It is desirable to be held a large-scale marketing campaigns , new markets and the development of

tourism products .
6. It needs proper and relevant promotional campaigns for internal and external markets, press and

introductive tours, international exhibitions - fairs to participate in the distribution of printed materials.
7. Important measures should be implemented in order to increase the awareness of the international

arena, proper demonstration of the positive side, Georgian brands , such as mineral water, wine, citrus, etc.. Further
promotion is not quantitative, but qualitative as well.

Tourism impact on the economic growth is large-scale and divers. It is expressed as a direct or indirect
influence . Direct impact of the state includes budget and revenue growth, employment , investment attraction. Indirect
impacts are manifested in other sectors of the economy to stimulate the development of tourism .
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investiciebis  roli turistuli biznesis  ganviTarebaSi

investiciebis roli da mniSvneloba qveynis ekonomikis, maT Soris turizmis
aRorZinebis saqmeSi uaRresad didia. miuxedavad am ekonomikuri kategoriisadmi swavlul
ekonomistTa gansakuTrebuli yuradRebisa, jer kidev SedarebiT naklebad aris
Seswavlili misi socialuri, gansakuTrebiT genetikuri mxare, maSin rodesac am
ukanasknels udidesi mniSvneloba aqvs saerTod biznesis da, kerZod ,turistuli biznesis
ganviTarebis saqmeSi.

cnobilia, rom nebismieri problemis ganxilvisas, unda amovideT im meTodologiuri
midgomidan, romlis Tanaxmadac „... WeSmaritad adamianuri sazogadoebis mSeneblobisa da
funqcionirebis saqmeSi yvela gza, forma da meTodi gamarTlebulia, Tu isini emsaxureba
adamianis da sazogadoebis interesebs da gamoricxavs antisocialur movlenebs,“
magaliTad, mxolod mogebaze, sxvis ubedurebaze, meore mxaris zaralze orientirebul
saqmianobas. yovelive es humanuri sazogadoebis mSeneblobis aucilebeli moTxovnaa.
amitom investiciac, investoris interesebi, moTxovnilebebi romel dargSic ar unda iyos
igi, adamianur sawyiss unda emyarebodes. investoris moTxovnilebebi da interesebi ar
unda ewinaaRmdgebeodes sxvisa da mTeli sazogadoebisas, ar iwvevdes sxvis dazaralebas.

iseve, rogorc „nebismieri ekonomikuri da socialur movlenaTa Rrma wvdoma ver
miiRweva mxolod mimdinare TvalsazrisiT, warmoSobis, genezisis, istoriis
gauTvaliswineblad,  “anu genetikuri midgomis gareSe, aseve investiciis socialur–

ekonomikuri arsis Sesaxeb Cveni codna iqneba Zunwi da arasruli, Tuki ver iqneba sworad
gagebuli warsulTan maTi kavSiri, warmomavloba. am WrilSi investiciebis wyaroa wminda
produqtis (warmoebis xarjebs zeviT miRebuli) an winaT anazRaurebuli, ukve
gamosyiduli sazogadoebis danaxarjebis nawili4. e.i. investiciebi genetikuri,
warmomavalobis TvalsawieriT nawilobriv atarebs naCuqar xasiaTs,SeiZleba iyos bunebis
naCuqari Zalebis, Taobebis, niWier adamianTa mier dagrovili codnis Sedegic. investiciac
TviTon aseve gamoisyideba garkveuli periodis, wlebis Semdeg da momavalSi „muSaobs“
ufasod, bunebis naCuqari Zalebis saxiT. investiciebis aseTi wyaro, socialuri energia
ufro grovdeba, vidre ikargeba, gansxvavebiT siTburi energiisgan . es imiT aixsneba, rom
investiciebis aseTi wyaro umTavresad adamianTa inteleqtualuri, aramaterialuri
resursebia - codna, gamocdileba, gamogonebebi, aRmoCenebi da a.S., romlebic adamianebs
emsaxureba aTeulobiT wlebisa da saukuneebis ganmavlobaSi, inarCunebs TavianT
potencials (ikargeba mxolod moZvelebuli inteleqtualuri obieqtebi) .

inteleqtualuri resursebi, kapitali ara marto Zveldeba fizikurad da moralurad
aramed mas aqvs dagrovebis da gamravlebis unari. inteleqtualuri kapitalis dagroveba,
zrda xorcieldeba muSakis sawarmoo gamocdilebis dagrovebis procesSi. Tu es procesi
mimdinareobs ganuwyvetliv, maSin inteleqtualuri kapitalis, codnis gamoyenebis
Sesabamisad umjobesdeba da izrdeba misi xarisxobrivi da raodenobrivi (xarisxi,
moculoba, faseuloba) maxasiaTeblebi.

amrigad, Tu ekonomikuri urTierTobebis TvalsazrisiT investiciebi investorebis
xarjebs miekuTvneba, genetikuri TvalsazrisiT investiciebi atarebs naboZvar xasiaTsac.
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investicia, kapitali, mewarmeobis unari TavisTavad, rogorc warmoebis calkeuli
faqtori, ki ar qmnis raime materialur dovlaTs, aramed mas wvlili Seaqvs am procesSi.„
sazogadoebaSi iqmneba danaxarjze meti dovlaTi muqTi resursebis ...udanaxarjo
resursebis gamoyenebis Sedegad.“ aseTi muqTi resursebis ZiriTad mimTviseblad arsebul
garemoSi xdebian kapitalis mflobelebi, e.i. investorebic.

roca vmsjelobT investiciis, investoris, ise saqmeSi monawile sxva pirebis
sargeblobaze, da rac mTavaria, investiciis ganxorcielebis Sedegad miRebul socialur
efeqtianobaze, am SemTxvevaSi wamyvan rols asrulebs socialuri mxare, motivi, xolo
wminda ekonomikuri momenti masze daqvemdebarebulia. civilizebuli sabazro ekonomikis
pirobebSi investoris, mewarmis da biznesmenisaTvis sul erTi ar unda iyos, Tu maTi
saqmianobis ganxorcielebis Sedegad rogori Sromis pirobebi iqneba mocemul sawarmoSi da
mis gareTac, rogori ekologiuri mdgomareoba iqneba mocemul konkretul adgilze da mis
gareT,saerTod regionSi,miTumetes , roca saqme exeba turistul regionSi biznesis
gaaqtiurebas. ar unda dagvaviwydes, rom investiciis saSualebiT biznesis ganviTareba
mxolod momgebiani saqmianobisaTvis xelsayrel sabazro da socialur garemoSia
SesaZlebeli. amgvari garemos Seqmna ki saxelmwifos prerogativaa. saxelmwifom xeli unda
Seuwyos investorebs, raTa maT miiRon mogeba da Semdgom aqtiurad izrunon sazogadoebis
materialur da kulturul keTildReobaze.

investiciebis genetikuri midgomiT ganxilvisas ar SeiZleba gverdi avuaroT iseT
bunebriv, Tavidanve muqT resurss, wyaros, rogoricaa ama Tu im qveyanaSi arsebuli
unikaluri, saukeTeso bunebriv–klimaturi pirobebi. es resursebi, marTlac atarebs,
ufaso, muqT, naCuqar xasiaTs, radgan, isini Seqmnilia Tavad bunebis mier. amasTan maT ara
hyavT uSualod personificirebuli mesakuTre, romelic moiTxovda mis anazRaurebas.
adamianebsa da bunebas Soris ar arsebobs ekonomikuri (komerciuli) urTierTobebi.
sanacvlod buneba ar moiTxovs arafers adamianebisagan, saCuqrad iZleva uzarmazar
faseulobebs (mag. saukeTeso klimatur pirobebs). buneba adamianebTan mimarTebaSi
lmobieria, awvdis maT saarsebo saSualebebs aunazRaureblad. magram mas Semdeg, rac maTi
gamoyenebis Sedegad miRebuli produqti gaxdeba ekonomikuri urTierTobis, yidva–
gayidvis, sakuTrebis obieqti, sabazro meqanizmebis wyalobiT, iZenen fass, romlebic
bevrad aRemateba Sesabamisi dovlaTis Sesaqmnelad saWiro xarjebs. yovelive es stimuls
aZlevs investors. faqtia, rom investicia sxvadasxva qveyanaSi, socialur,ekologiur
garemoSi, , bunebriv–klimatur pirobebSi, erTnairi Sedegis momtani ar SeiZleba iyos.
gamomdinare aqedan, kargi bunebriv–klimatur pirobebi (gansakuTrebiT saqarTvelos
geografiuli mdebareoba da misi unikaluri buneba)izidavs investors da stimuls aZlevs
ufro advilad miiRos meti Sedegi, romelic bevrad aRemateba Sesabamisi dovlaTis
Sesaqmnelad saWiro xarjebs, vidre amas miiRebda aseTi pirobebis armqone qveyanaSi.am
garemoebas gansakuTrebuli mniSvneloba aqvs,magaliTad, turistuli biznesis ganviTarebis
saqmeSi.

rogorc nebismieri movlena, aseve investiciac unda ganvixiloT Sedegis
TvalTaxedviT da ara marto rogorc procesi. mag., roca esa Tu is saxelmwifos mTavroba
msjelobs gadasaxadebis Semcirebaze, sagadasaxado SeRavaTze da a.S., saqme exeba process.
magram sinamdvileSi ufro mniSvnelovania ra Sedegi moaqvs am process. kerZod, ra
gavlena moaxdina man mosaxleobis cxovrebis donis amaRlebaze, Semosavlebis gadidebaze
da sxv. msgavsad amisa, investiciis socialur-ekonomikuri arsis garkvevisas, Cveni azriT,

mTavaria ara TavisTavad investireba rogorc procesi, aramed misi mizani, Sedegi. da Tu
,magaliTad,investicia turistul biznesSi gavlenas ver axdens mosaxlebis cxovrebis
donis amaRlebaze da sxva, aseTi maCveneblebis gaumjobesebaze ,maSin is ver CaiTvleba
dadebiT movlenad. mosaxleobis ukiduresi siRaribe da gaWirveba imis maCveneblia, rom
arc ucxouri da arc adgilobrivi investiciebi ar warimarTeba eqsportze
orientirebuli dargebis (ucxouri valutis gamomuSavebis wyaro) gansaviTareblad da
qveynis erovnuli sawarmoo potencialis gasazrdelad. investicia aseT pirobebSi ver
gaxdeba ganviTarebis wyaro. mag, Tu mSp–s CavTvliT ekonomikuri keTildReobis
maCveneblad, maSin mSp–s zrdam unda uzrunvelyos cxovrebis maRali done, cxovrebis
maRali xarisxi.
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mokled rom vTqvaT, socialuri miznis filosofiidan gamomdinare, civilizebuli
sabazro ekonomikis pirobebSi saereTod investiciis arsi unda mdgomareobdes ara
mxolod mis momgebianobaSi, aramed, amasTan erTad, mis socialur orientaciaSi. mocemuli
qveynisTvis warmoebis miznidan gamomdinare, yvelaze momgebiani mainc unda gaxdes iseTi
investireba, romelic ganaviTarebs ekonomikis realur seqtors, aamoqmedebs mowinave
Tanamedrove teqnologiebs, aiTvisebs menejmentisa da marketingis Tanamedrove meTodebs
da, rac yvelaze mTavaria, saboloo jamSi, mniSvnelovan dadebiT gavlenas moaxdens
mocemuli qveynis mosaxleobis cxovrebis donis maCveneblebis gaumjobesebaze. gamomdinare
aqedan, investireba aucileblad unda iqnas ganxiluli Sedegis TvalsazrisiT da am
kuTxiT, Cveni azriT, perspeqtivaSi mainc prioritetulad SeiZleba miviCnioT sakuTari
(samamulo) socialuri orientaciis mqone investirebis (gansakuTrebiT saqarTvelos
SemTxvevaSi soflis meurneobis dargis asaRorZineblad, didi perspeqtivis mqone
ekologiurad sufTa produqciis dasamzadeblad, uromlisodac turistebis daintereseba
naklebad aris SesaZlebeli)waxaliseba, vinaidan raoden didi Sedegis momtani ar unda iyos
ucxoeli investoris saqmianoba, misTvis mkacrad rom vTqvaT, sul erTia erovnuli
ekonomikis modernizacia, erovnuli interesebi, socialuri sikeTeebis mwarmoebeli
dargebis ganviTareba, recipienti qveynis, gansakuTrebiT turistuli regionis ekologiuri
usafrTxoeba da sxv.

investiciebis, gansakuTrebiT ucxouri investiciebis roli turistuli biznesis
ganviTarebaSi uaRresad mniSvnelovania. magram ucxouri investiciebis, maT Soris
pirdapiri ucxouri investiciebis sargeblianobis Sefasebisas ganviTarebadma qveynebma,
maT Soris saqarTvelom Zalian didi sifrTxile da kritikuli damokidebuleba unda
gamoiCinon. bunebrivia, rom yvela investicia erTnairad ar iqneba momgebiani erovnuli
ekonomikisaTvis. ufro metic, arsebobs iseTi investiciebi, romlebic SeiZleba sazianoc
ki aRmoCndes qveynisTvis. magaliTad, eqsploatacias uwevdes adgilobriv muSaxels,
azianebdes bunebriv garemos da a.S. es ukanaskneli gansakuTrebiT gasaTvaliswinebelia
turizmis sferoSi investiciis Sedinebisas, rameTu turizmis normaluri ganviTareba
ekologiurad sufTa garemoSia SesaZlebeli. amitom turizmis sferoSi moziduli ucxouri
investiciebis socialur - ekonomikuri gavlenis Sefasebisas saWiroa waxalisdes erovnuli
ekonomikisaTvis sasargeblo investiciebi da uari eTqvas saeWvo investiciebs. mxolod
ucxouri investiciebis (gansakuTrebiT pirdapiri ucxouri investiciebis) maCveneblis
zrdiT an SemcirebiT qveynis erovnuli ekonomikaze , maT Soris turizmis ganviTarebaze
msjelobis nacvlad umjobesia ufro Rrmad gavaanalizoT am investiciebis buneba. es is
SemTxvevaa, roca marto ricxviTi maCvenebliT msjeloba arc ise gonivrulia.

amrigad, Tanamedrove, socialurad orientirebuli civilizebuli sabazro
ekonomikis pirobebSi investiciis axleburi xedva, misi arsis srulad warmodgena mxolod
socialur-ekonomikur aspeqtSia SesaZlebeli, ramdenadac igi momavalSi ufro meti
socialuri SinaarsiTa da funqciiT daitvirTeba, investiciebis roli da mniSvneloba
turistuli biznesis ganviTarebaSi aseve ufro gaizrdeba. es dargi gansakuTrebiT maSin
gaxdeba mimzidveli, momgebiani, roca qveyana importze (miTumetes genmodificirebuli
produqciis Semotanaze, romelsac importis TiTqmis 80 %-mde ukavia) naklebad iqneba
damokidebuli, Tavs adgilobrivi, samamulo warmoebiT (gansakuTrebiT soflis
meurneobis ganviTarebiT, maT Soris ekologiurad sufTa produqciis warmoebiT)

gadairCens da ucxouri investiciebi naklebad dasWirdeba.
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THE ROLE OF INVESTMENTS IN THE DEVELOPMENT OF TOURISM BUSINESS

SUMMARY

Investments in economic literature is one of the most used categories, both at the macro-, as well as micro- and
mezzo-levels. Despite of the Economists’  special attention to this economic category, yet there is not an  universal
definition of an investment , which would be corresponding to the theoretical and practical requirements. In our
opinion, there are relatively less studied its social, especially the genetic sides. In the modern , socially oriented
civilized market economy , a new vision of  Investment , a fully representation of its essence, it  is  possible  only in a
socio - economic aspect , as far as it will have in the future a more social context and functionality , this will be
transferring condition from the existing development level to a higher one .

Moreover, there should be mentioned the role and significance of Investments, that  will be increased
especially in the tourism sphere. But before evaluating the benefits of foreign direct investment, the developing
countries, including Georgia,  need to express a great caution and a critical attitude. Naturally, not all investments will
be equally beneficial to the national economy. Furthermore, there are some investments that may even be harmful for
the country . For example, the exploitation of the local workforce , environmental damage , etc. The latter must be taken
into consideration  particularly during investment flows in the tourism sector, because the normal development of
tourism is possible only in the ecologically clean environment. Therefore, during assessment the social-economic
impact of the attracted foreign investment in tourism, it should be  encouraged the beneficial, profitable investments for
the national economy and be rejected the  doubtful  investments. Instead of discussing  the rate of growth or decline in
investments (especially FDI ) in conjunction with the national economy, and about the tourism development,  it is better
to analyze more deeply the nature of these investments . This is the case when judging only the numeric indicator is not
so wise .

In summary, generally not only the Tourism sphere but also the other fields  will be attractive , profitable,
when the country will be less dependent on imports ( especially on importing the genetically modified products , which
is  nearly 80 percent of import) and it will survive itself by the local , domestic production ( especially by development
of agriculture , including production of the ecologically pure products ) and it would require less foreign investment.
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turizmis industria-investiciuri saqmianobis sfero

msoflios ganviTarebuli qveynebis ekonimikis mniSenvlovan da warmatebul seqtors,
amJamad, momsaxurebis sfero warmoadgens. Cvens qveyanaSi arasawarmoo sferos transformacia
momsaxurebis Tanamedrove seqtorSi praqtikulad daiwyo qveynis ekonomikis Rrma

gardaqmnebTan erTad. ekonomikuri urTierTobebis celilebebTan erTad centralizebuli
ekonomikidan sabazro ekonomikaze gadasvlam ganapiroba momsaxurebis zogierTi dargidan

gamoyofis aucilebloba damoukidebel struqturebad, romelTac SeeZlebaT
profesionalurad daakamayofilon mosaxleobis moTxovnileba erovnuli meurneobis

sxvadasxva dargze.
msoflios mraval qveyanaSi turizmi Sedis erovnuli ekonomikis wamyvan dargSi

navTobmompovebeli, mrewvelobis da avtomobil mSeneblobis (zogan iaraRiT vaWrobis) Semdeg.
viTardeba sakmaod swrafi tempebiT da aqvs mniSvnelovani socialuri da ekonomikuri

mniSvneloba, radganac:
- zrdis adgilobriv Semosavlebs;
- qmnis axal samuSao adgilebs

- ganaviTarebs turistul momsaxurebasTan dakavmirebul yvela dargis warmoebas;
- ganaviTarebs socialur da sawarmoo infrastruqturas turistul centrebSi;
- gaaaqtiurebs xalxuri rewvis centrebis saqmianobas da kulturis ganviTarebas;
- uzrunvelyofs adgilobrivi mosaxleobis cxovrebis donis zrdas;
- zrdis savaluto Semosavlebs.
saerTaSoriso praqtikiT dadasturebulia, rom turizmi ekonomikis erT-erTi yvelaze

dinamiurad ganviTarebuli dargia, romlis zrdis tempic TiTqmis orjer aWarbebs sxvadasxva

dargebis zrdis temps msoflio meurneobaSi.
turizmi did gavlenas axdens qveynis regionebis socialur-ekonomikur ganviTarebaze.

turizmis ganviTarebis wyalobiT iqmneba aTasobiT samuSao adgili, Zlierdeba mcire da

saSualo biznesis poziciebi. viTardeba komunikaciebis sistemis qseli, maRldeba adgilobrivi

mosaxleobis kultura, ganaTleba.
turistul gadazidvebs awarmoebs sahaero, saxmeleTo da nylis transporti. turistebis

momsaxurebaSi Cabmulia sazogadoebis kvebis sawarmoebi, rac dadebiTad aisaxeba agrarul

seqtorze.
yovelive zemoTqmuli adasturebs turizmis dadebiT zemoqmedebas mosaxleobis

cxoerebis donesa da ekonomikaze.
turizmidan miRebuli Semosavali agreTve e.w. “cocxali" fulis maRali brunva imdenad

mniSvnelovania, rom turizmi konkurencias uwevs navTobmompovebel da avtomobilSeneblobas

(zogierT qveyanaSi iaraRiT vaWrobas).
rac Seexeba Cvens qveyanaSi turizmis sferos, igi amJamad ganviTarebadi dargia. misi

ganviTareba Seesabameba saerTo tendencias, romelic aisaxeba qveyanaSi dasaxul

makrostruqturul cvlilebaze. kerZod: mSp, warmoebis momsaxurebis sferos xvedriTi wilis

amaRleba. amasTan, sakmaod zustad asaxavs ganuviTarebeli bazris koniunqturas, erovnul
angariSTa sistemis makroekonomikuri maCveneblebi SeiZleba amaRldes gansakuTrebiT

"gardamavali" mdgomareobis faqtorebiT, magram saqonlisa da momsaxurebis gawevidan

miRebuli Semosavali SeiZleba iyos gacilebiT meti, vidre im gaweuli momsaxurebis realuri

Rirebuleba.
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saerTod, SeiZleba aRiniSnos, rom mSp-Si turizmis wvlili (an/da erovnul SemosavalSi)
miaxloebiTia. es dakavSirebulia turizmSi Semosavlebis da gasavlebis realuri sididis

gaangariSebis siZneleSi, ramdenadac turizmi, dargTaSorisi kategoriaa. qevyanaSi saerTod ar

aris turizmis politika, ar arsebobs strategia, koncefcia da dokumenti, kanoni. ar arsebobs

erTiani meTodika, romelic saSualebas mogvcemda Segvefasebina turizmis wvlili ekonomikaSi.
misi ekonomikuri efeqti fasdeba rigi cvladebis gamoyenebiT da ganisazRereba turizmis

industriis dargTaSorisi xasiaTiT.
turistuli industria SeiZleba ganisazRvros rogorc dargTaSorisi kompleqsi,

romelic moicavs:
1. samgzavro transports (sahaero, wylis, saavtomoblo, sarkinigzo) misi teqnikuri

momsaxurebis qseliT.
2. sxvadasxva saxis specializebul turistul sawarmoebs da dargobriv sawarmoebs,

romelTac ar aqvT mkveTrad gamoxatuli turistuli xasiaTi (kerZod, kapitaluri da sagzao

mSenebloba, adgilobrivi narmoeba, suvenirebis damzadebisaTvis, kvebis mrewveloba, soflis

meurneobis mravali dargi).
3. momsaxurebis farTo qsels, romliTac sargebloben turistebi.
turizmis materialur-teqnikur bazas miekuTvnebian: turistuli firmebi, sastumroebi,

turistuli bazebi, kvebis da vaWrobis sawarmoebi, avto-satransporto sawarmoebi, turistuli

inventaris da iaraRebis gamqiravebeli punqtebi da a.S.
rusi mkvlevari v.a kvartalnovi gamoyofs erovnul meurneobaze turizmis pirdapir da

arapirdapir gavlenas. turizmis pirdapiri gavlena qveynis ekonomikaze vlindeba imaSi rom

turistebis danaxarjebi aWarbebs regionis Sesabamis Semosavlebs, qmnis axal samuSao adgilebs,
zrdis turistuli sawarmos muSakebis cxovrebis dones. arapirdapiri gavlena aisaxeba imaSi,
rom turistebis mier adgilobriv ekonomikaSi Cadebuli fuli faqtiurad daxarjuli iyo

mocemul regionSi. am koeficients SeiZleba ewodos Semosavlebis koeficienti, ramdenadac
turistebis mier daxarjuli fuli pirdapir da arapirdapir xvdeba adgilobrivi mosaxleobis

SemosavlebSi. faqtiurad saqme gvaqvs multiplikatoris efeqtTan. multiplikatiris efeqtis

gansazRvraze mravali faqtori axdens gavlenas, romelTa Soris gansakuTrebuli yuradReba

eTmoba qveynis ekonomikis ganviTarebis dones.
qveynis ekonomikaze turizmis gavlenis maxasiaTebel maCvenebels warmoadgens misi

wvlilis Sefaseba mSp-Si da turizmidan miRebuli Semosavali ganviTarebul

samrewveloqveynebSi. turizmidan Semosavali gasuli saukunis 90-ian wlebSi Seadgenda 4%-dan

20%-mde mSp-Si.
cxrili1.

turizmis xvedriTi wili mSp warmoebaSi saSualod gasuli

saukunis 90-ian wlebSi (%-Si)

qveyana xv. wili qveyana xv. wili
karibis regioni 20 safrangeTi 7,4
italia 12,5 singapuri 6,8
saberZneTi 10 aSS 5,9
ungreTi 8,5 avstralia 5,5
espaneTi 8 maroko 4,5
portugalia 8 tunisi 4,2
Sveicaria 8 didi britaneTi 3,8

meore maCvenebeli, romelic gamoiyeneba turizmis Sesafaseblad erovnul ekonomikaSi, es

aris turizmidan miRebuli Semosavali. qveynebis umravlesobaSi, romelSic es sfero

ganviTarebulia, igi gasuli saukunis 90-ian nlebSi mniSenelovnad gaizarda.
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sagadamxdelo balanss turizmis mixedviT afaseben, amisTvis aanalizeben mis aqtiur

nawils:
- saqonlis eqsports turistuli industriisaTvis didi mniSvneloba aqes. yuradReba

unda mieqces imas, rom turizmis eqsportisagan miRebuli Semosavali mniSvnelovan rols

TamaSobs calkeuli ekonomikuri subieqtis da mTlianad qeeynis Semosavlebis formirebaSi.
saqme imaSia, rom ucxoeli turistebi iZeben turistul momsaxurebas qeeynis teritoriaze da

toveben aq „cocxal“ fuls. qeeynis SigniT narmoebuli saqoneli da momsaxureba ar gaitaneba

qeeynis farglebs gareT.
- savaluto Semosavlebi turistebis mier saqonelsa da momsasurebaze gadaxdili

mimdinare danaxarjebia mimReb qevyanaSi.
- Semosavlebi miiReba sxvadasxva qveynebis mier turizmSi dabandebuli kapitalidan.
- sxvadasxva qevynis turizmis saqmianobidan miRebuli Semosavali mocemuli qeeynis

moqalaqeebis mier.
- pasiuri nawilis analizisas gansazRvraven: - turizmisaTvis gankuTvnil saqonlis

imports.
- mocemuli qveynis moqalaqeebis mier ucxoeTSi mogzaurobisas saqonelsa da

momsaxurebaze anazRaurebis Tanxas valutaSi.
- mTavrobis Sesanaxad gaweuli valutis danaxarjebs reklamebze.
- mocemuli qeeynis turizmSi dasaqmebuli ucxoeli moqalaqeebis mier miRebul

Semosavlebs.
sagadamxdelo balansebis dadebiTi saldo turizmmi mniSeneloenad aris damokidebuli

qeeyanaSi turistuli saqmianobidan miRebul Semosaelebze da am sferoSi sakuTari

mosaxleobis aqtivobaze, romelic qveynisaTvis aucilebeli investiciuri saqonlis importis

Sesaxeb gafarToebis SesaZleblobas iZleva.
turizmis Tanamedrove mdgomareoba naTlad Cans sagadamxdelo balansis „turizmis“

muxlSi, sadac aisaxeba am sferos deficiti.
Cvens qveyanaSi upirvelesad naklebad viTardeba gamsvleli qveynis turizmi rogorc

saqmianobis sfero e.i (turistuli momsaxureobis importi), romelic ar Txoulobs kapitalur

dabandebebs turistul industriaSi da turistuli produqtis SeqmnaSi. formalurad esaa

mokle fuli romelsac moaqvs mogeba. Semomsvlel turizmSi ki ucxoel turistebs SemoaqeT

,,cocxali" fuli romlebic qmnian samuSao adgilebs saqalaqo meurneobis sxvadasxea sferoSi.
msoflio turistuli organizaciis eqspertTa SefasebiT optimalurad iTvleba proporcia,
romlis drosac sazRvargareT gasul erT turistze modis erTi ucxoeli turisti.
ucxoeTidan Semosuli da oTxi Tanamemamule qveynis Sida teritoriaze mogzauri (Sida

turizmi). qveynis ekonomikaze turistuli industriis gavlena arc ise umniSvneloa.
mniSvnelovania TviT turizmis ekonomiuri maCveneblebi, magram ara nakleb

mniSvnelovania misi roli, rogorc ekonomikis sxva seqtoris katalizatorisa, romlis

Sedegadac isini aqtiurad gardaiqmnen; inergeba axali teqnoligiebi, aqtivizirdeba saqonlisa

da momsaxurebis msoflio bazarze; xorcieldeba investiciebis modineba mTel rig saxeebSi,
gadaiWreba dasaqmebis, mosaxleobis janmrTelobis da mravali sxva problema. arsebuli

Sefasebebis Tanaxmad yoveli erTeulis namati sakuTriv turistul ekonomikaSi gvaZlevs 3
erTeuliT zrdas araturistul dargebSi.

turistebis gazrdili danaxarjebi iwevs damatebiTi samuSao Zalis gazrdis, rac aisaxeba

dasaqmebis koeficientSi. turistuli regionebis gafarToebis kvaldakval, srulyofili xdeba

misi infrastruqtura, Sendeba axali Senobebi da nagebobebi.
turizmi stimuls aZlevs qveynis struqturulad susti regionebis socialur -

ekonomikur ganviTarebas. Soreul, mciredasaxlebul araindustriul regionebSi turistuli
sawarmoebis Seqmna da aqtiuri funqcionireba SesaZleblobas iZleva axali samuSao adgilebis
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SeqmniT, Semosavlis zrdiT, Seamciron mosaxleobis wasvla am adgilidan. efeqtiani ekonomikis

da mdidari sazogadoebis es parametrebi, sadac ar arsebobs problemebi mosaxleobis

umravlesobisaTvis materialuri moTxovnilebebis dakmayofilebisaTvis, pirvel planze

gamodis servisuli sulieri moTxovnilebebi, magram es Sedegebi gacilebiT metia vider

aswliani ganviTareba.
saqarTvelos jer kidev metad mokrZalebuli adgili ukavia msoflio turistul

moculobaSi. turizmis xvedriTi wili mSp-Si mraval ganviTarebul qveyanaSi Seadgens 5-dan

15%-mde, Semosavlis calkeul SemTxvevaSi 20%. saqarTvelos SemTxvevaSi, turizmis xvedriTi

wili 4% Seadgens. turizmi warmoadgens im sferos, romelic xasiaTdeboda kapitalis maRali

brunvadobiT, maRali brunvadobiT, amitom saxelmnifom qveynis ekonomikis krizisidan

gamoyvanis mizniT meti yuradReba unda miaqcios mis ganviTarebas. SemTxveviTi araa is, rom

ukanasknel xans SeiniSneba turistuli obieqtebis mSeneblobis zrdis tempi, romlebic
pasuxoben msoflio standartebis moTxovnebs da ucxouri kapitalis modinebis zrda swored

turizmSi xdeba. ucxouri investiciebis monawileoba sastumro meurneobaTa saqmeSi yvelaze

metad aRiniSneba Tbilissa da Savi zRvispireTmi: aWara, ureki, anaklia; samTo turizmis

ganviTarebisTeis svaneTSi, gudaurSi, gomardulsa da bakurianSi. Cveni qveynis turistuli

dargis CamorCenis mraval mizezTagan SeiZleba gamovyoT Semdegi mizezebi:
- qveynis politikuri da ekonomikuri arastabiluroba;
- komunikaciuri momsaxurebis uqonloba;
- servisis dabali done;
- ekologiuri problemebi;
- turizmis ganviTarebis investirebisaTvis aucilebeli finansuri resursebis deficiti.
turistuli momsaxurebis bazarze moTxovnebisa da miwodebis struqturis ganviTarebis

kvaldakval erovnuli meurneobis yvela axali dargi Rebulobs monawileobas turizmis

industriis ganviTarebaSi.
turistebis satransporto momsaxureba - turizmis industriis erT-erTi Semadgeneli

nawilia. evonomikis sabazro urTierTobebze gadasvlis pirobebSi transportis muSaoba

asrulebs arsebiT rols gasaRebis bazarze ukanasknel momxmareblebamde saqonlis win wawevaSi.
saavtomobilo transporti dRemde iTvleba turistul gadazidvebSi liderad. sxvadasxva

saxis transportis xvedriTi wili turistebis gadayvanaSi ukanasknel xans Seadgens:
saavtomobilo-76,6%; rkinigza - 6,9%; saaviacio -16,6%.

ukanasknel xanebSi farTod gavrcelda da gaizarda sazRvao transportze moTxovna.
sazRvao xomaldebs aqvs Zalian maRali zednadebi xarjebi turizmis industriaSi. datvirTva

unda iyos 80 - 90%, aviaciaSi 60-65%
amrigad, gardamavali periodis qveynis ekonomika xasiaTdeba seriozuli cvlilebebiT

mSp-s formirebaSi, riTac sazogadoebrivi kvlavwarmoebis struqturaSi mTlianad maRldeba

momsaxurebis sferos xvedriTi wili, romelic winmswrebi tempebiT izrdeba materialuri

warmoebis dargebTan SedarebiT. am sferoSi mniSvnelovan adgils ikavebs turizmi da misi

ZiriTadi qvesistema - turizmis industria da upirvelesad masze damokidebuli turistuli

momsaxurebis bazris ganviTareba. turistuli bazris funqcionirebis perspeqtiul
mimarTulebebs narmoadgens turistuli momsaxurebis struqturis cvlileba da SemdgomSi
orientacia aRebuli unda iqnas Semosasvleli turizmis da Sida turizmis upirates

ganviTarebaze gamsvlel turizmTan SedarebiT. aseTi midgoma SesaZlebels gaxdis qveyanaSi

ucxouri valutis Semodinebas, gaaumjobesebs turizmis import - eqsportis balanss,
gaafarToebs turistuli momsaxurebiT sargeblobis mosaxleobis xelmisawvdomlobas,
gazrdis am dargSi kapitalis modinebas kapitalis snrafi brunvadobiT.

meore tendencia, romelic damaxasiaTebelia Cveni qveynis Tanamedrove ekonomikisaTvis,
mdgomareobs realur seqtorSi investiciebis zrdaSi. turizmis industria TavisTavad

narmoadgens mraealferovan kompleqss, romelic SeiZleba ganvixiloT, rogorc kapitalis
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xelsayreli dabandebis sfero. amisaTvis ki aucilebelia, qveyanaSi Seiqmnas xelsayreli

sainvesticio klimati, investiciuri wyaroebis mosaZieblad.
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THE TOURISM INDUSTRY – FIELD OF INVESTMENT ACTIVITY

SUMMARY

The author emphasizes the role of tourism in economic development of the country and identifies two major

trends.

The first trend is tourism industry and on it dependent tourism service market development. Promising directions

for the development of tourist services is the tourism market structure change and for the future focus should be made

on inbound  tourism and domestic tourism preferred  development in comparison with outbound tourism. Such an

approach will enable the inflow of foreign currency into the country, improve the tourism export - import balance,

enhance tourism service sector which will ultimately improve the well-being of the population.

The second trend is the growth of investments in the real sector, which is typical for our county’s modern
economy. The tourism industry is a diverse complex that could be viewed as favorable capital investment sphere. For
this purpose it is necessary to create a favorable investment climate in the country, in order to find investment sources.
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investiciebi da dasaqmeba turizmis sferoSi

turizmi erT-erTi yvelaze swrafad mzard industrias warmoadgens msoflio
masStabiT. 2011 wels, turizmis wilma msoflio mTlian Sida produqtSi 9% Seadgina, rac 6

trilion dolars aRemateba. aRniSnul seqtorSi 255 milionze meti adamiani muSaobs, rac
msoflio masStabiT dasaqmebis 8.7%-s Seadgens. mosalodnelia, rom turizmis industriis
zrda gagrZeldeba saSualod 4%-iani wliuri matebis tempiT da uaxloes wlebSi mTliani
Sida produqtis 10%-s, anu daaxloebiT 10 trilion dolars gautoldeba. saerTaSoriso
mogzaurebis raodenoba 2011 wels 4.6%-iT gaizarda da 980 milioni Seadgina. varaudoben,
rom saerTaSoriso mogzaurebis stabiluri, saSualod 3.3%-iani zrdis tempi 2030 wlamde

SenarCundeba.
turizmis ganviTareba saqarTvelosTvisac erT-erT mniSvnelovan prioritets

warmoadgens. seqtoris waxalisebis mizniT qveyana investorebs sxvadasxva stimulebs
sTavazobs. maT Sorisaa sastumroebSi investirebis iniciativa da Tavisufali turistuli
zonebi. miuxedavad msoflio ekonomikuri krizisisa, saqarTveloSi turizmis seqtori
zrdas swrafi tempebiT ganagrZobs. prognozebi sakmaod optimisturia. romelTa mixedviT
turizmis seqtorSi, rogorc dasaqmebulTa raodenoba, aseve turizmidan miRebuli
Semosavlebi zrdas momaval wlebSic ganagrZobs.

,,bolo wlebSi saerTaSoriso mogzaurebis zrdis maRali tendencia fiqsirdeba.
aRsaniSnavia, rom 2013 weli metad warmatebuli iyo turizmis seqtorisTvis. amJamindeli
monacemebiT, saqarTvelos 5 milionze meti saerTaSoriso mogzauri ewvia, rac 23 %-iT
aRemateba wina wlis maCvenebels. 2013 wlis meore kvartlis monacemebiT turizmis wili
mTlian Sida produqtSi 7.3%-s Seadgens, xolo Semosavlebi saerTaSoriso turizmidan 730

mln aSS dolars utoldeba. turizmis seqtorSi 180 000-ze meti adamiania dasaqmebuli.  2014
wels turizmis sferoSi saxelmwifo politikis ganxorcielebis Sedegad turistebis
raodenoba saSualod 18%-iT gaizrdeba, turizmis sferoSi dasaqmebulTa raodenoba ki
21%-iT. turizmidan Semosavlebi gautoldeba daaxloebiT 2,1 miliard aSS dolars.“

turizmis sferoSi dasaqmebulTa zrdas qonda adgili wina wlebSic: bolo ori wlis
ganmavlobaSi dasaqmebulTa raodenoba turizmis seqtorSi 33 procentiT gaizrda. 2009 wlis
maCveneblebis mixedviT, 45899 adamiani iyo dasaqmebuli, 2011 wlis monacemebiT ki - 60 982. axali
da dagegmili proeqtebis ganxorcielebis Sedegad, wlis bolomde kidev ramdenime aTasi axali
samuSao adgili Seiqmneba.

turizmis erovnuli saagentos monacemebiT, turizmis seqtorSi dasaqmebulTa
raodenoba ekonomikuri saqmianobis mixedviT ase gadanawilda: dasaqmebulTa yvelaze didi
raodenoba - 45 procenti transportis sferoSi muSaobs; kvebis obieqtebSi 17 procenti; mas 16

procentiT mosdevs kulturis sfero. dasaqmebulTa 12 procenti rekreaciul seqtorSi
muSaobs. turistul kompaniebSi ki mxolod 2 procentia dasaqmebuli.

saqarTveloSi Camoyalibebuli biznes garemo mniSvnelovan perspeqtivebs badebs
investiciuri saqmianobis Semdgomi ganviTarebisaTvis. kerZod, iqmneba yvela piroba
investiciebis mozidvisaTvis ekonomikis iseT dargebSi, romelTa ganviTareba xels
Seuwyobs qveynis ekonomikur winsvlas da misTvis saerTaSoriso ekonomikaSi saTanado
adgilis damkvidrebas.

turizmis gavlena ekonomikis zrdaze uaRresad farTo masStabiani da
mravalmxrivia. es gamoixateba rogorc pirdapiri, ise arapirdapiri zemoqmedebiT.

pirdapiri zemoqmedeba gulisxmobs saxelmwifo da sabiujeto Semosavlebis zrdas,
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dasaqmebas, investiciebis mozidvas. arapirdapiri zemoqmedeba gamoixateba turizmis
ganviTarebiT ekonomikis sxva dargebis stimulirebaSi.

msoflioSi turizmis sferoSi investiciebis mastimulirebeli faqtorebis efeqtianad
gamoyenebis didi gamocdileba arsebobs, aseT gamocdilebas didi rolis Sesruleba SeuZlia
gardamavali periodis ekonomikis mqone qveynisaTvis. gansakuTrebiT es exeba sqarTvelos,
miTumetes, rom davas ar iwvevs misi didi potenciali da qveynis samomavlo SesaZleblobebi am
dargis ganviTarebaSi: 102 kurortiT, 182 sakurorto adgiliT, 15000 istoriuli ZegliT,
romelTagan 4 Setanilia iuneskos msoflio saganZurTa siaSi, moqmedi 2 da perspeqtiuli 7
erovnuli parkiT, 2400 mineraluri wyaroTi, romelTa dRe-Ramuri debeti 130 mln litria,
samkurnalo talaxebiT, karstuli mRvimeebiT, klimatis mravalferovnebiT, mosaxleobis
mdidari gamocdilebiT teritoriuli momsaxurebis dargSi, mecnierebis, ganaTlebisa da
kulturis maRali doniT, araordinaruli stumarTmoyvareobiTa da ganTqmuli qarTuli
samzareuloTi.

msoflios energetikuli bazrebis did interess iwvevs saqarTvelos strategiuli
mdebareoba, romelic uzrunvelyofs navTobis milsadenebiT transportirebisaTvis metad
efeqtian da umokles gzas kaspiis, centraluri aziis qveynebidan da azerbaijanidan Sav
zRvamde. saqarTvelo esazRvreba im qveynebs, romlebic floben navTobisa da gazis udides
maragebs, kerZod, ruseTsa da kaspiis qveynebs; meore mxriv, igi esazRvreba TurqeTs, romelic
energoresursebis mniSvnelovani momxmarebelia. aqedan gamomdinare, saqarTvelo
gansakuTrebul interess iwvevs rogorc navTobisa da gazis mompovebeli, ise aRniSnuli
produqtis Semsyidveli qveynebis mxridan.

miuxedavad yovelive zemoT aRniSnuli upiratesobisa, saqarTvelos ekonomikuri
ganviTarebis garkveuli miRwevebisa da sainvesticio kanonmdeblobisa, romelic pasuxobs
msoflioSi aRiarebul normebsa da principebs, saqarTvelos sainvesticio garemo ucxoeli
investorebisaTvis nakleb mimzidveli rCeba.

swored amitom, interesmoklebuli ar unda iyos turizmis sferoSi investiciebis
mozidvisaTvis sxvadasxva qveynis mier gamoyenebul saWiro mastimulirebel faqtorTa
Seswavla da analizi. miTumetes, rom im saxelmwifoebs, romlebic amJamad wamyvan rols
asruleben msoflio turizmis industriaSi, ganviTarebis garkveul etapebze xsenebul
xelSemwyob faqtorTa sxvadasxva kombinacia aqvT gamoyenebuli. amasTan migvaCnia, rom
xelSemwyobi faqtorebi saqarTveloSi umokles xanebSi unda amoqmeddes, raTa xeli

Seewyos investiciebis mozidvas, rogorc axal sastumroTa mSeneblobisaTvis, aseve
arsebuli kompleqsebisa da nagebobebis reabilitacia-aRdgenisaTvis. gansakuTrebuli
yuradReba unda mieqces regionuli SesaZleblobebis gamoyenebas.

turizmis specifika, rogorc regionuli ekonomikis segmenti, mdgomareobs
turizmisa da regionis urTierTkavSirsa da xasiaTSi. regioni, regionuli turizmis

interesebis sferodan gamomdinare, ganixileba erTi mxriv, rogorc sivrcisa da
teritoriis mixedviT, sadac ganTavsebulia turistuli obieqtebi da infrastruqtura,
romlebic Tavis mxriv emsaxureba turistebs da meores mxriv, rogorc socialur-

ekonomikuri kompleqsi, romelic uzrunvelyofs am sferoSi momuSave kvalificiur
kadrebis da turistuli menejmentis formirebas.

regionuli turizmis ganviTarebis erT-erT mniSvnelovan faqtors regionSi an
zogadad qveyanaSi arsebuli politikuri mdgomareoba Seadgens. Tuki romelime turistul
regionSi arsebobs arasaimedo an arastabiluri politikuri situacia, maSin xdeba
turistuli nakadis orientaciis cvlileba sxva regionebisaken, aseve axali turistuli
mimarTulebebis formireba. xolo ekonomikur arastabilurobisas regionSi, saqme gvaqvs
ZviradRirebuli turistul marSrutebze moTxovnis klebasTan. paralelurad SeiZleba
moxdes moTxovnis zrda iaffasian turistul turebze.

saqarTvelos TiTqmis yvela regioni mdidaria turistuli RirSesaniSnaobebiT.

saqarTveloSi turizmis ganviTarebis naTeli magaliTia aWaris regionis Savi zRvis
sanapiro. regionSi moqmedebs praqtikulad yvela msoflio brendis sastumro an gaxsnis
procesSia. mas gamorCeuli adgili ukavia turistuli produqtebis mravalferovnebisa da
turistebis raodenobis zrdis mixedviT. aWaris finansTa da ekonomikis saministros
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monacemebiT turizmis sferoSi investiciebis solidur zrdasac aqvs adgili. 2012 wels
aWaraSi ganxorcielebuli investiciebis moculoba 14%-iT gaizarda.

aWaris a.r.-is kerZo pirdapiri investiciebis ganawileba dargebis mixedviT
(2009-2013)

(milioni aSS $)

dargi 2009 2010 2011 2012 2013

turizmi 68 45 56 49 78

soflis meurneoba 2 1 4 4 3.5

mSenebloba
56 59 78 95 92

mrewveloba 11 41 5 3 3.6

energetika da sxva dargebi 5 1 6 1 17

wyaro: aWaris finansTa da ekonomikis saministro.

ganxorcielebuli investiciebis Sedegad regionSi gaizarda sastumroebis,
restornebis da sxva turistuli infrastruqturis obieqtebi, gaizarda maTSi
dasaqmebulTa odenoba da Sesabamisad turistuli produqtebis moculobac.

sastumroebisa da restornebis monacemebi aWaris regionSi

weli 2009 2010 2011 2012

brunva (mln. lari) 26.5 37.7 54.2 95.0

produqciis gamoSveba (mln. lari) 26.0 37.3 62.1 99.3

dasaqmebulTa raodenoba (kaci) 1816 2278 2379 4109

dasaqmebulTa saSualo Tviuri
Sromis anazRaureba (lari)

241.9 401.5 369.8 420.2

wyaro: aWaris finansTa da ekonomikis saministro.

aWaraSi arsebuli bunebrivi, istoriuli da kulturuli resursebis optimaluri
gamoyenebiT regionis turistuli potencialis gasaZliereblad, axali turistuli
produqtebis Sesaqmnelad, regionis cnobadobis gasazrdelad saerTaSoriso da Sida

bazarze unda ganxorcieldes saxelmwifos mier kompleqsur RonisZiebebi, rogorc sistema da

ara fragmentuli ineqciebi. gansakuTrebiT sayuradReboa aWaris sainvesticio potencialis

marketingi da regionis turistuli potencialis popularizacia saerTaSoriso bazrebze,
rac xels Seuwyobs turizmis sferos realur ganviTarebas
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INVESTMENT AND EMPLOYMENT AT THE TOURISM

SUMMARY

Tourism is one of the fastest growing industries in the world. In 2011, tourism’s contribution to world Gross
Domestic Product (GDP) was almost 9% of, which was more than 6 billion US Dollar. At the above mentioned sector are
employed more than 255 million people, which is 8.7% of the world’s employment. The continuation of tourism industry
growth is predicted by an average 4% of annual growth rate and 10% of GDP, which reaches approximately 10 billion US
Dollar. The amount of international travelers increased in 2011 by 4.6% and reached to 980 million. It is expected that
the moderately 3.3% stabile, growth speed will be preserved till 2030.

The development of tourism industry is an important priority for Georgia. Country offers to investors the
different stimulus for motivation of sector; among them are initiation of investments in hotels and free tourism zones.
Despite of the World’s economical crisis, the sector of tourism continues to grow fast. Prognosis are quiet optimistic, and
both, increasing number of employees and also, the growth of revenues from tourism sector will continue during the
next years into the future.

“There is noticed the tendency of increased number of international travelers. It is remarkable, that 2013 year
was very successful for tourism sector. According to the current data, Georgia was visited by more than 5 million
international travelers, which exceeded the data of the last year by 23%.  According to the data of the second quarter of
2013, tourism contributes to 7.3% of GDP and the revenue from the international tourism is equal to 730 million US
Dollar. More than 180 000 people are employed in the tourism sector. After the 2014 State policy implementation, it is
predicted, that the number of tourists will grow by 18% on average, and the number of employees in tourism sector will
be increased by 21%. Revenues from tourism will reach approximately 2.1 milliard US dollars.”

The growth of employment took place in last several years also: during the last two year it was increased by 33%.
According to the 2009 year data 45899 persons were employed, 2011 year data their number were  60 982. New and
planned projects will create thousands of new job places.

Pursue to the findings of Tourism National Agency, the employment distribution by the economical activities
was the following: most of the employees – 45% were involved into the transport sector; 17% - food industry; 16% -
culture; 12% of employees worked at the recreation sector, and only 2% of employees were engaged into the tourism
companies.

Georgian business environment develops important perspectives for further development of investment
activities. Especially, there are created all possible conditions for investments attraction in such sectors of economics,
development of which will support economical progress of country and taking proper place into the international
economic.

Almost all regions of Georgia are rich with tourist sight-seeing. The good sample of tourism development in
Georgia is the Black Sea-side of Adjara region. There are already opened practically all world’s hotel brands or they are in
the process of opening. It has taken the special place with the various tourism products and increased number of tourists.
According to the Ministry of Finances and Economics of Adjara there is a solid growth of investments into the tourism
industry. In 2012, investments increased by 14%.

Realized investments increased number of hotels, restaurants and the other tourism infrastructure places, it
caused the enhanced employment and accordingly, the volume of tourism products.

Government should receive complex measures, as a system, instead of fragmental injections, for the enforcement
of region’s tourism potential and creation of new tourism products, by the optimal use of natural, historical and cultural
resources. Especially, it is important investment potential marketing of Adjara and the popularization of region’s tourism
potential into the international markets, which results the practicable support of tourism industry development.
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Tourism is a fast-growing, labor-intensive industry that involves many economic and social sectors, making it
an excellent development vector. Due to shortage of capital , financial resources,  Foreign Direct Investment (FDI) is
one of the vehicles through which developing countries can develop their tourism sector.  According to the  World
Travel and Tourism Council (WTTC), the Tourism industry’s direct contribution to world GDP in 2013 was  2.2 trillion
USD (2.9% of GDP) and it supported 101 million jobs. Taking into account its combined direct and indirect impacts,
the WTTC assesses Travel and Tourism’s total economic contribution to be 9.5% of  world GDP in 2013; it is
responsible for 1 in 11 jobs, 4.4% of total economic investment and 5.4% of world   exports (Economic Impact of
Travel and Tourism 2014, Annual Update, WTTC).

Not surprisingly, surveys have also shown that tourism is a high-priority industry for investment promotion
agencies (IPAs) throughout the world. With growing international competition between tourism destinations and higher
contestability of investment projects, effective promotion is crucial in order to attract investors in the sector.  IPAs can
target foreign investors and work to foster linkages between these investors and domestic firms. Transnational
corporations (TNCs) in the tourism sector have often had a positive impact on host destinations. Apart from investing
capital, foreign TNCs can help host economies by, among other things, diversifying the supply of tourism products and
improving the local service standard.

As United Nations Conference on Trade and Development in 2010 discusses FDI in tourism is still quite
limited, and that non-equity forms of investment are more frequently used as a mode of entry for transnational
corporations (TNCs). Furthermore, tourism-related FDI is concentrated in a few activities, mostly accommodation,
restaurants and car rentals. Whereas  Tourism includes a wide range of activities, such as, accommodation,  catering,
tour operation and travel agency businesses, tour guiding, the sale of souvenirs, transportation and financial services.
There is little FDI in high-profile activities such as tour operations, reservations systems and airlines. Generally there is
little empirical data about the tourism-related FDI separately. It is necessary to observe more deeply  FDI dynamics
according sectors, ownership and etc.

Based on the world-wide experience of market economy system, especially that of the countries in transition, it
is clear that investment, more precisely, rational investment environment and activity can play a significant role in
achieving the desirable parameters of a country’s economic development and solving the existing socio-economic
problems. The share of services in world trade and investment has been increasing, which play an increasingly
important role in national economies and in the international economy.  The structure of foreign direct investment
worldwide has also shifted towards services, whereas tourism is a major service industry. Many developing countries
are looking to tourism and tourism foreign direct investment as a promising avenue for economic and human
sustainable development. But  FDI in tourism, as well as in every other sector, has positive and negative effects: Ethical,
Non-Ethical, green and light-green investment,  Ethically-Bilateral investments (f.ex. medicine business-negative-as
drug abuse, positive-as a mean of healing, recovering from diseases, also fire-arms business-positive -using it as a
defending tool, negative-as used for attacking.

Truly, Georgia has been developing step-by-step, but our country is still in transitional period. One of the
fundamental transformations seems to be the concept itself: foreign capital would no longer be just a complement, but
will have a more proactive role in the economy. There are many locations in our country with great natural potential,
the historical and cultural heritage. But when the country has not enough resources to spend much money on that, then
the way out of a situation is for example venture investment to avoid negative effects, business-angels and so on. The
Fundamental objective of the foreign participation is to obtain external financing, expand access to emitting markets
and master management methods. The franchise agreements include systematic standardization of quality control,
training of all the key positions of the business, mastering management.. And the government itself should give some
privileges to foreign fund providers , for example : free repatriation of profits, not expropriation, special tax regime and
etc. but to some extent, as to avoid to  to oppress the local companies. The government should regulate this investments
so, that not any foreign investors lose their interest in future. Furthermore an advanced health care system, healthy
environment and political stability is another guarantee for  tourism-related investment;
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Furthermore, according to the “KPMG Overview of the Tbilisi Hotel Industry 2012”, they determined the 5
economic indicators influencing on the flow of foreigner visitors to Tbilisi.  From that data it seems that FDI has  a
significant influence- 3.36 as indicator, while Government had 3.45 and Business Spending -3.36(where 4 was -high
influence and 1 –none);

There are many positive or negative effects of FDI,  but It there should be underlined some of them.
1)  Generally, Tourism-related FDIs can influence on workforce, that has a job-creating effect –thus encouraging  the

small as well as medium-sized , big companies improvements.  If we take the official statistical data , the fact is , that
the number of hired human resources according to economics activities, especially in hotels and restaurants  has
increased in 2012- 2013 years  from 23078(2011)-to 92964(2013), it is maintaining the increasing trend; And the
quantity of employed people according to ownership is like this : in 2012-12567, in 2013 -13575 – a growth, that means
still many people are continuing to start working in hotels or restaurants founded by foreigners  ; moreover, discussing
the figures of production according to ownership, they are also increasing; in 2012-139.9 and in 2013 -146.6 mln GEL-
that means foreign firms are expanding ;
2) What is more, it is also interesting the average monthly salary of people employed in private hotels and restaurants
founded by foreigners. In 2012 this index was 363.35 Gel in private local Georgian organizations, while 877.75Gel -
almost the doubled and more amount in private local foreign companies; In 2013, the average salary in Georgian local
company was-417.6 GEL and in local foreign private ones-916.9 Gel ; The salary rate tendency is the growth nearly 5
% (916.9-877.75) in 2012-2013 years in foreign entities, and 14 % in local national ones; But the main conclusion is
that the average salary  in foreign entities is 2.5 more than in the local private national ones;
3)  Tourism-related FDI can  play an important role in development “ international tourism economy” by promoting
linkages local and foreign experienced companies, that may create and  develop  new relationships, generating
interesting future economic activities and business opportunities;
4)  FDI can also have the following impacts: Impact on technology, innovations, infrastructure, new skills formations,

including advanced management , environmental and financial systems-f.ex. introducing  a new quick online-booking,
online-payment systems, that are partially related to e-commerce.
5) Improvement of less developed,  but attractive and unique for tourists locations , regions-for example
Ajara offers infrastructure and real estate developments, designated recreational zones to take advantage of the natural
activity potential and a range of diversified tourism sectors, ranging from beachfront and ecotourism to MICE and
culinary tourism and everything in between.
6) Raise Awareness of a Country- f.ex. When The well-known businessmen Donald Trump announced to invest in
Batumi, by building the brand-known hotel, casino and etc. That fact raised the interests in other investors; "The push to
build and modernize Ajara's tourist industry will really move forward in 2013," according to locations4business's chief
editor, Erika Wolfe. "Georgia as a whole is emerging from a kind of obscurity, receiving unprecedented amounts of
global media attention from the likes of media outlets such as CNN and Lonely Planet.

According to the United Nations Conference on Trade and Development- PROMOTING FOREIGN
INVESTMENT IN TOURISM-2010, there are given the following positive and negative impacts:

Table 1. Possible impacts of tourism

Positive Negative
Increased income/improved standard of living Overdependence on tourism

Employment opportunities Increased costs for land, housing, food and
services

Improved infrastructure and tourism facilities Pollution and traffic; congestion
Increased tax revenues Tourism market is dominated by TNCs
Strengthened awareness and more resources for natural and
cultural heritage

Adverse impacts on cultural and natural
heritage

Provision of capital Sensitivity to business cycles or sudden
changes in sentiment

Transfer of expertise and managerial skills Little control over tourism development

Market connections Inappropriate form and scale of
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development
Demonstration effect for local entrepreneurs Invasion of open spaces

Source: UNCTAD, expanding on UNESCAP (2001) and on Kusluva S and Karamustafa K (2001), United Nations
Conference on Trade and Development- PROMOTING FOREIGN INVESTMENT IN TOURISM-2010.

In Summary, Tourism is a fast-growing  industry that involves many economic and social sectors, making it an
excellent development vector. Due to shortage of capital , financial resources,  Foreign Direct Investment (FDI) is one
of the vehicles through which developing countries can develop their tourism sector.  According to the  World Travel
and Tourism Council (WTTC), the Tourism industry’s direct contribution to world GDP is increasing.
There are many positive or negative effects of FDI,  but It there should be underlined some of them : positives are -
salary increase, promoting  linkages, turism products diversification , new skills formations, including advanced
management , environmental and financial systems-f.ex. introducing  a new quick online-booking, online-payment
systems , negative sides  can be f.ex.  Ethically-Bilateral investments (f.ex. medicines business-negative-as drug abuse,
positive-as a mean of healing, recovering from diseases, also fire-arms business-positive -using it as a defending tool,
negative-as used for attacking. Reaping the benefits of tourism and reducing its negative impacts requires a coordinated
effort based on careful planning, that takes both tourist supply and demand factors into consideration. To summarize
investment should be discussed not only according to the processes, but also the results, mainly in terms of its effect on
improvement of people’s living standards, increase in people’s income and so forth. If this is was not so investment will
not have a positive effect and it will not become a resource/means for a development not only of tourism and will not
be, thus, social-oriented.

The Government should encourage foreign fund providers with some privileges in order to raise interest in
especially in Tourism sphere, it is necessary to create a varied investing environment and approach considering each
investment’s aim and form, also the stage of business. The increase in international travel – including growing numbers
of tourists from emerging economies – has created major new development opportunities in tourism. Declining airfares,
improved physical infrastructure (road and rail) and better telecommunications have further fuelled the growth of the
tourism industry.

For mass market tourism to be successful, on the other hand, many preconditions are required in the territory:
personal safety, easy accessibility, affordable transport and accommodation, rapid currency-exchange services, medical
care if required, and so on and the government should support these..

In Summary, it is significant for  the government  to redirect FDI by encouraging investment policy  to new
perspective directions in this sphere, such as : Catering, Organizing city tours, transportation, to increase the quality of
services provided by tour-operators and agencies, implementing new online-booking, online quick-payment systems ,
that by itself will support to improve and develop  the Tourism sector.
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turizmis sfero 21-e saukuneSi erTi-erTi msxvili da swrafad mzardi dargia mTel
msoflioSi. momsaxurebis sferos xvedriTi wili dRiTidRe ufrodaufro izrdeba.
turizmis ganviTarebas mniSvnelovani wvlili SeuZlia Seitanos erovnuli ekonomikis
zrdasa da winsvlaSi, gansakuTrebiT ki ganviTarebad qveynebSi. mogzaurobisa da turizmis

msoflio sabWos (WTTC) monacemebis mixedviT, turizmis industriis pirdapirma
kontribuciam 2013 wlis msoflio mSp-Si 2.2 trilioni aSS dolari (2.9 % mSp) Seadgina,
amasTanave 4.4 % sul ganxorcielebuli investiciebidan, xeli Seuwyo 101 mln samuSao
adgilis Seqmnas. magram saqarTvelom, rogorc gardamavali qveyana kapitalis, finansuri
resursebis ukmarisobis gamo, momsaxurebis sferoSi naklebi gamocdilebis gamo, saWiroa
garkveuli RonisZiebebi gaataros ucxouri investiciebis mozidvis stimulirebisTvis.
mniSvnelovania transnacionaluri korporaciebis CarTulobac, rac xels Seuwyobs Tavis
mxriv axali kavSirebis damyarebas ucxour da adgilobriv kompaniebs Soris, saerTaSoriso
gamocdilebis gaziarebas da inovaciebis danergvas. aseve aRsaniSnavia, rom maTi SeuZliaT
daxmareba gagviwion turistuli produqtebis diversifikaciaSi da adgilobrivi
momsaxurebis xarisxis gaumjobesebaSi. mTavrobam iseTi strategiuli sainvesticio
politika unda SeimuSaos, romelic garkveuli SeRavaTebs miscems da waaxalisebs ucxoel
investorebs. amasTanave, sxvadasxva investors sxvadasxvanairi, diferenciuli midgoma,
aseve sxvadasxvanairi sainvesticio garemos Seqmna sWirdeba TiToeuli investiciis miznisa
da formebis, aseve biznesis ama Tu im stadiis gaTvaliswinebiT; ucxouri investiciebi
ganxilul unda iyves ara mxolod procesis, aramed Sedegis TvalsazrisiT, kerZod, Tu ra
gavlenas axdens is cxovrebis donis amaRlebaze, mosaxleobis Semosavlebis gadidebaze,
maT keTildReobaze da a. S. da Tu es ase ar xdeba, maSin investicia ver CaiTvleba
dadebiT movlenad, ver gaxdeba ekonomikuri zrdisa da ganviTarebis wyaro, miTumetes
turizmisTvis. ucxouri investiciebis Semodineba saqarTveloSi, turizmis sferoSi
ZiriTadad sastumroebis mSeneblobaSi SeiniSneba, sadac aseve sainteresoa dasaqmebulTa
saSualo Tviuri anazRaurebis mateba, marTvis sistemebis gaumjobeseba, saerTaSoriso
gamocdilebis gaziareba, kapitaldabandebani, infrastruqturis gaumjobeseba da sxva
dadebiTi efeqti. magram mniSvnelovani da saWiroa ucxouri investiciebi Sesabamisi
politikiT garkveulwilad mimarTul iqnes sxva axali sferoebisken, romlebsac ufro
ganviTareba sWirdebaT, rogoricaa: keiteringi, qalaqis turebis organizeba,
transportireba, tur-operatorebisa da turistuli saagentoebis momsaxurebis xarisxis
amaRleba, sarezervo da dajavSnis, onlain-gadaxdis axali usafrTxo sistemebis danergva,
rac Tavis mxriv xels Seuwyobs erToblivad turizmis seqtoris ganviTarebas.
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Некоторые инновационные направления развития массового горного туризма в условиях
Аджарии

Одной из основных проблем туриндустрии Аджарии по-прежнему является сезонность,
ограничивающаяся, как правило, тремя летними месяцами, связанными с пляжным сезоном. Продление
туристического сезона должно стать одной из основных задач в вопросах содействия развитию экономики
региона. В этой связи горный туризм для условий Аджарии может сыграть существенную роль в решении
данной проблемы. Основываясь на опыте туризма Норвегии, как горной страны и в то же время имеющей
береговую линию протяженностью в 6.000 км,  основная часть туристов, прибывающих на туристические
дестинации страны, заняты горным пешеходным туризмом. Особенно это касается иностранных туристов,
приезжающих из крупных европейских городов.

Главной особенностью органиизации пешеходных туров на территории Норвегии является
благоустроенность соответствующих маршрутов, что дает возможность туристам самостоятельно находить
маршруты на местности, выбирать маршрут по интересам, продолжительности и степени сложности.
Соответствующей информацией туристы обеспечиваются в междугороднем транспорте, железнодорожных и
автобусных станциях, в гостиницах, в туристических центрах и пр.

Весьма привлекателен также опыт организации пешеходных туров в столице Кыргызстана г.Бишкек,
где круглогодично организуются туры выходного дня в основном в горную местность. В городе определены
места сбора для всех желающих принять участие в походах по горной местности. Союз пешеходного туризма
организует также 2-3 дневные туры  круглый год на всей территории Кыргызстана. При этом членам Союза
предоставляются скидки на прокат снаряжения, скидки на проезд и прочие льготы. Союз пешеходного туризма
в Кыргызстане организован при поддержке Норвежского союза пешего туризма.

Горная Аджария - это не только романтика путешествий, но и великолепные пейзажи, загадочные
памятники истории и культуры народов, населяющих данную территорию, природные шедевры  и многое,
многое другое. Наиболее актуальным для массового привлечения городского населения Аджарии , а также
приезжих туристов нам представляется создание условий , благоприятствующих развитию пешего горного
туризма в регионах, прилегающих к крупным населенным пунктам, какими являются , например, города
Батуми и Кобулети.

Развитие  горного туризма в Аджарии не только разнообразит отдых туристов, но и продлит в
определенной степени туристический сезон. При правильной организации будет способствовать
экологическому воспитанию молодежи , а также формированию традиции активного отдыха  на природе, что в
целом положительно скажется на состоянии здоровья населения. Данный вид туризма познакомит отдыхающих
с 2.

историческими памятниками,  культурой и традициями местного населения горных регионов Аджарии.
Для активного содействия данному виду туризма необходима разработка доступных в любое время

года пеших маршрутов различной продолжительности и степени сложности, и при этом не требующих для их
прохождения специального снаряжения. Пешие маршруты желательно привязать к памятникам культуры и
истории отдельных регионов. Места начала и конца маршрутов должны быть желательно привязаны к
существующим маршрутам пригородного общественного транспорта. На всем протяжении маршрута
необходима установка соответствующих указателей, а также информационных щитов снабженных
необходимой информацией о местности, геоботанических и дендрологических особенностях природного
ландшафта, исторических событиях связанных с данной местностью, памятниках культуры и т.п. В данный вид
деятельности желательно привлекать местное население, которое может оказывать туристам различные
платные услуги,  как например, обеспечение питанием, ночлегом, сопровождение по маршруту и т.п. При этом
туристы могут познакомиться с бытом и традициями местного населения. Например, с особенностями
традиционной кухни, укоренившихся видов ремесел и т.п.

В целях активного вовлечения туристов в данный вид деятельности можно в качестве поощрения
учредить , например, диплом или присвоить определенный титул туристу, прошедшему все или определенное
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количество предлагаемых пеших маршрутов в горной местности Аджарии. Например, титул  «Почетный
Турист Аджарии» , обладатель котрого может, к примеру, получать скидки на туристические товары и услуги
при посещении Аджарии.

Одним из примеров организации активного отдыха в горной местности является созданный во Вродале
Западного Телемарка Норвегии Nordic Walking Center, привлекающий внимание туристов различных
возрастных групп и, в особенности, лиц пенсионного возраста.  Весьма интересным и привлекательным может
стать организация такого центра в пригороде г.Батуми с разработкой соответствующих маршрутов
продолжительностью в 5 - 6 часов.

Передвижение в горной местности по принципам и технике, установленным данным видом активного
отдыха , приводит в интенсивное движение 90% всей мускулатуры тела человека и на 40% повышает
потребление каллорий по сравнению с обычной ходьбой и тем самым способствует более интенсивному
сжиганию жира. Данный вид активного отдыха в горной местности требует организации проката опорных
палок в местах начала маршрутов, наличие инструктора с целью обучения технике правильного передвижения.
Внедрение предлагаемого вида отдыха на природе в свою очередь, может способствовать созданию
определенных рабочих мест.

Опираясь на опыт организации горного туризма в Норвегии , весьма привлекательным для массового
посещения отдыхающими могут стать сафари диких животных в горных

регионах Аджарии. Однако организация такого сафари потребует профессионального подбора
местности для данных целей, подкормки животных и организации соответствующих пунктов обзора и
наблюдения. Данный вид активного отдыха также пользуется большим успехом среди туристов, посещающих
курортное место Вродал  где ,например, организовано лосинное сафари, сафари по наблюдению за бобрами и
т.п.

Для активной реализации планов по организации новых массовых направлений туризма в горной
местности Аджарии требуется в первую очередь проведение соответствующих исследовательских работ на
местности с привлечением , в первую очередь, академического персонала и студентов высших учебных
заведений Аджарии, специализирующихся на вопросах туризма, естественных науках, связанных с различными
экосистемами,  а также ученых историков , деятелей культуры, различных подразделений туриндустрии и
соответствующих властей на различных уровнях.



122

konstantine xmalaZe
saqarTvelos teqnikuri universitetis

profesori
E-mail: khmaladzek@yahoo.com

mTiani regionebis turistuli potencialis amoqmedebis gzebi

saqarTvelos mTian regionebs axasiaTebT specifikuri garemoebebi: sasoflo-

sameurneo savargulebis simcire da Sromis nayofierebis dabali done; rTuli fizikuri
da klimaturi pirobebi; satransporto komunikaciebis ganuviTarebloba; mosaxleobis
dasaqmebis dabali done da migraciuli procesebi; mdidari mineraluri da rekreaciuli
resursebi da sxva. es moiTxovs gansakuTrebul saxelmwifo midgomas.

aucilebelia migvaCnia Seiqmnas saTanado sakanonmdeblo baza mTiani regionebis
ganviTarebisaTvis saxelmwifo mxardaWeris RonisZiebaTa gansaxorcieleblad. mas unda
hqondes sistemuri xasiaTi.
moqmedi kanoni - „maRalmTiani regionebis socialur-ekonomikuri da kulturuli
ganviTarebis Sesaxeb (1999 w)“,- ver uzrunvelyofs aRniSnuli amocanis Sesrulebas. masSi
naTlad ar aris gansazRvruli maRalmTiani regionis cneba, ar aris mocemuli saxelmwifo
mxardaWeris prioritetuli mimarTulebebi RonisZiebebi da a.S.

Cvens mier momzadda axali kanonproeqti, romlis mixedviTac saxelmwifo midgoma
mocemuli problemis mimarT mdgomareobs SemdegSi:

1. mTiani (maRalmTiani) da/an depresiuli, gansakuTrebuli dasaxlebebi danarCeni
teritoriebidan naTlad gamijvna, raTa gamoiricxos subieqturi midgomebi da
maqsimalurad efeqtianad iqnas gamoyenebuli sabiujeto SesaZleblobebi;

2. regionebis (dasaxlebebis) socialur-ekonomikuri reabilitaciisa da
ganviTarebis miznobrivi programebis SemuSaveba. programis ganxorcielebiT miRweul
unda iqnas: sainvesticion saqmianobis stimulireba da warmoebis ganviTareba, adgilobrivi
resursebis sruli da efeqtiani gamoyenebis safuZvelze; mosaxleobis dasaqmeba,
socialuri obieqtebis reabilitacia da infrastruqturis ganviTareba; garemos dacva,
ekologiuri wonasworobis aRdgena da SenarCuneba, eroziis sawinaaRmdego RonisZiebebis
ganxorcieleba; mosaxleobisa da meurneobis stabiluri energomomarageba da servisebis
miwodeba;

3. mewarmeobis, mcire da saSualo biznesis konsaltinguri da finansuri
mxardaWeris RonisZiebebis ganxorcieleba xelsayrel dargebsa da sferoebSi.
gamoiyofa turizmi, gansakuTrebiT misi iseTi saxeobebi, rogoricaa: agroturizmi,
rekreaciuli turizmi da sxva. finansuri xelSewyobis RonisZiebebad gvesaxeba:

• arasabanko mcire sesxebi;
• Tavdeboba bankebis winaSe;
• sabanko procentis subsidireba;
• warmoebis danaxarjebis subsidireba;
• subvencia;
• salizingo momsaxureba da sxva.
4. turistuli industriis ganviTarebis stimulirebis mizniT socialuri

SeRavaTebis daweseba. kerZod, SesamuSavebelia winadadebebi regionebis teritoriaze
ganlagebul mocemuli sferos organizaciebSi dasaqmebul pirTa xelfasebsa da pensiebze
danamatebis dawesebis, agreTve, dasaqmebuli pensionerebisaTvis xelfasTan erTad pensiis
sruli odenobiT micemis Sesaxeb;

5. sagadasaxado SeRavaTebi turizmis sferoSi samewarmeo saqmianobis
ganxorcielebis dros. sayuradReboa winadadebebi aRniSnul regionebSi saqmianobis
dawyebidan garkveuli drois (vTqvaT, pirveli xuTi wlis) ganmavlobaSi mogebis
gadasaxadebisagan gaTavisuflebis Sesaxeb. unda gamoviyenoT stimulirebis iseTi
meqanizmebi, rogoricaa: sagadasaxado kreditebi, sagadasaxado ardadegebi, daCqarebuli
amortizaciis normebi da sxva;
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6. mTian depresiul regionebSi turistuli daniSnulebis produqciisa da
saqonlis (momsaxurebis) saxelmwifo Sesyidvebis stimulirebis mizniT mizanSewonilia
saqarTvelos mTavrobam, aWaris avtonomiuri respublikis mTavrobam da adgilobrivi
TviTmmarTvelobis organoebma uzrunvelyon saxelmwifo Sesyidvebis ganTavseba konkursis
meSveobiT, upiratesad am regionebis turistuli momsaxurebis sawarmoebze. SesaZlebelia
moTxovnebis daweseba, raTa didi moculobis kontraqtebi danawildes lotebad,

qvekontraqtebis dadebis da mcire turistul firmebTan TanamSromlobis mizniT da sxva.
7. upriania, ganxilul iqnas sakiTxi saxelmwifo biujetSi specialuri fondis

Seqmnis, an arsebul - regionebSi gansaxorcielebeli proeqtebis fondSi turizmis
sferosaTvis Sesabamisi kvotis dadgenis Sesaxeb.
turizmis ganviTarebisaTvis mniSvnelovania sainvesticio garemos gaumjobeseba. saWiroa
saxelmwifos ekonomikuri politikis orientaciis gaZliereba qveynis mTiani regionebis
resursebis efeqtianad gamoyenebaze. dRis wesrigSi dgas swori regionuli politikis
SemuSaveba da ganxorcieleba sainvesticio saqmianobis gaaqtiurebis, rekreaciuli
resursebis turistul samewarmeo saqmianobaSi CarTvis, axali samuSao adgilebis Seqmnisa
da mosaxleobis dasaqmebis, socialuri da demografiuli problemebis mogvarebis mizniT.

mTian regionebSi samamulo da ucxouri investiciebis mozidvis stimulireba da
efeqtianad gamoyeneba centraluri da adgilobrivi xelisuflebis upirveles amocanas
unda warmoadgendes. es kompleqsuri amocanaa da misi gadaWra SeuZlebelia regionuli
mmarTvelobisa da TviTmmarTveli organoebis aqtiuri saqmianobis gareSe. es saqmianoba
gamoxatulebas hpovebs regionuli strategiis, regionuli sainvesticio programebisa da
sxva kompleqsuri dokumentebis SemuSavebasa da ganxorcielebaSi.

xelsayreli sainvesticio garemos Camoyalibebis uzrunvelsayofad mniSvnelovani
roli ganekuTvneba regionis sainvesticio pasportis Sedgenas. sainvesticio pasporti
warmoadgens regionis (avtonomiuri respublika, mxare, municipaliteti) sainvesticio
potencialis Semfasebeli maxasiaTeblebisa da maCveneblebis erTobliobas. pasportis
SemuSavebis mizania mxaris sainvesticio potencialis gansazRvra da sainvesticio
winadadebebis momzadeba, raTa uzrunvelyofil iqnas: adgilobrivi bunebrivi,
materialuri, SromiTi da finansuri resursebis sruli da efeqtiani gamoyeneba;
sainvesticio saqmianobis stimulireba, qveynis Sida da gare urTierTobebis ganviTareba
da gaRrmaveba; depresiul teritoriul erTeulebSi Seqmnili krizisuli viTarebis
daZleva da maTi socialur-ekonomikuri ganviTarebis stimulireba; socialuri
infrastruqturis ganviTareba; garemos dacva, ekologiuri wonasworobis dacva, aRdgena
da SenarCuneba. sainvesticio pasporti moicavs RonisZiebaTa im wres, romelic
iTvaliswinebs regionis ekonomikis realur moTxovnebs da xels uwyobs misi ganviTarebis
strategiis realizacias. sainvesticio winadadebebi SemuSavdeba meurneobis calkeuli
dargebis WrilSi da moicavs monacemebs gansaxorcielebeli saqmianobis Sinaarsis,
materialuri resursebis, axali samuSao adgilebis Seqmnis, finansuri saxsrebis (sakuTari
da moziduli) da mosalodneli Sedegis Sesaxeb. es sakiTxi ufro farTodaa ganxiluli

Cvens adrindel naSromebSi [2,3,4].
mniSvnelovan meTodologiur da organizaciul problemas warmoadgens mTiani

regionebis turizmis ganviTarebis pasportebis SemuSaveba.
regionis turizmis pasportma unda moicvas Semdegi ZiriTadi ganyofilebebi da sakiTxebi:

ganyofileba I. turizmis ganviTarebis mdgomareoba regionSi (bunebriv-geografiuli
da kulturul-istoriuli pirobebi; regionis zogadi daxasiaTeba; sanedleulo _

resursuli potenciali: mineraluri da rekreaciuli resursebi saxeebisa da adgil-

mdebareobis mixedviT. maTi maragebis odenoba, wiaRiseulis daxasiaTeba: rekreaciuli
(sakurorto, turizmis, samkurnalo – gamajansaRebeli da sxv.) resursebis daxasiaTeba.
arsebuli mineraluri, sanedleulo da rekreaciuli resursebis saeqspluatacio
SesaZleblobebis Sefaseba; tyis resursebi - tyis resursebis daxasiaTeba (farTobi,
jiSobrivi Semadgenloba, , flora da fauna); mineraluri wylebi - mineraluri wylebis
maragi saxeebis mixedviT da maTi Sefaseba samkurnalo da balneologiuri TvalsazrisiT;

samonadireo-sarewao resursebi - faunis daxasiaTeba cxovelTa da frinvelTa saxeebis
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mixedviT. samonadireo meurneobebis Seqmnisa da turizmis ganviTarebis SesaZleblobebis
Sefaseba.

1.1.1. turistuli nakadebis daxasiaTeba.
1.1.2. turistuli firmebi da saagentoebi.
1.1.3. turistuli resursebi da produqtebi (bunebrivi da xelovnurad Seqmnili

obieqtebis erToblioba, rac saSualebas iZleva konkretul momxmarebels
miewodos turistuli momsaxureba. tutistuli resursebis ganviTarebis
regionuli programis farglebSi iqmneba SesaZlebloba ganisazRvros erTiani
midgomebi turistuli firmebisa da saxelmwifo mmarTvelobis organoTa
saqmianobaSi).

1.1.4. sastumro meurneoba da ganTavsebis sxva saSualebebi.
1.1.5. transporti da kavSirgabmuloba.
1.1.6. kadrebis momzadeba (umaRlesi dawesebulebebi, saswavlo centrebi da sxv).
1.1.7. reklama, sagamomcemlo saqmianoba.
ganyofileba II. regionSi turizmis ganviTarebis programis SemuSaveba.

programis SedgenasTan dakavSirebiT gTavazobT ZiriTad principebsa da struturul

parametrebs, rac sakmaod dawvrilebiTaa gadmocemuli Cvens erT-erT naSromSi [1].
turizmis ganviTarebis regionuli programa mizanSewonilia SemuSavdes Semdegi
Tanmimdevruli struqturuli ganyofilebebis mixedviT:

1. programis arsi da misi SemuSavebis aucileblobis dasabuTeba: regionSi arsebuli
turistuli resursebis daxasiaTeba, turistuli industriis mdgomareobis analizi da misi
funqcionirebis maCvenebelTa dinamika, turistuli potencialis aTvisebasa da turizmis
industriis ganviTarebis zogadsistemuri problemebi, turizmis sferoSi situaciis
ganviTarebis SesaZlo scenarebi, regionSi turizmis ganviTarebis problemebis programuli
meTodiT gadawyvetis aucileblobis dasabuTeba.

2. programis ZiriTadi mizani da amocanebi, misi realizaciis etapebi da vadebi.
ZiriTadi mizania: regionSi Tanamedrove maRalefeqtiani da konkurentunariani turistuli
kompleqsis Camoyalibeba, romelic Seqmnis, erTis mxriv, regionis, saqarTvelosa da
ucxoeTis moqalaqeTa turistul momsaxurebaze moTxovnilebebis dakmayofilebis farTo
SesaZleblobebs, xolo, meores mxriv, wvlils Seitans regionis ekonomikis ganviTarebaSi
biujetSi Senatanebis, ucxouri valutis modinebis, samuSao adgilebis gazrdis, bunebriv-
rekreaciuli da kulturul-istoriuli potencialis SenarCunebisa da gadidebis saxiT.

turizmis ganviTarebis grZelvadiani (saSualovadiani) programis SemuSavebis dros
rekomendebulia misi dayofa or ZiriTad etapad: I etapi – turistuli saqmianobis
ZiriTadi parametrebis stabilizacia; mimdinare da perspeqtiuli moTxovnilebebisa da
problemebis Sefaseba. II etapi – samarTlebriv, organizaciul, informaciul, sakadro da
sxva sferoebSi dagrovili resursebis amoqmedeba da realizacia Tanamedrove moTxovnebis
adekvatur doneze.

3. programuli RonisZiebebis sistema. programuli RonisZiebebi moicavs: normatiul-

samarTlebrivi sfero, turistuli saqmianobis organizacia da turizmis ganviTarebis
marTva, samamulo turistuli produqtis Sida da sagareo bazarze gasvlis sareklamo-

sainformacio uzrunvelyofa, turizmis ganviTarebis sakadro uzrunvelyofa, turizmis
ganviTarebis mecnieruli uzrunvelyofa.

4. programis resursuli uzrunvelyofa. programis realizaciis mizniT
SesaZlebelia mozidul iqnas finansuri, materialur-teqnikuri (manqanebi da
mowyobilobebi, masalebi, nedleuli, saTbobi) da SromiTi (samuSao Zala, kvalificiuri
kadrebi) resursebi.

5. programis realizaciis meqanizmi. marTvisa da kontrolis organizacia. programis
realizaciis meqanizmi iTvaliswinebs ekonomikuri politikis berketebis gamoyenebas,
rogoricaa: fulad-sakredito meqanizmi, saxelmwifo sakontraqto sistema da sagadasaxado
kanonmdebloba, romelnic uzrunvelyofen investiciuri aqtiurobis zrdas turizmis
sferoSi, regionuli turproduqtis xarisxsa da saboloo jamSi misi
konkurentunarianiobis amaRlebas Sida da sagareo bazarze.
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6. programis realizaciis socialur-ekonomikuri, ekologiuri da sxva Sedegebis
efeqtianobis Sefaseba. turizmis ganviTarebis regionuli (municipaluri) programis
efeqtianoba fasdeba programuli RonisZiebebis ganxorcielebis Sedegad miRebuli
Semosavlebis maT realizaciaze gaweul danaxarjebTan Sedarebis gziT. programis
efeqtianobis maCveneblebi gaangariSebul unda iqnas realizaciis etapebis, RonisZiebebis
(RonisZiebaTa jgufis), calkeuli sainvesticio proeqtis WrilSi. amasTan,
gaTvaliswinebul unda iqnas programis saboloo Sedegebis sruli kompleqsi, maT Soris,
Sedegebi, romlebic vlindeba ekonomikis momijnave sferoebSi, im maCveneblebis gamoyofiT,

romlebic axasiaTeben programis realizaciis Sedegebs ekonomikur, socialur, ekologiur
da sxv. aspeqtebSi.

turizmis dargTaSorisi xasiaTi da misi teritoriuli lokalizacia
ganapirobebs turistuli saqmianobis ganxilvisadmi klasteruli midgomis
aucileblobas.

saxelmwifo mxardaWera regionuli turistuli sistemebis-klasterebis
Camoyalibebis sferoSi unda ganxorcieldes Semdegi mimarTulebebiT:

- turistul sawarmoTa kooperirebis, gaerTianebisa da integraciis procesebis
xelSewyoba;

- turistuli winadadebebis konkurentunarianobisa da turistuli
infrastruqturis obieqtebis xarisxis amarleba, qalaqmSeneblobis da dasaxlebebis
sivrciTi mowyobis maxasiaTeblebis gaumjobeseba;

- turistuli biznesis sawarmoTa saqmianobaSi, agreTve, momsaxurebis
standartizaciis procesSi teqnologiuri inovaciebis gamoyenebis waxaliseba;

- erToblivi turistuli proeqtebis gatana sagareo bazrebze telekomunikaciuri
marketingis gamoyenebiT;

- mxolod mocemuli teritoriisaTvis damaxasiaTebeli saqonlis warmoebis
stimulireba da a.S.
amgvari midgoma turizmis ganviTarebisadmiA saSualebas gvaZlevs gavaZlieroT
urTierTkavSirebi teritoriul da ekonomikur doneze, miRweul iqnas Tanxxmoba
turistuli momsaxurebis warmoebis erTiani procesis monawileebs Soris.
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THE WAYS TO USE THE TOURISM POTENTIAL OF MOUNTAINOUS REGIONS

SUMMARY

It is necessary to establish a legal basis for State support measures to the mountainous regions The legal draft is
developed that implies the following measures:

1.  Drawing clear lines between mountainous or/and depressed regions and the rest of the territory
2. Elaborating programmes for socio-economic rehabilitation and development
3. Providing SME support, consulting and financial support services in the area of turism
4. Establishing social stimulation measures for developing tourism industry
5. Tax reliefs in tourism
6. Stimulating procurement of tourism related goods and services by the state in mountainous regions
7. Establishing special fund in the state budget and/or establishing quota for tourism development in

mountainous regions in the Regional Development Fund
Investment passport contains data and characteristics of investment potential of the region (Region,

municipality). The purpose of the passport is to assess the potential of the region and prepare investment proposals.
The possible solution for the problems in the Tourism area is the development of the regional tourism

programmes in the following way:
1. The goal of the programme and justification: Description of the touristic resources in the region;

assessment of the tourism infrastructure; general challenges for the tourism development; possible scenarios of the
development; policy solutions for regional tourism development and their justification.

2. The main objectives of the programme, phases and duration of the programme: main objective:
promotion of the efficient and competitive environment for tourism development in the region. The regional tourism
development programme shall be divided in two phases: Iphase: Prevention of reduction of the sector and stabilization
of main factors. Stocktaking of existing situation and assessment of touristic potential; Assessment of challenges and
future demand.II phase: Setting up and realization of legal, administrative, PR and HR resources  in order to comply
with modern standards.

3. Programme Activities: Creation of the legal basis, organization and management of tourism activities;
promotion of material and technical basis for tourism development; Promotion of tourism at domestic and international
arena, provision with adequate Human Resources; Scientific approaches to tourism development

4. Allocation f resources to the programme.
5. Implementation of the programme, establishment of internal control mechanisms: use of economic

policy tools such as, fiscal policy (public procurement and tax policy); State investment facility – regional development
fund. Application of new mechanisms for providing state guarantees that will be oriented on commercially beneficial
projects. The defining principles for state programmes shall be: economic efficiency, public private partnerships and
diversification of risks, competitive selection of projects, duration, and investment refund schemes .

For successful implementation of the programme, tourism associations shall be established as non-commercial
organizations.

6. Evaluation of the programmeby  socio-economic and ecological indicators
The business plan with socio-economic and technical justifications shall be attached to the project of the programme.
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turizmi _ mTiani regionebis mdgradi ganviTarebis
perspeqtiuli mimarTuleba

XX saukunisa da XXI saukunis mijnaze ganviTarebulma globalurma Tu
regionulma movlenebma saqarTvelos mravali mwvave problema dautova gadasaWreli,
romelTa Soris erT–erTi umniSvnelovanesia ekonomikis ganviTarebis daCqareba,
umuSevrobis Semcireba, siRaribis daZleva, meurneobrivi saqmianobis efeqtianobis zrda,
ekonomikis wamyvani dargebis sasicocxlo mniSvnelobis sferoebis amoqmedeba, maTi
Tanamedrove standartebTan SesabamisobaSi moyvana da amasTan dakavSirebiT, TiToeuli
adamianis keTildReobis amaRleba.

Cvens qveyanaSi da msoflioSi mimdinare procesebi kerZod, globalizacia da
regionalizacia dasavleTis daintereseba saqarTveloTi moiTxovs misi axali istoriuli
misiis Rrmad gaazrebas erovnuli da zogadsakacobrio ganviTarebis interesebis
gaTvaliswinebiT. Tanamedrove etapze wina planze gamodis qveynis mdgradi da usafrTxo
ganviTarebis koncefciis ganxorcieleba, raTa Tavidan aviciloT safrTxis Semcveli
tendenciebi da destabilizaciis SesaZleblobebi. aseTi strategiis umniSvnelovanesi
elementia saqarTvelos daCqarebuli ganviTarebis uzrunvelyofa. aucilebelia qveynis
ganviTarebis axleburi danaxva da gaTviTcnobiereba ara marto sakuTari, aramed msoflio
ganviTarebis faqtorTa uaRresad rTuli, zogjer urTierTsawinaaRmdego urTierTobebis
pirobebSi. es ki gadaudeblad moiTxovs qveynisa da regionebis ekonomikis reformirebas,
im dargebis sworad gansazRvras da misi Semdgomi zrdis iseTi modelis SerCevas,
romelmac unda uzrunvelyos suverenuli saxelmwifos ekonomikis avtomatiuri
funqcionirebis uzrunvelyofa, qveynis ekonromikuri potencialis gaZliereba,
aucilebeli materialur–teqnikuri wanamZRvrebis Seqmna, mTeli erovnuli meurneobis
mdgradi da usafrTxo ganviTareba da umniSvnelovanesi socialuri amocanebis gadawyveta.
dRevandel etapze aseT prioritetul mimarTulebebad romelTac SeuZliaT qveynisa da
regionebis ekonomikis umokles vadaSi aRmavloba da aRorZineba, upirveles yovlisa,
SeiZleba miviCnioT materialuri warmoebis zogierT dargTan erTad momsaxurebis dargebi
kerZod, turizmi, romelic dRes qveynisa da regionebis ganviTarebis erT–erT
mniSvnelovan da prioritetul sferod gvevlineba. igi gansakuTrebul datvirTvas iZens
qveynis damoukideblobis damkvidrebisa da ekonomikis sabazro urTierTobebze gadasvlis
pirobebSi, turizmis ganviTareba mniSvnelovnad uzrunvelyofs qveyanaSi ucxouri valutis
Semodinebas, axali samuSao adgilebis Seqmnas, siRaribis daZlevas, ekonomikis daCqarebul
ganviTarebasa da mosaxleobis socialur–ekonomikuri keTildReobis amaRlebas. turizmi
mniSvnelovan rols asrulebs sxvadasxva aRmsareblobisa da kulturebis adamianTa
urTierTobebis gaRrmavebaSi, aqtiur zemoqmedebas axdens mravali qveynis Sida politikis
formirebaze, savaWro balansis aqtivizaciaze, saxelmwifoTa ekonomikur urTierTobebze
da sxva. amasTan erTad, misi daxmarebiT mniSvnelovnad viTardeba vaWrobisa da
momsaxureobis sfero da socialuri infrastruqturisa da agrosamrewvelo kompleqsis
gadamamuSavebeli dargebi da aqedan gamomdinare agroseqtoric, rac uzrunvelyofs
sasursaTo produqtebze mosaxleobis mzardi moTxovnilebebis dakmayofilebas,
Semosavlebis zrdas erovnuli tradiciebisa da kulturuli memkvidreobis msoflio
asparezze gatanas da maTi SenarCunebis uzrunvelyofas [5, 33].

Tanamedrove etapze msoflio ekonomikaSi turizmi warmoadgens globalur
socialur–ekonomikur movlenas, romelsac mkacri konkurenciis pirobebSi uwevs
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funqcionireba. aseT dros ki warmatebis misaRwevad saWiroa saxelmwifos mxridan
mniSvnelovani mxardaWera, rac gamoixateba Tavisufali resursebis mimarTvaSi ekonomikis
masStabiT perspeqtiul mecnierebatevad seqtorTa ganviTarebaSi. aseT seqtorebad
igulisxmeba is dargebi, romlebic aqtiurad uwyoben xels da erTgvar multiplikators
warmoadgenen ekonomikis sxva seqtorebis ganviTarebaSi, aRniSnuli dargebidan erT–erTi
umniSvnelovanesia turizmi. amis dasturia is, rom msoflio turistuli organizaciis

(UNWTO) prognoziT, turistuli industriis ganviTarebis tempebis zrda Seuqcevadi
procesi iqneba XXI saukuneSic, 2020 wlisaTvis saerTaSoriso turistebis Semosvlebis
raodenoba 1,6 miliards miaRwevs. ukanaskneli wlebis informaciis analizi saSualebas
iZleva davaskvnaT, rom turizmi dRes msoflio industrias warmoadgens, romlis zrdis
tempi myarad inarCunebs liderobas da aranairi safuZveli ar aris imisa, rom XXI

saukuneSi es tempebi Seneldes (miuxedavad gaxSirebuli katastrofebis, samxedro–

politikuri da teroristuli aqtebisa, navTobis fasebis zrdisa, savaluto kursebis
ryevebisa da sxv.). magaliTad Tu 2000 wlis msoflioSi turistTa Semosvlebi 674 milion
kacs Seadgenda, 2011 wlisaTvis igi 45,4%–iT gaizarda da 980 milioni Seadgina, 2012 wels ki
am maCvenebelma msoflioSi gadaabija miliardian, xolo evropaSi – naxevarmiliardian
zRvars.

ekonomikis ganviTarebis Tanamedrove etapze turizmma, romelic kompiuteruli
teqnikisa da avtomatizaciis farTod danergvis safuZvelze saerTaSoriso informaciuli
teqnologiebis da procesebis sferod gadaiqca, ultra Tanamedrove satransporto
saSualebebiTa da momsaxurebiT sul sxvagvari warmodgenebi Seqmna drosa da sivrceze.
Zalzed mgrZnobiared reagirebs dedamiwaze mimdinare procesebze. Sesabamisad Cndeba
axali tendenciebi, moZraobebi, swored aqedan gamomdinare, „turizmis globaluri eTikuri
kodeqsi“ turizms ganixilavs, rogorc: individualuri da koleqturi srulyofis
faqtors; mdgradi ganviTarebis faqtors; sferos romelic iyenebs kacobriobis
kulturul memkvidreobas da Seaqvs Tavisi wvlili mis gamdidrebaSi; saqmianobas, romelic
erTnairad sasargeblo da momgebiania masSi monawile qveynisa da xalxebisaTvis.
zemoTaRniSnuli Sefasebebidan da daskvnebidan gamomdinare, SegviZlia davaskvnaT, rom
turizmis ganviTareba saxelmwifos, konkretul regions, rogorc dainteresebul
(monawile) mxares, uqmnis Sesabamis stimulebs, kerZod: axali samuSao adgilebi da
sawarmoebi; damatebiTi Semosavlebi; axali gasaRebis bazrebi adgilobrivi produqcii-
saTvis; infrastruqturis, aseve komunaluri momsaxurebis obieqtebisa da samsaxurebis
modernizacia; axali profesiebi da teqnologiebi; sazogadoebis mier gare samyarosa da
kulturuli memkvidreobis problemebisa da maTi dacvis aucileblobis safuZvliani
gageba; axali midgomebi miwaTsargeblobaSi da sxv. dargis ganviTarebis saerTo done
mowinave qveynebSi gviCvenebs, rom es tendenciebi da kidev mravali sxva sikeTe mdgradad
viTardeba [1, 88].

Cvens qveyanaSi turizmi ekonomikuri procesis erT–erTi Semadgeneli nawili iyo da
mas saxelmwifosaTvis sameurneo ekonomikuri mniSvneloba hqonda, Tumca gasuli saukunis
90–iani wlebis dasawyisidan ganviTarebulma ekonomikurma da politikurma negatiurma
cvlilebebma mTlianad moSala da gaanadgura ara marto turistuli meurneoba, aramed
ZiriTadi dargebis funqcionirebis mdidari tradiciebi mTlianad saqarTveloSi, mis
regionebSi da kerZod, aWaraSi. ukanasknel periodSi turizmis ganviTarebisaTvis
gatarebulma xelSemwyobma institucionalurma da makroekonomikurma politikam Tavisi
Sedegebi gamoiRo da turistTa da vizitiorTa Semosvlebma Cvens qveyanaSi yvela
molodins gadaaWarba da gadalaxa 5 milioniani, xolo aWaraSi 1,5 milioniani zRvari. ase
magaliTad, saqarTvelos turizmis erovnuli administraciisa da aWaris turizmisa da
kurortebis departamentis monacemebis mixedviT Tu vizitiorTa raodenoba 2010 wels
saqarTveloSi Seadgenda 2031717 kacs, 2011 wels 2822363–s, 2012 wels 4428221–s, 2013 wels ki 5

365 356 kacs, aWaraSi am maCveneblebma Sesabamisad Seadgines: 2010 wels 597 000 kaci, 2011
wels 828 000, 2012 wels 1615000, 2013 wels ki 1682000 kaci. monacemebidan irkveva, rom
rogorc mTlianad saqarTveloSi, ise aWaraSi vizitiorTa zrdis tendencia aSkaraa da igi
dReisaTvis Seuqcevadi procesis xasiaTs atarebs.
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aWaris regionisaTvis turizmis sferoSi mimdinare movlenebis Seswavlas da
mdgradi ganviTarebis strategiis SemuSavebas arsebiTi mniSvneloba gaaCnia. grZelvadiani
mdgradi dagegmvisa da kompleqsuri strategiis gansazRvris Sedegad SesaZlebeli gaxdeba
arsebuli potenciali optimalurad iqnas gamoyenebuli da daculi, rac aamaRlebs
regionis saerTo socialur–ekonomikur mdgomareobas, mosaxleobis cxovrebis dones, xels
Seuwyobs migraciisa da depopulaciis procesebis SeCerebas. ara da Cveni qveynis mTiani
regionebisaTvis socialur–ekonomikuri ganviTarebis Tanamedrove aspeqtebisa da
tendenciebis gamovlenas sasicocxlo mniSvneloba gaaCnia am dargis SesaZlo ganviTarebis
variantebis SemuSavebisas. aWaris regioni, romlis teritoriis umetesi nawili
saqarTvelos mTianeTis erTiani geografiuli arealis nawilis bunebrivi da kulturuli
memkvidreoba saWiroebs socialur–ekonomikuri politikis ganviTarebas, mowyobisa da
dacvis iseTi sagangebo wesebis amoqmedebas, romelic uzrunvelyofs regionis usafrTxo
da stabilur arsebobas qveynis masStabiT. samwuxaroa magram faqtia, rom Cvens qveyanaSi
arc xelisuflebisagan da arc sazogadoebisagan mravali wlis manZilze (sabWoTa
periodidan dRemde) mTian zonaSi mcxovrebi adamianebis sayofacxovrebo da saarsebo
pirobebis gaumjobesebisaTvis araferi gakeTebula. qveyndeboda bevri samTavrobo
dadgenilebebi mTiani regionebis problemebis gadasawyvetad, magram am dadgenilebebs
problemebis gadawyveta ar mohyolia. Sedegad miviReT is, rom mTiani regionebis
absoluturi umravlesoba dacarielda mosaxleobisagan, rac sxva problemebTan erTad
qveynis usafrTxoebisaTvis metad saxifaToa. zemoTqmulidan gamomdinare SeiZleba
gamovitanoT daskvna, rom mTavari maxasiaTebeli, romelic bevrad ganapirobebs
saqarTvelos saxelmwifos, geografiuli teritoriis, istoriul–eTnografiuli,
kulturuli fenomenis xasiaTs, awmyosa da momavlis perspeqtivebs da qveynis
usafrTxoebas mTianobaa. mTianeTi TamaSobs sakvanZo rols kacobriobis mdgradi
ganviTarebis procesSi da momavalSic am rolis mniSvneloba gaizrdeba [6, 8].

Cven kvlevis obieqtad saqarTvelos mTianeTis erT–erTi turistebisaTvis
mimzidveli, magram turizmis TvalsazrisiT nakleb Seswavlili aWaris mTianeTi SevarCieT.

turizmis ganviTareba warmoudgenelia RirsSesaniSnaobebis da sanaxavi adgilebis gareSe.
am mxriv aWaris mTianeTi marTlac, rom gamorCeulia.

gansakuTrebuli aRniSvnis Rirsia is, rom mTiani regionebi dRemde warmoadgens
kacobriobis kulturuli memkvidreobis saganZurs, iqneba es arqiteqturuli Zeglebi Tu
sazogadoebrivi cxovrebis modelebi xalxuri rewva Tu folkloris unikaluri nimuSebi.
amitomaa, rom Cveni qveynis sinamdvileSi swored mTianeTi gvevlineba Sida da
saerTaSoriso turizmis uSret wyarod [1, 89]. aRsaniSnavia, rom Cveni qveynis mTiani
regionebi saerTod da maT Soris aWaris mTianeTi SeiZleba CavTvaloT turizmis
ganviTarebis arealad, sadac SeiZleba ganviTardes turizmis iseTi saxeebi rogoricaa:
ekologiuri turizmi, agraruli turizmi, kulturuli turizmi, specializebuli turizmi,
axalgazrduli turizmi, saTavgadasavlo turizmi, samTo turizmi da a.S. [7, 161]. Cven am
gamokvlevaSi SevexebiT mxolod zogierT maTgans.

bolo aTwleulebis manZilze, msoflios rogorc ganviTarebul, ise ganviTarebad
qveynebSi mTiani regionebis ganviTarebis Tanamedrove tendenciebSi wina planzea
wamoweulia mTianeTis problematika, mTaSi mobinadre adamianebis meurneobis gaZRolis
wesi, depopulacia, migraciis SeCereba da a.S. am TvalsazrisiT udidesi mniSvneloba aqvs
aRniSnul sakiTxze 1992 wels dedamiwis samitze rio de JaneiroSi mTianeTis gadarCenisa
da ganviTarebis amocanas, rodesac safuZveli Caeyara mTis regionebis mdgradi
ganviTarebis filosofias. samitze miRebuli, dRes sayovelTaod cnobili dokumentis –

dRis wesrigi 21 saukunisaTvis – erT–erTi Tavi mTianeTis problematikas mieZRvna. am
dokumentis udides mniSvnelobaze metyvelebs is, rom imave 1992 wels aRniSnul
problematikas mieZRvna kidev sami samiti, romelic Catarda msoflios sxvadasxva qveynis
qalaqebSi da maTi ZiriTadi leitmotivi iyo mTianeTis gadarCenisa da misi mdgradi
ganviTarebis sakiTxebi.

amasTan erTad, udidesi mniSvnloba aqvs aRniSnul sakiTxze miRebul saerTaSoriso
samarTlebriv aqtebs, romelTa Soris gansakuTrebul yuradRebas imsaxurebs
„teritoriuli sazogadoebebisa Tu xelisuflebebs Soris transsasazRvro TanamSromlobis
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CarCo konvencia“ (1980). aRniSnuli kanoni mniSvnelovania saqarTvelos mTiani regionebis
da maT Soris aWaris mTianeTis transsasazRvro urTierTobebisaTvis, rasac mezobel
qveynebTan urTierTobis ganmtkicebisaTvis, rogorc ekonomiuri, ise politikuri
datvirTva gaaCnia.

turizmis sferoSi erT–erTi prioritetuli mimarTulebaa agraruli turizmi da
mis ganviTarebas, msoflios rogorc ganviTarebuli, ise ganviTarebadi qveynebi udides
yuradRebas aqcevs, rogorc mosaxleobis adgilze damagrebis mniSvnelovan saSualebas.
amitom, regionis dabal da saSualomTian zonaSi misi ganviTarebis uaRresad xelsayreli
pirobebi arsebobs. am zonaSi ulamazesi soflebia saintereso reliefiTa da jansaRi
klimatiT, romelic Sezavebulia zRvisa da mTis haviT, agroturistebisaTvis uaRresad
saintereso iqneba. am adgilebSi stumroba da drois gatareba. maT miRebas ki
uzrunvelyofs soflis stumarTmoyvare mosaxleoba. agroturistebi dainteresebulni
arian miiRon siamovneba teritoriisa da veluri bunebis wiaRSi gaseirnebiT, agreTve
rogorc bunebrivi, ise adamianis mier Seqmnili istoriul–kulturuli Rirebulebis
daTvalierebiT. sakvebad miiRon ekologiurad sufTa produqtebi, icxovron soflis
cxovrebiT, gaecnon soflis macxovrebelTa yofas, wes–Cveulebebs, tradiciul da
kulturul Taviseburebebs. turizmis es segmenti metad aqtualuria da sul ufro did
gavrcelebas hpovebs.

aRsaniSnavia, rom saqarTvelosa da misi regionebis umetesobas kerZod, aWaras
agroturizmis ganviTarebis SedarebiTi upiratesoba gaaCnia. es aris Cveni qveynis
uZvelesi civilizacia, arsebuli tradiciebi, geografiuli mdebareoba, strategiuli
savaWro gzebi, florisa da faunis didi mravalferovneba, xalxis gansakuTrebuli
stumarTmoyvareoba, mravalferovani bunebrivi da istoriul–kulturuli memkvidreoba da
RirsSesaniSnaobani. amasTan, agroturizmis gansakuTrebul mniSvnelobas aWarisaTvis
ganapirobebs isic, rom soflis meurneoba regionis ekonomikis erT–erTi yvelaze
mniSvnelovani seqtoria, sasoflo–sameurneo savargulebi mTliani miwis fondis 25,1%–s
(72862 ha) Seadgens. aWaris mTliani mosaxleobis 55%–mde soflis meurneobaSia
dasaqmebuli da maT mier warmoebuli produqciis wili soflis meurneobis mTlian
produqciaSi 94%–s Seadgens. bunebrivia, aRniSnuli faqtorebi qmnis regionis
agroturizmis ganviTarebis did potencials. saWiroa aRiniSnos, rom aWaraSi ukanasknel
wlebSi am mimarTulebiT mimdinareobs sxvadasxva sagranto programebis, fondebis,
arasamTavrobo organizaciebisa da saxelmwifo struqturebis daxmarebiT turistuli
infrastruqturis ganviTareba da sastumro saxlebis mowyoba turistis misaRebad. amJamad
aWaris municipalitetebSi, garda xulos municipalitetisa funqcionirebs 10–mde
agroturistuli meurneoba. aRniSnuli agroturistuli meurneobis saojaxo sastumroebSi
erTdroulad SeuZliaT daisvenon da dro gaataron 75–80–mde stumarma [2]. aRniSnuli
monacemebi imaze metyvelebs, rom agroturizmis ganviTareba aWaris regionSi, ise rogorc
mTlianad saqarTveloSi mxolod Camoyalibebis stadiazea. aqedan gamomdinare, cxadia
minimaluradac ki araa gamoyenebuli is didi potenciali, rac aWarasa da mTlianad
qveyanas gaaCnia.

msoflio civilizaciis Tanamedrove etapze sul ufro didi mniSvneloba eniWeba
qveynebsa da regionebSi turizmis ganviTarebas, romelsac saWiroa safuZvlad daedos
„mdgradi ganviTarebis“ prioriteti. turizmis mdgradi ganviTarebisas resursebi
moixmareba iseTi principebiT, rom man daakmayofilos ekonomiuri, socialuri da
esTetikuri moTxovnebi qveynis kulturuli TviTmyofadobis, garemo biologiuri
mravalferovnebisa da mTavari sasicocxlo sistemebis SenarCunebis pirobebSi. bunebrivi
garemos SenarCunebis, ekologiuri usafrTxoebis miRwevis, adgilobrivi mosaxleobis
interesebis dacvisa da socialuri samarTlianobis damyarebis principebs emsaxureba
ekologiuri turizmi, romelic axali movlenaa turistul industriaSi. mas didi roli
eniWeba qalaqisa da mis sakurorto zonaSi turizmis mdgrad ganviTarebaSi, radgan
uzrunvelyofs am sferos ekologiur mdgradobas, rac ara marto bunebrivi da
kulturuli resursebis SenarCunebis SesaZleblobas mogvcems, aramed maTi ganviTarebis
winapiroba gaxdeba. igi mdgradi turizmis is segmentia, romelic gulisxmobs SedarebiT
wynari bunebrivi lanSaftebis daTvalierebas, maT Soris daculi teritoriebisa.
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ekoturistuli produqti SedarebiT xelSeuxebeli buneba da masze dakvirvebiT miRebuli
siamovnebaa. ekoturistebs upirveles yovlisa, garemo da kulturuli tradiciuli
formebi ainteresebT, maTTvis gansakuTrebiT mimzidvelia Sors manZilze mdebare
ekologiurad sufTa, faqizi raionebi. amJamad ekologiuri turizmi turistuli bazris
segmentebs Soris yvelaze perspeqtiuli dinamiurad ganviTarebadi formaa. obieqturi
SefasebebiT bunebaSi mogzauri turistebis wili uaxloes periodSi saerTo turistuli
nakadis TiTqmis naxevars Seadgens [3,21].

ekoturizmis did potencials aWaris mTian zonaSi ganlagebuli kurortebisa da
Tvalwarmtaci soflebisaTvis ganapirobebs zafxulobiT Tbili subtropikuli hava da
bunebis egzotikuri silamaze da am zonisaTvis damaxasiaTebeli gansxvavebuli mikro
klimati, mTis mravalferovani lanSaftebi, cxovelTa da mcenareTa uiSviaTesi endemuri
da reliqturi saxeobebiT mdidari daculi teritoriebi, kerZod mtiralasa da maWaxelas
erovnuli parkebi da kintriSis daculi teritoria. daculi teritoriebi gansakuTrebiT
mniSvnelovania imiT, rom isini Seicaven sagangebo ekologiuri, istoriuli da esTetikuri
Rirebulebis mqone bunebriv kompleqsebs da gankuTvnili arian bunebis dacvis,
mecnierul–kulturuli miznebisa da regularuli turizmisaTvis.

rac Seexeba maRal da saSualomTian aWaris (xulosa da Suaxevis municipalitebi)
kurortebsa (goderZis uReltexili, beSumi) da kurortebs (qedlebi da gomarTuli) maT,

Cveulebriv, zafxulsa da Semodgomaze iyenebyen dasasveneblad samTo–klimaturi mizniT,

xolo zamTarSi (garda beSumisa) rogor samTo–saTxilamuro kurortebs. amitom aq ukve
arsebobs SedarebiT keTilmowyobili gzebi, ganTavsebis saSualebebi (kotejebi, saojaxo
sastumroebi) kafeebi, sasadiloebi da sxva infrastruqtura, rac SeiZleba warmatebiT
gamoyenebuli iqnas ekologiuri turizmis ganviTarebisaTvis. yovelive amas emateba
peizaJebis silamaze, kulturul–istoriuli da bunebrivi RirsSesaniSnaobani da
samkurnalo Tvisebebis mqone mTis hava. samedicino gamocdilebiT dadgenilia, rom mTis
hava dadebiTad moqmedebs mTel rig daavadebebze, rac xels uwyobs am daavadebisgan
warmatebiT gankurnebas. samwuxarod, aWaraSi miuxedavad imisa, rom ekoturizmis
ganviTarebis unikaluri SesaZleblobani arsebobs, es problema jer kidev saTanadod ar
aris gacnobierebuli da gaazrebuli.

saqarTvelosa da kerZod aWaris mTiani zonis bunebriv–rekreaciuli resursebi
karg pirobebs qmnian samTo–saTxilamuro turizmis ganviTarebisaTvis. imisaTvis, rom
mTian zonaSi samTo–saTxilamuro turizmi ganviTardes, man unda daakmayofilos Sesabamisi
pirobebi, romelic dadgenilia turizmis am mimarTulebisaTvis. kerZod: Tovlis safaris
sisqe 30 sm–ze meti (50–60 sm) unda iyos, xolo xangrZlioba ar unda iyos 75 dReze
naklebi. mTis kalTebis daxriloba 15–200–is farglebSi unda meryeobdes, xolo trasis
sigrZe 500 metridan 2–3 kilometramde unda iyos. saqarTveloSi Sesabamisi pirobebi aqvs
borjoms, bakurians, gudaurs, baxmaros, svaneTs, xevsureTs da a.S. [6, 51]. aWaris regionis
saSualo da maRalmTian zonaSi am pirobebs warmatebiT akmayofilebs kurortebi
gomarduli, zRvis donidan 1250 m simaRleze (Suaxevis municipaliteti), qedlebi, zRvis
donidan 1500 m simaRleze (xulos municipaliteti) da goderZis uReltexili, zRvis
donidan 2025 metris simaRleze. amitom dReisaTvis gansakuTrebul yuradRebas imsaxurebs
samTo–saTxilamuro turizmis ganviTarebisaTvis aWaris maRalmTianeTis unikaluri
potencialis gamoyeneba. sasiamovnoa aRiniSnos, rom gasul wlebSi damTavrda aWaris
kurortebze gomardulsa da qedlebSi saTxilamuro trasebis, sabagiro gzebis, samTo–saT-

xilamuro skolebis reabilitacia–keTilmowyobis samuSaoebi, sastumro kotejebis
mSenebloba da mimdinare wlis turistul sezonSi ganaxlebuli saxiT Cadga turistTa da
damsvenebelTa samsaxurSi. 2012 wels daiwyo mosamzadebeli samuSaoebi goderZis
uReltexilze samTo–saTxilamuro kurortis infrastruqturis mSeneblobisaTvis,
romelic dasrulebis Semdeg damsvenebels miiRebs rogorc zafxulis, aseve zamTris
sezonebze. aq ganzraxulia aigos axali sastumroebi, kotejebi, kafeebi da sxva
dasasvenebeli obieqtebi. moewyoba agreTve saTxilamuro bilikebi da sabagiro gzebi.
gegmis Tanaxmad, erTian turistul sqemaSi moeqceva goderZis uReltexilis, beSumis
samTo–saTxilamuro turbazebi da mwvane tbis kurorti. goderZis uReltexilis axali
kurorti SeZlebs 12000 stumris miRebas [8, 221]. am kurortis unikaluroba imaSi
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mdgomareobs, rom gudauris Semdeg meore samTo kurorti iqneba saqarTveloSi, romelic
zRvis donidan 2000 metrze met simaRleze mdebareobs da klimaturi TvalsazrisiT erT–

erTi saukuTesoa qveyanaSi. amJamad kurortze funqcionirebs 35 adgiliani sastumro
sakuTari samzareuloTi. 2012 wlis zamTris sezonze kurortma ukve miiRo pirveli
damsveneblebi.

turizmis ganviTarebis Tanamedrove etapze sul ufro didi mniSvneloba eniWeba
ekonomikuri saqmianobisa da finansebis saxelmwifo berketebis gamoyenebas. am
TvalsazrisiT sainteresoa ganviTarebuli ucxouri qveynebis warmatebuli gamocdilebis
gamoyeneba aWaris regionis turizmis sferos ganviTarebaSi. igi iTvaliswinebs pirdapir
sabiujeto dotaciebis da transferebis, pirdapiri sabiujeto investiciebis, sagadasaxado
SeRavaTebis da sxva preferenciebis gamoyenebas. samwuxarod, saxelmwifos mxridan aseTi
finansuri mxardaWera SeuZlebelia centraluri da adgilobrivi biujetebis finansuri
resursebis ukmarisobis gamo. Cveni azriT, am pirobebSi saWiroa mTiani regionebisaTvis
iribi saxelmwifo mxardaWeris formebis ufro aqtiurad da gabedulad gamoyeneba.
mizanSewonilia am etapze dainergos sagadasaxado preferencebis sxvadasxva saxe. maT
Soris iseTebi rogoricaa: sagadasaxado krediti, sagadasaxado ardadegebi, turistuli
sagnebis zogierTi saxeobis warmoebisa da importis gadasaxadidan gaTavisufleba,
sagadasaxado ganakveTis Semcireba (diferencireba), gadasaxadis drois gadavadeba, adre
gadaxdili gadasaxadis dabruneba, ucxouri investiciebis mozidvaSi saxelmwifos
xelSewyoba da sxva.

amgvarad, aWaris turizmis seqtorsa da mis calkeul mimarTulebebSi
gansakuTrebiT mTian regionebSi arsebuli problemebis mogvarebis mizniT, aucileblad
migvaCnia saxelmwifosa da biznessazogadoebis interesebis gaerTianebis safuZvelze
Seiqmnas qveyanaSi turistuli momsaxurebis axali koncefcia, romelic dafuZnebuli iqneba
turistuli industriis ganviTarebis axal inovaciur modelze. am modelis prioriteti
unda iyos sxvadasxva preferenciebisa da SeRavaTebis gamoyenebis gziT turistuli
industriis materialur–teqnikuri bazis srulyofa da turizmis sferoSi mowinave
teqnikisa da teqnologiebis gamoyenebis safuZvelze axali, gansxvavebuli inovaciuri
produqtisa da momsaxurebis Seqmna da SeTavazeba momxmareblisadmi. aseT pirobebSi
turistulma organizaciebma ara marto unda awarmoon axali turproduqtebi, aramed
droulad moaxdinon reagireba axal cvlilebebze turizmis momijnave saqmianobis
sxvadasxva sferoSi, danergon muSaobis axali meTodebi da gaaumjobeson saqmianobis
Sedegebi.
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TOURISM – A PROMISING DIRECTION OF SUSTAINABLE
DEVELOPMENT OF MOUNTAINOUS REGIONS

SUMMARY

Global and regional events between the boundary of twentieth and twenty-first centuries left lots of problems
for Georgia to solve, one of the most important among them is acceleration of economy development, reduction of
unemployment, overcoming poverty, increase of effectiveness of economy and improving the well being of each man.
All above listed problems are sharply revealed in the mountainous regions of Georgia which includes 34,4% of the
territory of country. In some regions, in particular in Ajara these indicator is much high, it strengthens necessary of
solving the problems of economy development. One of these promising directions for nowadays together with several
branch of material manufacture is tourism. Developing this branch provides economic growth of as the whole country
so its separate regions, in particular mountainous Ajara,  inflows of foreign currency, creation of new working places,
overcoming of poverty and improvement of social and economical situation of the population.  The following types of
tourism can be developed in the region of Ajara: agrarian tourism, ecological tourism, specialized tourism,  youth
tourism, adventurous tourism, mountain – skiing tourism, etc.  Tourism developing will support improvement of
economic condition, fastening of population on the local territories, reduction of migration and depopulation in the
depressive mountainous regions.
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mTiani regionis krizisi da turizmis roli

krizisuli mTiani regioni socialur-ekonomikuri problemebis msxvil kvanZs
warmoadgens. wminda ekonomikur sakiTxebs, rogoricaa Semosavlebis da dasaqmebis dabali
done, Sromis dabali nayofiereba, resursebis gadineba, mTis dacarieleba, erTvis iseTi
socialuri problemebi, rogoricaa TviTmyofadi, originaluri kulturuli Rirebulebebis
dakargva. Tu amas daemateba garemosdacviTi sakiTxi, Znelad gadasaWrel problemaTa
speqtrs miviRebT.

mTis problema awuxebs sazogadoebis farTo fenebs, saxelmwifo da kerZo seqtoris,
samecniero wris warmomadgenlebs [danelia; 2014] [maisuraZe; 2012] [merlani, Cxetiani; 2010].
sajaro seqtori cdilobs mTis problemebi saxelmwifo politikis arealSi moaqcios
[saqarTvelos kanonis proeqti `(maRal)mTiani regionebis Sesaxeb”; 2014] [saqarTvelos

kanoni `adgilobrivi TviTmmarTveli erTeulis biujetis Sesaxeb~; 2006] [Alpine Convention.
Reference Guide; 2010] [saqarTvelos kanoni `maRalmTiani regionebis socialur-ekonomikuri
da kulturuli ganviTarebis Sesaxeb~; 1999]. mravali samecniero kvleva exeba mTiani
regionis krizisi mizezebs, krizisis warmoSobis, ganviTarebis da Sedegebis aRweras

[Бурдули; 2009] [Brown; 2008] [Deshingkar, Grimm; 2004] [Feser, Sweeney; 1999] [Ravenstein; 1885].
turizmis gansakuTrebul rols mTiani regionis krizisis daZlevis mimarTulebiT

aRiareben rogorc praqtikosebi politikis sferoSi, ise mecnierebi. amasTan, orive mxare
acxadebs mTaSi turizmis mdgradi ganviTarebis aucileblobis Sesaxeb, romelic

ekonomikurTan erTad socialur da garemosdacviT aspeqtebs moicavs [Markovic, Petrovic;
2013] [Stevanovic, Ivanoic.; 2013] [baCiaSvili; 2012] [Gracheva, Kohler, Stadelbauer, Meessen; 2012] [Petrevska;
2012] [Graner; 2009-2010] [Kruk, Hummel, Banskota; 2007] [UNEP; 2007] [The Mountain Institue; 2000] [The
Mountain Institue; 1998].

winamdebare kvlevis mizans warmoadgens krizisul mTian regionze turizmis
zemoqmedebis meqanizmis identifikacia. kvlevis procesSi Semdegi amocanebis gadaWra
moxda: 1. ganisazRvra mTiani regionis krizisis mizezebi; 2. Camoyalibda krizisis
moqmedebis sqema; 3. naCvenebi iqna turizmis gavlena mTiani regionis socialur-ekonomikur
sistemaze krizisidan gamosvlis procesSi.

ekonomikuri resursis mocemul teritoriaze yofnis alternatiuli danaxarjebi
mTiani regionis krizisis umniSvnelovanes mizezs warmoadgens. mTaSi arsebuli
maRalmobiluri SromiTi da kapitaluri resursebi gaedinebian industriuli an savaWro
centrebisken, sadac maTi dasaqmebiT ufro maRali Semosavlis miRebis SesaZlebloba
arsebobs.

miwis nakleboba, aseve bunebrivi resursebis simwire, krizisis Semdeg mizezs
warmoadgens. sasoflo-sameurneo saqmianobisTvis gamosadegi miwis odenoba mTaSi
SezRudulia. mosaxleobis zrdis minimaluri tempebis SemTxvevaSic ki, erT sul mosaxleze
mosuli miwis odenoba nel-nela mcirdeba. bunebrivi resursebis simwire ki
gadamamuSavebeli industriis ganviTarebas abrkolebs.

krizisis Semdegi mizezi teqnologiis sferoSi Zevs. sasoflo-sameurneo warmoeba,
miTumetes mTis pirobebSi, Tundac maRalproduqtiuls warmoadgendes, principSi ar aris
maRalSemosavliani. amave dros, mTiani regionebi moSorebulni arian samecniero-kvleviTi
da saganmanaTleblo centrebidan, reliefis Tavisebureba da infrastruqturis Seqmnis
sirTule, Tanamedrove teqnologiuri sistemebis montaJis da eqspluataciis problemebi,
samomxmareblo bazrebis da mimwodeblebis siSore, masobrivi warmoebis teqnologiebis
danergvis dabrkolebebi negatiurad moqmedebs samewarmeo seqtoris gadawyvetilebebze
daabandon fuli mTian regionSi.

mTiani regionis socialuri specifika krizisis kidev erTi Semadgeneli elementia.
tradiciuloba da konservatizmi, axali teqnologiebis danergvis da axali produqtebis
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warmoebisadmi, zogadad siaxleebisadmi winaaRmdegoba, rac nebismier sazogadoebas
axasiaTebs, mTaSi gansakuTrebulad aisaxeba. Tumca, amgvari rezistentuloba, SeiZleba
turizmis ganviTarebis da krizisis daZlevis safuZvels warmoadgendes.

bunebrivi da adamianis Carevis Sedegad warmoSobili movlenebi (mewyerebi, miwis
gamofitva, wyaldidobebi, zvavebi, florisa da faunis ganadgureba da sxva) mTis regionis
kriziss ekologiur elements umateben da ekonomikurTan erTad ekologiur migrantTa
nakads warmoqmnian.

adgilobrivi TviTmmarTvelobis politika aseve SeiZleba gaxdes krizisis mizezi.
mTiani regionis ganviTarebis strategiis uqonlobam, bunebrivi resursebis ganadgurebis
daSvebam, garemosdacviTi RonisZiebebis ukmarisobam, SromiTi resursebis damagrebis
politikis sisustem SeiZleba safuZveli Cauyaros kriziss mTaSi.

yovelive zemoTTqmuli sqematuri saxiT warmodenilia qveviT (ix. sqema 1):

zemoT aRniSnuli ekonomikuri, teqnologiuri, socialuri Tu ekologiuri
mizezebis ukan, SesaZloa, krizisis erT-erTi umniSvnelovanesi faqtori dgas –

teritoriis funqcia mocemul socialur-ekonomikur sistemaSi. swored funqciis,
mniSvnelobis dakargva, an ararseboba, warmoSobs kriziss mTian regionSi.

mTian regionSi krizisis ganviTareba sqematuri saxiT qvemoT moyvanil naxazzea
asaxuli (ix. nax.1). igi pirobiTad sam etaps moicavs:

pirveli etapi ekonomikuri dacemis etaps warmoadgens. am etapze, zeviT aRniSnul
mizezTa gamo, mewarmeobrivi unaris mqone adamianebi, SromiTi resursebi, da finansuri
kapitali, toveben mTian regions. teritoriis sawarmoo potenciali mcirdeba, rac aisaxeba

regionuli miwodebis grZelvadiani ARSL1 mrudis gadaadgilebiT ARSL2 mdgomareobaSi. am
etapze jer kidev mZlavria socialuri kavSirebi gadinebul ekonomikur resursebsa da
mTian regions Soris. amgvarad, gareT dasaqmebiT miRebuli Semosavlis garkveuli nawili
brundeba regionSi, rac inarCunebs adgilobriv warmoebas garkveul doneze. adamianuri
resursebis gadinebis Sedegad warmoqmnil samomxmareblo xarjebis dacemas axlavs
mewarmeTa pesimisturi molodiniT gamowveuli sainvesticio danaxarjebis mkveTri

Semcireba, ris gamoc regionuli moTxovna ufro didi proporciiT mcirdeba ARD1-dan

ARD2-mde, vidre regionuli miwodeba, rasac mohyveba fasebis donis dacema RP1-dan RP2-
mde.
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meore etapi socialuri krizisis etapia. socialuri kavSirebi mTiani regionidan
gadinebul SromiT resursebsa da regions Soris sustdeba. amdenad, am resursebis mier
regions gareT gamomuSavebuli Semosavlebis sul ufro mcire nawili miedineba mTian

regionSi. regionuli moTxovna agrZelebs maRali tempebiT Semcirebas da ARD2-dan ARD3
mdgomareobaSi gadadis. infrastruqturis mdgomareoba uaresdeba da uaryofiTad
moqmedebs regionis komerciul da sainvesticio mimzidvelobaze. mcirdeba warmoebis da
vaWrobis moculoba, ixureba gadamamuSavebeli sawarmoebi da savaWro centrebi. regionis

grZelvadiani miwodebis mrudi gadaadgildeba ARSL2-dan ARSL3 mdgomareobaSi, fasebis

done ki ecema RP2-dan RP3-mde. mTian regionSi darCenili naklebmobiluri SromiTi
resursebi aseve gaedinebian mocemuli teritoriidan. mTian regionSi yalibdeba
socialuri qcevis tipi, romelic upiratesad regionidan gadinebaze orientirebulia.

mesame etapi depresiis etapia. mTiani regionis sawarmoo potenciali minimumze
Camodis. SromiTi resursebis SedarebiT aqtiuri nawili gadinebulia mocemuli
teritoriidan da adgilze mxolod yvelaze pasiuri nawilia darCenili. regionis fizikuri
kapitaluri simZlavreebi ganadgurebulia an ganadgurebis pirasaa misuli. maT fizikur
daZvelebas erTvis moraluri daZveleba. sasoflo-sameurneo savargulebi sabolood
gamofitulia. mTiani regioni dacarielebis mdgomareobaSi gadadis. mTiani regionis

grZelvadiani miwodeba ARSL4, regionuli moTxovna ARD4 da fasebis done RP4 minimumalur
mniSvnelobebs iZenen.

nax. 2 gamartivebuli formiT aCvenebs mTiani regionis krizisis mimdinareobas.
rogorc naxazidan Cans, grZlevadian periodSi mTiani regionis sawarmoo potencialis
dacemas Tan axlavs fasebis donis dacema. rasac, saboloo jamSi, mocemuli regioni
depresiis mdgomareobamde mihyavs.

mTiani regionis ganviTarebis aRwerisTvis ar SeiZleba ekonomikuri ciklis
scenaris gamoyeneba. depresiis etaps ar mosdevs aRmavlobis faza. Tu mocemulma
teritoriam dakarga socialur-ekonomikuri funqcia, igi sruliad usargeblo gaxdeba.
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mTavrobis nebismieri politika, romelic iTvaliswinebs SromiTi resursebis damagrebas,
sabiujeto finansur gamoTanabrebas, socialur da garemosdacviT RonisZiebebs, mxolod
moklevadian Sedegs mogvcems. depresiaSi myofi mTiani regionis aRmavlobis erTaderT
gzas misTvis garkveuli socialur-ekonomikuri funqciis gamonaxva warmoadgens. turizmis
ganviTareba ki swored amgvari instrumentia.

ekonomikur literaturaSi xSirad aRiniSneba mTian regionebSi turizmis

ganviTarebis mimarTulebebis, Sedegebis da safrTxeebis Sesaxeb [Babic, Videnovic; 2013]
[Gracheva, Kohler, Stadelbauer, Meessen H; 2012] [Patarchanov; 2012] [Chrenka, Ira; 2011] [Nistor, Nistor, Muntean;
2010] [Cristiana, Monica; 2009] [Tourism British Columbia; 2008] [Nepal, Chipeniuk; 2005]. mTaSi turizmis
ganviTarebis mimarT mravali midgoma arsebobs, dawyebuli brenduli strategiebis
gamoyenebiT, turizmis alternatiuli saxeebis stimulirebiT (magaliTad savelosipedo
turizmi mTaSi) damTavrebuli masobrivi sakurorto turizmis xelSewyobiT. Tumca, yvela
avtori Tanxmdeba, rom mTaSi turizmis ganviTareba mdgradobis safuZvelze unda moxdes,
raTa mocemuli teritoriis unikaluroba ar daikargos.

mTian regionSi mogzaurTa nakadis gadideba gamoiwvevs regionuli moTxovnis
saerTo zrdas, warmoebis, dasaqmebis da adgilobrivi sabiujeto SesaZleblobebis
gadidebas. mocemuli teritoriiT dainteresdebian samewarmeo, SromiTi, da kapitaluri
resursebi, rac mTian regionSi maT dabrunebas da teritoriis sawarmoo potencialis
gadidebas gamoiwvevs. Tumca, aqve unda aRiniSnos, rom resursebis bazrebis tradiciuli
mouqnelobis gamo, regionis sawarmoo potencialis zrda ufro neli tempebiT moxdeba,
vidre regionuli moTxovnis gadideba.

es procesi aRwerilia naxazze 3. mogzaurTa nakadis gadideba gamoiwvevs regionuli
moTxovnis gadaadgilebas marjvniv da zeviT. am gadaadgilebas mosdevs regionuli

warmoebis zrda GRDP4-dan GRDP7-mde. Tumca, regionis sawarmoo potencialis neli

tempebiT gadideba iwvevs fasebis donis gadidebas RP4-dan RP7 mdgomareobamde. mTiani
regionis ganviTarebas inflaciuri procesebi axlavs Tan.

zeviT aRniSnuli miuTiTebs mTian regionSi turizmis ganviTarebis mxardaWeris
saxelmwifo politikis mTavar orientirze. rogori tipis turizmis ganviTarebazec ar
unda iyos mimarTuli adgilobrivi politika, iqneba es saTavgadasavlo turizmi,
savelosipedo turizmi, masobrivi zamTris turizmi, gamajansaRebeli turizmi Tu sxva,
moTxovnis stimulirebis politika SeTanawyobili unda iyos infrastruqturis
ganviTarebis da investirebis xelSewyobis politikasTan, raTa mogzaurTa nakadebs
adekvaturi miwodeba daxvdes. swored am pirobebSi iqneba SesaZlebeli mTiani regionis
krizisidan gamoyvana da meryeobebis gareSe, dabalansebuli ganviTareba.

sabolood, daskvnis saxiT SeiZleba iTqvas, rom:
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1. mTiani regionis kriziss mravali mizezi gaaCnia. ekonomikur, teqnologiur,

socialur Tu ekologiur mizezebs Soris gamoirCeva erT-erTi sakvanZo faqtori,
romelsac mTiani regionis mier socialur-ekonomikuri funqciis dakargva warmoadgens.

2. mTiani regionis krizisi sam etapad viTardeba: ekonomikur kriziss socialuri
krizisi mosdevs, romelic depresiaSi gadaizrdeba. krizisis mimdinareobisas regionuli
moTxovna ufro Cqara mcirdeba, vidre regionis ekonomikuri potenciali, ris gamoc
regionis warmoebis moculobis Semcireba fasebis donis dacemis fonze mimdinareobs.

3. krizisuli mTiani regionisTvis socialur-ekonomikuri funqciis SeZenis erT-erT
instruments turizmis mdgradi ganviTareba warmoadgens.

4. resursebis bazrebis mouqnelobis gamo, mTian regionSi turizmis ganviTareba
inflaciis fonze mimdinareobs. regionis sawarmoo potenciali ufro neli tempebiT
izrdeba, vidre mogzaurTa nakadis gadidebiT gamowveuli regionuli moTxovna, ris gamoc
regionuli warmoebis gadideba fasebis donis zrdis fonze mimdinareobs.

5. turizmis mdgradi ganviTarebis mizniT saxelmwifo politikas safuZvlad unda
edos moTxovnis stimulirebisa da Sesabamisi infrastruqturis ganviTarebis
SeTanawyobili regulireba.
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MOUNTAIN REGION CRISIS AND ROLE OF TOURISM

SUMMARY

The mountain region under crisis represents the big conjunction of social-economic problems. The economic
problems, as the low rates of revenues and employment, low productivity of labor force, resource outflow, abandoning
the mountain are developing along with social problems, such as the loss of authentic, original cultural values. If the
environmental issue is added to the matter, the wide range of hardly solvable problems will appear.

The aim of given research is the identification the mechanism of tourism influence on mountain region under
crisis. During the research the following tasks were performed: 1. the causes of mountain region crisis were defined; 2.
the schema of crisis developing was established; 3. the influence of tourism on the mountain region social-economic
system during overcoming the crisis was shown.

There are several causes which lead to the crisis in mountain region. The alternative costs of being of the
economic resources on the given territory stimulates the mountain region high-mobile-able labor and capital resources
to outflow to the industrial and commercial centers, where there are more possibilities to employ them and get higher
incomes than in mountain region. Lack of land and natural resources continually reduces the land per habitant and
hinders the development of processing industry. Mountain regions are far from scientific-research and educational
centers. Specific of landscape and infrastructure building difficulty, distance of consumer markets and suppliers, mass
production technologies installation obstacles negatively affect on the entrepreneur sector decisions invest in mountain
region. Traditionalism and conservationism, resistance to new technologies and new products slows the technical
progress achievements spreading process. Natural and human-made disasters (landslides, land drying, flooding,
avalanche, flora and fauna extermination etc) input the ecology element to mountain region crisis. Absence of mountain
region development strategy, allowance of overuse of natural resources, lack of environmental measures, labor
resources attracting policy weakness also causes the crisis in mountain.

Key factor of crisis is the loss or absence the function and importance of mountain region.
Mountain region crisis develops trough three stages: first stage is economic decline stage. At the stage, because

of factors mentioned above, people with entrepreneur skill, labor force and financial capital, are leaving mountain
region. Region’s production potential is declining. Lower consumer expenditures, caused by outflow of human
resources exist along with reduced investment expenditures, caused by pessimistic expectations of entrepreneurs. It
means that regional demand is declining by higher proportion, than the regional supply and decline will proceed along
with deflation (see Fig. 1).

The second stage is the social crisis stage. Social ties between out-flown labor resources and the region are
weakening. It means, that lower rate of incomes earned out of region is coming in mountain region. Regional demand
continues the declining by high rates. The condition of infrastructure getting worse and negatively affects on the
commercial and investment attractiveness of region. The amount of production and sales is declining; the processing
factories and commercial centers are closing. In the mountain region is forming the behavior type, which is oriented to
outflow the region.
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The third stage is the depression stage. Production potential of mountain region falls to minimum. Relatively
active part of labor resources is out-flown from the region and most passive part left. Region’s physical capital is almost
or totally demolished. Agricultural land is dried. Mountain region goes to abandoned condition.

Depression stage isn’t followed by rising phase. If the mountain region lost its social-economic function, it
becomes unusable. Any government policy, which foresees the attraction of labor force, financial budget equality,
social and environmental measures, will lead to short-term results. The only way of rising for the mountain region under
depression is to find a social-economic function for it. Tourism development is one of such instruments.

Growing flow of travelers in the mountain region will lead to raised regional demand, production, employment
and local budget resources. The entrepreneurs, labor and capital resources will be interested by given territory, which
will cause their returning to the region and growing its production potential. Although, because of traditional inelasticity
of resource markets, region’s production potential will be rising slower, than the regional demand. That’s why the
tourism development will be proceeding along with inflation (see Fig. 2)

The above mentioned draws out the main direction of government policy measures concerning the tourism
development for mountain region – no matter, what type of tourism will be the local policy will be oriented on:
adventure tourism, mountain bike tourism, mass winter tourism, health tourism or any other – demand incentive policy
should be harmonized with infrastructure development and investment strengthening measures, for matching the
traveler’s flow to adequate supply. Only based on this conditions it will be possible to overcome mountain region crisis
and develop it balanced and without fluctuations.



141

leila mamulaSvili
goris saxelmwifo universitetis

profesori

E-mail: lmamulashvili@gmail.com / Tel.: +995 5 77 15 12 14

daviT WiotaSvili
goris saxelmwifo universitetis

profesori

saqarTvelos mTiani regionebis ganviTareba da turizmi

mTebi warmoadgenen wylis, energetikis da biologiuri mravalferovnebis mniSvne-
lovan wyaros. garda amisa, isini warmoadgenen wyaros iseTi faseuli resursebis wyaros,
rogoricaa mineralebi, tyis da soflis meurneobis produqtebi. farTo SesaZleblobebi
ixsneba saukeTeso dasvenebisaTvis. warmoadgens ra erT-erT msxvil ekosistemas da aer-
Tianebs Cveni qveynis, rTul da urTierTdakavSirebul ekologias, mTebs eniWebaT didi
mniSvneloba globaluri ekosistemis gadarCenaSi, romelic swrafad icvleba. socialuri
TvalsazrisiT, maRalmTian raionebSi macxovreblebisaTvis damaxasiaTebelia siRaribis ma-
Rali done, ris Sedegadac mTian dasaxlebul regionebSi xdeba garemos degradacia .

mTiani resursebis da mosaxleobis socialur-ekonomikuri ganviTarebis marTvis interesebi
moiTxoven dauyovneblivi RonisZiebebis gatarebas. msoflio mosaxleobis daaxloebiT 10

% damokidebulia mTis resursebze. mTebi warmoadgenen biomravalferovnebis da gadaSe-
nebis piras myofi saxeobebis sawyobs. Tanamedrove etapze mTavrobam saWiroa uzrunvel-
yos:

 erovnuli politikis xelSewyoba, romelic stimuls miscems adgilobriv mosaxle-
obas gamoiyenon ekologiurad usafrTxo teqnologiebi da sasoflo-sameurneo
da garemosdamcveli meTodebi.

 monacemTa bazis gafarToeba da cnobierebis amaRleba urTierTTanamSromlobis
da informaciis gacvlis meqanizmis SeqmniT im erovnul da regionalur dawesebu-
lebebs Soris, romlebic ekosistemebis dacvis sferoSi muSaoben;

 iseTi politikis gafarToeba, romelic stimuls miscems fermerebs da adgilob-
riv mosaxleobas bunebisdacviTi da aRdgeniTi RonisZiebebis gatarebaSi.

 mTiani regionebis ekonomikis diversificireba, kerZod turizmis industriis gan-
viTarebis da gafarToebis gziT mTiani regionebis kompleqsuri aTvisebis princi-
pis Sesabamisad.

 rogorc satyeo, aseve veluri bunebis kompleqsuri marTvis ganaxorcieleba,
iseTnairad, rom xeli Seewyos specifikuri konkretuli mTiani ekosistemis dac-
vas;

 bunebrivad daculi teritoriebis Seqmna im adgilebSi, romelic mdidaria
reprezentatiuli saxeobebiT.

saWiroa saswavlo-propagandistuli programebis Catarebis organizeba ekologiu-
rad usafrTxo teqnologiebis da meTodebis sferoSi, romelic mTis ekosistemebis Senax-
vis interesebs Seesabameba. aucilebelia umaRlesi ganaTlebis sistemis materialurad xel-
Sewyoba mTian regionebSi samecniero- ekologiuri kvlevebis Casatareblad adgilobrivi
mosaxleobisaTvis. unda moxdes garemos dacvis sakiTxebze fermerebis swavlebis orga-
nizeba, gansakuTrebiT qalebis, raTa soflis mosaxleobas mieces saSualeba ukeT gaecnon
ekologiur sakiTxebs, romelic dakavSirebulia mTiani regionebis mdgrad ganviTarebasTan.
xeli unda Seewyos iseT Semosavlis momtan saqmianobebs, rogoricaa turizmis mdgradi
industria, meTevzeoba, ekologiurad usafrTxo mineralebis mopoveba da infrastruqtu-
ris da socialuri momsaxurebis sistemis srulyofa.

saerTaSoriso da regionaluri organizaciebis mxardaWeriT, mTavrobam xeli unda
Seuwyos arasamTavrobo organizaciebs da sxva kerZo jgufebs, romlebic exmarebian adgi-
lobriv organizaciebs da Temebs sxvadasxva proeqtebis momzadebaSi, rac uzrunvelyofs
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regionis ganviTarebis procesSi adgilobrivi mosaxleobis monawileobis gafarToebas;
saWiroa saSiSroebis qveS myofi raionebis dacvis meqanizmis SemuSaveba, romelic xels Se-
uwyobs cocxali bunebis dacvas, biologiuri mravalferovnebis SenarCunebas an Seasru-
lebs erovnuli parkis funqcias. unda ganviTardes erovnuli politika, romelic waa-
xalisebs fermerebs da adgilobriv mosaxleobas miiRon zomebi bunebis racionaluri ga-
moyenebis da ekologiurad usafrTxo teqnologiebis gamoyenebis sferoSi. unda moxdes sa-
ojaxo warmoebis da agrogadamamuSavebeli dargebis ganviTareba (mag. rogoricaa samkurna-
lo da aromatuli mcenareebis moyvana da gadamuSaveba). aRniSnuli saqmianobebi saWiroa
ganxorcieldes qalTa mravalmxrivi monawileobiT, maT Soris mkvidri mosaxleobis da ad-
gilobrivi Temebis CarTviT.

mTavrobis da sxvadasxva saerTaSoriso da regionaluri organizaciebis mxardaWe-
riT unda ganxorcieldes RonisZiebebi mTis bunebrivi resursebis racionaluri gamoyene-
bisaTvis. saWiroa ganviTardes kompleqsuri midgoma ekologiuri, garemosdacviTi, socia-
lur-ekonomikuri, teqnologiuri, sakanonmdeblo, finansuri da administraciuli aspeqte-
bisadmi. kerZo seqtoris da adgilobrivi mosaxleobis erovnul mTavrobebTan TanamSrom-
lobiT xeli unda Seewyos adgilobrivi infrastruqturis ganviTarebas, maT Soris dakavSi-
rebis qselis organizebas an mikrohidroenergetikuli sistemebis Seqmnas saojaxo warmo-
ebis ganviTarebis uzrunvelsayofad da bazarze xelmisawvdomobis gasafarToeblad. saqar-
Tvelos mTian regionebs aqvs unikaluri bunebrivi, istoriuli da kulturuli resursi
turizmis ganviTarebisaTvis, romelic ekonomikis damoukidebel da perspeqtiul dargs
warmoadgens. momavalSi, turizmi gaxdeba qveynis biujetSi savaluto Semosavlebis Ziri-
Tadi wyaro. swored amitomaa turizmis ganviTareba miCneuli saqarTvelos ekonomikis gan-
viTarebis ZiriTad prioritetad.

viyenebT ra, saqarTvelos bunebis da kulturuli memkvidreobis unikalur potenci-
als, aucilebelia msoflio ekonomikis turistul sferoSi mivaRwioT turizmis inten-
siur ganviTarebas, romelic uzrunvelyofs mTis mosaxleobis Semosavlebis stabilur
zrdas. saerTod turistuli biznesi erT-erTi swrafad ganviTarebadi dargia msoflioSi.
igi Seadgens mTliani erovnuli produqtis 6%-s. mTian regionebSi turistuli biznesis
ganviTareba garkveul siZnelebTanaa dakavSirebuli. turistuli industria xels uwyobs
mrewvelobisa da ekonomikis ganviTarebas saxelmwifoSi , kerZod transportis, sastumros
momsaxurebis , mSeneblobis, sabanko seqtoris, suvenirebis warmoebis da sxva ganviTarebas.
turizmi gavlenas axdens reabilitaciis qalaqebisa da soflebis infrastruqturis aR-
dgenaze , arsebuli dasasvenebeli adgilebis SenarCunebaze, garemos dacvasa da adgilob-
rivi mosaxleobis cxovrebis donis amaRlebaze, mTian regionebSi umuSevrobis aRmofxvra-
ze. adamianebi daeuflebian turizmTan dakavSirebul sxvadasxva profesiebs, rac maTi Se-
mosavlebis wyaro gaxdeba. arsebobs rigi obieqturi da subieqturi mizezebisa, romelic
xels uSlis turizmis srulad ganviTarebas mTian regionebSi. saojaxo sastumroebSi Ri-
rebulebis Seusabamoba turistebisaTvis SeTavazebuli momsaxureobis xarisxTan Sedare-
biT da momsaxure personalis arasakmarisi momzadeba arakonkurentunarians xdis maT saq-
mianobas. miuxedavad gatarebuli RonisZiebebisa saqarTvelos mTian regionebSi turistuli
industriis ganviTarebisaTvis kidev mravali problemaa gadasaWreli. amisaTvis saWi-
roa:

 maRalmTiani regionebis SerCeva, romelTac gaaCniaT rekreaciuli samTo-saTxila-
muro da turistuli Rirebuleba. aseTi adgilebi mravladaa saqarTveloSi. mag.
tanas xeoba Sida qarTlis regionSi, q. goridan 25 km, daSorebiT, zRvis doni-
dan 1280 km-ze mdebareobs, sadac saerTod araa ganviTarebuli turistuli biz-
nesi.

 sustad ganviTarebuli infrastruqtura da materialur- teqnikuri baza .

 investiciebis simcire

 turizmis sferoSi dasaqmebuli adamianebis susti profesionaluri momzadeba

 arsebuli kanonmdeblobis da normatiul-samarTlebrivi aqtebis arasrulyo-fi-
leba sxvadasxva sakiTxebSi (sagadasaxado sistemis srulyofa, turistuli in-
frastruqturis ganviTarebaSi ucxouri da adgilobrivi kapitalis waxaliseba,
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sabaJo da savizo procedurebis gamartiveba da a.S.). aRsaniSnavia, isic rom gar-
kveuli qmediTi nabijebi ukve gadaidga, magram arasakmarisi.

 sareklamo da sainformacio uzrunvelyofis arasrulyofili sistema da Sesaba-
misad erovnuli turistuli produqtis arasakmarisi miwodeba saSinao da saga-
reo turistul bazrebze.

 turistebisaTvis pirdapiri sahaero kavSirebis ararseboba. isini iZulebulni
xdebian isargeblon transportis sxva saxeebiT, rac mTian regionebSi cudi gze-
bis arsebobis SemTxvevaSi damRlelia turistebisaTvis.

aRniSnuli problemebisgadaWrisaTvis saWiroa:
sakanonmdeblo bazis gaumjobeseba; ucxoeli turistebisaTvis Camosvlis da yofnis

gamartiveba; sasazRvro da sabaJo moTxovnebis da wesebis liberalizacia; turizmis Tval-
sazrisiT, rogorc keTilsaimedo qveynis imijis SenarCuneba da gavrceleba; garkveuli saq-
mianobis warmarTva turistuli kavSirebis gafarToebisaTvis; mTian regionebSi axali sas-
tumroebis mSenebloba da arsebuli saojaxo sastumroebisaTvis rekonstruqciaSi xelSew-
yoba; saojaxo sastumroebis sertificireba; sastumroebSi momsaxure personalis gadamza-
deba; sastumroebis marTvis sistemis reformireba; mTiani regionebis saavtomobilo gzebis
keTilmowyoba (garkveuli bunebrivi movlenebis gamo mTian regionebSi gzebi xSirad ziande-
ba); kvalificiuri kadrebis momzadeba turizmis sferoSi (saqarTvelos umaRles saswav-
leblebSi turizmis specialobis sabakalavro da samagistro programebis arseboba); sxva-
dasxva qveynis umaRlesi saswavleblebis mier erToblivi proeqtebis ganxorcieleba tu-
rizmis, stumarTmaspinZlobis sferoSi. mTiani regionebis ganviTarebis strategiebis urTi-
erTkavSiri- saerTo SeTanxmebebi vaWrobaSi, ekonomikur ganviTarebaSi, saWiroebis SemTxve-
vaSi konfliqtebis mogvarebasa da resursebis marTvaSi aucileblad gazrdis maTi saqmia-
nobis efeqtianobas. saerTaSoriso organizaciebs SeuZliaT daxmareba gauwion mTian regi-
onebs sxvbadasxva qveynis gamocdilebis gaziarebaSi adgilobrivi macxovreblebis doneze,
xolo adgilobriv da regionul xelmZRvanelobas SeuZliaT gamoiyenon sakuTari SesaZ-
leblobebi, ama Tu im mTiani regionis momavali ganviTarebis saqmeSi.

sagzao qselis ganviTarebam zogierT daSorebul mTian regionSi misvla ufro ad-
vili gaxada. gaizarda mTian regionSi mcxovreb im adamianTa ricxvi, romlebic floben sa-
kuTar avtomobilebs, rac kidev ufro aadvilebs turistuli biznesis ganviTarebas da maT
kavSirs sxva teritoriebTan. internet- qselisa da mobiluri kavSiris danergva mTian re-
gionebSi kidev ufro gaadvilebs adgilobriv macxovrebelTa komunikacias. momavalSi Se-
saZlebeli gaxdeba turizmis sferoSi dasaqmebulTa distanciuri swavleba. aucilebelia
meteorologiuri dakvirvebebis warmoeba mTian regionebSi da garemos dacvis monito-
ringis perioduli warmoeba. saqarTvelos mTian regionebSi yuradReba unda gamaxvildes
turizmis iseT saxeebze, rogoricaa: sportuli, ekologiuri da kulturuli turizmi.
"mwvane" ekonomikis ganviTareba da misi marTvis efeqturobis gazrda aucilebel nabijebs
warmoadgenen saqarTvelos mTiani regionebis warmatebuli ganviTarebisaTvis. energetikis,
agrosamrewvelo kompleqsis, satyeo meurneobis, turizmis da wylis meurneobis ekologi-
zacia ki uzrunvelyofs ara marto garemomcveli samyaros SenarCunebas, aramed qveyanas
mianiWebs ekonomikur upiratesobas. ekologiurad sufTa garemo sakmaod mimzidvelia,
rogorc adgilobrivi, aseve ucxoeli turistebisaTvis.
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DEVELOPMENT OF MOUNTINIOUS REGIONS OF GEORGIA AND TOURISM

SUMMARY

Mountinious regions of Georgia have an unique natural, historical and cultural resource for developing of
tourism, which represents an independent and perspective field of economic. Tourism will become the main resource of
currency incomes in the budget of the country in future. Thus, developing of tourism is considered the main priority of
the development of  the economic of Georgia.

Using of the unique potential of  Georgian nature and cultural  heritage, it is very important to achieve an
intesive development of tourism in the touring  field of the world economic, which provides stabile  increase of the
incomes of the mountinious population.. Generally, touring  business is one of the fast developing fields in the world. It
includes 6% of the whole national product. Developing of tourism in the mountinious regions is connected with lots of
difficulties. There are objective and subjective  reasons which  block the complete development of   tourism in the
mountinious regions of Georgia. Costs comparing with the quality of service which are offered  at family hotels, are
inapropriate  and  lack of professionalism of the staff   make  their business  uncompetitive. In spite of  lots of activities,
there are  still problems which must be solved  for developing   touring industry in the mountinious regions of Georgia.
It is important:

Improving of  legislation base; simplyfing of tourists’ arrival and  their  existence there;  liberalisation of the
frontier and custom demands and rules ; preserving image as  hopeful cou ntry and spreading from the point of view of
touring; conducting certain activiteis for widening of  touring relations; building of new hotels and improving of
constructions of already existed hotels in the mountinious regions; certifying of family hotels; training of the staff  in
the hotels; reforrming of the managerial system of the hotels; repairing and reconstructing of roads in the mountinious
regions ( roads are often  ruined by the nature); preparing of qualified  people in the sphere of tourism ( existing of
Bachalors’ and   Master Degree programs of tourism in the universities of Georgia); carrying out of united projects in
the fields of tourism, hospitality by the  universities  of  different countries.
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turizmis ganviTareba mTian regionebSi – dasaqmebis mniSvnelovani faqtori

turizmi mniSvnelovan gavlenas axdens TiToeuli regionis socialur-ekonomikur
mdgomareobaze: iqmneba axali samuSao adgilebi da sawarmoebi, viTardeba sakomunikacio
sistemebi, infrastruqtura, mosaxleobas uCndeba damatebiTi Semosavlebi, axali gasaRebis
bazrebi adgilobrivi produqciisaTvis, maRldeba adgilobrivi macxovreblebis kultura,
ganviTarebis saerTo done da a.S. yovelive es gansakuTrebul mniSvnelobas iZens maRal-
mTiani regionebisaTvis, romlebic gamoirCevian rekriaciuli da mineraluri resursebiT,

florisa da faunis mravalferovnebiT.

saqarTvelos regionuli ganviTarebis 2010-2017 w.w. saxelmwifo strategiaSi xazgas-
mulia, rom saqarTvelos regionuli ganviTarebis mniSvnelovani faqtoria Sesabamisi po-
tenciis mqone regionebSi turizmisa da turistuli infrastruqturis ganviTareba. turiz-
mis ganviTarebisaTvis, romelic xels Seuwyobs regionebis gaZlierebasa da adgilobrivi
mosaxleobis socialur-ekonomikuri mdgomareobis gaumjobesebas, saqarTveloSi didi po-
tenciali da resursebi arsebobs. turizmis sxva dargebze damokidebulebis gamo saWiroa
Sesabamisi seqtorebis ganviTarebis dagegmvisas gaTvaliswinebul iqnes regionSi turizmis
ganviTarebis SesaZleblobebi misTvis xelsayreli pirobebis Seqmnis TvalsazrisiT.

rogorc cnobilia, saqarTvelos maRalmTiani regionebisTvis damaxasiaTebelia me-
tad mZime demografiuli da socialur-ekonomikuri viTareba. Aam mxriv gamonakliss arc
raWa-leCxum-qvemo svaneTis regioni wamoadgens.

raWa-leCxumi-qvemo svaneTis regioni dasavleT saqarTvelos CrdiloeT nawilSi,
zRvis donidan 400 m-dan 4000 m-mde simaRleze mdebareobs da ganekuTvneba maRalmTian zo-
nas. misi farTobia 4600 kv.km. da qveynis teritoriis 6,6%-s Seadgens. regionis mosaxleobis
raodenoba 46,7 aTasia, rac saqarTvelos mosaxleobis 1,04%-ia. regionis mosaxleobis 81%

soflad cxovrobs. mxaris 258 dasaxlebidan maRalmTians 238 dasaxleba miekuTvneba.
regionSi Seqmnil rTul demografiul viTarebas ganapirobebs rogorc Sobadobis

dabali da sikvdilianobis maRali maCveneblebi, reproduqciuli asakis mosaxleobis simci-
re, aseve Sida da gare migracia, romlis maCveneblebi saqarTvelos maRalmTian regionebSi
gansakuTrebiT maRalia. migraciuli procesebi, ZiriTadad, gamowveulia iseTi faqtorebiT,

rogoricaa samuSao adgilebis nakleboba, rTuli sayofacxovrebo pirobebi, soflis meur-
neobisTvis rTuli samuSao garemo da sustad ganviTarebuli socialuri infrastruqtura.
Sromisunariani mosaxleoba samuSaos saZieblad, ZiriTadad, TbilisSi, quTaisSi da saz-
RvargareT miemgzavreba. migracia uaryofiTad aisaxeba regionis mosaxleobis asakobriv
struqturaze. amas emateba bunebrivi matebis uaryofiTi saldo. aqedan gamomdinare, mosax-
leobis ricxovnobis kleba da dabereba aris regionis erT-erTi umwvavesi problema, rome-
lic uaryofiTad aisaxeba regionis ekonomikur da socialur ganviTarebaze. am procesis
SeCereba da problemis aRmofxvra did sirTuleebTan aris dakavSirebuli. qmediTi zomebis
miRebis gareSe, mxaris depresiul regionad Camoyalibebis procesi Seuqcevad saxes mii-
Rebs.

regionSi umuSevrobis done 21%-s Seadgens, saSualoTviuri anazRaurebis odenobiT
raWa-leCxumi-qvemo svaneTi saqarTvelos regionebs Soris bolo adgils ikavebs da 2,7-jer
Camouvardeba saqarTvelos analogiur saSualo maCvenebels. regionSi Zalze maRalia siRa-
ribis maCveneblebi.

raWa-leCxumi-qvemo svaneTi gamorCeulia mdidari tyis resursebiT. tyiT dafarulia
regionis teritoriis daaxloebiT 61%. aRsaniSnavia e.w. xeluxlebeli tyeebi, romlebic Se-
narCunebulia pirvandeli saxiT da biomravalferovnebiT. garda amisa, raWaSi gvxvdeba xe-
lovnurad gaSenebuli wiwvovani (ZiriTadad, kedaris) tyeebi, romelTa asaki mravali aTeu-
li welia.
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regionis bunebriv-geografiuli pirobebi, mimzidveli buneba, klimaturi pirobebi,
mTis sufTa haeri, wiwvovani da foTlovani tyeebis sixSire, kulturuli Zeglebis simrav-
le, mineraluri wylebisa da sxva bunebrivi resursebis siuxve qmnis unikalur pirobebs
sxvadasxva saxis turizmis (saavtomobilo, sacxenosno, safexmavlo da samonadireo turiz-
mi, ekoturizmi da sxv.) ganviTarebisaTvis. regionis kurortebia Sovi, uwera, qveSvake, sor-
tuani, xidikari, bugeuli, laSiWala, ZuRuri, axalWala, zesxo, muaSi, sadac asamde samkur-
nalo-mineraluri da gogirdovani wyali moipoveba. regionSi turizmis ganviTarebas xels
uSlis infrastruqturis mouwesrigebloba da investiciebis nakleboba. amJamad, regionis
kurortebis umravlesobis infrastruqtura mTlianad moSlilia da srul reabilitacias
saWiroebs.

regionis kurortebs Soris gansakuTrebiT gamoirCeva Sovisa da uweris kurortebi
havis, klimatisa da mineraluri wylebis samkurnalo TvisebebiT. SesaZlebelia kurort So-
vis samTo-saTxilamuro kurortad gardaqmna, ris Semdegac kurorti SeZlebs damsvenebels
weliwadis nebismier dros moemsaxuros da regionis socialur-ekonomikur ganviTarebaSi
didi wvlili Seitanos. samTo-saTxilamuro kurortis mSeneblobisaTvis SesaniSnavi pirobe-
bia sof. SqmerSic. turistebisTvis mimzidveli adgilebia Saorisa da lajanis wyalsacave-
bi. Saoris wyalsacavi ambrolauris muncipalitetis ulamazesi adgilia, romlis irgvliv
gvxvdeba unikaluri jiSis tyeebi da kulturul-istoriuli Zeglebi. Saorze arsebobs po-
tenciali yvela sezonis turizmis (m.S. saTxilamuro turizmis) ganviTarebisTvis.

amJamad, regionSi funqcionirebs ramdenime komfortuli sastumro (ambrolaurSi,
onSi, lentexsa da SovSi). regionSi Zalze sustad aris ganviTarebuli kvebis obieqtebi. aR-
saniSnavia, rom 2012 wels q. ambrolaurSi funqcionireba daiwyo turizmis sainformacio
centrma, romlis ZiriTadi amocana Sesabamisi investiciebis moZieba da sxvadasxva saxis
turistuli marSrutebis Sedgenaa.

regionSi 230 aTas ha-ze, zRvis donidan 500-4600 m-is simaRleze mdebareobs raWa-leC-
xumi-qvemo svaneTis gegmarebiTi daculi teritoriebi, romlebic warmoadgens centraluri
kavkasionis gegmarebiTi daculi teritoriebis nawils da moicavs raWa-leCxumi-qvemo sva-
neTis erovnul parks, bunebis 12 Zegls da 4 aRkveTils. parki aris maRali ekologiuri
Rirebulebisa da ekoturizmis ganviTarebis potencialis mqone teritoria. SesaZlebelia
gegmarebiT dacul teritoriaze turistuli potencialis gamoyeneba frinvelebsa da cxo-
velebze dakvirvebis, aseve botanikuri da ekologiuri (magaliTad, karstul mRvimeebSi)
turebis organizebiT. erovnul parkSi SesaZlebelia alpinizmis ganviTarebac. dReisaTvis,
erovnuli parkis infrastruqtura ar aris Seqmnili. Tumca, msoflio bankis dafinansebiT
ukve momzadebulia menejmentis gegmebi 5-wliani marTvisTvis. aRniSnuli garemoeba xels
Seuwyobs erovnuli parkis mimdebared mcxovrebi mosaxleobis CarTvas ekoturistul saq-
mianobasa da sxvadasxva socialur proeqtebSi. SesaZlebeli gaxdeba mosaxleobis gadamza-
deba gidis servisis uzrunvelsayofad, agreTve saojaxo sastumroebisa da kvebis obieqte-
bis ganviTareba da adgilobrivi produqciis realizacia, rac xels Seuwyobs regionSi so-
cialur-ekonomikuri pirobebis gaumjobesebas.

Cveni meToduri xelmZRvanelobiT SemuSavebuli raWa-leCxumisa da qvemo svaneTis
regionis 2014-2021 wlebSi ganviTarebis strategiis SemuSavebis farglebSi Catarebul iqna

kvleva (SWOT analizi) turizmis, sarekreacio da sakurorto infrastruqturis ganviTare-

bis SesaZleblobebis dadgenis mizniT. kvlevis Sedegad gamovlinda Semdegi:
Zlieri mxareebi:

 regionis maRali sakurorto potenciali (samkurnalo wylebi, wiwvovani da
foTlovani mwvane masivi, sasargebli klimati, ekologiurad jansaRi bunebrivi ga-
remo);

 regionSi vazis unikaluri jiSebis gavrceleba da saerTaSoriso cnobadoba;

 regionSi maRali potencialis mqone mTis da balneologiuri kurortebis ar-
seboba;

 sxvadasxva saxis turizmis ganviTarebis potenciali;

 kurortebis - Sovis, uweris, muaSis, zesxos da laSiWalas maRali cnobadoba;
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