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MARKET FOR TOURISM DEVELOPMENT PROSPECTS IN GEORGIA 

SUMMARY 
 

    Among the economic development priorities of Georgia tourism is occupying the central role with its 
objective reasons. From history it is known that the development of tourism as an industry is connected with the 
advance of international trade which in its turn is the leading sphere of international business. In Middle Ages the 
advance of trade required the knowledge of different countries and their cultures. Georgia is known in the world as the 
crossroad of ancient civilizations, country located at the edge of Asia and Europe. In Georgia necessary conditions for 
tourism development is distinguishable, to which the interest was apparent from ancient times. Myth of Argonauts, 
writings of Herodotus and other historic facts are evidence of this. 

     The great potential of Georgia for developing the tourism can be assess by the fact that there are unique 340 
geographical place, 7 national park, about 35 thousand historic building, from which 7 is in the list of UNESCO.  
Sustainable development of Georgian tourism is tied with the effective and scientifically reasonable analysis of this 
industry and making of high quality tour products. 

     In recent years tourism has become as one of the profitable sphere of business in the world. Tourism 
occupies the third place in the world export after oil and cars.   By the experts view rising of tourism will continue in 
coming years as well. According to the data of international tourism organization international flow of tourists has 
increased up to 937 million people for 2010 year. As for annual rate of increase it comprised 3, 5 percent for 2000-2010 
years.  In the international flow of tourists for 2010 the share of Europe and United States decreased, however the 
corresponding share of the Pacific and Asia increased sharply by the 17.3 percent. In case of the rational management of 
invested capital in tourism is the source of economic welfare which can be split in the following: tourism is one of the 
leading spheres in world trade, its industry creates new jobs, encourages formation of the local, international and 
regional economic relations. the role of tourism is expressed in the following numbers: 10% of the world GDP, 10.9% 
of personal service, 11.8 % of world investing ; after the travel of tourism in foreign country earns more than 600 
milliard dollar, every from sixteen employed is from tourism in the world. 
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     Processes of concentration of production and capital are strengthening in truism as well as in other fields of 
economy. One form of production concentration is the diversification. This means enlarging of the production sphere on 
behalf of others. That is why it is actual question to explore the possibilities of the cooperation between airline 
companies and tourist firms in international economic relations.  

     Tourism encourages the development of adjoining spheres (agriculture, industry) and etc. the greater role is 
attaching to the development of traditional production sphere, souvenir production which in turn is the base of small 
business. It clear that incoming tourist requires cheap and quality eating that is why the agriculture was announced as 
the second and important priority of development. But this process is going on inertevly. 

     In spite of the critical assessment coming from the different experts, one thing is clear that on some 
Georgia�s health resorts important projects are carried. This is reflected on the number of employed as well as on 
infrastructure development. Simultaneously Georgian health resorts is actively advertized in the world that increases the 
interest of investors. From above mentions it is indubitable that in future the numbers of tourist will inverse resulting in 
higher budgetary revenues.  
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ANALYSIS OF MODERN CONDITIONS OF TOURISM IN GEORGIA AND GUIDELINES FOR 

 ITS LONG-TERM DEVELOPMENT 
 

SUMMARY 
 

Researches on modern conditions of Georgian tourism and trends for its long-term development are made through 
the SWOT analysis. The article reveals strengths and weaknesses of tourism development, related risks and challenges, 
evaluates the parameters of its perspective development in the future.  

The strengths of tourism development on the modern stage involve: restoration and renovation of existed tourist 
objects, construction of new mountain-skiing complexes and carry out of other kind of tourism projects, introduction of 
progressive changes on tourism in the Georgian Legislation, introduction of tax preferences for building of tourism 
business infrastructure, signing of memorandums and agreements on tourism partnership with many countries all 
around the world, unilateral abolition of visa regime with the EUstates, USA and other countries, reduction of visa fees 
and extension of stay in the country without visa, simplification of visa application, border area and customs 
procedures, establishment of so called �Free Econom ic Zones�, entry tourism supported and encouraged b y the state, 
budget allocations for construction and rehabilitation of tourism infrastructure, entering Georgian tourism investment 
market by transnational corporations.  

The weaknesses of tourism conditions on the modern stage revealed as a result of SWOT analysis are as follows: 
high prices on hotels, food, transport and other services, low level of service, negative change of Georgian indicator in 
international ratings during last years, low level of tourism infrastructure development, reduction of agricultural 
production and accordingly increase of export volume of food products, agflation and price rises on tourism package, 
high prices of train tickets, territorial closeness to Turkey having high competitive capacity, high-priced loans, high 
prices on locally produced souvenirs, parking related problems, small number of middle and low grade hotels, occupied 
territories, a comparatively slow pace of tourism development, etc. 

�Ten Point Strategic Plan� (2011-2015) developed by  Georgian Government coverscomplex description of 
strategic directions for tourism development. The goal of Georgian Government is to promote service export mainly by 
tourism development and accordingly increase employment in this sphere. For the year of 2015 the number of tourists 
to Georgia is expected to exceed 5 million and the country is to become one of the important centers of winter tourism. 
Special attention will be paid to the development of tourism infrastructure. It is planned to attract low-budget airline 
operators, diversification of direct flights on three main areas (Western Europe, Near East and Asia). Georgian 
Government will offer the investors several encouraging conditions for tourism sector: successful environment for 
doing business, the land for construction of an enterprise at a symbolic price, selected state-owned uprivatized buildings 
that will be transferred into the ownership of investors at preferential prices, settlement of infrastructure issues (gas, 
water, electric energy), construction and restoration of roads leading to the enterprise together with other donor 
organizations, rendering assistance to foreign companies in attracting  manpower and financing trainings.  

In the nearest future it is planned to create the developed, high-quality and safe road infrastructure. The relevant 
environment for small aviation development is in the process of its establishment. In 2012construction of Poti 
International Airport will come to the end. New air companies will enter the Georgian aviation market. By the year of 
2015 transportation of passengers by air will be increased by 50%, it is also planned to double the number of ship 
transportation. The special preference will be given to the field closely related with tourism-agriculture. 

Analysis of prognostic characteristics shows that development of tourism will still remain one of the basic and 
arterial directions for the development of Georgian economy.�
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TRENDS OF SUSTAINABLE DEVELOPMENT OF GEORGIAN TOURISM 
 

SUMMARY 
 

In historical context, relationship of society and nature is utilization of vital resources by humans for satisfying 
material and spiritual demands. Superiority of humans� economic interests over natural phenomenons is obvious. 
Environment is a huge reservoir and humans can endlessly utilize all resources. Such reactionary, consumptive attitude 
has radically changed global ecosystem and generated threats of global crisis since the second half of past century. 
Researchers concluded that the reasons of degradation of ecologial system are not only overpopulation and uncostrained 
utilization of resources, but political, social and economical attitudes.  

Protection of environment and successful development of tourism are indivisible. Tourism can play important 
role in the activities oriented on the protection of nature. Surrounding world with its beautiful landscape, unique natural 
heritage, diverse flora and fauna, clean air and water is the part of resources attractive for the tourist. Tourism helps the 
protection of environment and funds such activities. Development of tourism may provide population with food, shelter 
and jobs, but it shouldn�t harm the environment and should be based on the protection of natural and cultural resources 
instead of decreasing potential benefits. Tourism, ecology and economic become increasingly interdependent and create 
integrated system of cause-effect relations.  

Georgia has declared tourism as the priority field of state economics. Growth rate of Georgian tourism is 
significantly less than global rate. The reasons for this are absence of serious investments, restructurization of tourist 
field and low quality of services from the population. In spites of this, quantity of tourists travelling in Georgia is 
growing through the last decade.  

Georgian national tourism agency should permanently adopt the regulations supporting development of tourist 
market and stimulation of tourist products. Decisions related to the utilization of resources should be made to develop 
the tourism and to convince population of the importance of protection of environment. Attitude of tourists towards the 
local life style and culture is also important.  
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TENDS, PROBLEMS AND PERSPECTIVES OF  STABLE DEVELOPMENT OF TOURISM 
 

SUMMARY 
 

Nowadays, it is acknowledged in the modern world that conception of stable, secure and qualitative 
development, aimed at the achievement of fast economic growth based on the effective utility of  existing in the country 
limited resources, should be the basis of the state�s economic policy and planning. One of the priority directions of the 
strategy for accelerated development of modern Georgia is tourism, which ensures inflow of foreign currency in the 
country, creation of new jobs, eradication of  the poverty, economic development and improvement of the social and 
economic well-being of the country. 

Under the market economy, strategy for the stable development of tourism should base on the complex program, 
legislative base and other mechanisms. Unfortunately, the complex program of the tourism development in Georgia, 
laws, legislative acts and other supportive documentation, which are supposed to perform state control of the sphere, are 
outdated. This fact impedes stable development of the sphere. Moreover, disordered statistical service, low level of 
tourism products� advertising abroad, limited spectrum of tourist services, qualitative problems and difficulties with 
tourists security dramatically obstacle development of the industry. 

Heavy political and economical processes which followed restoration of the independence of Georgia, have 
negatively affected the development of tourism, as well as the other spheres of the state�s economy.  Nevertheless, the 
recently launched institutional and macroeconomic policy,  targeted at the stimulation of tourism development, resulted 
in drastic growth of tourists and visitors number, which contrary to expectations, increased to  3 million. In particular, if 
in 2004 number of visitors to Georgia was  368 312,  in 2007 � 1 051 769, in  2010 � 2 032 586, in 201 1 it increased to 
2 820 185 visitors. It should be mentioned, that,  for the said period,  the number of tourists in Adjara increased from  
83 000 to 1 319 513.  According to the forecast of governmental structures, number of visitors and tourists to Georgia is 
expected to reach 4 million within the next 2 years, while in Adjara � to 2, 5 million. 
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ANALYSIS OF KEY FACTORS IMPACTING DEVELOPMENT OF 
TOURISM IN GEORGIA 

 
	�������

In any country tourism development requires joint efforts of the state and private sector and effective 
introduction of the development strategies based on the multisector collaboration. For development of such strategies, 
thorough analysis of existing situation and problems, clear vision and creative approach what would promote further 
development of the industry. In this article we made attempt to analyse the general factors impacting tourism 
development, which should be considered for achievement of this goal. 

The model of tourist rest is influenced by the factors of three groups: 
� ����� � !�����"��##�� ��$����%� ������#&'�
� (�#%�%$%� ����"��!�#��%�)�&'�
� 	 �� �� � ����"*�� !+�,���-���� ��#-�,+ .�##� �&��

Nature of spending of free time is one of the key factors for tourism development. 
In addition, factors impacting tourism development are divided into statical and dynamical, internal (exogenic) and 
external (endogenic) factors. 

Statical factors are the set of natural-geographical factors, which are of long-term nature, with unchanged 
significance: beautiful, rich nature; climate; relief of location; subsurface riches (mineral caves etc.), cultural-historical 
factors � architectural and historical monuments, f olklore etc. 

Dynamical factors include demographic, socioeconomic and political factors. 
External (endogenic) factors influence on tourism in result of demographic and social changes. These include: 

age of population, increase of the number of workers and of each family, trend of late marriages and creation of 
families, change of share of the single people and couples without children in the composition of population, reduction 
of the emigration restrictions, increase of compensation of travel costs and more flexible fork schedules, early 
retirement etc. Economic and financial factors are of significance as well. 

In elaboration of tourism development plan it is necessary to study and identify free time and budget structure. 
These are of different significance and change with time and space. In addition, it is significant to mention that in the 
current period there emerged discrepancies between free time structure and economic capacities of the population. 

Internal (endogenic) factors � these are the factor s directly impacting tourism sphere: those, related to 
development of material-technological, accomodation facilities, transport, catering facilities, recreation sphere, retail 
trade etc. the factors of tourist market should be mentioned as well: demand processes, supply and distribution; increase 
of the role of market segmentation � emergence of t he new segments within regional tourism; increase of the role of 
coordinated activities and monopolization � increas e of the role of horizontal integration, vertical integration � by 
establishment of the strategical tourist links, globalization of tourism business; increase of the role of mass media and 
PR in advertising and promotion of tourist products; increase of the role of personnel in tourism. 

The above factors, on their side, are divided into extensive (increase of the number of employed, growth of the 
material resources involved in the economic activities, significance of the new tourist facilities, intensive (improvement 
of the staff qualification, development of the professional-qualification structure, technical improvement of the material 
bases based on the achievements and results of technical progress, reasonable use of the available material resources, 
facilities and routes etc.) and hindering (negative) factors (crises, militarization of economy, increase of external debts, 
political instability, growth of consumer prices, unemployment, strikes, criminogenic situation, financial instability, 
decrease of consumption, negative environmental situation, bankruptcy of tourist firms, introduction of more strict 
tourist procedures, reduction of currency quotas, non-fulfillment of their obligations by the tourist forms etc.) 

�
�
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OPPORTUNITIES OF SUSTAINABLE DEVELOPMENT OF TOURISM AND  
ORGANIZATIONAL CULTURE 

 
Idea of sustainable development of tourism has received a strong impulse from 2009 in Georgia and political 

and economical safety function was added to it in addition. 
Concept of sustainability is widely used in civilized world as the most important instrument in any kind of 

development including tourism. Sustainable development means development without harming of existing resources. 
No development is achieved if we neglect these resources. We speak about sustaining of resources, which can be used 
in the future and at present too. Ecological, social-cultural and economical development is a basis of sustainable 
development [2]. 

Environment must be ecologically sustainable for ensuring economical sustainability of tourism. There is land, 
water, air, buildings etc in each city, town, village, settlement and community. Sometimes they look attractive, clean 
and fresh, sometimes they don�t, which hinders economical sustainability of tourism. 

In Georgia population has been using natural resources (sometimes reasonably) during centuries for meeting 
their needs. But in many cases these resources - such as vegetative cover, woods, berries were utilized unreasonably, 
sometimes in an excessive manner. Such resources as benthonic clay, quartz sand, barite and arsenic ores have almost 
finished. Other resources have disappeared completely and some of them have lost function of national value (Batumi 
Botanic Garden); There is one question: how can the relevant standards of food, dwelling and activities be provided on 
the background of exhausted resources and what measures can be taken for retaining them? Principles of sustainable 
development of Georgia were developed based on critical evaluation of opinions of Georgian and foreign experts, in 
particular: 

- Economical sustainability ensures economical effectiveness of development when selected method of 
utilization of resources guarantees retaining of these resources for future generations [4]. 

- Cultural sustainability creates such environment when spiritual values of local population (religious 
traditions) and their cultural independence is protected; 

- Historical sustainability means such development of tourist infrastructure and communication systems that 
will not harm archeological monuments; 

- Ecological sustainability ensures joint development of basic ecological processes, biodiversity and 
biological resources [4]; 

Undesirable processes can be developed in case of incorrect organization of sustainable development of 
tourism, which will be negatively reflected on economical and cultural environment of region. For example: 

- Rapid growth of flow of tourists causes dollarisation as any tourist who arrives in Georgia exchanges dollars 
into Georgian Laris according to Georgian legislation [3]; 

Tourism can turn local culture into item of consumption. Traditional ethnic customs, religious traditions, 
national entertaining events change their initial form in order to satisfy expectations of tourists, which causes gradual 
disappearance of those factors that determine uniqueness of Georgian nation. 

On photos taken from space we can see a small ball where we see clouds, oceans, land and forests and not the 
track of human activities. Activities of human beings make significant changes into planetary system. Many of them 
threat life on the earth. 

Not only new stage of economical growth and increase of incomes is needed for meeting existence 
requirements of human beings but it must be guaranteed that population will get legal share of resources without which 
economical growth can�t be achieved. 

This problem can somehow be solved by development of tourism. Besides, during evaluation of potential 
abilities of different locations during planning of tourism development we must answer a question � wh ich components 
are necessary for development of  tourism: financial income or ensuring of ecological safety and how important is it to 
make tourism leading field of economical activities in all regions of Georgia. Maybe it is better to develop some other 
filed of industry there. Thus, heads of all regions must study whether their regions have resources needed for 
development of tourism and if there is a potential tourism market which this region can fit into. Is tourism necessary for 
achieving of aim of economical development? Has the region got labor resources for assisting field of tourism without 
need of migrants? Employment of migrants in the field of tourism is already observed in Georgia. Are the expenses 
made for improvement of transport connections and development of tourism local infrastructure of region justified? 

Following issues must be discussed in all regions: 

mailto:kakabadzev@hotmail.com
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1. Are there relevant resources for development of tourism in given region? 
2. Are there potential tourism markets where these regions can fit into? 
3. Is the given tourism region needed to achieve objectives of economic development in the field of tourism 

development? 
4. Has it got relevant labor resources for development of tourism without necessary input of migrants? 
5. Are the expenses made for improvement of transport connections and development of tourism justified? 
6. Is there possibility of competition with tourism projects of neighboring regions? 
7. Is the tourism income calculated correctly that must create financial basis for sustainable development of 

tourism? 
We suggest new method of calculation of tourism income in relation to question number 7 that can be applied 

only with the field of tourism. For example, let�s assume that there are only two kinds of tourism in the country � 
historical and ecotourism. 100 (Q0) thousand people got interested in ecotourism in 2009 and income obtained from this 
field equaled to 50 (P0) thousand USD. Income hasn�t changed in 2010 (USD 50 000., P1) though number of tourists 
have increased up to 300 (Q1) thousand. 240 (Q2) thousand people got interested in historical tourism in 2009. Income 
equaled to 20 (P2) thousand US dollars. Only 170 (Q3) thousand people got interested in this field of tourism in 2010 
and income have decreased and it equaled to 19.5 (P3) thousand US dollars. If we observe incomes obtained from these 
two types of tourism we can see that change in the number of tourists doesn�t influence increase of incomes. We can 
make formula of incomes: 

�
�//��0������ �

�
�/�/�0������ �

�
Income from previous years (G) is: 130% 
�

���$��1/2��
�
As we see income has increased by 30% in 2010 compared to 2009 but figures that are given above prove the 

opposite. Income obtained from ecotourism hasn�t changed and income obtained from historical tourism has decreased 
by 0.5 thousand Laris. But if we exclude impact of number of tourists of last year on income, we will get real indicator 
of sustainable development of tourism (J), 

 
It is 98%, which means that average income compared to previous years hasn�t increased but decreased by 2%. 

It is a real image of situation and a real indicator of sustainable development of tourism. 
Sustainable development � it isn�t still harmony bu t it is a process of continuous changes where exploitation of 

resources, investments that were made, technological processes and institutional changes are given within its frame and 
they are relevant to present and future requirements. It includes modern methods of management and is combined with 
organizational culture of the nation. 

We can line out two general directions based on studying of organizational management system of the modern 
world [1]: 

1. Transformation process of organizational and social culture; 
2. Stage of improvement of quality of organizational culture;  
In our opinion organizational culture can be determined as dynamic system of opinions, values, rules of 

behavior and dynamic systems of norms that have an important impact on decisions and organizational activities of 
social subjects.  

Management theory and practical observation proves that such factors as history of development of nation, 
culture, tradition, cultural values, economical and cultural influence from other countries, geographical environment, 
and existing political situation have important impact on development of organizational culture. If we study these 
factors we can work out typology of cultures and determine criteria of organizational culture that are based on it. Most 
of scientists line out three types of classification of cultures [1]: 

1. Nations with mono-active culture. Representatives of this culture are oriented to solving of existing task. 
They plan their activities, they do only one job during given period of time, they are fully concentrated on it and do the 
work according to timetable that was made in advance. 

2. Nations with poly-active culture. People of poly-active culture type are characterized by creative activities. 
They don�t work according to plans that are made in advance. They do several works at the same time. They like to talk 
much. They discard timetables and punctuality. 

3. Reactive cultures are oriented to sustaining of respect. They are introverts, they are the best listeners, they 
don�t talk much and act according to existing circumstances. 

In our opinion Georgians are between the first and the second i.e. mono and poly-active cultures. But majority 
of scientists think Georgians belong to the group of poly-active cultures. 
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At the present moment organizational culture in tourism industry creates methods of different kinds of 
management and decision making, which work out and determine opportunities of development of economical 
activities. 

Thus, we must remember that decisions and events that will be carried out in Georgian regions will have 
influence on economical and political strategy of neighbors. It is true that people migration must be in harmony with 
general requirements of all countries, their population and objectives of global cooperation but we must not forget 
national interests of Georgia. 
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THE TYPES AND AN IMPORTANCE OF TOURISM ECONOMIC IMPACT ANALYSIS 

 
SUMMARY 

 
A variety of economic analyses are carried out to support tourism decisions. These are: Economic impact 

analysis, Fiscal impact analysis, Financial analysis, Demand analysis, Benefit-cost analysis, Feasibility study, 
Environmental impact analysis, etc. An economic impact analysis will assess the contribution of tourism activity to a 
region�s economy. It also reveals the interrelationships among economic sectors and provides estimates of the changes 
that take place in an economy due to some existing or proposed action. 

Tourism has a variety of economic impacts. Tourists contribute to sales, profits, jobs, tax revenues, and income 
in an area. The most direct effects occur within the primary tourism sectors � lodging, restaurants, t ransportation, 
amusements, and retail sales. Though secondary effects, tourism affects most sectors of the economy. An economic 
impact analysis of tourism activity normally focuses on changes in sales, income, and employment in a region resulting 
from tourism activity. 

An Input-Output model (I-O model), considered as the most comprehensive model, is a mathematical model 
that describes the flows of money between sectors within a region�s economy. Flows are predicted by knowing what 
each industry must buy from every other industry to produce a dollar�s worth of output. Using each industry�s 
production function, I-O models are also determine the proportions of sales that go to wage and salary income, 
propietor�s income, and taxes.  

To illustrate the range of possibilities for estimating the economic impacts of tourism some examples 
practicing in USA are offered, including: Money generation model, RIMS II, and MI-REC/IMLAN System. Using the 
last one, the State of South Carolina travel and tourism economic impact analysis for 2010 was conducted. Efforts to 
conduct similar study in Georgia were unsuccessful, because of total absence of any economic parameters of tourism. 
Finally, some conclusions and corresponding recommendations were worked out regarding sharp necessity of 
implementation above methodologies and models in Georgia. 

 
�
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FIVE STEPS TO TAKE NOW FOR SUSTAINABLE TOURISM IN THE FUTURE: 
A FOREIGNER�S PERSPECTIVE 

 
 Since my arrival in Batumi in August 2010, I�ve witnessed first-hand the great strides made towards 
establishing tourism as a viable economic sector in Batumi, Ajara, and the whole of Georgia. Part of me wishes I could 
have seen Batumi circa 2002 just so that I could have a baseline from which to compare. Moreover, I will be sure to 
visit Batumi in five years to see how tourism has (hopefully) progressed further still. 
 
 However, with any development, investment, or entrepreneurial project regardless of size, ensuring the long-
term success and viability is necessary. As tourism can be a rather fickle industry planning for a sustainable future is 
imperative, as one week the economy could be going great and a destination has what a tourist wants. The next week an 
economic downturn, an environmental catastrophe, or changing consumer preferences could make any destination 
undesirable. Consequently, to ensure a sustainable future for tourism in Batumi and Ajara, steps must be taken now to 
accomplish this. Five areas stakeholders need to address now are: 
 

• Strategy and planning; 

• Stakeholder involvement; 

• Green space; 

• Customer service; and 

• Contingency Plans. 
 
Strategy & Planning 
 The first component needed for a successful, viable, and ultimately profitable sustainable tourism endeavor is 
strategy and planning. Strategy could be viewed as the big picture approach to achieving the long-term goals, while 
planning is the small scale design needed to ensure the completion of individual components to achieve the ultimate 
strategic plan. Sadly from my perspective, it seems that strategy and planning are lacking in Batumi. Businesses and 
development groups are jumping at the chances presented to them, but seem to fail to do the necessary research 
beforehand.  
 

The principle of supply and demand is at the foundation of economics, and needs to be carefully considered by 
stakeholders in Batumi in light of strategy and planning. Right now the demand for 5-star hotel rooms often exceeds the 
supply; however, will this be the same in 5 years? In 10 years? Moreover, a key component of strategy and planning is 
asking what needs for the tourism sector is not being met, and in Batumi there are several areas that remain unmet for 
tourism. Gift shops are lacking, and this is an area that could be further developed. It is questions like these that need to 
be asked and carefully considered before projects of any scale are undertaken. 
 
Stakeholder Involvement 
 For sustainable tourism, stakeholder involvement is crucial. With regards to Batumi tourism, stakeholder 
groups include more than the government and investment groups. Key stakeholders include tourists themselves and the 
residents of Batumi. Resident input and feedback needs to be sought to ensure that their voices are heard as well. 
Moreover, they might present equally viable ideas that previously had been unconsidered. If the community is not on 
board with the proposed projects when they are just ideas, there is little hope for full support should the idea come to 
fruition. Development which occurs for tourism should benefit the local population as well, not simply the tourists. 
 

mailto:cmvaillancourt@gmail.com
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Green Space 
 An area that might not be considered when it comes to sustainable tourism is ensuring green spaces. Or 
perhaps in the case of Batumi it should be to ensure Black Sea views and access. Green spaces bring people together 
and provide a place of escape within a city, no matter how big or small. Presently, the elimination of green space in 
favor of construction seems to continue unabated. Furthermore, the Black Sea coast is a big draw for tourists to Batumi. 
To ensure that it can remain a functioning aspect of the tourism sector here, work must be done to preserve access to it 
and to ensure that it remains clean. In too many beach communities the beach has been commandeered by private 
ownership, which prevents people from enjoying something that should be freely available. 
 
Customer Service 
 As a tourism professional living and working in Batumi, this is one area that needs immediate improvement 
and is integral for tourism to be sustained in the area. The hospitality Georgians exhibit in their homes is legendary, and 
I have been the recipient of it many times in the last two years; however,  it is curious that is doesn�t extend to their 
businesses. Unfortunately, some of the worst customer service I have ever received has been here. After much 
discussion and contemplation about this, I still am not sure why this exists. One potential explanation could be the 70 
years under Communism.  

Government training on customer service and business etiquette is perhaps one way to solve or mitigate this 
problem. While the initial investment in time and money might be high, it will pay dividends for years to come if done 
properly. Moreover, it does not take much for customer service to go from mediocre to good or even to great. For 
tourism to succeed in the long term customer service and care is vital. Word will spread quickly if customer service 
isn�t up to par, and can easily tarnish a destination�s image even if everything else it has to offer is great. 
 
Contingency Plans 
 Finally, sustainable tourism requires contingency plans. While I sincerely hope that tourism continues to grow 
in Batumi and throughout Georgia, plans must be made in case it doesn�t. As previously mentioned, the tourism 
industry can be fickle and can change rapidly. Plans need to include what could potentially be done if disaster strikes 
the tourism sector in Batumi, and include solid and research ideas that could be pursued instead. While planning for 
negative outcomes during periods of rapid growth and development can be a less than desirable activity, it must happen. 
Without such contingency plans, sustainable tourism can�t exist. Such plans allow course changes to occur so that the 
available resources and inputs can be repurposed so that their usefulness and livelihood can be extended, and thus 
helping to ensure that tourism can remain a sustainable economic component for the local area. 
 
 If one looks at these five areas, they are not independent of one another; they are closely connected and 
intertwined. Actions in one area will influence and affect other areas whether directly or indirectly. Waiting to address 
problems after they arise is not an effective way to deal with problem management. Sustainable tourism requires 
proactivity, not reactivity. Batumi holds great promise as a tourism destination for the long-term; however, for that to be 
assured action must be taken now to properly plan and prepare for such growth and development. 
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SUMMARY 
�

Georgia, as the country, best fit for tourism, is able to offer much to the visitors: beautiful nature, versatile 
landscapes, Caucasus Mountain Range, subtropical zone of Black Sea, rivers and waterfalls, cities cut in the rocks, 
health resorts and mineral waters, historical monuments, cities and settlements, traditional Georgian hospitality and 
famous Georgian cuisine � all this makes Georgia th e touristic country. 

Currently, in Georgia, tourism is at the initial stage of development and against the background of ongoing 
reforms, progress of this process is quite slow. Georgia, with its natural resources, is able to compete with many 
countries with quite long histories of tourism development. The types of tourism, like environmental tour, photo tour, 
recreation tour, extremal tour, camping tour, mountain bicycle tour, cultural tour, rural tour would diversify the tourist 
products offered by Georgia. It is well known that Georgia possesses great tourism potential, though this ancient 
country is quite new and undiscovered one for the tourists. 

Research and analysis of the tourism market of Georgia is the necessary condition for identification of the 
market trends and for development of adequate recommendations for the tour operators. Unfortunately, poor statistical 
data and practices of marketing researches generally accepted by the state structures are not at proper level in Georgia at 
this stage. In analysis of the tourism development prospects and generally, situation in this industry, the issues of 
tourism potential of the country and types of tours and demand for them should be specially stressed. 

Thus, tourism is the complex system and it could be regarded as interrelation between demand and supply. 
Demand includes domestic and international tourist markets. Supply includes the tourist sites, tourist infrastructure and 
services, means of transportation, attractions and forms of rest, as well as information-advertising activities. In many 
cases, local population uses the same services, infrastructure, attractions. Three fourths of the international tourist 
travels are into the neighboring countries. I.e. people select the countries to travel by close geographical location. About 
60% of the international tourists travel for leisure, 30% of them � for business purposes and the othe rs have different 
purposes. Number of tourist markets and their segments grow with time and consequently, more and more tourists are 
spread over the mentioned markets. 
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A ROLE OF �3(A'3�3(A'3�3(A'3�3(A'3L-RECREATIONAL RESOURCES OF GEORGIA 
IN RESORT INDUSTRY 

 
SUMMARY 

 
This article covers the importance of recreation in work  ability restoration. A human life strength (work 

strength) consists of physical, intellectual and emotional parts. Human work abilities as well as natural resources have 
an ability of recreation. Restoration of human work ability can be reviewed in a narrow as well as broad scope. As for 
the recreation of environment, the cycle is very long consisting of tens and hundreds of years. The process of 
environment recreation is self-regulatory, but due to external influence some cataclysms may take place. During the 
recreation of environment following environmental rules is crucial. 

This article also shows our version of natural-recreational resource grouping, which can be presented in the 
following manner: Georgian resorts, Black sea coast line, historical and cultural heritage, mountain tourism, agro 
tourism, eco tourism, protected areas of Georgia and pilgrimage tourism. 
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THE MAIN ECONOMIC AND SOCIAL FACTOR AS THE DETERMINANTS  

OF TOURISM DEVELOPMENT 
 

SUMMARY 
 

This work (research) describes the exogenous and endogenous factors on the development of tourism. These 
factors are characterized as follows: Economic Politics, Transportation Politics, Social Politics, Regional Politics, 
Cultural Politics, and the Politics of leisure time. It is proved that tourism is influenced by numerous social - economic 
factors, as well it has a strong influence on the economy itself, on public life, on employment, on level and quality of 
social life. It has a great influence on local peoples� economics and people�s spiritual condition, on  the material 
conditions (value system) of population and on public behavior.       

Tourist motivation factors, which are necessary to be taken into account, such as age, education, social 
property, confessions, nature of work, vacation, health, geographical destination, activity are studied.   

The main components of the public demand for Tourism development are: the growth of prosperity and free 
time. With the growth of population incomes, growth of numbers of tourists and trips, the expenditures on tourism are 
increasing. 

Tourism is influenced by the amount of macro factors, especially the economic-geographical factors, which 
operate in two directions.  

The first direction is that the given factors are as attractive objects on given places and the second is as an 
important tool of tourism development. 

Economical and geographical factors are suitable for tourism in the sense, that other countries and regions 
economics are different from each other with its structure and development level. It causes a very great interest for the 
business community. The growing demands on growth World Trade increases the international business contacts. The 
global and integration processes which exist in the current economy increased the need of physical movement among 
the countries in the business circles. The business trips are full of events, such as the scientific - practical conferences, 
seminars, symposiums and so on.        

The tourism development is influenced by the politics of the global world and the given country.Connections 
between politics and tourism are that the state administrates the tourism, but tourism needs the support from the state 
itself.     

Tourism development impacts on the economics only then when all other industries and fields are developed, 
when the country�s economic is not oriented only on services.  

Tourism and economics efficiency means, that in the country tourism should be developed not unilaterally, but 
with correlation to other fields of social-economic complex.  
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STABLE TOURISM AS A GLOBAL SOCIO-ECONOMIC DEVELOPMENT, QUANTITATIVE AND 

QUALITATIVE REGULARITIES OF THE DEVELOPMENT AND TRANSFORMATION  
PROCESS IN GEORGIA 

 
SUMMARY 

 
       In the article �Sustainable tourism as a glo bal socio-economic development, qualitative and quantitative 

regularities of the development and transformation process in Georgia� the tourism, both quantitative and qualitative 
transformation of the modern period. This is very important to carry out promotional activities for the fiscal point of 
view, it is necessary to create a favorable environment. For this purpose one a priority for the tourism-employed 
businessmen and investors to understand and stable tax system is given. Tax policy should be to creative a tourist 
market such as the fiscal environment in which foreign investors must bring. The quantitative description of the 
qualitative side of tourism in close contact with the development of statistical indicators to determic regulatory. The 
main parameters of assessment and prognostic in the field of tourism inevitable calculation purposes, the practice of 
tourism in a number of static and definition registration market with the introduction of modern methods. The above 
situation can conclude that the country�s tourism development and improvement of the reliability of information 
resources necessary for the full picture reflect statical introduction of modern methods of analysis. Therefore the 
sustainable development of tourism in Georgia and its promotion of the socio-economic conditions improve in one-one 
of the most important factor. Therefore all the conditions necessary to establish that the tourism industry to become a 
priority sectors of the economy. 
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RECENT PROBLEMS OF FINANCING TOURISM BUSINESS IN GEORGIA 
 

SUMMARY 
 

Financial support provided by a state plays an important role in the development of tourism business. In this 
regard, the most commonly used mechanisms are: subsidies, subventions, budgetary credits, state and municipal 
guarantees, etc. In Georgia there was a credit allocated from the state budget for small and medium sized businesses and 
for tourism business among them that took place in the years of 2008-2009 but then this practice has been ceased. 
Method of cheap credits allocation for tourism sphere needs to be improved. State should allocate budgetary credits for 
touristic enterprises with the obligation of further payback. Obtaining and drawing up of the credit is to be controlled by 
government financial bodies. From time to time, credit obtaining touristic enterprise is to provide information to 
controlling body on appropriate use and effectiveness of budgetary credit. The credit to touristic enterprises is to be 
extended only in those cases if it gets banking guarantee, has no early accumulated arrears and its property is not 
mortgaged. While granting credit the repayment process of earlier similar loan is to be taken into consideration In case 
there was a delay in credit repayment as a rule, a new credit cannot be extended. It is important to notice that the 
budgetary credit to touristic enterprises is to be extended with a lower interest rate as compared to banks. 

One of the forms of state support provided to touristic enterprises is the tax credit. This kind of practice is also 
implemented in Georgia. Those investors who invest their capital in free tourist zones are free from property and 
income taxes during the period of 15 years. In addition, they will get the construction permission and hotel construction 
project free of charge. Communications, such as gas, electric energy, etc. will be also connected free of charge.  When 
constructing a hotel privatization of land is possible at a symbolic price of 1 GEL in some free tourist zones. 
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In the countries with transition economy and in Georgia among them, where the tourism business is in its 
initial stage, loan capital is of utmost importance. The banking credit for tourism business is the effective source of 
support both for the replenishment of floating funds and purchase of fixed assets. 

One of the obstacles for the development of tourism business is high price of bank credits that can�t be 
explained only by the existence of high risks. It is also resulted from high tax rates, small number of tax remissions, 
strict penalties, high state payments, etc. The stress is to be put upon weakness of demand on credit activities from the 
government�s side and not properly protected borrowers� rights.  

State support to tourism business in Georgia of today is to be expressed in the following measures: 
� Import of equipment and construction materials for tourism objects (hotels, etc.) is to be free from customs 

duty; 
� Partial or full exemptions from state taxes in case of foreign investments in tourism sphere, herewith tax 

benefits should depend on the amount of investment; 
� Extension of preferential credit for perfection and development of tourism material and technical basis. 
�

�

�

�
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REASONABLE APPROACH TO DEVELOPMENT OF TOURISM IN GEORGIA 
 

SUMMARY 
 

In the article is discussed place and role of tourism in economic development of the country. There are 
profitable conditions for development of tourism and attraction of tourists in Georgia. The country has rich nature with 
various landscape and contrasts: Kavkasioni Mountain covered with snow and glaciers, Black sea subtropical zone, 
deep rivers and waterfalls, caves, mineral waters and resorts, historical and cultural monuments and others.  

 In the article is mentioned about merit and desert of a public man G. Nikoladze in the development of tourism 
in Georgia.  There is signified that tourism is one of the important branches for Georgian economy, but there is 
underlined that development of Georgian culture needs careful and reasonable approach.  

Georgia has a unique geographic and climate conditions. Therefore, development of all kind of tourism is 
available here. They say: There are rich traditions and as well as great request for development of tourism in us.  

In the article is mentioned that the state acted as a large investor in the development of tourism sector and 
made great investments for development of infrastructure.  Mtskheta and Signagi designs were very important. The 
large project has been implemented in Mestia either. There were opened an airport and finished rehabilitation of 
infrastructure.  

In the article is also described important project of Anaklia and its role in tourism development.  
In the work are analyzed inattentively stayed unique resorts and sights as are: balneology health resort Lebarde 

in the east part of Egrisi, health resort �Mukhuri�  which is famous for its Georgian unique bees and rich traditions in 
beekeeping. Attention shall be paid to unique mineral waters Lugela which is a natural medicine and Balneology resort 
-Menji in the beautiful ravine of the river Tsivi.  

Tsalenjikha may become attractive region for tourists either. It is decorated with mountains and beautiful 
architectural monuments around. Tourist is one of the greatest industries in the world which development is stipulated 
by internal stability of the country, safe environment and service level. Tourism industry can support stability of peace 
between countries, making work places, increasing incomes and solving many important problems.  

On the basis of analysis we obviously saw reality to utilization of tourist potentiality of the region. Fulfillment 
of arrangements to this direction considers attraction of solid investments in order the rich region to become an 
attractive and balneology health resort for tourists.       
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TOURISM CLUSTERS IN DIFFERENT COUNTRIES 
 

Abstract. One of the approaches to development of the tourism industry at the regional level, based of market 
rules and principles are creation and development of tourism clusters. Clusters span numerous different companies, 
contribute to more efficient solution of socio-economic problems in the country as a whole, and in certain regions. 
Clusters centre around different companies, which have not cooperated in the past, to encourage their development. The 
cluster approach should make radical changes to content of the tourism development policy; it means that there is a 
need to promote and develop the system of relationships between economic operators and the national authorities rather 
to support individual companies or industries. Practically it enables creation and implementation of large trans-sectoral 
and interregional investment and innovation projects. 

           Keywords: Cluster, regional competitiveness of tourism cluster, tourism cluster. 
 

INTRODUCTION 
 

During the last decades, attention to tourism as a specific form of socio-economic relations both in individual 
countries and in the world as a whole is steadily growing. Under globalisation conditions when intercommunication 
between nations and regions is constantly expanding, economic development problems of individual nations exceed the 
separate national boundaries. 

Topicality of the research: level of economic development of the national tourism industry and analysis of socio-
economic situation in Latgale, and the need for an innovative approach to deal with the complex problems of the crisis 
period, forms the basis for use of organisation of the tourism business cluster in the region of Latgale. 

The methods applied: systemic and comparative analysis of theoretical concepts and methodology, monographic, 
logically-constructive method. 

Goal of the paper: to perform a study on possibilities to use the cluster approach for the tourism business. 
The following objectives are set to attain the goal: 
1. To analyze concept of �cluster� and �tourism clu ster�. 
2. To carry out an analysis of the importance of tourism cluster in the regional economy. 
3. To carry out an analysis of the foreign experience in creation and development of clusters in the tourism business. 
4. To examine Latvia’s cluster experience and to draw up proposals for the creation of the tourism business. 
 

1. PLACE AND IMPORTANCE OF THE TOURISM CLUSTER IN THE REGIONAL ECONOMY 
 

The term "cluster� is a polysemantic notion denotat ing more a form of phenomenon (group, collection), but not the 
content (15). 

The Database of Academic terms AkadTerm provides 7 explanations to the notion of �cluster� and one of them is 
that the notion of �cluster� is �a group of objects  with a particular set of features� (14). According  to the general scientific 
interpretation �a cluster� is a collection of sever al uniform elements, which can be viewed as an independent unit with 
certain characteristics. 

In the science of Economics, the notion �cluster� f or the first time was introduced by an American scientist 
Michael Porter. Porter defines clusters as concentration of interrelated companies and institutions in a geographical region, 
to resolve either individual sectoral problems, or trans-sectoral problems (10). 

M. Porter believes that it is a group of companies located in the same region and being mutual related (suppliers, 
producers, et al.), and coordinating their cooperation with the national and local authorities, educational institutions, 

mailto:iveta.zaluksne@inbox.lv
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managers of the objects of infrastructure, working in a particular industry and which activities are governed by a joint 
action programme. 

Clusters are covering a large number of different companies - from the product manufacturers and service 
providers, suppliers of dedicated equipment, new technologies, materials, complementary and replacement goods to 
undertakings providing infrastructure. In some developed countries, clusters also include national authorities, educational 
establishments, standardization centres, different associations that provide specialized training and technical support, 
information and research. Cluster contributes to more effective solution of social and economic problems in the country as 
a whole and in certain regions. 

In accordance with studies of Economists having examined the cluster definitions, such as Martin and Sunley (5), 
Fernandes (4) , Rosnfeld (8), Flowers and Easterling (3), Simmie (9), clusters are a direct path to innovations, geographical 
concentration enables the companies to work with greater efficiency, promoting creation of new types of companies. 
Participants of the cluster have access to the cluster information � providing assistance in training of qualified staff 
increasing the level of education for the population. Consequently, the cluster could be described as a means to improve 
competitiveness in the region. 

While most of the authors define the concept of a cluster in respect of traditional sectors, it can be applied also in 
the tourism sector. This is because the tourist satisfaction depends not only from attraction of the area, but also from 
quality and operational efficiency of hotels, restaurants, shopping centres, and transport infrastructure. 

There are several definitions of a tourism cluster. Equally to the netting, the clusters are a group of tourism 
companies with a purpose is to promote, to encourage and to support development and use of knowledge in the 
management. The aim of tourism cluster is to enhance competitiveness of the partners involved through their cooperation 
and interaction, by providing common learning and exchange of knowledge (19). 

Research of Professor Joao Matos Ferreira (18) (Portugal) proposes several definitions, including those provided 
by M. Beni (1). M. Beni defines a tourism cluster as a set of tourism objects, which are concentrated in a limited 
geographical area with facilities and the quality of services, collective responsibility, social and political coherence, work 
coordination and cultural associations with excellent management of the cluster of companies, resulting in comparative and 
competitive advantages (1). 

There are no significant differences between definitions of the cluster of general nature and the tourism cluster, as 
was concluded in the research by Prof. Ferreira. Whereas studies of the tourism cluster concept are few, great interest is 
displayed by conceptual model of the tourism cluster presented by Prof. J. Ferreira (18). According to the authors� opinion, 
his model fills a gap in research and it can be used in regions. 

The model displays an interactive system of tourism, which is in a dynamic equilibrium and depends on the 
harmony of three basic components: the tourism product, which consists of resources and tourist attractions; the tourism 
destination and the tourism cluster. Where the first two components of the related system are operating efficiently, the 
tourism cluster also functions productively. 

The model displays decisive factors being of particular importance to the tourism cluster, elements such as 
companies and agents, which are combined � thus sup porting themselves on the market by means of internal competition 
strategy between organisations, as well as by means of external competition strategy with other tourism clusters. 

In the model proposed by Ferreira the main feature is interaction of components in order to ensure 
competitiveness. In addition, according to the author�s opinions, namely competitiveness is a key element in order the 
cluster to achieve success. The model takes into account not only the government�s role in defining the policy that affects 
competitiveness of the cluster, but also in ensuring the tourism products and services, emphasizes the role of universities 
(higher education institutions) as importance of the main strategic participant in studies of development, innovation and 
differentiation, as well as education and training of human resources. 

The most important variables for competitiveness of the tourism cluster are attitudes and perceptions, which 
affects also development of the region. In Figure 1 (18), Prof. Ferreira presented a conceptual model of the tourism cluster, 
which provides regional competitiveness. 

In order to ensure overall quality of the tourism products, each element of the introduced tourism cluster model is 
cooperating with others, determining competitiveness of the cluster. 

In opinion of the authors, Prof. Ferreira most completely takes into account the factors and their interactions in the 
tourism cluster model. Taking into account international experience in formation and development of clusters, this 
approach could be used for development of the tourism cluster model in the region of Latgale.  

 
2. FOREIGN EXPERIENCE IN FORMATION AND DEVELOPMENT OF CLUSTERS 

When analyzing the global experience for organization of clusters, it should be noted that there are two 
approaches to formation of a cluster (21): 



 98 

In 80-90ies M. Porter (11) has proposed classic liberal approaches based on the "open market", which is a self-
regulation of economic players. Such mechanisms have no direct government intervention and/or aid. 

Contemporary European approach called "competitiveness pole�, which has been developed in France (13) from 
2006, and based on the partnership between business, government and local authorities. The state has its interest in global 
competitiveness of economics and to reach the world level with "competitiveness pole�, expressed in th e form of providing 
different types of state aid. Such support is granted by implementation of the territorial development policy. 

In opinion of the authors, it is appropriate to use the experience of other countries having a long standing history in 
formation and development of clusters. In this respect, very close to Latvia is the experience of Finland - the country, which 
has more than once been at leading positions of the World Economic Forum studies - the prospective competitiveness index 
(Growth Competitiveness Index), and the current competitiveness index (Business Competitiveness Index). 

In Finland during the time period from 1991 to 1993, using the theory of Porter, a series of large-scale studies was 
carried out, which was published in 1995 under the title �Advantage Finland - The Future of Finnish In dustries� (12). This 
study has analysed the structure, described trends and evaluated competitiveness prospects of the Finnish cluster. Idea of 
the cluster approach seemed very attractive to the public, this approach was included in training materials for economic 
institutions, programs, as well as in training courses for managers and officials, making the cluster approach to micro- and 
macro-economic processes as analytical tool to officials and leaders at all levels (12) 

Finnish economists took as the basis the "Porter�s diamond" model, which was supplemented in the light of actual 
conditions in the country, and the global economic processes. 
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Finnish scientists have established the final product characteristics of the industrial sector of international 
competitiveness, combined in clusters: by exceeding in this sector their product share of the global market, compared to 
the state�s total global trade share, and production exports in the industry are exceeding imports. The potential 
competitiveness was fixed in cases when the rate of increase, sales volume, profits and investments, as well as labour 
productivity in the said sector are above the average global indicator of level in the sector (12). 

When developing the prospective tourism cluster in Latgale these theses are very important in respect of the 
sectoral exports exceeding imports, confirming the need to concentrate efforts on the incoming tourism. 

As shown by the Finnish experience, it is important to realize that key factors for competitiveness of 
contemporary cluster are highly advanced trans-sectoral links, as well as participation of scientific and educational 
establishments. Therewith conditions of business cooperation are dictated by the market, and establishment of a system 
of training of qualified personnel and the national innovations is impossible without participation of the state. 

From the point of view of Finnish scientists, the most important elements of the cluster, such as health care and 
business service clusters (these are clusters that are comparable to tourism, customer-oriented), will be continuous 
innovations, as well as increasing domestic and external demand. 

Organisational elements of cluster can be viewed from example of the Finnish water tourism �Saimaa 
Holiday�, which brings together nine different type s of service providers at the shores of Saimaa lake with Linnansaari 
and Kolovesi national parks. The main activity is concentrated in two areas, each on their own shore of the lake, and in 
two different communities. Already for nine years operators were active in the status of officially registered association. 

The main cooperation is going on in business planning, marketing and joint sales of a variety of related 
products. Canoe trips, a village of holiday houses, restaurant, equipment hire, small shop and tour programs are offered 
at a single point of sale. Even though activities belong to different operators, for tourists it is not important, what is the 
particular business structure and to whom it belongs. A customer selects the services, guided by their own interest, and 
demand for combined marketing efforts has increased a number of times. While water tourism "Saimaa Holiday" 
network is of a small scale, this business model demonstrates viability, growth and efforts to reduce the impact of 
seasonality. 

From the authors� point of view, interesting and encouraging experience is development of the Egyptian 
tourism cluster. A brief overview of the history and the conditions laid down in this African country is reflected in the 
study �Cluster Initiatives in Developing and Transi tion Economies� (2). Quoting this study, you can se e the importance 
of tourism cluster development for the national and regional economy: 

"TOURISM IN EGYPT: COMPETITIVENESS STRATEGY FOR DEVELOPMENT OF LABOUR FORCE�  
Issue. In Egypt the tourism industry plays a vital role in the economic growth. In 1999 USAID has launched its 

�Workforce Development Initiative� project. In 1999  the tourism sector employed more than 14% from the Egyptian 
labour force, however, only some of the employees had sufficient skills or knowledge required by their employers. In 
fact, companies other than the international hotel chains paid no attention to training of their employees. In addition, 
Egyptian universities and educational establishments primarily implemented the officially-formalized training programs 
that were very poorly connected with practical requirements of the sector. As a result, tourists arrived in Egypt to see 
the pyramids and other historical monuments, but rarely returned, partly because of a poor quality services they 
received. In the face of strong competition from other tourist destinations, in order for Egypt to be competitive in the 
future, it has started to understand the need to offer more than just its historic sites. The tourism industry must be staffed 
with highly skilled workforce. 

Providing support to the project initiative, which was based on the principles and methods of cluster and which 
was a starting point for the cluster initiative, the parties involved met together with the participation of: private sector 
managers (representing hotels and accommodation, restaurants, travel agencies, guidebook organisations, attractions, et 
al.), industry and business associations, providers of education and training and government representatives. 
Stakeholders critically reviewed the tourism sector, examined the strengths and weaknesses - with special emphasis on 
the competitiveness of labour force in the sector. 
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According to studies of some researchers, unequal regional development determines that only the Riga region 
is really competitive, and this factor impedes the development of clusters. Thus authors of the research �Role of clusters 
in developing the competitiveness of the regions of Latvia� write: "If economic development and compet itiveness of 
Latvian statistical regions are analysed by the methodology given by the World Economic Forum, the only Latvian 
region that can be viewed as a competitive one on the global market is Riga region which is at the transition stage to the 
innovation-driven one. All the rest of the territory of Latvia is at the efficiency-driven stage; consequently its 
competitiveness on the global market is relatively low"(16).         

According to conclusions of the research �Role of c lusters in developing the competitiveness of the regions of 
Latvia�, effective cluster operation is possible, i t seems doubtful, that only at the innovation stage of economic 
development � at least in the tourism sector. "As d emonstrated by results of determining the role of clusters in 
competitiveness of a region, clusters usually develop only in competitive regions, usually located in the innovation 
stage, further increasing their competitiveness, that is becoming a factor in the competitiveness of these regions, but in 
other regions the clusters are indicators of competitiveness, suggesting that the region has just reached the threshold 
level of competitiveness "(16).  
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In the authors� opinion, the authors are making a fundamental mistake by assuming that the cluster 
development is possible for highly developed economies, but the authors think that clusters can be simple tools with 
which economic situation in the region can be changed in a positive way. 
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TOURISM CLUSTERS IN DIFFERENT COUNTRIES 
 

SUMMARY 
 

For the purpose to significantly increase the importance and impact of tourism on the living standard and 
quality of the country�s population not only for the country at large but also for its individual regions, there is a need to 
implement significant changes in the tourism and recreation management area both on national and regional levels. 

Methods applied in the research: systemic and comparative analysis of theoretical concepts and methodology, 
monographic, logically-constructive method. 

Objective of the paper: to perform a study on possibilities to use the cluster approach for the tourism business. 
 It is found that while most of authors define the concept of a cluster in respect of traditional sectors, it 

can be applied also in the tourism sector. This is because the tourist satisfaction is dependent not only from attraction of 
the area, but also from quality and operational efficiency of hotels, restaurants, shopping centres, and transport 
infrastructure. 

Article examines experience of other countries in the organisation of tourism clusters, such as experience in the 
states of Finland and Egypt, where tourism management is very well developed. The authors have concluded that Latvia 
could use the Finnish experience, which is based on the fact that key factor for competitiveness of contemporary cluster 
is highly advanced trans-sectoral links, as well as participation of scientific and educational establishments. Therewith 
conditions for business cooperation are dictated by the market, as well as training of qualified personnel and creation of 
national innovation system is not possible without participation of the state. 

Analysis of tourism clusters in Latvia is not profoundly studied, although some attention has been paid to this 
problem, in such an important document that determines development of the tourism industry - "The Latvian Tourism 
Marketing Strategy 2010-2015". 
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MAIA TETRUASVILI 

Associate  Professor of Iv.  Javakhishvili Tbilisi State University 
 

TOURISM - ONE OF THE MOST STABLE SECTORS OF THE ECONOMY 
 

SUMMARY 
 
The Arab revolution, numerous natural disasters and economic crisis impact on tourism, but the global amount 

of tourist traffic continues to increase, says tour-compas.ru. This is the best evidence that tourism is one of the most 
stable industries. This was stated by Taleb Raphael, Secretary General of the World Tourism Organization (UNWTO). 

In the latter event the world has become less calm, all this has had an impact on tourism. Worldwide trend for 
the industry has become a trend of stability and security of tourism. "At the same time, tourism was one of the most 
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stable industries, says this increase in tourist traffic and an increase in the number of independent travelers. This 
confirms that the importance of tourism has grown, as it includes all sectors of the economy, " 

Operations on the international tourism - is an activity aimed at providing various kinds of tourist services and 
products of tourism demand in order to help meet a wide range of cultural and spiritual needs of foreign tourists. 
International tourism involves people traveling abroad, there is not engaged in gainful activity. 

Tourist services in international trade serve as an invisible product. A characteristic feature and advantage of 
the unique tourist services as a commodity is that many of these services must be made with minimal on-site and, as a 
rule, without the use of foreign currency. 

Foreign tourists enjoy the services provided by enterprises of tourist industry of the country of destination. In 
addition, they consume or purchase and take out as a gift a certain amount of goods purchased in the country visiting a 
foreign currency, after exchanging it for local currency. 

   International tourism as a form of international economic relations has acquired in modern conditions is 
extensive and has a significant impact on the political, economic and cultural ties between the states 

These include hotels and other accommodation facilities, transportation, catering, companies producing 
souvenirs and other items of tourist demand. In the tourism industry worldwide employing more than 30 million people. 

International tourism has become an important source of foreign exchange earnings for many developed and 
developing countries. For example, the share of income from foreign tourism in the total amount of exports of goods 
and services is as follows: in Spain - 35%, Australia - 36%, Greece - 36%, Switzerland - 12%, Italy - 11%, Portugal - 
21% Cyprus - 52%. 

In most developing countries the share of foreign tourism accounts for 10-15% of revenues from exports of 
goods and services (India, Egypt, Peru, Paraguay, Costa Rica). Types of tourist services. Tourists may be granted or 
certain types of services of their choice, or the full range of services. Full range of services can be provided through the 
sale of so-called inclusive tours (inclusive tour) or pekidzh tours (package tour). 

The greatest development of international tourism has in Western European countries. The share of this region 
accounts for more than 70% of the global tourist market, and about 60% of foreign exchange earnings 

 
Approximately 20% of America falls to less than 10% - in Asia, Africa and Australia combined [2]. 
In the classification of the World Tourism Organization, highlighted the country, which are primarily countries 

- suppliers of tourists, and countries that are primarily host. The countries - suppliers of tourists include the U.S., 
Belgium, Denmark, Germany, Netherlands, New Zealand, Sweden, Canada, England. By taking tourists to countries 
include: Australia, Italy, Switzerland, France, Cyprus, Greece, Mexico, Portugal, Spain, Turkey. 

The growth of international tourism - primarily economic and social progress. On the one hand, it increases the 
amount of business travel and visits with educational purposes, with another - improved means of transport, which leads 
to faster and cheaper travel. Develop interstate relations and cultural exchange between countries, increased desire of 
people to better understand and know each other. 

Further improvement of means of transport is the result of enormous scientific and technological progress. 
This led to a significant expansion of air transport for tourist trips in connection with the reduction of tariffs 

Much has been applied widely in the international tourism road and bus transport, aided by the expansion and 
improvement of road network and the creation of a huge number of service stations and business tourism industry - 
hotels, restaurants, cafes, etc. 

Types of tourist services. Tourists may be granted or certain types of services of their choice, or the full range 
of services. Full range of services can be provided through the sale of so-called inclusive tours (inclusive tour) or 
pekidzh tours (package tourSuschestvennoe importance for the development of international tourism has been the desire 
of individual countries to increase foreign exchange earnings from tourism and the creation of this whole industry to the 
economy - the tourism industry . Under the tourist industry means the totality of production, transport and commercial 
enterprises producing and selling tourism services and products of tourism demand. 

Played a role, and easing restrictions on the export of currency in many countries, as well as simplification of 
border formalities, and in some countries, their complete elimination (for example, in the Nordic countries, EU 
countries). 
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DEVELOPING TOURIST BUSINESS DEFINES THE DEVELOPMENT OF THE  
COUNTRY�S ECONOMICS 

 
SUMMARY 

 
  Georgia as the best country for tourism can offer many things to visitors: fascinating 

countryside, subtropical zone of the Black Sea, mountainous resorts, organized cities, rivers and waterfalls, cities carved 
in the cliffs, resorts and mineral waters, historical monuments, traditional Georgian hospitality and well-known 
Georgian cuisine. For today, tourism in Georgia is standing on a so called new stage of development. Georgia, with its 
natural resources can be competitive to different European and Asian countries. The fact that Georgia owns the greatest 
tourist potential is not strange and new for anybody.  

     And tourism is the very field, where success exactly depends on how much a country can satisfy the 
tourists� requirements and guarantee their safety. Tourism sector is one of the most rapidly growing sectors in Georgia.  
In the sphere of tourism there are many ways for making investments, to begin with sea resorts and continued with 
mountainous resorts, skiing resorts, mineral waters, recreation, cultural and other kinds of tourism. Almost all the 
regions of Georgia are rich with tourist sights. 

      The influence of cultural activities on developing tourist business is quite important, which makes possible 
to attract a great number of tourists. 

        It is clear that tourism is directly and indivisibly connected with the entertaining industry. In this way, 
Georgia contains the great spectrum of activities. Events which take place in tourist season  are practically focused on 
the consumers of all  ages and tastes. In this season Georgia is amazingly attractive for tourists.. 

        Developing the city tourism is becoming very essential in Georgia. In this way the government tries to 
organize infrastructure in attractive cities for tourists  (Tbilisi, Mtskheta, Sighnaghi, Kutaisi, Batumi, Mestia and so on) 
in order to make comfortable environment for visitors, that means to have a wish to come back again. 

         According to the researchers of cultural tourism, there is a combination of internal and external factors in 
the city tourism: external factors imply the physical look of a city, cultural inheritance, nature and climate. And internal 
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factors mean the city�s lifestyle: religion, cuisine, traditions, folk-lore, as well as creative fields of industry: fashion, 
architecture, cinema and theatrical art, means of entertainment and so on. 

     The number of tourists in Georgia is quite growing, it is clear that their visit means: flowing more foreign 
currency into the country, increasing the demands on the country�s different markets and realizing more products and 
services. Here, it should also be noted that growing the number of tourists must be followed by increasing number of 
national products and services, in order not to make possible deficiency eradicated by imported products, though, if they 
are satisfied with the imported products it will bring no profit to the country�s economics. That�s wh y that  policy of 
government will always be approved and required which will be directed to increasing number of making national 
products. 

      So, creating infrastructural projects, simplified  visa regimes, tourist zones and carrying out other similar 
activities in Georgia are essential, that is the ground for developing tourism, and developing tourist business will 
definitely be followed by the development of the country�s economics. 
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THE DEVELOPMENT OF TOURIST ATTRACTIONS AND ENTERTAINMENT ALL OVER THE WORLD 

AND ITS PERSPECTIVES IN GEORGIA  
 

SUMMARY 
 

The provision of tourist attractions and entertainment appears to be fundamental to the journey, and certainly 
without it, many countries would not be able to create a tourism industry. The countries of Central and Eastern Europe 
offer the advantage of new markets for tourist attractions and entertainment to attract investment and development of 
their economy. The countries of Central and Eastern Europe have the potential abundance of entertainment and 
unexploited natural and man-made opportunities with the updating and properly care of which it will be possible to 
meet the travel requirements. �Attraction� is a Lat in word and means �to attract�, and in the tourism it is used as an 
attractive object. The sightseeing should be considered as the attractions which attract the tourists as a magnet, and as a 
result the tourists travel from one country to another and which is both a pleasure and a matter of prestige at the same 
time. 

The attraction �Grand inspiration� appears to be a new event. It is based on creative ideas and develops 
subsequently. For example, the functioning of Disney Corporation has started in California and was based on the vision 
and the desire of Walt Disney for a new version of the attractions which would be implemented in various countries 
around the world. Disney thematic parks have impressed the visitors in the United States, as well as in France and 
Japan. Disney Corporation has been a market leader in the use of technological systems as the presentation, which 
revived many subjects. The attempts to move past life today, in many cases, are reasonable and give some idea of 
history.  

The attraction appears to be one of the important components for tourism and without it the aim of the visit 
should be reduced to a minimum. Imagine how it would be reduced the number of visitors in case of removal of 
entertainment from Las Vegas, which is the heart of the desert. In most cases the attraction plays an important role in 
the development of tourism and often it creates the requirements of tourism itself. From the historical point of view 
there were various forms of entertainment in Europe as the precondition earlier than the development of tourism. The 
place of tourist�s destination such as Pamplona in Spain was profitable not as a traditional local cultural destination, but 
as an International festival of San Fermin with bullfight (corrida). This attraction attracts a lot of tourists to Pamplona 
(town in Northern Spain) at the beginning of July where the local residents and foreigners follow the running bulls (the 
route is 850 meters). Within a week of acute waiting for this entertainment a lot of people are united with the notion that 
the life cycle is going on.  

Georgia is rich in both of natural and artificial tourist attractions. First of all, this list includes recognized by 
UNESCO the monuments of culture, such are the town of Mtskheta, Bagrat Cathedral, Gelati Monastery Complex and 
highland village in upper Svaneti - Ushguli. In 2001, for the first time in the history of the world, UNESCO has 
published a list of musical and non-material masterpieces not made by hands, in which the Georgian polyphony has 
entered, which was a great success and recognition of Georgian folk polyphony. Thus, Georgian folk polyphony should 
be considered as the attraction of cultural tourism. This list also includes African folk music.  

Georgia is rich in national parks, reserves and restricted areas. There are a variety of natural heritage sites 
where flora and fauna are presented. In Georgia the Vashlovani State Reserve stands out for its natural conditions, 
which offers the tourists the various activities such as: hiking, riding, bird watching, walking by mountain bicycle, etc. 
The outstanding tourist object is Tepa throne mud volcano, which may be considered as the distinctive attraction of the 
Vashlovani reserve. This monument of inorganic nature is located near Dali mountain and is different from everything 
one can see in Georgia. The visitors of mud volcano have the feeling that one occurs not only in another country but on 
another planet. The volcano appears to be a whitish, plane crest hill, which is constantly beating and seething. From the 
airways and craters is constantly leaking the gas and mud having treatment properties. 

The Tskhaltubo cave appears to be the most beautiful attraction, which in the nearest past has been only 
natural resource. Today it is tourist attraction of International importance. All these were due to natural conditions of 
the cave, a decorative arrangement of it which means the revival of Argonauts myth. There are 4 main halls in the 
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Tskhaltubo cave, where the tourists are able to make a boat trip in the underground lake. According to the Project, the 
boats are steered by the boatmen who are dressed as the Argonauts and the tourists themselves participate in stealing of 
the Golden Fleece. By means of special effects the journey is tension and dangerous, a white smoke is rising from the 
water, which creates a fog effect. The tourists occasionally hear the voice of the dragon chasing them, which is trying to 
return the Golden Fleece. Despite this, the adventure of tourists has the happy end. The lighting works of the cave are 
performed by the German designers and engineers. They used a lot of electrical special effects. Among the Georgian 
karst caves the Tskhaltubo cave is very interesting and attractive due to its origin and entertainment point of view. The 
outlet areas existing in the cave give the speleological center in the administrative building of the Tskahltubo cave an 
unique opportunity to organize the training of divers and speleologists. Everything this conditions the development of 
speleotourism.  

The above examples show once again that Georgia’s natural resources have great perspectives to become an 
attractive tourist attraction. 
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FRANCE IN THE INTERNATIONAL TOURISM: PROBLEMS AND PERSPECTIVES 

 
SUMMARY 

 
When trying to meet the challenges of the contemporary globalization and to achieve a  success in the 

international tourism, it deems important for Georgia to look through and use an experience gained by the countries like 
France, which is one of the leading countries of  the international commonwealth  EU,  �Big Eight�, �B ig Twenty�  and 
other international institutions.  

Historically, Europe is a motherland of tourism, with occupying the leading positions among the touristic 
regions of the world and where the highest rate of tourists is fixed (more than 50%), of which  France with 65 million 
population, is the leader: about 77 million tourists visit the country per year, that makes 16.2% of the total number of 
tourists in Europe and 8,2% of the total number of tourists in the world.   

France always paid and pays a great attention to the tourism development, with implementing various 
programs aimed at supporting this sphere and attracting tourists from other countries. ON line with the expensive 
resorts and hotels, there are the tourist zones with relatively moderate and low prices, in France.  

We think that France will preserve the world leader�s positions in the international tourism in future too, 
continue successfully a support of the irreversible processes of globalization and make its own contribution to resolving 
the global problems.   
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TOURISM IN DEVELOPING COUNTRIES 

 
SUMMARY 

 
Tourism is one of the largest industries in the worlds developing of which mostly depends on internal stability, 

secure environment and satisfactory level of economics� development. Tourism industry  can support strengthening of 
peace and development by the way of creating new vacancies, increasing incomes, diversification of economics, 
environment protection and bringing together of cultures. Tourism development is significantly stimulating by 
processing of national strategy and establishing of intelligible regulations by the government. For developing process of 
tourism in Georgia it is necessary that society, government and foreign and local investors act coordinating. Society 
should realize on what his competitive preferences are based on in comparison with the other countries and should 
improve services. Government plays great role in establishing international standards in tourism by corresponding 
regulations and arranging infrastructure. The most important function is based on investments, being a motivation for 
tourism development.  

Tourism industry scale is proves by digits, more precisely, by the data of World Tourism Organization, in 2008 
$1 billion of world international incomes were the incomes from tourism industry and number of international tourists 
was more than 900 million. In the late years is visible the growth of tourists in developing countries. This is a good 
opportunity for accumulating incomes and improving the mode of living.  

Nowadays tourism development is considered one of the directions to develop Georgia. Advertising plays 
great role in tourism development of developing countries. Tourism global market is very competitive and it is 
necessary constant work on demonstration of preferences of own country. For this reason, it is important to use air of 
world�s leading channels, having millions of spectators in world�s different countries. The aim of placing 
advertisements and documentaries is showing to the universe what opportunities have the country and also reasons why 
it is interesting to visit the country. This type of programs also provokes interests of investors. One of the best means to 
let the universe know about your countries is holding sport and music activities.  

Developing tourism in the country which has tourist potential and certain preferences should be the one of the 
main basements of country�s development strategy. A long term success of tourism depends on how successive and 
positive would be experience gained by a tourist from arriving to leaving Georgia. The speech is about impressions that 
would have guests while visiting your country. His or her impressions are determined everything, including quality of 
services. Desire to return to Georgia must appear in more and more people. Development of tourism depends on 
strategy processed on the first stage of development.  
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TRENDS OF DIRECT FOREIGN INVESTMENTS IN TOURISM AND THE DEVELOPING 
COUNTRIES 

 
SUMMARY 

 
Direct foreign investments in tourism have the potential to benefit the developing countries, in particular 

Georgia. Frequently, when the local tourism industry is not properly developed and suffers from �inves tment hunger�, 
the foreign capital and the firms may be deemed as the only mechanism for tourism development and implementation 
for the economic business in this sphere. In case if the local economy is comparatively strong and diversified, the direct 
foreign investments in tourism may fulfill the function of the local firms‘ complement and in this manner fill in the 
market, enrich it with a new knowledge, experience and of course the goods. 

For implementation of direct foreign investments in tourism in Georgia it is necessary implementation of a 
wide spectrum financial and fiscal supporting measures, close cooperation between the government and the private 
sectors, development of managerial knowledge and introduction of the �Know How� to the tourism industr y. The 
mentioned economic policy‘s major goal should be development of possible more additional values in the tourism and 
its related branches, which will cover any and all aspects of attraction of the direct foreign investments. 
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OPPORTUNITIES AND PERSPECTIVES FOR DEVELOPMENT OF TOUSISM  

IN GURIA REGION 
 

SUMMARY 
 

The article has analyzed the place and the role of the tourism resorts sphere in the social-economic 
development of the territorial units. The actual potential of the perspective trends of tourism in Guria have been 
thoroughly surveyed, in particular the opportunities of the development of religion, cultural, seaside, mountains, 
balneological, rural and agro-tourism. G 

 Resort-Tourism potential existed in Guria region makes it possible to conclude that the region has significant 
grounds for tourism development. Despite above, owing to existed problems at present the index of tourism potential is 
scarce and the most part of holiday-makers  are the local customers if we don�t take into account Ureki seaside.  

Reinstatement of resort-tourism potential, its rehabilitation and reconstruction need investments that is 
connected with large amounts. At the current stage, under assignment of Tourism and Resorts Department of Georgia 
by the team of foreign developers has been elaborated Bakhmaro rehabilitation plan. Implementation of this plan will 
give opportunity to provide employment for 2500 persons all year round. The local population will manage to sell 
agricultural products and this will promote to create new stable source of revenues for local population.  

Despite implemented undertaking development of tourism potential in Guria region the resort-tourism 
potential is hampered by existed constraints connected mainly with infrastructure, abscence of hotel network, with 
finances and etc.; without solution of such problems successful development of tourism is impossible���
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DEVELOPMENT AND PERSPEQTIVES OF TURIZM AND IT VOLE FOR 

 PROFIT OF LOKAL POPULATION 
 

SUMMARY 
In the  labour  the special attention has been given to the issues of the tourism development in Georgia. 

Georgia had always been attractive and interesting for foreign travelers. The most ancient proof of it is the travel of 
Argonauts in the Colchis for seizure of the gold fleece. Yet in the ancient period our country was furrowed by various 
trade roads because of its comfortable geographic situation. Travelling would be impossible without convenient 
infrastructure. Since the ancient time the existence of the hotel like houses having different names  in different periods 
has been known in Georgia and the  provision of  various kinds of services foreseeing feeding travelers, preparing 
provisions, washing and cleaning clothes and shoes, feeding horses, and when necessary changing them, providing a 
guide etc.        

Today the tourism can be extremely useful for our country. If the unique natural and recreational resources of 
Georgia will be reasonably applied including natural, cultural-historic and social and economic conditions, in the 
opinion of the experts of the Virgin Nature World Foundation (WW) none of European countries has such a rich flora 
and fauna, as Georgia has. You can�t see anywhere else in Europe such a diversity of the relief in such a small territory 
as Georgia, at the same time it is difficult to find a country in Europe where natural landscape has been kept in its virgin 
state�. There are seven National parks in Georgia.  

 What can render special the days passed in Georgia for foreign tourists? Why should they spend 
money and time for tours organized just in Georgia? And what should be specific advantages of a travel service as a 
product in Georgia? The answers to these questions were given above and if we analyze the existing statistics, for 
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today the most of tourists visiting Georgia are over 50 years old, they are mainly citizens of Europe. Most of them 
had already visited the greatest sights of the world and have come in Georgia to see and make acquaintance of a new 
country, people and culture.  Therefore it is evident that in Georgia the main assignment of a travel service   for 
foreign tourists is helping them in acquainting a beautiful country, interesting people and their culture.  

Indeed it is possible to develop with success in Georgia various specialized services for tourists but essential 
sense of Georgian tourism for foreigners must be built on the cognitive tourism. 

 As an object for research we have chosen Svaneti, which is one of mountainous regions of Georgia, 
attractive for tourists but less studied from the point of view of tourism. Tourists visiting Svaneti are astonished with 
immense heights permanently covered with snow. Svaneti is the most beautiful place in Georgia and in the whole 
Caucasus. 

Svaneti is situated in Enguri and Tskhenistskali gorges. In early centuries it represented a part of the kingdom 
of Kolkheti. The mountain ridge of Svaneti divides it into two parts � Zemo (upper) and Kvemo (lower) Svaneti. The 
upper Svaneti is located in Enguri gorge. Its villages are under the protection of cultural heritage of the UNESCO. 
Lower Svaneti is located in the gorge of the river Tskhenistskali. Svaneti is populated with Georgians and number of its 
inhabitants amounts to 2500.  

Development of tourism in Svaneti as well as in other regions of Georgia will maintain the mountainous region 
and facilitate termination of migration. We reckon that development of tourism is one of the main directions for 
economic development of the region. Development of tourism in Svaneti should be implemented in complex. It is 
necessary to establish tourist centers in villages, which will increase level of competition.  

Inhabitants of Svaneti speak mainly svanetian language. They are distinguished with their hospitability and 
hard-working. People of Svanetia are proud and specific people. One of the main parts of Svanetian culture is 
musical folklore, which pleases foreign tourists. Svanetian music is mainly about wars, heroes of wars and kings of 
Svanetia, many of these songs have pagan elements.  

 Development of tourism in Svaneti as well as in other regions of Georgia will maintain the mountainous 
region and facilitate termination of migration. We reckon that development of tourism is one of the main directions for 
economic development of the region. Development of tourism in Svaneti should be implemented in complex. It is 
necessary to establish tourist centers in villages, which will increase level of competition. According to our practical 
experience the most part of inhabitants does not properly perceive importance of development of tourism, and if is, the 
population does not possess enough knowledge and practical skills in order to serve tourists and comply with their 
demands in order to obtain revenue from tourism activity.    
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E-mail:teonaanesashvili@gmail.com / Tel.: 598 475795 

 
 

DEVELOPMENT OF SUSTAINABLE TOURISM IN GEORGIA 
(IN GORI AREA)  

 
SUMMARY 

 
An international experience has shown us that tourism still remains the priority of developing countries� 

national economics. In many countries tourism plays a great role in gross domestic product and creation of new working 
places, in employment and filling up the budget. Tourism industry has a vital importance for our country as well. 
Incomes from tourism, taxes from firms being in industry and opportunity for our population to get employed give 
opportunity of country�s development.  Culture of Shida Kartli, historic and architectural monuments, mild climate, 
geographic situation, and prominent hospitality is the base of infrastructure. Tourism should become a strong lever of 
our economics, if we will be able to handle it properly.  

Losses of August War in Gori and also conflict regions can affect negatively on its reputation, as a non secure 
tourist location, this reduces investments and tourist streams in the region. For that the need of finance sources is 
required, qualifying  

So, there is a need of searching for a finance sources as well as preparing and training qualified stuff, highly 
developing infrastructure and providing hotel and transportation service with an appropriate capacity. And, mostly 
important thing is a secure environment for foreign tourists. Without security measures not only Gori will not be able to 
integrate into an international tourism but the rest of Georgia as well.  

I have made an enquiry to analyze the prospective of tourism development in the region and also to analyze a 
general situation. Of 180 inquired (age 18 to 30) to the question: if Gori and Gori area had tourist potential and if it was 
necessary to develop tourists in order to achieve economic development all 180 answered positively. And to the 
question: Which of the tourist directions are priority, the most of them think that attention should be paid to agro 
tourism and cultural educative tourism and part of them think that there is also great potential for extreme tourism 
development.  Convenient geographic location, wonderful resting places, nature, cold pure springs from mountains, big 
and small rivers, natural and artificial lakes, awesome spectacular views of Trialeti, historical monuments, always drew 
attention of spectators.  

. 
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TOURISM DEVELOPMENT PERSPECTIVES IN SVANETI RESORT  

 
SUMMARY 

 
Georgian natural conditions and historical-ethnographical sights contribute to the development of tourism and 

represent it to the world tourism field. Main importance has Georgian tourism and recreational resources, which 
intensively use started from 1960, in most part of a country. Many local and foreigner tourists were served by different 
travel objects. Seven tourism regions were used and employed for this period.  For 1990 it increases to 11, but this 
number was not included following regions: Racha, Samachablo, Mesxet- Javakheti and Svaneti. At present begins 
renovation of old travel zones and development of new tourism regions. We have clear example of this, Svaneti Resort, 
which updated during past several years and is more accessible for tourists. 

These kinds of perspectives caused by tourism and recreational resources which exists in this place, these 
resources are: incredible nature of this region, historical-ethnographical past, culture, formatted during the centuries. It 
was necessary to build and develop new tourism objects. Now in this region, in borough which called Mestia 
represented hotels like: �Tetnuldi�, �Mestia�, �Sva neti�, �Hatsvali� and hostel-�Seti�. Many locals ar e involved in guest 
house business; tourism camps are opening seasonal, founded alpine skiing lines up, ropeway. Restored and realized 
new routes which include almost whole territory of Svaneti, where tourist can see glaciers, old villages, complexes of 
monastery. 

It is important to remark negative processes, which expresses in shortage of skilled workers and uncontrolled 
ecological processes  

In future it is planned to eradicate all negative factors and utilized this new tourism region for its purpose, 
which will act positively for Georgian tourism development business and will bring supplementary incomes  
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SUSTAINABLE DEVELOPMENT OF TOURISM, AS CONDITION OF SOCIAL-ECONOMICAL 

DEVELOPMENT OF MTSKHETA-MTIANETI REGION 
 

SUMMARY 
 
To travel in Georgia is very comfortable for the reason of near location for inhibiters of European and Asian 

countries. Our Country is awarded wonderful nature, warm climate, soft air, and high mountains from the sea 5000 
meters, beautiful beaches of sea, 756 lakes and more than 26000 rivers, waterfalls and landscapes. In Georgia are more 
than 300 health resorts with mineral and medical waters. 

All municipalities of Mtskheta-Mtianeti region are unique for mean of tourism.  It consists: mountains and 
glaciers, lakes and rivers of mountains, gorges and woods, inviolable nature, endemic species of flora and fauna, 
historical-architectural monuments, traditions, culture, folklore and etc. Our research region dominates three touristic 
products: 

1. Summer recess; 
2. Winter recess; 
3. Cultural tourism. 
 To define main direction of tourism process is considerable to analyze the existing problems of the field, 

which are: 

• Limited aspects of touristic products; 

• Problems connected quality; 

• Problems of advertising and marketing; 

• Insufficient capacity to settle tourists; 

• Problems connected infrastructure; 

• Less information. 
Based on information of national agency of Georgian tourism, we will see that in order to feel increased 

amount of visitors in Mtskheta-Mtianeti region in years 2010-2011. Because we have demand that why accordingly 
developing hotels, food objects, creating new tours and so on. But everything what is done in region is insignificant in 
comparison with what region really own. For these are important to collaborated strategic plan of development region 
tourism and its basics to develop touristic infrastructure.  

In our opinion, must development tourism varieties in region, which are: 
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• Cultural tourism; 

• Agro tourism; 

• Eco tourism. 
Basic measures necessary for a sustainable development of tourism at level of region are: Accurate 

coordination and association of efforts of all interested parties - state structures, business structures, public associations 
and associations, research and educational institutions and tourists; The Recognition and realization in practice of 
principles of a sustainable development of tourism, working out of strategy of a sustainable development of tourism in 
its zones; Perfection of existing legislative base of development of tourism, definition of maximum permissible norms 
of loading on environment, throughput of natural territories and rules of behavior of tourists. It is necessary to use most 
effectively such tools as a mark of influence of tourism on environment, definition of a set of indicators of a sustainable 
development of tourism for zones, ecological management and ecological audit, system engineering of certification for 
the enterprises applying approaches of a sustainable development. Development of steady tourism in territory of special 
economic zones of tourism-recreational type and in especially protected natural territories should become the sample of 
steady tourism and one of effective mechanisms of realization of the concept of a sustainable development in practice.  

All foresaid is connected to production of touristic products, trades, existing cultural hearth, relaxation centers, 
and various types of object of foods, hotels, manufacture of drinks, industry, bank sector, and road and social 
infrastructure, sphere of service, development of energetic and communication, what finally give rise economical 
development of region, employ population and increase its living standards. All these will be forehead of social-
economical development of region.  

 At the end of Article are analyzed strengths and weaknesses, opportunities and trials of development of 
sustainable tourism in Mtskheta-Mtianeti region. (SWOT analyzes).  
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RESEARCH-BASED DATA OF THE ARCHEOLOGICAL TOURISM POTENTIAL  

OF KVEMO KARTLI 
 

SUMMARY 
 

The project �research of archeological tourism pote ntial of Kvemo Kartli� requested and financed by th e 
National Administration of Georgian Tourism was implemented in February/March, 2012 by the explorer expedition of 
�Geo-information Tourism Center�. It focused on the  studies, assessment and analysis of the archeological tourism 
potential of Kvemo Kartli based on the data gained by the expedition results and on the elaboration of strategies to 
foster the development of archeological tourism.  

The expedition participants depicted hill-side burial grounds, sepulchers, caves, menhirs, men-stones, cross-
stones, monasteries, temples, churches, chapels, cyclopean structures, towers, castles, fortresses, tunnels, presence 
chambers, caravanserais, bridges existed in Kvemo Kartli (187 units in total). The roads to reach the locations and their 
precise geographical coordinates were stated by GPS. The documentary photo material of historical-cultural structures 
was created. The gained data underwent cameral procession; the photo material was sorted, each monument was charted 
and registered, some input was transformed into GIS format. A day and two-day touristic routes were compiled for the 
whole region and each municipality separately.  Digital maps of touristic routes and locations of Kvemo Kartli were 
projected. The gained material enables us to build up the tourism development strategy of the region and offer some 
recommendations to generate new touristic production.  

Development of archeological tourism in Georgia is rather significant for the purpose of creating new specific 
touristic production on the basis of historical-archeological locations. This is substantially one of the program-based 
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kinds of tourism for small groups striving for the certain particular area owing to its specificity on top of the special 
program suggested.   

In the conditions of minimal expenses on its development, archeological tourism is able to make up for the 
other types of tourism efficiently, enabling the growth of new touristic production and working out complex tours 
which will in turn increase the demand for Georgian tourist market. One more innovative cognitive product will emerge 
oriented on college and general school students. Development of archeological tourism is possible on the infrastructure 
basis of other types of tourism. It will empower an average tourist to 1) visit archeological monuments as museum 
exhibits; 2) observe excavations and witness unique discoveries; 3) participate in excavations under specialist guidance 
and discover unique archeological monuments (in Georgia it is a rather common practice).  

Creation of Dmanisi archeological park as a modern high quality competitive tourist complex, takes a decisive 
place in the strategy of development of archeological tourism.  Indeed, it is a contemporary form of the presentation of 
the archeological heritage securing translation of historical-cultural heritage by modern museum and informational 
means. Moreover, we arranged the background for integrating cultural, historical and local lore studies and widened 
methodological storage of museum-based research. The archeological park should cover the rich historical-cultural 
inheritance (places of attraction) of the region like: Akaurta Church, Akvaneba, Arukhlo Hill, Sioni of Bolnisi, Vanati, 
settlement of antique era (I-III centuries) in Kazreti; Trinities of Satkhi and Kazreti; Churches of St. George and Holly 
Mother of Ratevani, Kianeti, Samtsverisi; Tandzia; fortresses of Berdiki (Poladauri), Kveshi, Kolagiri (Tsurtavi), 
Korogli, Chapali, Partsikhe, Khuluti; temple of Tsugrugasheni, Kldekari and other historical-archeological monuments. 
Besides, utility of landscape archeology might enable us to reveal estimated assumed links between separate 
monuments.   

The archeological park will increase budget revenues and employment; will foster the maintenance of natural-
recreational and historical-cultural potential of the region and its rational implementation.  

The strategy of pushing touristic product forward considers: 

• Edition of touristic maps, quarries, calendars; production of video presentations, documentaries, video 
commercials in both Georgian and foreign languages; 

• Production of souvenirs encouraging formation of the unique touristic image; 

• Making of geo-informational electronic map of archeological monuments; designing of the website with 
integrated digital interactive map; 

• Organizing camps for students on the basis of archeological expeditions; arranging thematic tours and a 
day educational excursions for students.  

• Holding advertising campaigns (presentations, expositions, etc); 

• Organizing tourist festivals and other large scale events to encourage visits of domestic and foreign 
tourists.   

Strategy implementation might cause: 
1) The boost of the flow of tourists in the region of Kvemo Kartli; 
2) The increase of the tourist service capacity; 
3) The growth of population employment; 
4) The augmentation of the investment capacity according to the certain type of economic activity (�hotel s 

and restaurants�); 
5) The increase in tax revenues.  
Georgia and the region of Kvemo Kartli in particular are rich with archeological monuments. The fact enables 

us to develop archeological tourism and make it one of the significant tourism types. The involvement of archeological 
tourism units into touristic routes will provide diversity of routes making them more interesting and attractive.   
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TOURISM IN LIGHT OF  FIELD COVERING 
 

SUMMARY 
 
The goal and importance of the research is reasoned by growing role of tourism in our country, which, 

naturally resulted in the focusing of media on the topic.  Tourism field dynamic development, announced by the 
government as a priority for the State, currently plays as guarantee of the economic growth of the country.  
Actualization of the aforementioned processes would be impossible without support from media.   

Activity of information sources to specific field of public activities is important as along with journalistic 
skills, it also needs learning of field-specific theoretical and practical knowledge.   

Due to that tourism covering can be considered as a separate part of field covering � already adapted model of 
disciplines in media education.   

As we have stressed above when covering tourism-related issues journalist needs not only knowledge and 
orientation in the field, but also significant learning and experience.  All the above mentioned would not be possible 
without monitoring, collecting and processing educational materials and practical examples adapted in our country. 
Such cases are visualizations and can be used as indicators or assessing journalistic products.   

Collecting and processing of specific examples/cases and the perspective of turning them into an educational 
component are the main goals of our research.   
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ABOUT OF THE PRIORITY DIRECTIONS OF DEVELOPMENT OF TOURISM  
STATISTICS IN GEORGIA 

 
SUMMARY 

 
Author discusses current issues of tourism statistics in Georgia. There are set of problems that need specific 

solution. 
It is necessary to evaluate statistically centralized the prognostic value of revenues and expenditures for all 

types of tourism events and processes. Tourism statistics needs reforms at the first stage of elaborating an integrated 
statistical reporting form, which will completely characterize all activities of tourist firms and companies. This will 
create preconditions for improving the quality of tourism information. Objective and full information is the base for 
calculating real indicators in Tourism statistics. 

It should be noted, that for statistical scope of tourism,   it�s necessary to held statistical analysis regularly and 
reflect data in specialized reporting forms. The total number of tourists by interest areas and regions, visit purpose, 
profession, sex - and age structure, currently are not recorded in any form. Therefore, the calculations are carried out by 
official bodies by expert opinion. 

Due to Georgia tourism market, the official statistics should pay more attention to tourism expenditures. Travel 
costs in tourism statistics according to the World Tourism Organization’s recommendations, are directly related to 
product consumption, including tangible and intangible factors.   Multiplier effect of tourist spending is important as 
well.  Author discusses the method of multiplier calculation: budget share of tax revenues from tourism must be 
extrapolated from the share of tourism expenditures in GDP. 

Using expert evaluations, it is recommended to classify travel expenses in full compliance with international 
standards. In addition, more attention should be given to information searching on tourism, catering, transport, 
recreational, cultural and sports activities, visiting shops, and others. Other problem is time and place of domestic and 
international tourism expenditures by funding sources. 
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AGRICULTURAL CREDITING AS A SUSTAINABLE TOURISM DEVELOPMENT 
 NECESSARY CONDITION 

 
SUMMARY  

 
The country sustainable tourizm development is connected to the nessecity to maintain the natural 

environment, also it face the goal to maintain the county  historical parts cultural values on places and to acknowledge 
tourists about them. It automatically sets the question about tourist feeding and acknowledgement with country 
traditional kitchen and necessity of rural local agricultural development. Agrarian sector problems are touched on this 
level.  

With the aim of agricultural crisis recovery ongoing in Georgia it is necessary to elaborate flexible and 
effective system of the field financing within macroeconomic policy of agrarian policy reformation. Formation of such 
system itself is to be implemented by using all sources of financing, especially application of budget funds is important 
through banking system. 

Special funds should be allocated from the state budget. �Georgian Agrarian Guarantee Bank" would  dir ect 
these funds for the farmers’ needs. 

   The worlds experience and Georgian recent years practice has shown that only commercial banks are unable 
to provide the agricultural sector normal functioning and further development without agrarian credit system as they 
have specifics based only market principles and a constant competitive activities for high profit and reduced risks. 

    The provision of agrarian sector with guaranteed credit resources using only commercial establishments is 
practically impossible as private structure will not be in able to make neutrality and objectivity via distribution of the 
countries agrarian politics priorities. For development of Georgian ownership and agrarian business on current stage is 
unavoidable creating of �Georgian Agrarian Guarante e Bank" mechanism, what, on the one hand, will be based  worlds 
agrarian crediting system practice and experience and  on the other hand will be mixed with the  Georgian  agrarian 
specifics. 

�Georgian Agrarian Guarantee Bank" will be gerent o f agrarian credits dirigible by commercial banks it will 
cover  more than 70% - of the unpaid agriculture credits. 

�Georgian Agrarian Guarantee Bank"  with the differ ence with commercial banks, will guided by national 
priorities in the direction of putting there funds. Setting credit prices take into consideration not only price of admission 
(which is also cheaper than commercial banks prices) also necessity of low prices preferential crediting  and lover 
pricing than market prices. Have o be realized soft pressuring   method on banks, it must must be come profitable 
agrarian business financing.  It is impossible to give exclusive rights to any Georgian large banks (with  large quantities 
of branches)  for forming and realizing of rural crediting politics. That is to say transferring national resources to 
farmers via banks will make available public monetary savings for agrarian business owners. This gives the possibility 
bank credit to be come of commercial use, means of business stimulation and not organized on money-lend  principles 
profit-oriented values. 

The proposed mechanism of agricultural financing aims at the certain ,,neutralization� of  ,,liquidity  trap�, 
effective development of joint activity of public and private financial resources. 

Development of the agricultural sector will enable us to develop Agro-tourism, which becomes conditions of 
country’s poverty reduction and economic development. 
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THE ISSUES OF UNITED INSURANCE SPACE FORMATION IN EU COUNTRIES  
 

SUMMARY 
 

 From the beginning of 90s years for the formation of a new world political map, the global financial market 
and in its borders the global insurance market take the global scale, where the united insurance space of Europe has an 
important place and consequent from current reality of the basis of its unity forming. The reason, which had evoked the 
discussion of united  insurance space formation of EU has become Georgia�s aspiration of union in the institutions of 
European Economic Community and among them in the united  insurance space of EU. 

 In March,1957 the adopted Treaty of Rome by European Economic Community  became the basis of the 
united  insurance space and formation of homogeneous insurance legislation at the European territory. In it was 
preserved the articles which have established the freedom of foundation, freedom of services and free movement of 
capital at the area of treaty country-participant. The Treaty of Rome became the basis by which had been implemented 
the formation of EU countries special and unique system of international law. 

One of the first  task stated with Article 54 of the Treaty of Rome was connected to freely foundation of 
insurance  societies in variety country-participants. The Treaty of Rome specifies that the �freedom o f foundation" 
conditions  the availability of the business activities and ability of its implemetation, as well as the establishment and 
management of enterprises, according to civil and commercial law, except those societies who do not aim to get profits. 

(M. 52, 56). Thus, ����������5�� % in the commercial insurance field fully realized in the usage space  of the Treaty of 

Rome. 
The implementation of this principle put forward the task of unification and harmonization of European 

Economic Union countries insurance legislation - to get the conditions that have similar content, meaning and is used at 
the area of all country-participants. After the preparation works of  about 15 years was adopted two directives of EU: in 
1973 at non-life insurance and at life insurance in 1979. They assume as a basis  for the creation of united insurance 
space in Europe.  

The directives of the second generation of insurance space, which was adopted in 1988 non-life insurance and 
life insurance in 1990, in the EU insurance legislation is brought the united assess principles of financial condition of 
insurance companies, and in 1992 the third generation adopted directives have completed the process of creating the 
basis of legal regulation of united insurance space. 

Thus, in the years 1957-1992, as a result of adopted sequence directives, which afterwards become the part of 
national regulatory systems of EU countries, it was created a legal basis for the formation of united insurance space at 
the EU territory. 
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RISK EVALUATION AND AUDIT IN TRAVEL AGENCIES 

 
                                                                                   SUMMARY 
The scientific work highlights the role and importance of tourism as one of the priority directions in the 21st 

century. It as the quite profitable field of world economy has become an important factor of successful development of 
the national economy and business of our country. Development of tourism is directly connected to social, cultural, 
educational and economic spheres, and at the same time it greatly stipulates economic relation between states. Hence, 
the sphere mentioned in the studies is characterized as an interfiled complex which simultaneously fulfils double (both 
entrepreneurial and non-entrepreneurial) function in a country�s economy. High multiplicative effect is characteristic to 
tourism. It can equalize the levels of development of economy in different regions. Somehow, development of tourism 
plays a role of stimulator (a catalyst). That is why this field, in comparison with other fields of economy, can bring 
more important positive social-economic effect.   

The work gives us the analysis of the mechanisms of effective functioning of travel agencies from the view of 
registry, risk evaluation and audit; in particular, the elements of internal control, the requirements of international 
standards of audit are presented and the advantage of audit of risks as of internal performance of a company is given, 
correspondingly, this means the evaluation carried out considering company�s expectations and norms, following 
legislative requirements, using a proper technical language. Four stages are characteristic to any type of audit (internal 
or external) of risk. According to the above mentioned, in our opinion, the issues of risk evaluation and audit in travel 
agencies attract great interest which is highlighted in the presented scientific work. The studies are about the existed 
general approaches to risks and one of the practical explanations is analyzed, accordingly, return as the description of 
the function of risks and the best scene of possibilities of its making is presented. 

 As the world politics show, with the purpose of enhancement of a country�s social-economic 
development as well as providing effective performance of separate economic subjects, the stability of a country�s 
economic system is of great importance. One of the prerequisites of this is the creation of the system of risk evaluation 
and audit. Without this system it is impossible to develop economy. Hence, we think the application of the above 
mentioned system in travel agencies in Georgia will guarantee their effective performance.   

 
 
 
 



 185

�

�

�

�

�

�

�

�

� II������	�����   Section 
 
 
 

��������	�
����	�

����������������
	�������
������������������

�
PRESERVING THE ENVIRONMENT,  PROTECTED 

AREAS AND ECOTOURISM MANAGEMENT 
�



 186 

�����������������

�����	���
������
��
�
���
�
	
�
����

�����
�
	
���
��
�
�
�
����	3���
�����
��
��
�
 

E-mail: marinametreveli@yahoo.co.uk / Tel.:599 503399 
����
�

�������	�
���������������������������
�

����	
�����
�
� �����	�
�� �
���	
�� �������
�� 	����
��� ��(������
�
� ���� �
����

���
��
�����
����
�3���
��������
��������
�
����(������
�������	���
��	
������
�
�
������


(����
�����
����

�
�
��
�	��������
����
����������
��#�
����
��
��	���������(������
��

	
����������
���
�	�
�����
���7(
��������	
�������

	��������
����
������
������
�
��

�
�����

������	���
��	
����
���������	�����
�	������
���
	���	�����
�������

�
�
!

��
�	��������
����
���������
�#
��������������������

�
�
��
�	��������
����
�����	
�
�

�
	�
������
����
�
�
��
�������
���
���
�
����
���������
���
�	�
�����
�������������

!

�
�
��
�	��������
����
���
�
�	�
�����
����

����
���
�
���
����������	3
�
��
���	�!

�
����
���

�����������8����
����
�����������������
	��

�
�
��
�	��������
����
�������!

8������	���
����
��

�
�������
��	
������
���#�
������
�����
������	
�����
����(������
�

�������

	��������
����
������
��	�
��

���
�����
��	
���
��
�

���
��������(������
������
����
���
������"��������
�����
(	�����(������
��	�����
�

����
�����
�������	�
�
��
	
�
����
	��
����
��������	
��������(������
��	�����
�����
!

�����
���������

����	���������
�������
���(������
�������
�
��
�����
�����
�	����
����
!

�(�
����	����������
�3
���������������
��#�
������	
������
�
���
���	
���E	������	����������

	���
�
�����3�������������
��#�
����	����
���	�	����
�����3
����
��#�
��	
���#����(��3!

����
������������
����
���

��8�	
3��
�������#
�
�"
����
��������
�(���
�������������	����
!

�
����(������
�������
�
��
�����
�����
�	����
����
�(�
����(	�����
�

��
����
� �
�
�� 	������ ����
��������� 
�
���
�����
� #
�
�"
����
�� �������

������

������	���	�
�����
�������
������
"�����8�
����
��
������	
������
	�	�����
�����
�����
��

"
�
���
� ��
��
���
� ������
�� ��(������
�� �
���
���
��
���
	�
�� ����� 	���
� ��(������
��

3�����	
(���(�����
4��������������
��
��������	����
�
����
��������������	
�
��������!

�
�����������
�
������������
�����	
�
��	

#
������
��
�
�(���
������
��
�
��
�	�!

�
��	
�
���	���
��������
������
�����	
���������
��	�����������	����	���
�������	�������	
�!

�
�����	����
�
����
���������
�����	
����������3
�
��	
��
�����
���
��
����
�
�
��
�

�����
�
	
���
�
��������
��������	
�������������
����	
	����
���
���
��
��������
�������!

�
��
���
�������	
������
�
������	�
���
���	�������	

���������"�����
����������
������!

	����	�����
�����
�����
���������
���������
������	��������	
������
��	
(	����������
���!

�
���
���	��������(	
��
�
��
�
�(���
����
��������
������	
������
����	����	���
����	��
��

���
�
�������	����	�����
�����
�����
���������
����	��������
������
(������(�����!

�
������	
������������
�
���������
������
����	
�
���
��	
���3�������
����������
���3�!

�
��	
���
��
�
�������������	
���������	�����
�����
�����
����
��
���
������"���������!

���
���������
������	�����
	��	����������������3
��(��3�
����
�
	
���
�����
�����
�����

����	
������
�
� 
��������
�� ���������
����
�� 	��
��� 	�����
� ����
�����
�� �������
�������

(	�
��������"���������	
������
��	
(	����������
����
���
���	
����	������
����
�
�����	
��

����
��	
(	����������
���	��
�����������"�����
������������

��������
�
��
�������3���
��

�
������
��

����
�
������
�
(����������	
�����
�
���
���	��
���
	���(���
����
��
����������
!

�
	
���
�����
�����
����������
�������
�
����
����
��#�
�
����������3
�
��#
�
�"
����!

�
�����	
�����
�
����
����
�������
����4
�
��������
������	
#����
�
(���8��8
����
�
������!

	
�� ����
�� ���������� �
	��
�� ������
����� ��	�������
�� ���
���
����� �����	�
�
� ���
!

������
��
����
���������
�
�������
��
�
������������
������
����
���
�����	�������
�
�

�
�	
�������8��������
������
�
������	
������
��������������������
�
������
�
���(��!

����
��	�������
�
�
����	
�
����
�
�
��
��3���
�����7���
��
���
����
��
������
����!

�
�������������������
���
�
	
���
��
�
��8����
�
��

�#�
����
����
�
�
����
��
�������
����
�	�����
�����
�����
���������

��	
	����!

��������	���
����
���	3�����
�������	
������
������������
�
���������
����	
�
���
����
!



 187

4���
����
�
�������
����
��
���������	
������
����
����
���	
(	��
����	��
��3
���������
!

����
��������	
	���������	�����
�����
�����
���������

������"�����
��

�����	
������
��������������
�
��"
�
���
�	
����
�������
���#��
������	
������
�����!

�
�
� ��	�������
�����
���
����� ��
��
���
���� �
�	��
����
���������	
������
�� ����
�
�

��(������
���
���
���

��������
�
����	
��
��"
�
���
��������
�	���
��
��������	���!

�
�
����
��������������	
�
�����������
�����������
�
������������
�����	
�
�������!

���3
�������	�
�
��	
�������	
��������������

�����
���������������
�������	
��
�����!

	����
�
����
���������
�����	
����
���
��
����
�
�
��
������
�
	
���
�
��������
����!

����	
���������������
����	
	����
���
���
��
��������
��������
��
���
�����
���8��
���

!

�
�
��
� 	��������
������� (��3�
����
����	����
������

� 
��
��
�� ����	��
�� ������
�� �
�����

	3
�
���
�
����������
������
���
����
������#�
������	
������������3
����
�
�
��
��
!

����
�
������
���8��
�������
�������
�	3
���
�����������
������
�
���	��
����	�������
!

������������3
������	
������
������
�
������
���
�����
�������

�����
���
���	��
��

����4������������3
��(��3�
��	�����
�����
�����
���
�
���
�
��

����	
������
������
�
�	�
���"
�
�������
������	
���������(������
�����
�
������!

�
����
�
�
��
���
���	
�������������
	��
��(	�
�������
�	����
���������(������
�
�����
��

�������
�
�
�����������
��������	
�
������
����
�
�
��
���
���	
��8�	
3��
���
���
�
�

���
�
�������#�����������
����
�
�
��
���������
�������
�����
���������(�

�
��!

�
������(�������3��
�����	�������������
�	�����
�
����
��
���
���	���������������
��������

������#����������������������
�

�������
����
�
�

����������
������������(	
��
����
�

��
����������
���
������
�����������8����
�����������	�
�����
�������������� 
�!

����	����� ���	
������� ��(������
�� ���
�
� ���
������ ��	3��
�� ��������� ����
�
� ���
�
�� 	
�
�

	
����
��������	
�����
������	
	�
������������
�������	�������
�����
���
�������
������

��	3��
��
�
�(���
������
�������������
�
��	
	�������
�
��
�	��
��
��(�
�������	������
!

��������	3��
��
�
�(���
���(������
�
������	�
�
�����������
����
�
�������
�������
���!

��
������
���
������
���������
����
��
�����	��
�7��
�����
�����	
����

�����
�����	������
��

���
���
������������������3
��������
�����
��	��������	
3����������(	�
����	�������
��

����"�����	
�
����#�%$�����J�#�%$��
�������

���
�
��#�
����
����
�
����	
��������	�
�����
��!

�����
��	������

	��������
����
��	�����
���	
3����
�����������8����
����(	��

��

����� ����� 	
#����
� 
(��� ���(������
���3
�� �
��(�
�
� 
�
� ������
����� ��(������
��

�3
���
��
������	
�
���������
��	
���������������������#�������������	
3����������������
!

��������	�������
�����
���
����
��3
���
��(�
��	
����
��������#����
�������	�
�
��3
��

�
��
����������
	�
��(������
���
��	�������
�	����
�
������"������	
���
��	
���������
�

	
���
������	
�
���������
����3���
�����
��

��
��
��(�
�������������
������3
���
�������!

������
���������
��#���
����
����
	���������
�����"
�����������
��3
��������	�
��
��(�
��

	
#��
��	
	����
��3
���
��
�	��
�������	
��������
�������	�
�
��������������

������ ��	
�� ���	
����
�
� �����
�	����
� �(���
���� ����
����� ��� 	��
� 7��
�����
��

�����������
����
�
�

�������������������������3
�
�
�����
�
�������	
�����
�
���!

�����
������������������������
�
��������	�
�
���
�
�
��
��(�����
�
�����������������
��	���!

�
����	
����
���������������
�	
�����(	
��
�������
��	������	
�����	
(	����
���������
������

�����	�
�
���
�
�
��
��(�����
�
��8������
����	���
�������(�����
��������
���������	
���

��	
(	����
���������
����
������������
��
������
���(	
��
�
����
	�� ����"�
���	
(	������

�

	��������
��������������
"������������������(	
��
�
������
��
�����������
���(	
������"!

���
��������������(�����
������
��
���	
(	�����������������(	
��
��������	

�������

	��!

������
����
�����(��������������
��������(	
��
�
������
��
����
����
����
�����"�����
��

��������������
��
���	
(	����
������
���
��#
�
�"
����
������"�����
�������������
����
	�

�
�
�
����
	����#
�
�"
����
�����
��
��������
�������
��
����

��������	
�
�	������
�
�

���
�
��������
��
�����
����	
(	����
�� ����
���
�� ��	���
�#
�
�"
����
�� ����
���
��

�������
� �����
��������� 	��������������
����������
���
���
�������
��� ��	
����

�����
��

������� ��
�����
�� ������ ����
���
������ ��� �	� 	
��
�� ��(	
��
�
�� �������������
� ��5
	
��

������������	����������������3
��� 	����
����� ��	������
�� ���

��
���
������ 	
�
	����
�

����
�������

��(�
���
�#
�
�"
����
���
	���������
��
����
����	�������
���	
�
����
���!

���
3
���

�
�
��
�
����

�����
�	
��
�����"����
������������
�	
��
����(�����
�#
�
�"
���
�



 188 

	��
�����
��
��������
��������(	
��
�
��
�
�
��
��
��
���
�������	
�
�
�
����	��������!

���������
��
�����������	�
�
�����	
�����
�
�
����
����
�
��
	������

����������

�

�������
��
��
��
���(������
�������	���	��	

#
����
�
����(������
����
���
�����
!

���������
���
��
��
�����������
����
�
����	�������
�������
���#�������������
��������
���
!

�����	3
�
�������
���
�����
�����������
�	��������
������
���
����(������
����
���
����!

�
�������������
���
��
��
�����
	��������
4���������
	�����

����	��
���
����
��
��	�
����!

�
����
��
�
��
����
�
�
��

����
�
�����������
���#�������
���
�����
�������(�����������!

�
��������
�����
���
��������#��
�������
����
�(�
����	������
���	
#��
��������������
�������!

�
���
�����
�������

��#�
����
����
�
-������-�������
��������������
��������
���
�����	3
!

�
�����
���
����
�����
���
��������������������
���
�����	3
�
�����
���
�������������	
�
��!

��������	��
��#����
�����������8����
��#
�
�"
�����������	�����������
������������������
��!

�������
�����
�

��(������
��	����
�
�����
���
������������
���
�������	����3�������	
�
���
������!

���
�� ��
	����
����� 3
�����
������������
�� ������
���
��
� ��	
(	��
����	�� ��������
����

�
	���
���������������(�
���
����
��������#����
������
3
��(��3�
��������
�
���������
���

����3���
�����(��������	
3�����������	
������
���
���	
�����	�
�������� ��
���
�	
�� ���!

���3
��
��

���������������	
�����
�
�	
�
�
�
��
��������
��
�
���
���
���	��
�����	�
�����
��

	
��
�����	���������
(������(������
�����

���
�����
�����
�������������
������	�
�
�����!

���
��
������	�
�
��������

��"
�
���
�	
���
�����������3
�����

���
���
�
�������
�
	
!

���
�����
�����
���
�������3���
�����	
����(	������	
�����
�
����
����
������������
���

��� �
�
���
�� ���	�
�������� ���� 	

#����� ���

���
�� ������������
� �
�
�������
�
	
���
�

����
�����
��� ���

���
�� �
�����������
��
�
�� �	�#���
��� ��� ���

����� �
�
�� �������
��

�
�
�������
�
	
���
��������
�
�
�����	�
���
�
�

�������

�������	�������(������
�����

���
�����
�����
��������3
�
��	�
�����
���
�

��(�
�
��������	
�
��
����

��	(
������

����
����
�	
���������
����
�
��������(���
��

����
������
����
�	
������
�����
���
����
	��
�����������3
������

���
����"�
�����������

���
�
��
�
�	
�����
�
���
�
�������
�
	
���
�	��
	���
�
�����	�
������������(������
�
�

�
�
��
����
��
������������
������
��
�����
�	
������������������	
�
�������
����	
���!

4
�
��� ������	
�
� ��(�
���
�� ����
�����
�������	�
���� ������
��
������ 
(�������

��
���!

�
�	
������
�����
������"����
���
��	
���
�������3���
������
�
(
�����	����
�����
��
�
��!

�
����(	�
����������
�
��
�

	�����
� ���

���
� ����
�����
����
�� ����	
�� ����
�� ��������3
���� ����"�����

��������	���
����
��"
�
���
���
��
���
��������

�
����
����	����
������
����
���������
���

���	��������
����
��������������"�
�������������

�
����
�
	
�
������
���������
����
����
��

�����3���
�����	
����(	��������
����
��	�#��
����
��
����������3
����
�
���
��
�
��
��


���������
�
�����	
������
��
��������
��������
��
���
����	�����������
��	�#��
����
��
��

�����8����
���������	�
�����
����
������������
�
���������
���
�
��
�������(�
��
���	
3���!

���� ��� ���
�
��
�
� ��
����������
� 	������
�� ����

�
�� ��	
�
�����
��� ���
�
��
�
� ��
�!

		������
�������
�
��
�
�	
�����
���������	����
�
�
����
���
��
�������
��	
���
��
�����!

����
�
���������
���	����
������	
�	����
����
����

�

�������

������
��
�
����
�	
������
�����
��������3
�
��	
��
��������#����
����	��!

�
�#
�
�"
����
���
�������
�������
(�������
�	
������
�����
����
��(��3����
���������
��
!

����
��
������������
����

���
��	
����
������3
�
�
�	
����	������
����(	�
��	
��
�
���!

4
�
��� ���������� �#
����
�� �������
� 
��������(���
�� 
�
�(���
� ����
��������
���
��� ��!

���������
�	
���������
�������
�����
���
�	
����������
����
�	
���������
��
�����
�
��

����
�����
����
�����

����
��������
�������
�
������������
�����������
�����	�
��
�	��

��

����"��������
(	�����	
����	���������	
�
��������
���

����
��������
���������
������������!


��
�	��

� ���
�� ��	
3����
������� ��	������������
�	
������
�� �
	���(���
� ����
�����
!

����
����"�����
��
��������
����
��4
�
�����	���������������	
�
�	�(��
�	��
����
�	
����(�
!

�
���
����
�
�
���
�������
������
�	
������
�����
��	
��
����
	��
�����������3
�����!

�
�	
�����������������
�
������
��������(��3����
��	����
�
���

-� ��������
����
�	
� �
��
�
������
�	
"#����������
�������������
�����������
!

�
��
������
����



 189

-� ���
���������������������#��
����	�
�����
��	��
����
����
�������
���

-� ��
���
�	
���

-� �������������
����
�	
��

-� ���
���
�	
��	����
�
��#�#�
�
���������
�
��
�
���	������
�������
��

-� ��	��
�
�
� ���
�	
� ������
�
�
��
� ���
����
� 	
�������
� �3���
��� �
�
��
��

����
��
����	������
������
��������
�����
�
���

-� ��(	
��
������
���
��
����
�	
��

-� ��
����
����
�	
�����
�
�	
�������
�
�

(��3����
����
����
������
�����
������������3
�����������	�����������
����
�
�!

�������(���
������
�����
�������	�3
�
��������	
�
��
�
���
��	����
�
��������
����
����
�

�
����
��������
��
�	��

������
�����������������
�����
�
�(������������
�����
����
��
�!

	��

������
������������
�

�������

������
��
�
�	
��	��
�������
����
�
�
��
���
�
�������
���������

�
��

	�����
�����
�����
����
����
�������
��
������
�#
�
�"
����
����

�
� �����
����
�
�
��
�� ��(	�
������	����
����
����
������������
��
������ 
(����

���
�
��
�
� 	
�����
�
�� �
�
����
�� ��
�
	
��
���� ��������
��������
�� ����8��������
�

�������
�
��
���

�
� ���
�
��
�
�	
�����
�
���
�
�������
�
	
���
�	��
	���
�
�����	�
�����
��	
�!

�
��������
����
�
�
��
���
���	
��������������������	
	���������	�	�����
�
����
�(��!

�
���������������3
�����	
����
����������
��
��3��
����(	�����	����
�������
���
�	
�����!

�
��������
�����
������	�
��
��������
���
���
�
�����
��
�
�(���
��	
�3
�����
���
����(
!

�����������
�
����

�
� ���

�
����	
�
�����

��	
��������	
�������������������
����
�
�
��
��	
	����!

������
�
�
�����	��
����
�	
�����
�
������"�
�8����
����	����
�
�
��
����������
�����
!

�������� ���
����� ��(	
��
���
�� ���

�
�� ����
�����
�� �������
��� �
��	������
� ���
�!

������(	
��
����
����
�
��
�
�	
�����
�
���
�
��	���

��8�	
3��
�������

�
� �����
����
�
�
��
�������
�
��
��������#��
��������(	�
����
����
��	����
�����

������
�
�"���
�������
3
��������
��
�����
����
�
��
�
���
�		������
�
������	
�����
!

�
��
��������

�

��(������
�
�����	
������
����	
�
���
���
��
�������

	��������
����
������
�
�

�����	�
�
� �
�
�
�
�� ��	������������ �����
�	�����
�� 	
�� �����������
� ��	
�
���
� ��������

�����
�	�����
���

	��������
����
�������	�
�
�	
�
�
�
��
���
���	
����(	���������

��
!

���
���
� ��	
�
���
� ������#������ �

�
�
��
� ��������
�� �������
�
�� ��������� 
���
�����

���
���������
	
��������������
�
�����
�������
�
��������������
�����

��	
�
���
����(��	���������
�����������������
����
�
�
��
���
���	�
����"
�������!

�
����
�
�
��
���������
����	
����(��	���������
�	3
�
�������
�
�
��
�������
������
�!

	�����
�������
����
�
�
��
��	����������
�������
�������������������
��
��
���	
����(	��!

�������������������
�
�
�������
���
�	
������
�����
����������3
����
��

��(������
����
�
	
�
������	�����
�����
�����
����	
�
���
������	������4��
������

��	
���
��
�	�����
���
����(	�
���
����
���
�����4��
�������	
���
��
�	�����
���
���
���!

�
�����
����������
���
���������
��
��
���������
���������
��
�������
���
���3
�����
�!

�������	
���
�
��	
����	��
�����	
������
������������
�
���������
����	
�
���
�
����
�����

�
����
������ ���
�
�
���� �������
� ���������
�� �
���� 	3
�
� ����
���

� ��
�
	
�
��� ���

	�����
�����
�����
����	
�
���
�����
�	
���������
����
���������	���
���������
������!

�
�	
����
����
���	
�
�����
��������
�	�����
��(��3����
����
�	
����(�
�
������
��������
��

�
��
��	�����
�
����	
�
���
��	�
�����
���
��
�
���
��
�����
�

	��������
����
��

������
������"
����
����	
3����
�������
��������#����

��
��
��	�����
�
����	
�
���
����!

������� �����
�	�����
�� ����
�
���
��� ��� ���
�(
	
�����
�� 	��������� ����	������
����� ���

�
���
���
���"
����
����	
3�����������
���������
�
��
�
����
������
���
����
��

������
������"����������
����	
�
���
������
�	�����
��
��
�
��
������������
�

	�	��
���
�
��"�����
���
�������
���
��
�
���
�����
�"���
������
����
�
�

����������
�

���	���������
��	������
������	������
�����
"�����	
��
4
��������
�
�"���
��������
����!

���
����
�
�
��
���������
������
�
��(�6<�
�������
�
��
�������	���
��



 190 

��������
������	���
����
����	
�
���
�8�����
������	
�����
�
���������
��������!

�
���
���
�
���
�
����
���	�#���
�����	�
�������

���(������
�����#��
������
���
�
�
��

����	
������
������������
�
���������
����	
�
���
�����������
����������������#��
���!

�������
�
�
���
��

��	���
��
������
�
�
���
�����
���
��
��������

	��������
����
��������������	
�
!

�
�
�������	
��
��
��	��������
���
��
�	��
���������
	�����
��������	
������
�����������!

�
�
���������
�� ��	
�
���
�
���
�
�
�� �
���
���
� ��#
���� �
���
�
�� 
���
���
�� 
�������
!

�
���	
���	
(	����
�����	���#�
�
���	�������
�
������	�#�
��
�
��
���
�����
��	
���
��
����

��(������
����
�
���������
��

	��������
����
���J�#�%$��
�������
��

����������
��������
��

�
�����	3
�
�����
���
���
	
�
����
	���
�����
���������	
�
�����
��
���(�������
�������
�	����!

�
������
���
�����
�������

���������
�����������������
���
�����
����	���������
��

��(������
�� ���
�������
� ��	
�
(��
� 	����	��
������
� �����
�� ��
"����� ����
!

����
(�����
�
����������
���
����������
�	�������
��
���������
��
�������	
�8��
�
����!

������
����������
����
�
�	������
��������
����
�
�
��
����������

��

��(������
������	
������
�������

	��������
����
���
�������
��
��(�
�����	
���
!

��
�����������
�
�
������
����
������	����
�
�
����
���
��

���(������
�
�����	
����!

�
�
���(	
��
���
��"
�
�����
�
��
����
���
�������	
���������	��
�
�����������
�������
��

�������
�
�
� ����
�����
�� �������
� ��	�(A��� 	�
��

� ����
�� ����
�� ����
�����
�� ��
���	��

��<A����������
������	
������
����
���	����<�����������
���������
�
�
�����
�����
��������!

�
� �	(A���������
���������
�
�
�����
�����
���������
��6(A�������
�
���������
��
��������!

��	��
	�
�
��
����
���
���	6��������

���
��
�����
�
�

����
�
������
�
��
�
�	
�����
������	
������������
���
�����������	��������
��
!

����	�����
����	
��
������
����	
�
�����
���

	��������
����
�������������������
�	
��
�

���
�������

�#
�
�"
����������
	�������(	������
��������
���	
��	������	4
��
�����	��
	!

�
�
������"�����
�

��������������
������	
��	��
	���
�
������������
����
������
�
��	
����
�����(�����!

�
�
� ����	
� ������������
��������� �(��	��������
���	
�#�
����� �����
��
� ���(��	
����
	�

��4
�
��	�����
�����
�����
��	
��
	��
����	
#������
	�
����
������
�
	
���
�����
��������

����	
�� ������ ��� �
�
����
� ���
����
� ������������
��� 	�����
� ����
������� ��(������
��

�
����
��������(������
��	
�����
�
�����
��#�
�
�������	�3���
��
���
�
������"�����
���

������(�
���

��

����	
�����
�
���
���	��
������4������	�
�������"�
�
���
���
�
�	
	�����
����
�"�!

�����
�����	
���#����
���
����4
�
�	�#��
�����������
���
"��������
����
(������
�����
�

�#���	
#����
���
�
������3���
�����
�
����
��	��
�����"�����
��
�	
����
��	
#�����	�
�
��

	
������
��
������
��
�#
�
�"
����
�� ����
��
����
�� ��
���� ����"�����

� 	�����
� ����!

	
�����
�
���
���	�����	��������	4
��
�����
��
�������4
�
��
�����
�����
�	
��
	�
���!

����	
�������
����
���
���	�����	
�������	��������
���	��
������4�
��������(������
����!

����
�
���������
������
��	�
������
����
�����	�������
�
	
������	
	���
��
�#
�
�"
����
��

����
��
����
����
�
��

������������	�������	���
�����(������
������	
������
��	
(	��������	�
�����
�����

��
���	�������������
����
	�
��	
����
������#�������
����	
	����
���
���
��
��������
�����!

���
��
���
�����
����
��

	��������
����
���
�
�
�
����"�����
���	
������������
�����	
!

���������(������
����
�����
���
�
���	��
�������
�����	��������
����
����������
���
���!

������
����������#��������������8�����
��#�
����
���"�����
��
�	
���
���
"�����	
#�����
(!

���������
����
�
�
��
�����(���
�	����
���������
��
��
���	
����(	�
����

�
�
��
���!

������
��	�����
��������
�
�����	����
������	
#����
��������
����	����
��
������
���
�
�

�������
����
����(������
������
��
�����	�����	��
�
����
�	��
�
��������
�
�
���!

����	��
��	������������
�������
�	����
������
������(��3���������	
������
��	
	�������
�
��

����

���������
����������
����

�
�
�
�
 �

	��������
����
���������
�����	
(	�����������	���NBSAP�����
����������

�
 ��
�����
����

�
�
��
�	��������
����
�����������������

�
 	�������
�	
�������	
������
���
�	
��	����	���
�����
�������



 191

�
 ��(������
�����
�
������	
������
��������������(������
�������	���
����3����
��������������

�
 ��(������
������	
������
��	
(	����������
����
���
���	�����������������(������
����!

��	
������
������������
�
���������
����	
�
���
����
�������



 ��(������
��	�
������
����
�	
���������

	��������
����
���
�����

���	
����(�����!

�
������	
������
������������
�
���������
����	
�
���
����
�������

�
 ��(������
�����
�
�������
����
�
�
��
���
���	
��������������(������
�������	���
��

��3����
�����������
��

�� ��(������
�����

���
�����
�����
������	�������
������	�
�
��������
�����
�������
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ENVIRONMENTAL PROTECTION POLICY IN GEORGIA 
SUMMARY 

 

The effort to introduce the environmental protection planning system in Georgia dates back to 1990s. On April 21 
of 1994, the Georgian Parliament ratified the Convention �About biological diversity�. Georgia�s affil iation with the 
mentioned document was extremely important in respect of protection of environment and biodiversity. 

The fact of the major principles of sustainable development being given in the Constitution of Georgia with its 
Article 35 entitling every citizen to live in the healthy environment, use natural and cultural environment, receive thorough, 
objective and timely information about his jobsite and residential environment can be regarded as an important step made 
towards the adaptation of the national-level measures oriented on the sustainable development.  

In 1996, a frame law �About environmental protectio n� regulating legal relations between the state aut horities 
and physical and legal entities (regardless the type of ownership or legal status) in the field of environmental protection and 
nature management all over Georgia, including its territorial waters, air space, continental  shelf and special economic 
zone, was adopted. 

In June of 2003, the Georgian Parliament adopted the law �On the Red List� and �Red Book� of Georgia. The 
law gives legal definitions (having recommendatory and methodic significance) of the Red List and Red Book of Georgia 
of the endangered wild animal and wild vegetation species. The law also defines the structure of the Red List and 
procedures to develop the list of species to be Red-Listed, and develop, adopt and renew (review) the draft List. The 
mentioned law also regulates the issues related to planning and financing the measures to include the endangered species in 
the Red Book, to protect, obtain, rehabilitate and preserve them.  

Under the Decree of the Georgian Government of 2006, all ministries are obliged to develop and annually review 
an average-term action plan (strategy) defining the priorities in the country, measures and financial calculations for 
different sectors; efficient use of natural resources and forests, improvement of the environmental protection system and 
promotion of ecotourism.  

In Georgia, it is the Ministry of Environmental Protection developing the state policy in the field of biodiversity 
and being responsible for its realization. The Ministry is also responsible for the development and coordination of the state 
monitoring system for biodiversity. The Ministry sets the admissible limits (quotas and limits) of using natural resources, 
specifies the places of use, conditions and rules.  

International and national NGOs contribute much to the environmental protection and conservation of 
biodiversity of Georgia. The major donor organizations in the field of environmental protection of Georgia are: Agency for 
International Development (USAID), the World Bank, United Nations Development Program (UNDP) and United Nations 
Environment Program (UNEP), Swedish International Development Authority (SIDA), Canadian International 
Development Agency (CIDA), Organization for Security and Cooperation in Europe (OSCE), Eurasian Fund and others. 

By 2011, Georgia was a party to approximately 50 international multilateral and bilateral agreements, thus 
bearing high responsibility for the environmental protection.  

http://www.blackseawave.com/index.php?option=com_content&task=view&id=13&Itemid=52
http://www.mrdi.gov.ge/?page=lawv&id=4&lang=1
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ECO-TOURISM POTENTIAL IN PROTECTED AREAS AND ITS CHALLENGES  

SUMMARY  

The article discusses the importance of tourism development with focus on country�s eco-tourist potential. The 
condition of proper eco-tourism management provides substantial income. It can also support successful development 
and play a crucial role in the growth of  socio-economic conditions. 

 Priority must be given to various types of educational tourism outlets. Its development will attract a higher level 
of educated workforce and promote environmental and cultural awareness throughout all communities.   

It should be noted that national parks and protected areas have huge potential for ecotourism development. Its 
goal is to conserve ecosystems and create environmental awareness between people.  

It is essential to encourage communication and dialogue with experts in tourism to evaluate potential and 
facilitate future planning. It�s especially important at this stage of tourism development. Not all issues are of the same 
importance in this conceptual phase. Some recommendations can be added to existing issues related to specific 
situations.   

What must be done now in this developmental stage of ecotourism for its successful development and use of 
resources?      

Firstly - tourist flows must be strictly defined and regulated in protected areas.   
Secondly - zoning is critical in protected areas for ecotourism development.  
Thirdly - if trails are implemented directly in protected areas, then planning and implementation must benefit the 

conservation and control of natural resources. 
Fourth - construction of new hotels in protected areas is not necessary. Use of existing accommodations around 

the protected areas can be utilized. Such action minimizes any adverse impact on the land and community.   
Income generated by ecotourism should not only aim to conserve protected areas, but to satisfy socio-economic 

needs of local communities. Social effect from such programs will provide educational and recreational opportunities 
for people to experience these natural resources and  form informed opinions on ecotourism. . 

Significant attention must be paid to current problems connected with deterioration of global environmental 
condition, such as: climate change, violation of the ozone layer, demographic explosions, ecosystem changes and threat 
to biodiversity, weak energy condition, pollution, water scarcity, and loss and destruction of protected natural areas and 
changes in the natural processes in the biosphere.  

The solutions to these challenges lie in the growth and development of ecotourism, according to experts. The 
degradation of the environment at this high speed  continues to minimize the planet, the psyche of communities and 
quality of life. Ecotourism is a solution for countries to fight this exploitation through protection, conservation and 
utilization of these valuable  resources.  
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PLACE AND ROLE OF THE ECOTOURISM IN THE DEVELOPMENT OF TOURISM INDUSTRY 
 

SUMMARY 
 

In recent centuries, the global’s ecological problems has made perspective and goal-oriented ecotourism 
development in many countries. International actively promotes ecotourism development projects in such countries as 
the United States, Canada, Japan, England, Germany and others. 

Ecotourism is generally created by the natural environment and cultural diversity, provided the trip means to 
them without prejudice. 

Ecotourism promotes the natural and socio - cultural environment, it creates jobs and income to local residents. 
On the other hand, where the eco-tourism activities, the environment needs to provide additional control and security 
measures. 

Ecotourism is mainly intended for small groups of tourists and the local organization, by a small specialized 
enterprises. The categories of tourists interested in this kind of tourism, which has clearly aware of environmental 
responsibility. Ecotourism minimizes ecological and cultural environment - the social nature of adverse effects, 
contributes to the protected areas and their surrounding areas, the regional population and economic growth in revenue. 

Ecotourism is sustainable tourism segment, which includes a relatively quiet natural landscapes of inspection, 
including the protected areas. Although there are no precise data, approximate calculations, international tourism and 
ecotourism are 15-20%. Ecotourism and other tourism-based activities to protect the natural diversity of the highest 
growth rate compared to all other travel segment - about 15% per year. 

This type of tourism is popular among tourists of the categories, which are eager to get more information on 
the local ecosystem, ekokultura and concerned about environmental problems. This type of investing does not require a 
lot of tourism, but it is necessary qualified guides, because the places where tourists traveling to the strict conservation 
measures. 

Ekoturizm the following main directions are: Scientific Tourism, nature lovers tourism, natural history  tours, 
adventure  tours. 

Sustainable Development of Ecotourism - A key principle is to provide for the inclusion of the local 
population. 

Ecotourism promotes environmental attitudes in a form, identify examples of sustainable businesses, local 
communities and regions to create a socio - economic benefits and at the same time recognizes and respects the natural 
surroundings and local culture, traditions and values. 

Ecotourism has four main cornerstones: the development of sustainability, economic benefits for local 
communities, local cultural and educational integration of components. 

It is also necessary to take into account the fact that tourism in the state and the private sector have common 
interests. The private sector is dependent on the state from the fact that the broad sense, is a product of the country for 
ecotourism. Finally, it appears that he is, what is the government’s tourism companies expect their income to be 
financed by taxes paid. Therefore, the government’s interest in such conditions and business environment in which 
private business can bring significant benefits. Very often, short-term benefits and long-term interests are sacrificed. 
This is particularly obvious example of the least developed countries, where the population is forced to put up with 
long-term, ecocide "in order to survive in the short term. 

As for tourism development in Georgia, with international experts to predict a great future. Other advantages 
with, they emphasize the country’s geographical proximity to the main tourist market in the world - Europe. Of 
particular importance for the development of ecotourism, as far as the relevant sector of the market has not yet been 
fully utilized. Eco-tourism development not only benefit the country’s economy, but also contribute to the sustainable 
development of natural areas. If this path does not davadgebit time, soon it will be too late. If tourists can not be 
destroyed, so would seriously damage the ecosystem, given that our children and grandchildren may not enjoy the 
pleasure of natural areas, the natural potential of the country’s economy will lose the chance to use a very sargeblianad.����
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ECO TOURISM DEVELOPMENT AND ITS PROSPECTIVES IN GEORGIA 
 

         In Georgia as well as in other countries, tourism development is largely dependent on flexible and 
effective management system and structure of this sector. In Georgia this is managed by National Tourism Agency 
running its activity with its financial status, organizational structure, and relevant legislative framework and meeting the 
state-of-art requirements to tourism development.   

        Effectiveness of tourism service is largely reliant on its complexity. Comprehensive and proper 
functioning of this area of service depends on the agreed and coordinated work of all these links. Travel agencies, 
means of transport, relevant routes, hotels, catering are the components without which the complexity of this institution 
becomes impossible. 

        One of the kinds of tourism is ecotourism. It is a tour with the purpose of interacting with wild life, 
visiting the cultural diversities created by mankind, including the visits to comparably peaceful natural landscapes, 
study of the protected territories. Ecotourism encourages the establishment of responsive attitude towards the 
environment, discovery of sustainable business examples, creation of social and economic benefits for local 
communities and regions as well as acknowledgment and respects of local and natural culture, traditions and values.  
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ESTABLISHMENT OF NATIONAL PARKS AND THEIR FUNCTIONAL CHARACTERISTICS 
 

SUMMARY 
 

In Georgia, work for the development of system of national parks has begun since 90s of past century and the 
first object has been Borjomi-Kharagauli national park. Afterwards, it was followed by Kolkheti and other national 
parks. 

The article considers the following issue: systems of protected natural territories in different countries 
significantly differ because of local needs and priorities; relief, climatic, ecological and natural landscapes; species of 
flora and fauna; laws, institutional arrangements and financial maintenance. Besides, range of services and values given 
by the natural territories causes the difference among management strategies. International Union for Conservation of 
Nature (IUCN) has developed the integrated system of determination of categories of natural protected territories. In 
this system category of national park is distinguished for of its multiple functions.  

National parks serve for protection of state�s natural heritage, but they also offer opportunities for enjoyment 
and research of nature. National parks contribute to the development of tourism, which in turn causes the progress in 
economically undeveloped regions.  

Modern national parks have special linkage to the country�s regions because of their functional characteristics 
and help protection of environment and social-economical development. Above mentioned linkage is manifested by 
following: 

Soil protection. Vegetation of undisturbed or less disturbed ecosystems protects soils from erosion and 
degradation.  

Water regulation. Natural, less disturbed or undisturbed vegetation is some kind of �absorbent� in river 
basins. It absorbs part of precipitation from the soil and therefore, quantity of left surface water doesn�t exceed the 
normal value. Besides, vegetation protects region from natural disasters, such as landslides, mudslides, etc. Undisturbed 
forests also have significant anti-avalanche function.  

Climate moderation. Ecosystems partially moderate climate in the regions of national parks and it has 
positive impact on the development of recreational zones.  

mailto:Beso2851@yahoo.com
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Preservation of biological resources. Sustainable utilization of natural biological resources causes 
maintenance of productivity in national parks.  

Protection of genetic resources. National parks are �reservoirs� of genetic resour ces. One of the main 
functions of national park is to protect rare and diverse gene pool in natural conditions for the future generations. 

Creation of healthy living conditions. Clean air, water and food guarantee the healthy living conditions for 
the population living in the adjacent zones of national parks. 

Maintenance of traditional values. Undisturbed natural resources of national parks help development and 
maintenance of traditional agriculture and ethnographic-cultural values.  

Educational function. National parks are ideal places for pupils and students to undergo practical training in 
different fields. Besides, they are essential for scientific and research projects. 

Development of tourism and creation of jobs. Development of tourism in zones of national parks 
significantly helps development of regional economic. Tourism brings income for the country and helps development of 
local profitable small business (for instance, development of family hotels and public catering, development of 
transport, increasing production of agricultural goods, development of popular trade, etc.). Besides, tourism creates jobs 
for the population living in the adjacent zones of natural parks. People are employed directly in the tourism and in the 
fields of resource utilization and management (for instance, guides, etc.) 

Recreational development. Tourist and recreational objects on the territories of national parks bring 
economic benefits for regions and for whole country. Besides, degradation of unprotected areas gives more value to the 
potential of national parks.  

Aquatic parks may be the part of national parks as natural protected water areas. They are established for the 
protection of coastal water ecosystems and serve for development of recreational zones and tourism.  

In many countries establishment of aquatic parks and their proper management help to maintain quality of 
recreational resources in coastal areas and improve social-economic conditions for local population. 

Above mentioned functions of national parks have positive effect on the maintenance of environment of region 
and help social-economic development of whole country.  
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 NATIONAL PARKS, TOURIST NATURE MANAGEMENT AND AUXILIARY ZONES 

 
SUMMARY 

 
On present stage of development of civilization, in order to detain global pollution and maintain vital 

environment, it is necessary to separate more and more part of earth as protected natural territories, where the most 
popularized category is national park. National parks do their important bit in development of human society, in rescue 
of natural and cultural heritage, in maintenance of ecological balance and improvement of social-economical situation 
of a country or a region. 

National parks in protection of environment have expressed functional peculiarities, they can play significant 
role in development of tourism. Namely, in those places where protected natural territories foresee development of 
tourism, local economics is developed.  

Tourism as the branch of economic, has quite expressed orientation of usage of natural resources. Tourism is 
often pioneer in usage of natural resources and draws early unused natural complexes and their elements - high and 
unreachable mountains, caves and grottos, rivers and lakes, exotic and uncial landscapes and etc. into economical 
circulation.  

Tourism is multi purposeful usage of nature and it manages habitual field of nature management. Whereas, it 
satisfies recreational requirements of different social-demographic groups of population in the nature, therefore, it has 
various and different requirements to the natural complexes. Herewith, it successfully connects with such branches as 
agriculture, wood economy, fish-breeding, nature protection.  

Main principle of World Tourism Organization is to support steady development of tourism in various regions 
of the world, which means, in case of gaining some economical stable usage, utilization of natural and cultural 
resources on such level, in order to maintain them for permanent usage in future. In the process of development, zone 
functions of park will be determined, where important place is taken by auxiliary zones.  It is adjoining, populated 
territories of national parks, where population engages in economical or other activities. Good functioning of tourism 
sector in auxiliary zones must be concentrated around natural and historical-cultural sightseeing of region. 

Task of auxiliary zones is to ensure steady economical development corresponded with task of protection of 
national parks. Ecological and economical analysis and planning of zoning will be followed by construction of tourism 
infrastructure objects in auxiliary zones.  
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RURAL TOURISM IN THE SYSTEM OF NATIONAL ECONOMY 
 

SUMMARY 
 

Tourism has one of the most significant roles in world economy and it ensures one tenth of world GNP. This 
industry is rapidly developing and in the nearest future it will become the most significant sector of the economy. 

In the recent years tourism became one of the most profitable businesses in the world; it uses about 7% of the 
world capital. 

International tourism is an active source of foreign currency inflow and it impacts greatly the balance of 
payments of the country. 

International tourism, in addition to the impact upon many economies, impacts their social and cultural 
environment, ecology. The latter, on its side, impacts the tourists. Hence, timely and thorough assessment of the 
international tourism results is the significant factor for development of the economic and tourist policies allowing 
generation of maximal benefits and prevents negative impact on tourism. 

With respect of rural tourism, concept of sustainability implies intactness of environmental resources, as well 
as maintenance of the traditional life style of the population in the agritourism locations. Such position, on one hand, 
excludes such types of agritourism as hunting, fishing, collection of the mushrooms and berries for the production 
purposes as withdrawal of significant quantities of natural components cause disturbance of the natural balance and its 
against the motivation of rural tourism, and on the other hand, provides for development of the infrastructure, purpose 
of which is not compliance with the requirement of comfortable rest but rather maintenance of natural environment. 

To ensure actual positive impact of agritourism on the country�s economy and social sphere, as well as become 
the actual priority of tourism, its concept should embrace three aspects: 

1) Tourists� orientation towards use of the environmental resources; 
2) Maintenance of the character of natural environment; 
3) Maintenance and support of traditional life style of the population in peripheral regions. 
Therefore, definition of rural tourism in the Law on Tourism should be expanded and this is possible within the 

framework of special program of ecological tourism development. 
�
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AGRITOURISM � ACTUAL DIRECTION OF ECONOMIC DEVELOPM ENT REPUBLIC  
OF BELARUS 

 
Agritourism is a relatively new area of the tourism industry. It is also referred to as rural, eco-tourism or green 

tourism. First agritourism appeared in Europe in the early 19th century. Most common in our time, he got in the Czech 
Republic, Hungary and the UK. But at the same time, to date there is no specific definition of "rural tourism". Rural 
(agricultural) tourism can be viewed as a narrow and a broad meaning. 

In the narrow sense of agro tourism is to be understood by conducting various activities (sports, health, 
entertainment), aimed at creating a favorable social conditions in the agricultural sector (especially local employment), 
increase the efficiency of primary production (due to "spillover" of capital) and, finally, to ensure optimal competitive 
environment in the tourist market (on the basis of industrial development for the sport hunting of game and fishery). 

In the broad sense of agricultural tourism can be viewed as a key dominant sector in the territorial aspect, when 
the rest of the industry (roads and transportation, food, trade, crafts and cultural events) adjusted to the appropriate 
technology for natural and recreational environment. 

Beginning in 1972 agritourism stands in the world into a separate branch. Rural tourism in European countries 
provides an income equal to the gross domestic product in a country like Hungary. According to statistics, currently in 
Europe reported more than 2 million hospital beds in rural estates. To date, agri-tourism is actively developing both 
globally and in Belarus. 

Belarus - rapidly developing country, which though not very fast, but very steadily gathering momentum of 
growth. Geographical location of the republic - the center of Europe - great responsibility, because the territory of 
Belarus transit routes cross busy. 

Agritourism is one of the most effective directions of the Belarusian economy. This is especially significant for 
the long-term capital from the agricultural regions in which there is a lack of production deficit of jobs. (It should be 
noted that agritourism brings up the role of local lore. Agritourism involves the temporary accommodation of tourists to 
the countryside for recreation. It is perfect for people looking for new experiences and have never lived in the dogwood. 
Prerequisite for tourists is that they should be placed in small towns or rural areas where there is no multi-storey 
buildings and industry). Development of rural tourism in the rural area is one of the factors contributing to the revival of 
the village, preserve the spiritual and historical heritage, the environment, as well as providing new jobs and attract 
foreign currency into the country. 02.06.2006 was issued Presidential Decree ; 372 "About measures on development 
of tourism in the Republic of Belarus", according to which peasant households and individuals residing in rural areas, 
may provide services to rural tourism is absolutely legitimate, without taxation. This decree will undoubtedly become a 
tangible stimulus for the residents of rural business development, gave the opportunity not only to start a business, and 
to develop, stand on their feet. 

Forms of tourism practiced in rural areas 
1. Activities: travel to leisure and entertainment are among the most popular offerings in the travel agencies. 

Recently, for the sake of leisure travel more and more tourists and spending for these purposes more and more money. 
This trend is growing every year. 

2. Cultural Tourism: One of the most important motives for travel is the desire to get acquainted with the 
values of a given area, which are usually presented: 

• Objects of cultural and historical heritage; 
• Museum collections; 
• Representative of economic entities; 
• Picturesque scenery; 
• Artistic groups, interesting people. 
3. Wine tourism - this form of tourism, constantly attracting the interest of tourists to the agricultural areas of 

the world, which produces wine and have everything you need for a wine tasting or treatment of the bunch. Usually, 
wine is associated with dignity, elegance, romanticism, euphoria. Therefore, serving tourists, wine entrepreneurs from 
different wine-producing areas have discovered an opportunity to diversify its core business. Consultants to the wine 
tourism argue that the main motivation for travel to such centers is formed from a combination of good quality wines, 
unique landscapes of vineyards, wineries and welcoming atmosphere and well trained staff. In a market economy, wine 
tourism put forward strict requirements for a variety of proposals for service tourist area wineries (with wineries, 
museums, information centers, and tasting, wine), wine-making village (created by the type of recreation), wine routes 
(local, national) , wine festivals (festivals of wine, participation in local events, thematic performances, competitions), 
etc. Issues specific to wine tourism are common to all: 

• Reorientation of marketing to potential tourism markets; 
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• A clear vision and strategy for attracting domestic and foreign tourist flows; 
• The creation of an attractive tourist services in the enterprise; 
• Use of potential economies growing grapes; 
• Develop effective business plans for expansion in terms of tourism; attract investment projects for the 

development of this sector, including donors and international programs. 
For example, at present only in the Brest region Drogichin of the Republic of Belarus registered 9 farmsteads, 

three of which are functioning successfully in recent years. This manor, "Buslyanka" "Khutorok Dimov" and 
"Nightingale’s paradise." These estates are distinguished not only by its advantageous location (on the banks of the 
famous in Belarus Dnieper-Bug shipping channel), but also providing following services: 

- A family vacation; 
- Corporate leisure; 
- Hunting and fishing; 
- The practice of gathering berries, mushrooms and herbs; 
- Water and cycling, and others. 
All three estates are the two-story house, where guests are provided to accommodate the three ("The farm 

Dimov," "Nightingale Paradise") to five ("Buslyanka") rooms. Homes are equipped with modern communications. 
What attracts the urban population of the Republic of Belarus and CIS countries in these exotic places? This is 

primarily an opportunity to relax in the quiet natural surroundings, proximity to the lake ("Buslyanka" is situated on the 
bank of the Dnieper-Bug Canal 10 meters from the water), hunting and fishing, and untouched nature reserve "Zvanets", 
located on the opposite estates of the canal bank. 

Despite the fact that all three agrousadby are in the same locality, between them there is practically no 
competition, because each of them specializes in a particular form of recreation (short and long holidays, family 
holidays, information, and "educational" tourism practices have gatherer of berries and herbs, canoe trips on the canal 
with experts, etc.). 

Despite all the positive aspects in the development of agro-tourism, there are a number of problems: 
- Uneven workload: most tourists have for the summer period (May - September) and Christmas holidays; 
- No billboards on busy roads, indicating estates and phone cards to get to him. 
For most of attracting people to rural tourism today, thought out various options for recreation and interesting 

for different social groups, both compatriots and foreign citizens. 
Every year, tourists are increasingly interested in tourism and educational and green routes. Developed "the 

concept of green routes." 
This concept is new for Belarus, but already has many supporters. This trend started to develop as early as 

2005. Much has already been done: the training carried out in Russia, Poland, Sweden, Israel, published a 
methodological brochure, leaflets, at the request of patrons developed a number of green routes. Work is underway on 
the creation of ecomuseums. The development of this trend, already increases the number of foreign tourists, which not 
only promotes the inflow of foreign currency into the country’s budget, but also the development of social relationships 
between people. 
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AGRITOURISM � ACTUAL DIRECTION OF ECONOMIC DEVELOPM ENT REPUBLIC OF 
BELARUS 

 
SUMMARY 

 
The article analyzes the prospects of agro-business in the Republic of Belarus. By the versatility of the concept 

of farm tourism phenomenon, there are different perspectives on the activities that are organized and carried out in this 
area. Also performed an analysis of resource potential for the development of tourism in the country, shows the existing 
forms of service threat - and eco-tourists and the factors of rural tourism in Belarus. 
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RECREATION IN RURAL AREAS.ANALYSIS OF FOREIGN EXPERIENCE 
 

SUMMARY 
 

Rural tourism, as an independent part of tourism was developed in the second half of XXth century in Europe. 
At the edge of XX-XXI centuries, Italy, Switzerland, Croatia and Greece emerged as leaders in rural tourism. In all of 
those countries development of rural tourism is accompanied by particularities that are characteristics only of those 
countries. 

A large variety of beautiful landscapes, social networks, intact nature and varied recreational opportunities are 
important characteristics of many peripheral rural areas. Nevertheless, there are currently numerous areas which are not 
only geographically but also economically and socially at the edge and are characterized by a high level of dependence. 

In remote areas with few economic alternatives, it is therefore important to promote sustainable tourism growth 
and create new employment opportunities in order to maintain the attractiveness and quality of life of these areas. 

As natural and socially accepted form of vacation, farm holiday is the very important link between tourism and 
agriculture. On the one hand, it is a central part of the Georgian tourism product and on the other hand it is an important 
economic factor for local farmers. 

The government of German Federal Republic is successfully carrying out the program of rural development in 
2007-2013. There is also a similar strategic plan in Austria, One of the main parts of the plan is developing of rural 
tourism. Researchers spend a big amount of time interviewing tourists. 

In April 2008, European Institute of tourism, at Trier university completed the scientific research: � vacationing 
at countryman�s place�. The major honor of the rese arch is finding out and researching of descriptors of rural tourism. 
We think it is time to think this way about rural tourism development here in Georgia, too. 

Georgia has enormous potential for rural tourism, because there are so many natural factors that are unique and 
attractive. The problem is, our country needs to take care of infrastructure and raise the service level. The research of 
rural tourism market is also important. This is done by our colleagues and we should follow their example as soon as 
possible. 
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CONDITION AND PERSPECTIVES OF AGRO TOURISM  
DEVELOPMENT IN GEORGIA 

 
SUMMARY 

 
 Tourism in the world is one of the biggest and fastest growth industries. It is popular and global activity. 

Tourism growth rate is unique and in these point of view sensible predominate over the other sphere of economic 
growth rate.   

  Tourism can bring varied profit (economical, social, and psychological). To base the data of marketing 
department of world tourism organization tourism development processes are: employment (among them 
alternative, in the regions- women and youth); overcome poverty; state income increase; infrastructure 
development, diversification of economy; accomplice of local culture and art, accomplice of  environment 
protection, patriotic education (domestic tourism); accomplice of  forming international communication. 

   In (($� century whole power of humanity is directed in all spheres of principles of sustainable 
development introduction.  

Planning and development of agro tourism must foresee with main three principles in Georgia: 
economical, social, cultural and ecological stability.  � 

Agro tourism must have to development local level in Georgian villages. But it hasn�t been considered 
separate of regional, sometimes international communications. Despite of identical main tasks, which is part of 
tourism industry as regional and rational rates of setting plans and programs, also setting of marketing and general 
politics and strategies.  

Agro tourism can�t develop without interaction with  the environment, but by controlling the development 
of agro-tourism and clear planning may reduce the negative impact and increase the positive. The positive impact 
of rural tourism in Georgia include: the protection and restoration of historical monuments, the establishment of 
national parks and nature reserves, protection of coasts and reefs, forests, etc.  

In the whole world reinforce movement of gain of environment protection, accordingly increased amount 
of high consciousness tourists. These tourists, as role are interested local sightseeing and giving priority tradition 
host houses, but they already demanding high quality services and travel environment. That�s why accordingly 
they choosing good planning and governing touristic centers.   

Hence it follow that data and geopolitic and economical situation of Georgia, is possible all kind of 
tourism development in Georgia. Agro tourism is best choice in this case, because it is new sphere of touristic 
inductry. This segment is not assimilate almost in Georgian teritories. But it will be really deficult to develop 
traditional faces, which is successfully developmed in many countres. 

To foresee all of these, will be better to pay attention inviolable and various natural resources and 
according to develop tourism following spheres of successful touristic activities in Georgia: eco tourism, religious 
tourism, bio tourism, agricultural tourism, hunting tourism. 

� $+�#���#��� #��5� ���3�*�0�%��%�����0�D+����� .�!� !+�,�5���%���!� !+�,�5� .�+��+��%� �-�#%$*5��!�%���
��%$+��-�!� !+�,�����-��$�%$+��-���#% +�������*� %��+�� �*�%� �#�� �*$��)��% �%���*�)�� ,���%� .��!+ �% $+�#����

We can distinguish five criteria to be met by agro-tourism. Farmhouse to be: 
�� �,,����% �%�����%$+����*�D�#�*� ��%���$#�� .������5���%$+���+�# $+��#���
�� A �� %���$#��*���!�� +�������C��!�*���!��% � $+���)��!���)�+ ����%-��.���)�+ ����%���5�

#$#%����D����
1� ����*��%���)�+ ����%����*$��%� �-�%���. +��%� �� .��B$���,�+%��+#��,�0�%����%$+���
�� �6 ���+��*�0�%��%���,+�#�+)�%� �� .�� ����# �� ��$�%$+���#,��+�#���
�� �6 #%��..��%�)����*���#$+�#�#$#%����D���*�)�� ,���%� .�%� #���+��#�0��+���%� ,�+�%�#��
To develop tourism in High Mountain regions it will be positively influenced regional economy and at the 

same time will be stimulated other branches of directly or not directly communicate with tourism. By the way it 
will help to employ local inhabitants and to develop infrastructure, will saluted problems of environmental 
protection.  
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ECOTOURISM IN PROTECTED TERRITORIES 
 

SUMMARY 
 

The development of tourism, despite the current downturn in the world, shows a steady increase in 
tourism demand: the number of tourists increased by over 4.4% in 2011 to 980 million (939 million in 2010). 
Those countries who have already presented data on the World Tourism Organization shows positive results in 88 
and only 15 countries reduced the number of international tourists. 

Unlike the traditional characters of tourism, ecological tourism and recreational activities aimed at 
harmonization with the economic profit from this activity and safety of the use of natural resources. Ecotourism is: 
"Responsible travel to natural areas that conserves the environment and improves the well-being of local people."  

Ecological tourism is nature-oriented tourism; therefore, diversity of eco-tourism could represent the two 
main types: 

� Ecotourism in protected areas, traditional or eco -tourism destination, which are ecological tours in the 
narrow sense of the term, and the so-called ‘Australian ’(or’ North American ’); 

� Ecotourism not only within the protected areas. T his type of eco-tourism so-called ‘German ’(or Western 
- European) model and it faces a wide range of eco trips. 

Each year several million visitors visit large national parks. The National Parks visitor number is growing 
every year, if we consider the visitor statistics, we see that in 2005 the Georgian protected areas visited 5 669 
people, and in 2011 this number increased to 303 686. 

It would be desirable to have more opportunities for the youth that they realize need and importance of 
nature for human development- survival from the very beginning.  

America’s national parks offer a few examples of working methods. Eco-tourism activities are an 
important opportunity to contribute to a number of countries in the financing of biodiversity conservation activities 
in protected areas.  

International travelers are looking for new directions, and in spite of the numerous events, Georgia, as a 
tourist country, awareness is still low. But consider this issue to the other side - bandwidth of tourist resources. 
Large crowds of tourists were collected on a limited area of operation of the park and create the danger of 
disturbance of natural ecosystems. If you look at the visitors� statistics to protected areas, yet - so far there is no 
danger, but it is advisable to be thoroughly studied the National Parks throughput. 

�
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NOTES OF J.P. DE TURNEFORE ABOUT GEORGIA AND THE FUTURE OF DEVELOPMENT 
OF  ECOTOURISM AND AGRICULTURAL TOURISM 

 
SUMMARY 

 
Tourism by its essence is a phenomenon of the greatest possibilities and on it has been imposed a decisive 

role in formation of the people�s cultural rule. We think that for ensuring the further development of the 
International tourism the necessary task is to be studied fundamentally the impressions of yet old travelers about 
Georgia and by their very records to be chosen those priorities which, from the cultural point of view might be 
interesting for a tourist arrived to our country.  

Joseph Piton de Turnefore�s [1656-1708ss] work �Tra veling in the East Countries� attracts our attentio n 
by its objective character. Within the area of his vision, in addition to the religious and political components are 
embraced the diverse flora and delightful landscapes of Georgia. Study of the material has made it vivid that the 
attention of the author, as a member of the Academy of France, a scientist-botanist, has been directed, alongside 
with other (political or religious) issues how to be well acquainted with ethno-cultural characteristics of the local 
population and species of plants parts of  which had been unknown for Europe, and at the end of his travel he even 
took them to Europe.  

Thus, in accord to the narration it becomes clear that  in Georgia of  J. de  Turnefore�s period, like  today, 
one of the most interesting and important merits should be considered an ecological environment, trees-plants of 
Georgia, or generally the landscapes overwhelmed by diverse species of plants which logically represent infinite 
tourist potential for mainly  mountainous country, and,  in particular, towards the development of ecotourism and 
agricultural tourism.  

Of course, today, when the world tourist market is rather overloaded and a competitive space there is 
needed much more effort with the aim that your, as of the state, tourist offering was able to create an important 
product, otherwise it is inconceivable that any country were able to maintain the steady positions. It is known that 
the tourism has a growing influence on material and spiritual life of the society, and also that not every country is 
distinguished by equal goods� offerings. That is why they speak of diverse kinds of tourism among which there is 
meant by all means the ecotourism and agrarian tourism. These two types of tourism is really able to contribute 
considerably to further development of the Georgian state. Thanks to its geopolitical and geographical location, 
Georgia, first of all should be able to fulfill the function of regional tourist center, and, similarly, as it is shown in 
the work of J.de Turnefore, it has the perspective to be established as an unique country at the world tourist 
market. 
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ENVIRONMENTAL PROTECTION AND ECOLOGICAL UPBRINGING 
 

SUMMARY 
 

   The problem of the environmental protection was especially newsworthy in the first years of world 
scientific-technical revolution when the poisoning substances emitted from cars, factories� pipes, pet roleum 
products leaked from the tankers  in seas and oceans that endangered green ambush, flora and fauna. According to 
this the threats of landslides increased.  

   It is vital important that every citizen of the planet should demand the activities of ecological 
development for the environmental protection to be met which doesn�t harm the human�s health, environm ent and 
the living conditions of the population. The natural resources of the planet should be used in the way that the 
whole humankind can benefit from it. They should promote the creation of such potentiality which will increase 
the living conditions of each individual. There are many things being done in view of the environmental protection 
in our country. Georgia is connected with the important world and separate regions: agreements of the protection 
from pollution of Black Sea, prevention f damages from petroleum products, investigation of climate changing, 
protection of biodiversity, life security in seas, problems of bogs. The legislation of the environmental protection is 
elaborated, the methods of calculation of limited, permissible norms of waste substances in reservoir and overall 
calculation of the water.  

   The reason for ecological crisis is that we know little things about the role and importance of nature in 
human life. One of the reasons of this is the low level of teaching of natural sciences.  

   At school the ecological upbringing should be conducted in the way of making the child love the 
ground, surrounding nature from the earlier years, he/she should learn how to protect nature and natural resources 
and should gain the skills of how to use them in a skillful way.  

   The basic resources of ecological education and upbringing of pupils is the teaching process. All 
teaching disciplines like humanitarian or natural sciences play an important role in fulfilling the tasks of ecological 
upbringing of pupils.  

   In the process of pupils� ecological upbringing,  the school creatively should use the big possibilities of 
outdoor classroom and without the school activities. 

   Family plays an important role in ecological upbringing of future generation. Parents� must promote  the 
development of right, mental skills of children with the environment.  
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ENERGY EFFICIENCY OF THE ECOHOUSES USED IN THE TOURIST BUSINESS 
 

SUMMARY 
 

  Perspectives of using non-traditional energetic sources in touristic zones are discussed in the article. In 
particular, excessive usage of transport in touristic zones causes the damage of the ecosystem of environment. There are 
given transports working on solar energy (bicycle, bus, movable cinema �) and other touristic things t hat assure the 
comfort of tourists and improves the ecological condition of the environment.  

The author reviews the new modern touristic product, which is created on non-traditional energetic basis. They 
are innovative, economically strong and ecologically clean, safe and comfortable that is most important. On their 
opinion, implementing such kind of new technique in our country will significantly increase the number of local and 
foreign tourists.    

The article is motivated on the landscapes in touristic zones, protected areas and in other recreations, to be 
studied such kind of touristic equipment, which will assure, without excessive overloading, the movement of tourist in 
exotic, difficultly accessible mountains or desert areas. 

 The things such as (sleeping bags, jackets, rucksacks and etc) change their temperature through solar batteries; 
create the means of cooling and hitting at the places remote from civilization. 

In the article is given the today‘s experience of touristic business of developed countries and also scientific-
technical researches of our and other countries, engineering decisions and achieved results, which serves improving 
ecological situations, they also offer comfort to walkers or transport travelers. 

This article discusses the main objects of the tourist industry-hotel facilities.Modern hotels,especially those of 
high class,are quite big and high ,built by using the modern building materials and technologies.The increasing pace of 
tourism development requires the constructions to be built quickly,that�s provided by the variety of building 
materials.Our market is supplied with a lot of building and paving materials imported from different countries and also 
varios materials of local production.It should be noted, that unfortunately,the life-damaging properties of these materials 
aren�t studied and determined.According to this the tourist objects-not only big buildings but also smaller 
ones(Motels,camping,shelter,etc.) are oftan dangerous for human life.Tourists are increasingly demanding on the 
deployment of environmentally sound buildings in big cities as well as the nature. 

There is a way that takes much cheaper to build a house,for ex:Subble House,which gives us an opportunity to 
place light buildings in a landscape without any foundation(huts,tents and bungalows).We can get it in tourist-
recreational zones,protected areas and nature,where the remains of subble can be obtained.Temporary facilities can be 
arranged in travel routs and exotic recreational places,their construction is easy and doesn�t require transportation and 
special builders,it can be built quickly and can withstand quite a lot of seasons. 

The authers have studied and compared the heat looses from the walls of alternative and subble houses,also 
from the attic and the floor made of subble thin blocks and they got the economic effects as a result,according to it 
approximately five times more energy,that equals five times more money that is spent during the heating season.That 
means 80-85$ per month according to current exchange rates. 

These follow from the above: 
� Georgia�s eco-environmental problems can be solved with non-traditional technologies. 

 
� These technologies will contribute to environmental protection measures. 

 
� Such buildings used in the tourism business are energy efficient. 

 
� The economic effect of the use of such buildings will be reflected on the reduced price of the tourist 

products,that ensures the flow of tourists. 
   In nowadays condition, when natural environment is polluted and is created ecologically critical situation that 

is shown with so called  ,,Greenhouse effect�, Acid  rains, reduction of ozone layer, which causes global warming of 
climate, it is most active to use non-traditional, ecologically clean renewed sources that will be implemented in touristic 
ecosystems.   

mailto:manana.aladashvili@gmail
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ECOTOURISM MANAGEMENT 
 

SUMMARY 
 

According to experts, time has come when tradition of spending holidays in mountains and on the sea is 
considered as ecotourism and it not without justification. The virgin nature attracts tourists as the exotic. Besides, 
disorders of nervous system do not pass only by high service in the first class hotels and on the beaches. Places awarded 
by natural beauty give tourists more pleasure. There not only a body has a rest, but also soul. Owing to these and other 
reasons tourists of the developed countries pay the growing attention to places of a virgin civilization. These natural or 
artificially created places are rich with flora and fauna and at the same time store secret of the nature. For the tourists are 
revealed the secrets of Antarctica and the Himalayas, Amazonia, the beauties of Tahiti, Victoria falls, the blowing winds 
of Scottish islands, etc. Seventeen day tour in Tanzania accompanied by representatives of local tribes leaves indelible 
impression.�

But ecotourism does not mean only travel and acquaintance with rather quiet natural landscapes including 
survey of protected territories. Ecotourism means travel of tourists with fully realized responsibility to the nature. The 
purpose of such tours is the especial solicitous attitude to the wild nature when negative influences of ecological and 
cultural - social character are minimized. Ecotourism also promotes increasing of economic incomes of protected 
territories and the population of  the regions. Among  the ecotourists are fans of virgin forests  and the divers who are 
interested in the diving world. For example, the Mauritius Island is rather rich with exotic places. This island is protected 
from the Indian ocean by coral reeves, therefore water at its coast is  smooth. There  are good conditions for 
acquaintance with the  underwater world. The same can be   said   about Maldive Islands which is a paradise for fans of 
diving and aqualangers. Acquaintance to the magic diving world is offered also by the Sharm el-Sheikh. As to Georgia, 
it possesses considerable resources for development  of ecotourism. Rich traditions of the hospitality, interesting tourist 
routes, early and medieval historical monuments, the beautiful nature. In spite of the fact that each region of Georgia is 
characterized by unique features, the population of regions does not use the existing potential in the absence of the 
developed infrastructure. Development  of the ecotourism  in Georgia will promote redistribution of incomes received 
from tourism in regions where the population most part lives on the verge of poverty.�

As we see, ecotourism possesses considerable economic potential and if it will be managed   correctly, the 
results will not keep waiting long.  It is a question first of all of management  of ecotourism. Certainly the best indicators 
will have  those organizations, firms and the companies which will accept the big streams of tourists. For this purpose it 
is necessary to offer tourists interesting tours, substantial programs, excursions,  various and wide choice of the goods 
and service, high level of tourist service and all it should be well calculated, analyzed, planned, organized and developed 
by means of those organizations which possess the due information. T  In the other words, without management it is 
impossible to reach all that is necessary for the tourist market.�

Tourist management strives to create a certain control system, which will provide full satisfaction of 
requirements of clients, travelling with the different purpose and creation for them the best conditions. It urged to 
introduce market relations in practice and to fill with the maintenance of market relations control system activity. And at 
last, for Georgia the development of ecotourism is especially important,while the corresponding sector in the market is 
not  completely  covered. Development of ecotourism will promote not only development of national economy, but will 
promote a sustainable development of natural places. If we do not take this way now, soon it will be already too late. 
The increasing stream of tourists will if not destruct, but very strongly damage the ecosystem ,and both our children and 
grandchildren  will be deprived  the pleasure to enjoy the virgin nature, and Georgia will lose  a chance to apply natural 
potential with  big advantage for  national economy.    �
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GEORGIAN    MICE 

The global tourism industry can be split between those who travel for leisure and those that travel on business. 
Both types of tourism require similar infrastructure in terms of accommodation, food and beverage establishments, 
transportation, entertainment, attractions, and information. However, business travelers often utilize additional facilities, 
services and infrastructure such as exhibition halls, congress centers and travel agencies focusing on business tourism 
activities. 

The nature of group business travel has led to the creation of the term, MICE � Meetings, Incentives, Conferences 
and Exhibitions. As this type of travel is often used as an acronym, Congresses and Events are often substituted for the 
�C� and the �E�. �MICE Tourism� or �MICE Business� is characterized by groups of different sizes traveling, usually 
planned well in advance, to visit a country to attend conferences and meetings, visit exhibitions, trade fairs and other 
international or local events. 

Of course, MICE tourists also utilize many of the services leisure tourists do when they travel, which is why 
various surveys, including those undertaken in Georgia, show that MICE tourists are some of the biggest spenders. This 
makes MICE Tourism an attractive tourism segment to focus on for many destinations. 

Countries best known for MICE Tourism (USA, Germany, Spain, UK, France, Italy, Brazil, China and the 
Netherlands) have created infrastructures and facilities to cater to this growing international market that is now estimated 
to be worth approximately US$ 30 billion a year and involve some 50 million travelers. And some have become very 
successful! Singapore estimates that 30% of its total tourism revenue comes from MICE tourism. Success factors 
include frequent and direct flights, the availability of congress and exhibition centers, and the provision of high quality 
facilities and services such as hotels and restaurants, catering services, transport providers, equipment rental and event 
organizers. 

Not surprisingly, the larger source markets for MICE Tourism are advanced economies where more business is 
done. However, the size of the country and its market are not so important for those wishing to host MICE events. 
Destinations that are creative and innovative can take the lead as MICE tourists seek new, interesting, exotic and exiting 
locations providing value-added services rather than just select hotels and hire rooms for events. 

Georgia matches the desires of today�s MICE tourists since it is still a relatively safe and undiscovered 
destination which can potentially deliver unique experiences; the wine history and culture, nature and landscapes, 
sporting opportunities, Black Sea coastline, and fantastic traditional food. 

Destination Management Companies (DMCs), travel agencies and event management companies play an 
essential role, and in most cases, manage relations with suppliers (hotels, venues, airlines, catering and transportation 
providers, etc.) and clients (medium and large organizations organizing conferences, incentive tourism and other events). 
International research demonstrates that total spending on MICE travel is, on average, 25% of the total travel budget of 
an organization.  

Developing MICE tourism not only brings direct benefits to the tourism sector, but also to a wide range of 
industries that support tourism. 

The USAID Economic Prosperity Initiative (EPI) identified MICE tourism as a potentially competitive sector for 
Georgia�s economy among other types of tourism. The MICE industry has been growing in Georgia in recent years as 
more national and international events have taken place. The tourism infrastructure, specifically in Tbilisi and Batumi 
has been evolving rapidly with new international and national hotel brands being constructed and many more planned in 
the near future. Such growth benefits hotels, travel agencies, event management companies, transportation providers and 
other major players in the industry, which then filter down to provide additional income for enterprises and local people 
employed in the tourism sphere. MICE Tourism has been identified as a top priority by the Georgian National Tourism 
Administration and other stakeholders in Georgia�s tourism sector. 
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PROSPECTS OF MICE TOURISM IN GEORGIA 
SUMMARY 

In the recent period, after declaration of tourism as a priority direction in Georgia, MICE tourism actively 
develops in the country together with the health resort infrastructure. 

MICE tourism is direction of tourism oriented to the large organized, corporative and professional tours. This 
direction includes also certain events (weddings, birthday parties) and meetings (assemblies). MOCE tourism is well 
planned and pre-scheduled tour dealing with certain specific issue, like hobbies, profession or education. It should be 
noted that MICE segment accounts for 35% of tourists arrived to Georgia, though due to the advertising campaigns this 
figure could be increased approximately by 5%. 

Note that MICE tourism is one of the highly profitable and rapidly glowing sectors of tourism in the world. Based 
on statistical data from International Congress and Convention Association (ICCA), about 400.000 conferences and 
exhibitions are arranged annually in the world, with total costs of $280 billions. 

According to data from Global Association of Exhibitions Industry (UFI), annual value of MICE industry exceeds 
$1.16 trillions. 

The above figures show that MICE tourism is able to benefit greatly the host country economy. Particular growth 
in MICE tourism took place in the Middle East and Asia (Turkey, Egypt, Cyprus, United Arab Emirates, China, Hong-
Kong, India, Taiwan, Thailand, Singapore etc.) The most probable period of corporative events is February � April and 
September � November. In these periods the prices o f flights and hotel accommodation are optimal. Therefore, in these 
periods MICE tourism activities are especially extensive. 

In Georgia some promotional activities for development of business tourism are conducted in Georgia. In this 
respect, National Agency of Tourism at the initial stage plans detailed inventory of infrastructure for MICE tourism, 
development of the catalogue, joining Association of MICE tourism, participation in specialized exhibitions and 
advertising. Close relations with the MICE tourism agents and their familiarization with the country via information 
tours are planned as well. 

In our opinion, in the cities and hotels of Georgia favorable for MICE tourism the regional/city non-profit 
marketing organizations, so called congress bureaus should be established, which would play the role of intermediators 
between the cities and international associations. 

Congress tourism, i.e. business tourism is one of significant directions of urban tourism generating revenues from 
the congresses, conferences, seminars, exhibitions and other similar events. Therefore, we regard that business tourism 
could not be regarded as one of the forms of tourism rather it should be considered as organic part of urban development 
conception. 
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THE  WORLD EXPERIENCE OF TOURISM AND PERSPECTIVE OF  
DEVELOPMENT  IN GEORGIA 

 
SUMMARY 

 
On the modern stage the business tourism is the world�s economic highly cost-effective and dynamically 

growing field. The tourism industry in the world is the One of the most profitable field. We mean under the business of 
tourism the Professional activities or the performance of their duties tourist trips drive. This is a tourist destination, 
which is focused on the professional tours and major corporate. So it is the best for this kind of tourism expresses its 
abbreviation -MICE (Meetings, Incentives, Conferences, and Exhibitions).  

 The development of Business tourism has different meaning:  
Economical � because the influence of individual countries an d regions, also developing the world�s 

economical growth.  
Sociable � it will be the reason of developing education and  new working places.  
Cultural � it help us to know foreign people better and it m akes easy partnership between the countries.  
Innovative - Business tourism is incredible without modern technologies and without the newest methods.  
 According to The International Convention and congress associations (ICCA) statistical data, there are 

about 400 000 conferences and international exhibition held annually, which Total expenditure is more than 280 billion 
dollar. Through the incomes we can say that truism is well planned. 

 Tourism leaders European countries Experience in the Georgian travel market will be really good and 
profitable. Georgian Tourism national agency has already been working In this regard. It�s planned for MICE the 
detailed description of the existing infrastructure. With it will be able to create a special directory. Georgia is often the 
host of different international conferences and forums. And many business visitors participate in it and they are the 
official delegation members. E.g.  In the recent period Achara was the host of interesting conferences. And such kind of 
events takes place very often. It will promote to develop the MICE business tourism.  

 Business Tourism experts are saying that in Georgia there is a very Profitable and An interesting 
environment. 

 Nowadays opening different kind of recreation resorts, zones, Hotels, in Georgia. So we can planned 
Business Tourism in different places E.g. : in Gudauri, in Sairme and in Kakheti etc. 
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POTENTIAL OF CULTURAL TOURISM IN THE REGIONS OF GEORGIA 
 

The work �Potential of Cultural Tourism in the regi ons of Georgia� refers to tourism, as the world�s h uge 
industrial role. The special attention is attracted to the Cultural tourism. Although the main goal of the tourism 
development is the economical advantage for any country, the popularization of the traditions and customs of the 
country are also quite important and rehabilitation and keeping of forgotten tradition through this way.  Development 
and supporting of cultural traditions in Georgia serve exactly this goal. 

As it is known, Georgia is a Christian country and in most cases, many public occasions are related to the 
Christian holidays. But there are also many holidays, the essence of which is the respect of Georgian life and history. 

In any part of Georgia, there are helpful resources for development of cultural tourism. Nowadays, it�s quite 
important the right utilization of existed resources and search of corresponding markets. Development of cultural 
tourism in each region will provide: 

• (��+��#��%���#��.�� �#�� $#� .�%���# ���%5���*�� ����, ,$��%� �'�
• � ,$��+�C�%� ����*�3��,��!� .�
� +!����%+�*�%� �#'�
• � �D+��!��� � �������*)��%�!��% �%���� $�%+5��
All the parts of Georgia have a possibility to develop both, traditional and classical forms of cultural tourism 

and their main directions are: 
• %�����#% +5'�
• ��$�%$+�-�
• ��%�� !+�,�5-�
• ���%�+������*�#,�+�%$�����+�%�!�� .�%�����%� ���
0�%�#%��*��!� %��� .��%-� %��%� %��� � #%� ,�+%�  .� 
� +!���� , ,$��%� �� �#� �+%� * J� 6�+�#%���-� %��+�� ��# � �+��

6�%� ���#-��$#���#���*�;�D+�0#���*�# � ���6 �#�*�+��!��$�%��� �.�##� ���� %+�*�%� �#-� �%?#�B$�%�� ��, +%��%� % � ����$*��

%���+�%+�*�%� ������*�+���!� $#� ���#� �#���% �%���% $+��!�+ $%�#���

Visiting any Holy Place and Shrine is essential for believers  and is an important part of cultural tourism. In this 
respect, each region of Georgia has an undoubtedly. The fact, that there are 12,000 historical and architectural 
monuments on the territory of the country, four of which are  included in the list of  UNESCO World Heritage, is sure to 
be taken into  account. We as well own seven National Parks. Thus, it is obvious, that cultural tourism has the largest 
potential in the development of tourism in Georgia. 

In the Work we direct our attention to the cultural tourism potential of Kakheti and Adjara regions. While 
reviewing the condition of tourism in Georgia, it is necessary to take into consideration the seasonal condition according 
to the touring routes. While selecting the mentioned regions, and planning cultural tourism, the main holidays in Kakheti 
coincide with the autumn period, and in Adjara � sp ring and summer period. These regions are mostly beautiful 
especially in those seasons.  

It is important to denote that during the last period, by the help of Georgian government, public occasions are 
paid special attention almost in every region. The Work refers to some occasions and cultural events, which are 
interesting both, to foreign and local tourists. These occasions are: in Adjara: �Shuamtoba�, �Tbeloba � �Kolkhoba�, 
�Gomarduloba�, �Merisoba�, �Did-Adjaroba� and so on .. In Kakheti � �Pirosmanoba�, �Iliaoba�, Ketevanob a�, 
�Gremkalakoba� and so on�  

It�s natural cultural tourism potential of the region can�t be exhausted  by the festivals and monuments named 
in this paper.  Number of forgotten national Georgian holidays need to be recovered, organized and bring into system.  

The fact, that Georgia has a great potential to develop tourism, and especially the cultural tourism, is proved by 
the proposal of Georgian Government. The year of 2012, was announced as the tourism development year in Kakheti. 
The project title sounds as following: �Discover yo ur Kakheti�. This interest was caused by the fact t hat Kakheti is on 
the third place by the tourists� quantity in Georgia. There is created the touring brand of Kakheti, where the main role is 
imposed to the cultural tourism. We are looking forward to new initiatives within the frames of this project. 

As Georgia is the country of ancient traditions, we think that it has the great potential in the cultural tourism. 
So, for the keeping own traditions, it�s better to mobilize resources in the direction of cultural tourism. At the same time 
this direction of tourism is significantly on a higher level in Georgia, comparing its neighboring regions and it creates 
quite good conditions for the competition.  
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SOME ASPECTS OF THE FORMATION OF CULTURAL TOURISM 
 

SUMMARY 
 

Global economic and energy responsibility, new and exciting technologies, and drastic transformations in 
travelers� profile will continue to shape the cultural tourism in 2010. As 2009 had proven, the cultural tourism is 
recession-proof. That is logical: cultural tourism exists to satisfy a need for discovery � heritage, new wine region, new 
old civilization, new artifacts, new exhibition, new concert. Cultural travelers don�t travel because they have 14 days 
vacation, they travel because they need to unveil something mysterious, something familiar, something� unexpected. 
They are driven not by prices, but by deep-rooted need for new experiences or nostalgic familiarity. That is why they 
spend more money and they travel more often. Their travels are longer in time and distance.  

What will be different and what will stay the same? 
Close to home destinations for the fiscally conservative and green conscious traveler will continue to be more 

and more important. Instead to visit Paris, London or Madrid, spend insane money and pollute the air with enormous 
kerosene emissions, the North-Americans will fly, take the train or the shuttle to NYC or Washington, DC to view the 
European Art in the Metropolitan Museum and the Smithsonian. Not that the visitations to the Louvre, the British 
Museum and El Prado will decrease � they will conti nue to augment thanks to European travelers, local public and new 
travel generating markets, such as Singapore, Thailand and Malasya (see news about ATOUT France).  

Emerging destinations will be found close to home or very faraway for the more and more curious and always 
discovery-seeking cultural tourism traveler.  

Destination with exotic cultures in Central Asia (Kazakhstan, Kyrgyzstan, Mongolia), the Caucuses (Georgia, 
Armenia, Azerbaijan) and the Balkans (Greece, Turkey, Romania, Bulgaria, Croatia, FYR of Macedonia, Serbia) will be 
the next big discovery and magnet for those who want to see it all.  

With the engagement economy growing in full speed, expect significant growth in creative tourism offers 
across the globe. Cultural tourists are no longer satisfied observing cultural heritage and events � t hey want to participate 
in the creation or development of local cultures. Travel programs including carpet-weaving classes, painting on 
ceramics, or volunteer archeology travel will thrive on an unprecedented scale.  

Political tensions will continue to damage travel to Israel and Mecca, but newly discovered or marketed routs, 
such as the route of St. Paul or the Santiago de Compustela route will thrive. Paganism travel related to old pagan cults, 
dedicated to different deities, will be the new trend for many emerging destinations and become a significant part of 
religious tourism.  

Expect more travel to local hidden wineries in the United States and Southern Europe, including emerging 
destinations. Organically and eco-responsible, local wine producers will see an increase of cultural tourists. Wineries 
with rich history, story telling and a combined offer of antiquities, impressive local culture, crafts and arts will attract the 
discovery-demanding cultural tourist.  

Hopefully, a better overseas marketing will attract more tourist to the European Wine routes beyond France, 
Spain and Italy to extend to the origins of wine making: Bulgaria, Greece, Georgia. 

While business travel is ditching with head spinning speed due to fiscal responsibility and new virtual meeting 
technologies, the few travelers who must travel for business will use the occasion to extend their trip few days and see 
the local cultural offers. That combination also will help the decision making � if there is a short w eekend trip to a 
cultural destination, the business travelers most likely will decide to go to the business trip versus business meetings set 
in purely industrial/working atmosphere destinations or videoconferencing 

With the increasing demand for unique experiences, boards of tourism, country ministries of tourism and 
DMOs will be forced to re-examine and correct, if necessary, the brand image and presence on different markets. 
Emerging destinations will have to come up with strong country branding for cultural tourism in order to be able to 
compete. Destinations such as USA and Spain, otherwise great tourism destinations both in their financial and number 
of tourists numbers, will have to do more about country branding for cultural tourism outside of their territories to attract 
more visitors to their endless cultural attractions and events.�
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MANUCHAR LORIA 

Associate Professor of Batumi Shota Rustaveli State University 
 
 

UNESCO’S ROLE IN THE DEVELOPMENT OF CULTURAL TOURISM 
 

SUMMARY 
 

,,Cultural tourism", established in terminology of international tourism, in the earliest past stood for educational 
or comprehensive tourism. Cultural tourism is rather all-embracing, subjective and one of the main directions of tourism, 
than the concept - consciousness. 

UNESCO - (UNESCO, United Nations Educational, Scientific and Cultural Organization) is United Nations 
Educational, Scientific and Cultural Organization, which aims to promote peace and international security interests for 
the promotion; education and cultural dissemination of scientific development; respect for human rights and basic 
freedoms, regardless of race, sex, language or religion. 

UNESCO is carrying out its function of five major program areas: education; natural sciences; social and 
human sciences; culture and communications and information. 

In 1972 UNESCO adopted the Convention for the Protection of World Cultural and Natural Heritage, which 
entered into force in 1975. The World Heritage Committee holds session meetings that determine which monuments are 
to be enlisted in the World Heritage List. 

Each unit is to protect the world heritage sites and to make known what it is in line with UNESCO’s criteria. 
The role of cultural tourism is of foremost importance in the world heritage preservation which makes it 

possible to coordinate the various efforts and to help facilities managers to handle problems. Currently there are 911 
World Heritage sites in 148 countries from which 704 are cultural ones, 181 natural and 26 mixed ones. 

According to 2008 data there are several cultural monuments included in UNESCO list: Bagrati Temple - 
Kutaisi, Gelati Monastery - Kutaisi, the open-air museum - Mtskheta, the mountainous village of Zemo Svaneti - 
Ushguli. 

In 2006 Georgian National Commission for UNESCO was renewed, which selected and approved 10 projects 
by UNESCO’s priorities in 2006-2007 years in the framework of Participation Program. 

In 2001, the first time in the history of the world, UNESCO has published a list of natural and intangible 
musical masterpiece that included the Georgian polyphony, which was a great success and recognition of the Georgian 
folk polyphony. 

In 2003 the Research Center for Traditional Polyphony was founded. Thus Georgian folk and polyphony 
should be considered as a Cultural Tourism Attraction. 

On October 24, 2007 Ministry of Culture and Monument Protection of Georgia named 15 historical and natural 
monuments as candidates for membership of the UNESCO: Alaverdi, Ananuri Fortress, Colchian ecosystem; Gareji, 
Dmanisi, Gremi, Kvetera; Mountain - Tusheti; Nikortsminda; Samtavisi; Shatili; Old Tbilisi ; Uplistsikhe, Vani; Vardzia 
- Khertvisi. 

As we can see, UNESCO’s role in the development of cultural tourism is enormous; I believe that it will be 
composed of many thousands of cultural monuments, which will support the growth of tourism industry and 
development. 
 
�

�

�
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SOME ISSUS ON WINE TOURISM DEVELOPMENT IN AJARA 

 
          Georgia is the oldest wine producing region of Europe, if not the world. Because of this, it is often referred to as 
�the birth place of wine� or �the cradle of wine ma king�. The fertile valleys of the South Caucasus, w hich Georgia 
straddles, are believed by many archaeologists to be the source of the world�s first cultivated grapevines and Neolithic 
wine production, over 7000 years ago. Many also believe that the etymology of the word wine comes from the Georgian 
word for wine - gvino. Due to the many millennia of wine in Georgian history, the traditions of its viticulture are 
entwined and inseparable with the country�s national identity. The wine culture is closely tied to the country, having a 
long and rich history. The legacy of viticulture in the country is unbelievable for such a small land.  Over five hundred 
varieties of grape, roughly one-quarter of all the types of grapes present on earth, are harvested within the country. 
Having cultivated its own means of maturing wines, Georgian wine has a particular flavour and taste not found 
anywhere else on earth. 
           Georgia, the country regarded the cradle of wine, sees wine tourism as the next best opportunity for the further 
development of tourism infrastructure in the region. 
        Among different ways how to promote Georgian wine and accordingly develop wine tourism is to hold wine 
exhibitions. The visitors of the exhibition have the opportunity to overview the tourism potential of the Caucasus region, 
contact the representatives of the companies, and plan summer and winter holidays in Georgia and abroad. Parallel to the 
exhibition, various kinds of amusements and tourist shows are entertaining assets about the event. It�s very important 
that Georgia could be benchmarked on international markets. There are loads of wine streets worldwide, which means a 
lot of different destinations where tourists could go. Georgia has to benchmark itself to attract tourists. 
          It might be considered very significant to develop wine tourism in Georgia and particularly in Ajara by: 
Promoting the private sector; supporting the establishment of a wine quality system; Promoting agricultural training; 
Supporting the European School for Management. 
����������,,+ ,+��%��0����% $+�#��#%+�%�!5��#����)�%�D�5�)�%���. +�
� +!����(��%���� $+#�� .�%��#-�,� ,���D������� �)����*�
%��%��%�� $�*�D��������C��!�% $+�����+���+��# ���#%�+%���!�.��%#��D $%�
� +!����0��������#�#������ $�%+5����%���.�+���#%�
 .��$+ ,�-�D�%0����%���
+��%�+���*�G�##�+�6�$��#$#�� $�%���#-���#��%� ���#%���/���%�)��!+�,��)�+��%��#-� "%��#� �#� %���
�+��� %��%� %��� !+�,�� )����  +�!�����5� ����� .+ �&'� ��# � � �#�*�+�D��� �� $�%#�  .� 0���� �+�� #%���� ��*�� ��� ���5� , %#-�  +�
��,� +�-� � ����5������*�TB)�)+��#?-� "3)�)+�#&�%��%�%��5�D$+5� ���%���!+ $�*��#�%��5���)��#�����<� ��%��������.�+#%���*��
0�������%���+�!� ���
����������� �!�%���D�#%�3� 0��+�!� �#� .�
� +!���0��+��0�����#�,+ *$��*��+��P�3��%��".$+%��+�*�)�*�*���% ����+ �+�!� �#�
 .�����)����*�P)�+���&-�P�+%��-�(��+�%�-�������G���3�$�����*�P)�� �	)���%�-���*��D3��C�����
The region of Ajara is not given on the above mentioned list as wineries are less here compared to all those regions 
listed above, though wine tourism has inescapably begun to flourish in the region as well. 3y���� �z� ��v�)%��5��5��%�

��+�5���� �3+����%5������%���6��8�+5��{�*6����8�5���6��+�%%��

��������"5%���%5��,� %5��5��� 5@��,���%� ����� "5�@�%� 8�) ����K,�������� �K)%� �%%*� � � ��%5*� 5%� � ��
�
�� 5��5�*���%�

8�+)%�� �� 5���)+5�� ��8���5�+)�5)���� ��@� �-*��� ���3y���� �z� ��v�)%��� �K��%��)�%5%�5�����)%5�@� ��*����� �

5�������� �� ��� �����5�� �� 5���)+�%������)%���%��%��8���+���+)�%� ���"5�6�%%�%%�%�������)%��� �,������

����������" ��%5��%���) +����6� ��K������� ��=+��������<�� ���%*����6��+���8��� ���3��) ���

�6��+�%��8�5��%�K���������

6�� 5���� ���K�)5��-���5� �%��8�=+��������<����������,�5��K���{6�+5���� �5�����,���%���

��������3y���� �z� �� v�)%�� ��%� %�6���5�� ���*%� 8��� ���6��*�+�� � ��� ��+�����+� K��@�� @� �-�*��� ��� K�55���� @� ��

*��� ��� @� �� � �� +� � �+� %6���5� *��� �� � �� +��*6�� �� *��� ��� " � ����5�� � 5����� ���)%5� ����%� ���� ����,� 5��

@��+�*���)�%5%��(���@� ����)%���%��|)�66���@�5������ +���5�+� ����,���
        At its highest expression, Wine Tourism is a quest for a more meaningful wine experience at the source. Georgia 
has a living wine culture that is strange and uplifting, and a direct connection to a past that is the source of everything in 
wine.�

Development of tourism is not limited to increasing the number of hotels, restaurants, and other such facilities, 
rather it has far more to do with creating the culture of tourism and the way it is perceived by the people. In doing so, 
wine tourism too can play an important role. The local wineries, in particular, can work closely with the governments 
and the tourism promotional institutes in achieving definite objectives. 
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ABOUT NEW PERSPECTIVES OF WINE TOUR 
����

������������4A!!3'}�4A!!3'}�4A!!3'}�4A!!3'}�  
����

     The issue of Eno-therapy (wine therapy) and Ampelos-therapy (grape therapy) are very topical nowadays. 
We have 8000 years history of viticulture-winemaking.  There is an inscription about the usefulness of wine therapy 
preserved in Egypt  on the grave stone of Pla-Hotep (IV millennia BC). Similar inscription is found while the excavation 
of city Nipur, that dates back to the III millennia BC. Wine is mentioned in the list of curative plants with 40 plants by 
Medea (XIV century BC). Hippocrates (372-287 BC) uses wine compresses to cure wounds and rheumatic pains and etc. 
Wine was used for medical appointments in the period BC, wine is mentioned in Bible for 450 times, It is discussed as 
one of the effective means of treatment in Babylon Talmud. 6. Wine provides the organism with macro and 
microelements, vitamins, Amino acids. It�s rich in tannic, paint, pectin and phenol substances (with more than 800 
components!). When accessed in the body they determine cardio and radio-protective, bactericidal, anti-oxidative, 
antivirus, anti-stress, anti-cancer and other activities. Wine enhances the body’s immunity and tonus, helps the digestive 
system, takes the toxins, helps to reduce the concentration of sugar in the urine. Taking wine regularly in appropriate 
dose, hampers the development of  Atherosclerotic Process.1.2.3. 

         Cholesterol and lipoproteins become of normal physiological balance. Wine is a wide range bactericidal 
liquid. The area includes both gram-negative and gram-positive bacteria. ampelotherapy is very topical nowadays, which 
also has a long history. Medicinal properties of the grape are known since the oldest times, but the doctors 
acknowledged it only in the middle of XIX century - After the scientists explored the chemical composition of different 
parts of a plant. Besides the plant fruit and grain skin, the usefulness of grape pip was also confirmed. Healing properties 
of grape pip are mostly due to the flavonoid compounds that reduce inflammation processes and improve blood 
circulation, which eases the state caused by arthritis, diabetes and paralysis. In addition, flavonoids are in touch with 
collagen, which contributes to the renewal of body cells, to rejuvenation, flexibility and body perfection. 

    According to of tourism theoreticians, a variety of thematic tourism will become popular in the year 2020. 
Enotherapy (wine therapy) and Ampelotherapy (grape therapy) have a great prospect in Georgia. 
�

�
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EXPERIENCE THE WORLD OF BUSINESS INNOVATION AND THE ORGANIZATION 
SUSTAINABLE TOURISM 

 
SUMMARY 

 
An important innovation in tourism business is franchising. Most aften franchise is used in the  sphere of 

service, there are: restaurants, hotels, shops, tourist agencies and so on.  
Hospitality Franchise Systems, Inc., (HFS) is the world’s largest hotel franchiser, as measured by number of 

rooms and properties. Its chief franchise systems include Days Inns, Ramada, Howard Johnson, Super 8, Park Inns, and 
Village Lodges. It is also engaged in the gambling industry and offers various lodging-related fee services. The 
company’s short history is characterized by rampant growth. HFS was formed in 1990 by The Blackstone Group, a New 
York-based investment bank. Blackstone hired 50-year-old Henry Silverman, an attorney and investment banker with 
experience in the lodging industry, to run its merchant banking group. Blackstone formed HFS with the intent of 
purchasing ailing or undervalued franchise brands or the rights to those chain’s brand names. It planned to generate 
profits by charging its member hotels up-front and annual franchise fees; Rather than own the hotels, it would simply 
provide marketing, reservation, and other value-added administrative services. In addition, it would target hotels that 
offered moderate- and low-priced rooms.To the casual observer, Blackstone’s entry into the lodging market may have 
seemed poorly timed. The U.S. hotel industry had just experienced its greatest period of expansion in history. By the 
early 1990s, in fact, there were more than three million hotel rooms in the nation, and about 30 percent of those had been 
built since the early 1980s. By the late 1980s it was clear to hotel industry participants that the market was quickly 
fading. Indeed, after increasing at a rate of approximately four percent a year throughout the middle and late 1980s, the 
number of newly constructed hotel rooms plummeted. By the early 1990s the growth rate had plunged to less than one 
percent, and most of the new rooms were built in the Las Vegas area. 

Richfield Hospitality, Inc. is a leading hotel management company with a premier track record of maximizing 
profitability and improving asset values for hotel owners. Richfield and its affiliates offer proven solutions and expertise 
to over 500 hotels and resorts. From hotel operations and property management to electronic distribution and interactive 
marketing, Richfield achieves superior operating results through its strong commitment to owners, guests and associates. 
Based in Denver, Richfield is part of City Developments Limited, one of the world’s largest real estate, hotel investment 
and technology conglomerates with a market capitalization exceeding US$7 billion. Types of properties we operate 
Hotel, Resort, All Suite, Conference Center, Club �  Other. Franchise affiliations: Comfort Inn, Hilton, Clarion, Four 
Points, Hilton Garden Inn, Hampton Inns. 

Ranked third among large hotel managers after Marriott International and Hilton Hotel Corporation, Doubletree 
manages hotels for pension funds, real estate investment trusts, and other passive investors. In return, the corporation 
usually receives 2 to 4 percent of each property’s revenues, plus incentive bonuses. Doubletree manages 70 to 80 percent 
of its own branded hotels, including the notable Doubletree Guest Suites in New York. Other prestigious, independent 
hotels administered by Doubletree include the Boston Harbor Hotel, the Carolina Inn, and Fess Parker’s Red Lion in 
Santa Barbara, California. Doubletree also is the exclusive franchiser of Doubletree and Doubletree Guest Suites hotel 
brands. 

Interstate Hotel Company was founded in 1961 by Pittsburgh attorneys Milton Fine and Ed Perlow, who 
together purchased the Capri Motel in Erie, Pennsylvania. Fine and Perlow kept a low profile, but Interstate incorporated 
in 1962 and expanded throughout the next decade by purchasing several Howard Johnson motels along the Pennsylvania 
Turnpike. In the 1970s, the company began developing Marriotts and managing hotels for other owners. By 1990, 
Interstate had 30 hotel management contracts. The following year, it earned a net income of $1.9 million. By 1995, it 
had 150 management contracts with Marriott and other hotel brands and net income of $15.8 million on double the 
revenue of its closest competitor, Carnival Resorts and Hotels. Throughout the remainder of the 1990s, the total number 
of hotels Interstate managed under brand names, such as DoubleTree, Embassy Suites, Hilton, Marriott, Radisson, 
Sheraton, and Westin, decreased slightly, yet the company’s revenues continued to grow. In 2001, shortly before the 
terrorist attack on the World Trade Center buildings and the Pentagon, Interstate Hotels Corporation entered into 
conversation with MeriStar Hotels & Resorts Inc. to explore a merger of the two companies. These talks ended in 
September 2001 but resumed the following year, and in July 2002 MeriStar shareholders approved the merger of their 
company with Interstate Hotels. The deal, valued at $68 million, created a new company, the 11th-largest hotel 
management company in the world. This new entity, Interstate Hotels & Resorts Inc., had 400 hotels representing more 
than 30 franchise brands in five countries in North America and Europe and more than 40,000 employees. John Emery, 
38 years old, became president of the new company. 
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INNOVATION MANAGEMENT ACTUAL DIRECTIONS IN TOURISM SECTOR 

  
SUMMARY  

 
The natural role of Tourism sector in economic relations and development of economics defines the 

special attention to this sector.  
In this direction it is significant to mention �The  United Nations Conference on Trade and Development 

(UNCTAD XIII)� which held on April 21-26, 2012 in Q atar, where it was defined the actual directions of tourism 
development and underlined importance of tourism development, united, systematic policy creation, 
implementation of innovations in each organisation in this sector.  

As Supachai Panitchpakdi, UNCTAD Secretary-General said: �It is encouraging to see that the contributi on 
of tourism to development, poverty reduction and economic growth is increasingly recognized. This can only be 
achieved by better policy coherence between and among the various ministries and government departments that 
provide the enabling environment for tourism to flourish.�  

MÆrcio Favilla, UNWTO Executive Director for Competitiveness, External Relations and Partnerships, 
said: �Tourism has its place in the green growth ag enda, as an important economic sector for many developed and 
developing countries and an extremely promising development perspective for the coming decades, contributing to 
a sustainable planet, a growing economy and a better life for all.�  

 United Nations lobbies tourism development. It includes UNWTO�s (includes 155 countries, 7 territories 
and over 400 Affiliate Members representing the private sector, educational institutions, tourism associations and 
local tourism authorities) and the Steering Committee on Tourism for Development (SCTD), that brings together 
nine UN agencies and programmers to coordinate their tourism-related work and maximize its impact, primarily in 
LDCs and developing countries. So it enables to impact to sector development globally.  

Tourism, the most promising and viable options for global development, is a vital service sector and its 
development promotes economic growth, inclusive development and environmental sustainability, contributing to 
GDP and employment in developed and developing countries, creating jobs, raising living standards for poor 
people and nations. which can only be achieved by better policy coherence between and among the various 
ministries and government departments that provide the enabling environment for tourism to flourish �a s it was 
said at UNCTAD XIII. 

Bain&Co, BCG and McKinsey&Co� indicate innovation management as cornerstone of organizational 
development. There are the following directions of tourism innovation management: 1. The implementation of new 
information technology besides The New Information Communication Technologies (NICT). 2. External and 
internal network development � sharing experiences;  3. Knowledge management;  4.  Maintenance and 
implementation of innovative projects. 

Implementation of  practice-based innovations involves following stages: To perceive needs, 
Identification of resources and competencies; Benchmarking; Brain storming, planning and product development; 
International benchmarking; Developing competencies -route maintenance; Networking with stakeholders; Product 
testing and final development, first customers; Financing development and marketing: enterprise promotion, public 
financing; Complementary technological innovation; Business model integration, revenue model and pricing; 
Introduction to market. 

To choose relevant risk management strategies, the following stages of innovation cycle must be taken 
into account: 1. Discovery and exploration; 2. Euphoria; 3. Disillusion, 4. Reorientation, 5. Rise, 6. Diffusion. 

The World Economic Forum indicates 12 parameters of competitiveness, such as: Infrastructure, 
Macroeconomic stability, Health and primary education, Higher education and training, Goods market efficiency, 
Labor market efficiency, Financial market sophistication, Technological readiness, Market size, Business 
sophistication, Innovation. 

Widespread criteria of innovation assessment are: Growth, Management, Relationships, Information 
management, Uniqueness of Product and Competitive Advantage, Employees, Customers, Marketing, New Product 
Development, Awareness, Barriers. 

The implementation of innovation management in tourism sector includes: planning, pipeline - maximize 
ideas, process, people, platform (technology, accelerators), performance (measure, manage, and improve). 
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MARKETING RESEARCH OF CULTURAL TOURISM MARKET OF GEORGIA 
 

SUMMARY 
 

Cultural tourism is the most important type of tourism industry. Georgia has got the biggest potential for 
cultural tourism development that follows from its great history. Significant sources for cultural tourism development  is 
Georgia�s rich historical-cultural heritage, more than thousand historical and architectural monuments, originality of 
national traditions, distinctiveness of national cuisine, hospitality of local society and other numerous factors. At the 
same time, Georgia�s tourism market research and analysis is necessary prerequisite for identification market trends and 
for provision of tour operators with accurate recommendations. Unfortunately, lack of statistical data as well as the 
absence of practice of conducting marketing research approved officially by governmental structures, prevent tourism 
market to be developed. Hence, the object of marketing research was obtaining information about trends of cultural 
tourism development in Georgia, studying current situation, identifying problems and making adequate conclusions.   

In the given work Georgian customer�s priorities when selecting the tours have been studied. Survey revealed 
that cultural tour received the highest score among the other priorities that enables us to conclude that for the majority of 
respondents cultural tour is among the highest priorities. Based on the survey results, the majority of customers 
participate in cultural tours with friends and family. Therefore, when planning and organizing cultural tours they take 
into account their opinions. It is infrequent for tourist companies to participate in Georgian cultural tourism market that 
could be explained by negative relationship between service quality and price. The regions with the biggest tourism 
potential, as well as informational sources illustrating the frequency of cultural tours carried out by customers in 
Georgia, their duration, customers� priorities as well as the factors customers consider when choosing among tours, have 
been highlighted in the work. Based on the marketing research, those measures that are necessary to develop cultural 
tourism in all regions of Georgia have been identified. Especially highlighted the fact that for ensuring the 
competitiveness of Georgian cultural tourism and for providing its distinct place in the world market, it is especially 
important to activate work toward  country promotion and create the awareness of its cultural heritage to the rest of the 
world. Therefore, it is necessary to use current potential by probing various marketing ways which leads to increase 
country income.  
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�

IMPORTANCE OF PUBLIC RELATIONS IN TOURISM DEVELOPMENT 
 

SUMMARY 
 

Public Relations is a field, which became extremely popular and important in XXI Century. Society addicted to 
political PR quite long time ago, that is reflected in image of politicians and their pre-election behaviours, publications 
in Print-media, social network activities, participation in TV debates, meetings with voters, dress style and even scandals 
have long been regarded as the prerogative of experienced PR technologists.   

 PR in commercial field works well in corporate institutions, banking sector and large financial companies. PR has 
one of the essential roles in small and large business development.  

Public Relations is particularly important to the tourism sector. 
We can destinguish PR of State and PR of private companies in the tourism sector. The PR of State first of all 

means security guarantees, medical insurance, high-quality work environment, tolerant environment, liberalizing prices 
and free access to transport.  

According to the tourism development, countries can be divided into three parts:  
1. Countries, that are not interested in the tourism business as it does not represent their main source of 

income;  
2. Countries, that are actively engaged in tourism business because they are successful and attractive. 

Tourism is very profitable for such countries;   
3. Countries mainly focused on tourism, thus tourism is considered to be the determining direction for these 

countries� economy.  
 

The world globalization process has penetrated to the PR of tourism resulted in monotonous and homogeneous PR 
technologies in recent years. Therefore, leaders of leisure and entertainment fields have to develop conceptually new 
methods. We have to remember that spa, exotic dishes, entertainment-animation and attractive prices are offered by all 
resorts.     

Maybe it is time for new, creative ideas? 
P.S. All travel agencies must remember that not only their specific company�s image is hidden behind them, but the 

whole country! 
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SUMMARY 

 
(��� 6��+�%%� �8� ���K�����5�� � ��%� +�)%��� �� �%�� �� �8� +�) 5�,� K�) �����%� 5��5� �%� ����+5�,� +�  �+5��� 5��

5�)��%*�������6*� 5�6��+�%%��(���%6�����8� 5���������6*� 5��8� 5��%�%6����� �%�+� ��5�� ���K,�5���+�**) �+�5�� �

� ��5�� %6��5�*�� %�5��5��++)6,�� ��*6��5� 5�6��+��� �5���*���� �@������ ��*�����5��{5��*��,�%*��������(���,x%�

��8����%�*����5���������6*� 5��8�5�)��%*�%6������+5)���5��5��%�6������K,�����5��8���88��� 5�5�)��%*�5,6�%��%)+���%��

�+�5�)��%*�� +� 8��� +��� K)%� �%%�� ���� 5)���� %� �5�5�� �� %6��5%� 5�)��%*� � �� �5+��3����5�%�*� 5%� � ��&'� 5���� 5���

*�� �8) +5�� �5��8��*�%5��5����%�� �������5��6��*�5��5����K����*� 5�� ���5�)��%*�%6����%����

(���������6*� 5��8�5�)��%*��%�� �� �)%5�,��%���5���8����+� �*�+�6�����%%��� �6��5�+)����5��� +���%��� +�*�%��

�*6��,*� 5�6�%%�K���5��%�� ��8����5����%�+�������+)�5)����5�� %8��*�5�� %��"8�@��5����� 5��+� %�����5�� �5���8�+5�5��5�

5�)��%*� �%� 5��� � �)%5�,�K�%���� �6������ �� %����+��) ����� 5�+5)���6���)+5%� 5���*����5� ���8� 5�)��%*� %��*%� 5��K��

|)�5�� ��88�+)�5�� (�)%� 5��� *�� � 8�+)%� �%� 5�� %���+5� 5��� ����5� &'� � �� 6)K��+�5,� +�*6��� � 5��5� �%� ����+5��� 5�� 5���

6�6)��5�� �� ��� ��������5��+��5�� �%��*� 5�� ��*�,�+�)%��5���8��)��%�� ���8�5�)��%*�5��5�@����K�� ������5�6�����%%�

5��5���+�) 5�,��

(��� �55��+5�� � �8� �� ��8� �5�� %��*� 5�� ��%5���+��� ��� +)�5)���� �*6��5� +�� K� �8�5� *)+�� 8��*� 5��� %)�5�K�,�

+��%� �*�����*�� %�%)+���%�5�����%�� ��� 5�� �5��6��%%���������5�%� ���&'��*6���%�5��+���,��)5�5�������5�%5��5��,�� ��

���� ��������,5�� ���v����@���������|)�%5�� �=z��5��%�&'Å<�5���K�����<This is PR, the realities of Public Relation<�

����%� 5���8����@� ���{6�� �5�� ���)��5��+�**) �+�5�� ��55�5)���&'�+�*6��%�%������� �%��8��)��5��������%���+���&'�

5���%�� 8��*�5�� �8��*��5�� ���88��%�5�������5�%� ��*� ���*� 5��"5����6%����� ���5�� %�5���++�*6��%��%)+����6���+,�

5��5�%��@%�5�������%6� %�K���5,�� ��+� %5� 5�,��%%�%%�%�&'�6�����*%��"5��*6���%�� ,��+5���5,�5��5�*�,��88�+5����)*� �

���)6��(���8) +5�� ��8�&'�*� ���*� 5� �*6���%� 5�����%6� %�K���5,�� ���++�) 5�K���5,�5������ ���5�� x%�6���+,�� ��

� 8��*�5�� �5��� ��� 5��+� %�����5�� �K�5��� ����� ���5�� �� ��6)K��+�� 5���%5%���

(�������5�6)K��+�5,�� ��*����5� ��+� ��88�+5�5���6�6)������5�� ��8�5�)��%*�� �����8� �5��+�) 5�,��(���*�� �

8) +5�� ��8� �����5��� �� �%� 5�� +� �� +�� 5�� 5������ 5�� 5��%��6��+�%� 5��5� 6��*�%�� 5���K5�� �) 8����55�K��� 8���� �%� � ��

�*6��%%�� %��(����8������������*���%��*6��%�%�� �5�)��%*�%6����%�5��5�*�� �%, 5��%�%��8�+)�5)��%�� ��+�������5�� �

%)+���%���+��5�)��%*��@� ��5�)��%*��*�) 5�� �)%�5�)��%*��

(��� ���5���� � 8��*�5�� �K����+�%5���K,�*�����*�,��%�@���� � 8�)� +��6��6���K)5� � �� ��88-6)55� ��@�,��

!�%5� 6��6��� 6�� � 5����� 5�)�%� K�%��� � � 5�����%�� �� (�)%� ) ��%���K��� � 8��*�5�� � �K�)5� �� ��%5� �5�� � *�,� �88�+5�

6��6��x%�+� %+��)% �%%�� ��5��,�*�,�5)� ���@ ���6��  �����)5���&���5�+���+��%�%�� �$�,65��8� � +����+��%�%�� �����+���

���5�|)���� � �~�6� �� ��5���@��� � ��

��� ���������*�,�%������%���6��8�+5��{�*6��J����� 5��%����66� � �%�+�)%���

��+���%���8�5�)��%*�6�5� 5����� �5��%��+�) 5���%���

(�)%� �5� �% x5� %)�6��%� �� 5��5� ��6��%� 5�5���%��8� 5�)��%*� � �)%5�,��  )���,� %6� ���� ��5��8�*� �,�� �*�����

%�)�+�%� 5�� +���,� �)5� ����5� %5��5���+� �����5�%� ��� 7��� 5��5� 6)�6�%�� (C� 6�����*%� � �� ��� � +�*6��5�� +��  ��%�

K����+�%5�����5�5��6��*�5����88��� 5�5�)�%��7���� %5� +��=(�������%x�#�)K<�K����+�%5���K,�5�����+���5�����%�� ���*%��5�

6��*�5� ����+���5�)�%�� ����%5���+���6��+�%��(������K��� �5��%�� �5�����55� 5�� ����KK� ��@�,�@�������+��+�) 5�,�

��%� �5%� �@ �@�K%�5�� 5��5�*)%5�K�� ���� ���� � ���� �@��� 8��|)� 5�,�� "5x%� �)5��8� |)�%5�� � 5��5� 5�����%�� � ��� �%����

@�5��� 5�� �5�5����5�������� �������� �5�)��%*�6��*�5�� �K)5�K���K����%����������,�5�������������5�������*6��5� +���%�
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����������%���+� 5�,�K�+�*��� ��+5����*�*K���� �5���@�����5�)��%5�*����5��3����5�%� ��+�*6��� ��8��)��

+�) 5�,x%� 5�)��%5� 6�5� 5���� ��%� K�� � +������� �)5� ������)%�,��B)�� ����� �� � � �5%��8�� 5���%� � � �*6��5� 5� ����� � � 5��%�

6��+�%%��(���,x%�+� 8��� +�� �%���6��8�+5��{�*6����8� �5��%�+� 8��� +�� 5�)��%*��%��� 8) ��*� 5���%��*� 5��8� 5�)��%*�

� �)%5�,��(��%�+� 8��� +�����6%��)��+�) 5�,������� ��+�5,�� ��) ����%�5,�5��K�+�*����+�� ������(���,x%�� +���%� ��

� 5���%5� 5���)�� +�) 5�,�� +��������)5� ��8��*%�� � +���%� �� %6���� �8� 5�)��%*� � �)%5�,� � ��������6*� 5� �8� ��)+�5�� �

� 5��5��%�%6������)��� 5���5��5��8�5�)��%5�6�5� 5�����%�5��� �� �+�*6��5��,�� �5��� ����%5�8)5)����)��+�) 5�,x%�%�+����
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SUMMARY 

Archetypes are widely used in the modern world by qualitative researchers and advertising agencies. It is obvious, that 
nowadays consistence between brand essence and archetype is one of the key and fundamental factor of success for any 
company or politician, or anyone working in the sphere of culture. The basic human needs are formed asunited 
archetype system and get the forms of Collective unconscious. Deep understanding of archetypal meaning and using 
psychological principles become means of effective branding for Marketologists.  

The theory of archetypes was developed by Swiss psychologist and psychiatrist Carl Gustav Jung. Lately his theories 
were advanced and expanded by Kers ,Shvarc , Augustinaviciute and others. On the basis of current marketing and 
branding analyses it is possible to distinguish 8 basic archetypes: The Ruler/ES/, The Hero/ET/,The Sage/IT/,The 
Explorer/IN/ , The child /EN/ The Lover / EF/The innocent /IF/, The Caregiver/IS/.  
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RECONNAISSANCE AND COUNTER INTELLIGENCE SECURITY OF TOURISM 

 
SUMMARY 

 
Affair of reconnaissance around adversary gather and process of secret information and organize of damageable 

operational cycle .Activities of counterintelligence means timely elicit and suppress of damageable organizations of 
adversaries.  
               Since BC till now Goal and main aim of activities of reconnaissance and counter intelligence represents 
materialize and accomplish strategic and living interest of the state .  
               Since BC till now main aim of above mentioned activities was elicit of weaken-ruin processes of structure and 
order of state on the background to conquer of countries it presented of broaden superintendence of the territory of 
country but especially pointed attention was on disguised activities.  
               Analysis of newly historical process gives us an opportunity to conclude that fighter countries for dominant 
role on international arena and their strategic�par tner countries try their best to avoid the world from global war conflicts 
also to run or embody their own interest they actively use activities of reconnaissance and counterintelligence.  
               On difficulty of reconnaissance and counter intelligence activities influence this fact that the countries which 
fight for their the dominant role to run and embody their own strategic and lively interest they possess opportunity to use 
in case of require (satellite countries )the same dependencies which are the best instrument to cause and provoke of 
different kind of conflicts and with it its disguised the trace of organizers of conflicts . On the modern stage for every 
states main directions and course to secure of national safety are catering, ecological, energetical and economical safety 
which directly connects with safety of tourism .accordingly the balance made on this directions is definable and 
determines the status of state .  
               One of the main direction of . Economical reconnaissance represents secure of research on the market of 
tourism.  
                Actuality of this question is that for many developed countries main income presents and still stays tourism 
and in international interrelations on the background of before formed alliances stil exists dangers of activities of 
damageable organizes for the economy of concrete countries among them for develop of its tourism or Purposeful 
impede of already developed countries in tourism.  
               After demolish of the Soviet we can consider as an example of successful economical reconnaissance towards 
Georgia of separatism export provocated war conflicts coming from export of separatism.  

As a result at present its not possible to gain income of tourism from occupied territory of Abkhazia if we 
regard that Georgia stands steadily on the way of develop of tourism .han equipment of reconnaissance and counter 
intelligence activities gains more importance and is getting one of the direction of safety so we can consider it as a 
national safety .  
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THE STAGES AND CHALLENGES OF DESTINATION BRANDING       

 
                                                                                                                      

  The subject of destination branding has received increased attention over the last few decades. In an 
increasingly competitive global marketplace, the need for destinations to create a unique identity � t o differentiate 
themselves from competitors � has become more criti cal than ever. A brand in the modern marketing sense offers the 
consumer relevant added value, a superior proposition that is distinctive From competitors�, and imparts meaning above 
and beyond the functional aspects. Nowadays, most of resorts claim to have luxury accommodation, superb attractions, 
friendly people and a unique culture and heritage. However, these factors are no longer differentiators, and successful 
destination branding lies in its potential to reduce substitutability. 

 

DESTINATION BRANDING 
Creating a superior proposition that is distinctive from competitors� and imparts meaning above and beyond the 

functional aspects of the destination 

 
 Destinations will often �re-brand� or reinvent the mselves to broaden their appeal. Hong Kong, for example, 

having established itself as a mecca for shopping, great food and other adult pleasures, is pursuing the family market. 
Building on the success of its �Live it. Love it� c ampaign, the Hong Kong Tourism Board launched �Discover Hong 
Kong Year� in 2006. 

Three new attractions headlined this campaign, all of which targeted the family market: Hong Kong 
Disneyland, Hong Kong Wetland Park and the Ngong Ping historic village. India is also heading in a new direction � 
away from back-packers and towards well-heeled tourists. With five-star hotels and resorts spreading throughout the 
country, some built from former maharajas� palaces, India is moving up-market. 

Morgan and Pritchard (2000), in a recent book on destination branding, suggest there are five key challenges 
faced by destination marketers, these are: 

Limited Budgets 
The first challenge facing destination marketers is their extremely limited budgets by comparison with those of 

marketers of many consumer goods and services. Combine this problem with evidence that tourism promotion does not 
persuade uncommitted vacationers (but rather acts to confirm the intentions of those already predisposed to visit), and 
destination marketers have genuine cause for concern. As a result, they have to outsmart rather than outspend the 
competition � and that means creating innovative, a ttention-grabbing advertising on a budget and maximizing the 
amount spent on media.  

Politics 
Public sector destination marketers are hampered by a variety of political pressures; they have to reconcile a 

range of local and regional interests and promote an identity acceptable to a range of constituencies. Destination brand-
building is frequently undermined by the short-term mindset of the tourism organization�s political masters.  Effective 
advertising can also be confounded by bureaucratic red tape. For example, political considerations within a province or 
country can often dictate the range of photographs that are included in a campaign. Politics in other countries can also 
affect the success of a branding campaign. Singapore, for example, refused to air the edgy Australian �Where the bloody 
hell are you?� ads, and even British regulators objected to the word �bloody�. 

External Environment 
It has become evident at the beginning of the 21st century that destinations are particularly vulnerable to 

external forces such as international politics, economics, terrorism and environmental disasters. The war in Iraq,11 
September 2001 and the outbreak of severe acute respiratory syndrome (SARS) were just some of the crises that have 
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derailed destination promotional planning in the past few years. Even the best branding effort can unravel because of 
political unrest, rampant crime or disease.  

Destination Product 
The tourism destination combines a number of elements that attract visitors to stay for a holiday or day visit. 

These elements include accommodation and catering establishments; tourist attractions; arts, entertainment, and cultural 
venues; and the natural environment. Destination marketers have relatively little control over these different aspects of 
their product, and a diverse range of agencies and companies are partners in the task of crafting brand identities. While 
packaged goods normally have an obvious core � so t hat their advertisements can anchor themselves to product 
performance and attributes � with destinations the situation is much less clear.  

Creating Differentiation  
The final challenge of destination branding is that of creating differentiation in spite of the pressures on 

destination marketing. Countries often promote their history, their culture and their beautiful scenery in their marketing, 
but most destinations have these attributes, and it is critical to build a brand on something that uniquely connects a 
destination to the consumer now, or has the potential to do so in the future.  

Brand Building  
However, it would be worth dwelling to provide the thorough understanding of the stages of destination 

branding. Morgan and Pritchard (2002) suggest that there are five stages in the process of building a destination brand. 
Market Investigation, Analysis, and Strategic Recommendations 
The first stage is to establish the core values of the destination and its brand. This stage should consider how 

contemporary or relevant the brand is to today�s tourism consumer and 
how it compares with key competitors. Destinations tend to retool their messages more frequently than in the 

past. 
Brand Identity Development 
Once this market investigation is complete, the next stage is to develop the brand identity. Of importance here 

is the brand benefit pyramid (see Figure 1 ). Critical to the success of any destination brand is the extent to which the 
destination�s brand personality interacts with the target market. A brand�s personality has both a head and a heart: its 
�head� is its logical features, while its �heart� i s its emotional benefits and associations. Brand propositions and 
communications can be based around either. Brand benefit pyramids sum up consumers� relationships with a brand and 
are frequently established during the consumer research process, in which consumers are usually asked to describe what 
features a destination offers and what the place means to them.  
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Figure 1. The destination brand benefit pyramid  
Source: Morgan, N. and Pritchard, A. (2002) �Contextualizing destination branding�, in Morgan, N., 

Pritchard, A. and Pride, R (eds), Destination Branding. Oxford: Butterworth- Heinemann, 31. 
Brand Launch and Introduction 
The third stage in brand building is to communicate the vision and launch the brand. This may be done through 

a single announcement or as a part of huge international advertising campaign. For the �Where the bloody hell are you?� 
campaign, a dedicated website was created by Tourism Australia whereby consumers could view the ad, and this created 
tremendous publicity for the ads before they appeared on television and in print.  

Brand Implementation 
The implementation stage involves translating the brand personality and proposition into deliverable messages. 

A logotype or brand signature and a design style guide, which ensures consistency of message and approach, should also 
reinforce the brand values. The vision should be expressed in the brand�s core values that are consistently reinforced 
through the product and in all marketing communications. Every execution in all media contributes to maintaining brand 
presence.  

Monitoring, Evaluation and Review 
The final stage is to evaluate the brand�s performance in the marketplace. Continuous monitoring and 

evaluation of the communications is the key here, as are open-mindedness and a willingness to embrace change on the 
part of the brand managers. Any change must be managed with the overall consistency of the brand in mind. The secret 
is to evolve continually and enrich the original brand personality, building on the initial strengths to increase their appeal 
and broaden the market.  

 Destinations are places that have some form of actual or perceived boundary, such as the physical boundary of 
an island, political boundaries, or even market-created boundaries. There are many different types of destination, 
including major international destinations, classic destinations, human-made destination resorts, natural landscape or 
wildlife tourism destinations, alternative destinations, business tourism destinations, stopover destinations, short break 
destinations, and day trip destinations. 

There is a strong link between destinations and attractions, and it is usually the existence of a major attraction 
that stimulates the development of destinations, whether a beach, a religious temple or a theme park. As with other 
sectors of the tourism industry, attractions are increasingly polarized between a few large attractions and thousands of 
small, micro-sized enterprises. Tourist attractions can also be classified as natural or human-made. Destination brand-
builders face five key challenges: limited budgets, politics, the external environment, the destination product and 
creating differentiation. The destination brand-building process comprises five stages: market investigation; analysis and 
strategic recommendations; brand identity development; brand launch and introduction; brand implementation; and 
monitoring, evaluation and review. For business and leisure travellers, events and conferences often play a key role in 

bringing people to destinations. From the destination�s perspective, event tourism is the development and 
marketing of events to obtain economic and community benefits. To the consumer, it is travel for the purpose of 
participating in or viewing an event. Events are often introduced to cope with seasonality and to boost tourism receipts 
during normally quiet times of year. The convention and exhibition market is another lucrative market for destinations, 
and has experienced unparalleled growth during the past 20 years.  

Over the past few decades, there has been a huge increase in the development of new all-inclusive resorts, as 
well as an adaptation of a number of older traditional hotels into all inclusive properties. All-inclusive resorts could be a 
permanent feature, or they may prove to be part of a transition phase which new destinations go through until their local 
infrastructure has developed to the point where facilities and quality are on a par with the all inclusive resort. 
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TO AN ISSUE OF BRANDING OF GEORGIAN CITIES 
(IN TERMS OF KUTAISI) 

 
SUMMARY 

  
The regionalization is rightly considered in Georgia as one of the basic areas of institutionalization of reforms. 

Despite successes in this field in recent years, there are still many problems to be resolved for securing the managerial 
and financing decentralization. Undoubtedly, we have to consider as a step forward even the fact that country already 
has the Regional Development Strategy for 2010-2017. Thus and so, under the real conditions, a particular attention 
must be given to the step-by-step implementation of this strategy.   

 Under present-day conditions, taking into consideration the positive aspects of the integration 
processes (WTO, European Council etc.), Georgian economy became �an open economy�, but under condition s of less-
developed national real sector it turned out considerably depending on the import. 

D  City branding is a consciously and purposefully ongoing process of city brand formation, term for the 
expression of city identity, contribution to its representation in clear forms that should be attractive to target audience. 

Kutaisi is Georgia�s the most beautiful and hospitable corner, with proud and mythical south temperament, with 
special past history an presence mixture, talented and theatrical abilities, respected and devoted to the national traditions.  

The archeological monuments which were discovered on the territory of Kutaisi tell us, that a human, a man 
began living here in Lower Paleolithic Age. Here are discovered the infrastructure of the oldest cities. In the past 
�Kutiai�, �Aia� was the antic Argonaut�s dream town . The classed ground of Kolkh Medea and Golden fleece.  

The natural, human and invest resources of Kutaisi gave a beneficial environment to develop industrial 
manufacture. In nineteenth century, in Royal Russia the factory industry was in fetus stage, which we can�t say about 
20-80 years of the twentieth century. In those times Kutaisi was presented as a strong industrial city, where were 
produced automobiles, tractors, rubber works, silk, hosier, cloth, engines, techniques of  aviation, shoes, dye and a lot of 
kind of food products. 

By 1988 in Kutaisi the whole country industrial production�s 13.9% was produced, which was about 990 
million �ruble�.   

From 1990 Post Soviet Union�s dissolution, by civil  and ethno conflicts, which were inspired by foreign forces 
were followed by country and city�s economical important negative changes: Atrophy of industrialization, economical, 
social and space irrelevance with new requirements. So the town was to shift its pos industrialization to new principles. 

In modern conditions of Kutaisi there is strong potential of tourism development and bringing invests, which 
are conditioned by common advantages: 

1. Profitable place and well developed transport infrastructures; 
2. Nearby ports, railways and main lines; 
3. Variety and nearness of natural resources; 
4. Strong electric potential;  
5. A good experience of industrial prodaction;  
6. Regulated infrastructure  
It is also important to have good foreign-economical relations with friend towns. Kutaisi is twinned with: 

Columbia, US; Ganja, Azerbaijan; Newport, UK; Vitoria-Gasteiz, Spain; Nikaia, Greece; PoznaC, Poland; Plovdiv, 
Bulgaria; Ashkelon, Israel; Rasht, Iran; Samsun, Turkey; Kars, Turkey; Gyumri, Armenia; Tianjin, People’s Republic of 
China; Xinhua, People’s Republic of China; Lyon, France; Bayonne, France; Donetsk, Ukraine; Kharkiv, Ukraine; 
Dnipropetrovsk, Ukraine; Lvov, Ukraine. 

Kutaisi actively takes part in informational tourism exhibitions. The tourist potential of Kutaisi and the whole 
Imereti was presented: Poznan, London, Telavivi, Berlin, Tbilisi, Batumi international tourist exhibition.  

Thus and so, the branding can represent the city and play a very positive role in the creation of its image. It is 
possible to do it only if consumers (population, tourists, investors and visitors) could not notice substantial difference 
between the branding and reality. 

*�
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SUMMARY 
 
Tourism is an important sector in the economy contributing around 10% to worldwide GDP, projected to rise to 

nearly 11% by 2014 (World Tourism Council (2004). Tourism was one of the first sectors to embrace Information 
Technology (IT). 

       Information and Communication Technology (ICT) is one of the key factors of competitiveness as far as 
tourist markets and strategic tourism management are concerned. In fact it reduces transaction and operational costs. The 
implications of the ICT revolution for tourism competitiveness and management are identified in different sectors of 
tourism and its closely associated industries. The international ICT is widely used in industries such as airlines and 
travel, hospitality, tour operators, travel agencies, computer reservation and management systems for tourism and 
destinations. 1 

IT is crucial to the tourism industry and its success. IT has bought with it a number of changes and challenges 
that affect business and tourism. IT developments that have taken place with respect to the tourism industry are 
overviewed in this paper. Challenges they pose for the sector and tourism operators generally are also identified. 
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IMPORTANCE FOR SUSTAINABLE TOURISM MARKETING IN AJARA REGION 

 
For years tourism has been viewed as a double edged evelopment tool for Ajara region, one with tremendous 

potential to impact places and people both positively and negatively. Sustainable tourism, as a form of responsible 
tourism development grew out from the sustainable development of local community as well as the entreaties to end 
exploitation of natural resources. The idea of sustainable development itself was evolved from environmental concern 
about the allocation, utilization and reduction of natural resources. Accordingly, tourism research studies focus on the 
relationship between conservation and protection of existing ecosystems and the tourism development, leading tourist 
product developers and marketers to advocate integrated planning, zoning and various forms of eco-tourism.  

While economic and environmental impacts of tourism development remain major concerns for our region, 
tourism development has also evolved to become much more oriented on its socio-cultural benefits and costs associated 
with its development. Sustainable tourism is described to be economically viable, but does not destroy the resources on 
which the future of the tourism will depend, notably the physical environment and social fabric of the local community.  

Though, traditional definitions have been expanded to include the concerns for cultural and community 
diversity, concerns for social issues of justice and fairness, as well as ethic basis. 

Furthermore, the advocates for local community participation in tourism planning and development process 
have also utilized ethnic-based frameworks. Accordingly, sustainable tourism development is a normative (value-based) 
process and should encompass local residents� active participation. �Stakeholders� tourism planning mo del has been 
formed, according to which each stakeholder has the right to be incorporated in the decision-making process of tourism 
planning. From this perspective, sustainable tourism must be developed from within an ethnical framework, where local 
residents will have the opportunity to actively participate in tourism development and planning process.         

Though, an overarching, theoretical paradigm of sustainable tourism development lies within social equity, i.e. 
local residents along with other stakeholders of tourism must be included in the planning, development and 
implementation phases of sustainable development process.  

While local stake-holders� participation in decision-making process is not a new idea, the significance of their 
contribution to sustainable marketing has often been ignored. Hence, our region being a host community for tourism 
destination is an integral component of tourism system, which simultaneously impacts and is impacted by the tourism 
industry.  E.g. our region is actively involved in producing the tourism product, being a combination of both local 
natural resources and the social and cultural characteristic of the host community. It is noteworthy that local residents, 
population of Ajara just as natural resources are unique to specific area, so are the social and cultural resources of that 
place. Together, all these resources represent community�s local identity and meaning, as a unique combination they are 
�sense� of that place. A sense of place is importan t to tourists and tourism developers because it represents what is 
unique of the place and what is worth preserving.  For this reason, it is important to include local stakeholders� sense of 
place in the marketing of sustainable tourism development.  Hence, host community must be directly involved in 
identifying the appropriate images to project.  

 Community members who live and work in tourism destinations have the ability to both identify the nature of 
product elements i.e. a sense of a place, as well as to design and produce tourism experience. Thus, social equity and 
shareholder involvement need to be incorporated in tourism product and market identification and in destination 
promotion.  With this in mind, it is important to demonstrate a shift from traditional consumer-oriented marketing to the 
community marketing approach prescribes consumers� and society�s well-being as necessary outcome of the marketing 
process. Traditionally, development and utilization of a destination image reflects a consumer-oriented marketing 
strategy, rarely relying on a local sense of a place. Community marketing, a modernistic perspective demonstrates a 
concern for not only consumer needs and wants, but for the long-term interests of the host society, before, during and 
after planning, development, development and marketing activities. 

Though, often ignoring social issues and in most cases social equity can pose serious problems for local 
community.  Unauthentic images often lead to unfulfilled expectation for tourists, leading to dissatisfying travel 
experiences. Conversely, striving for social equity through utilization of sense of place in the community marketing 
approach can lead to more tourism experiences for tourists and host community, and ultimately a more sustainable way 
of tourism development.  
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The marketing of tourism destination has long played a major role in tourism development and growth in our 
region. Marketing strategies, associated with extensive growth in supply and push for higher sales, have evolved into 
sophisticated practices focusing on consumer orientation.  The major responsibilities of a tourism marketer are to 
identify the marketer�s needs and wants and a destination�s tourism�s resources. The destination marke ter will then 
identify target markets best served by the destination.  These practices follow widely used �consumer orientation� of 
marketing.  

Traditional marketing strategy was based on four components of ecotourism conservation, i.e.: 
- To increase awareness of nature; 
- To maximize economic benefits for local people; 
- To encourage cultural sensitivity; 
- To minimize negative impact on the environment.  
Knowing that ecotourism has great marketability in today�s society, the authors outlined the following 

marketing steps: finding the target market and getting a well-crafted massage out to the targeted segments in special-
interest magazines or publications. Once the elusive �eco-tourists� were aware of the product, they wo uld request more 
information and eventually be placed in a mailing-list for direct mail pieces from the tour operator, organization or 
destination marketers, which would include detailed brochures and other information about the product/tour. If there is 
good match between the product and the target market, the target market is ready for the purchase, and the eco-tour will 
be booked. In the best event, the destination will reap the environmental, economic and cultural benefits, minimizing 
negative results. However, while implementing these strategies destination marketers should address the varied interests 
of tourist business suppliers, outside stakeholders and residents of the communities. Thus, the term �ecotourism� must be 
viewed with caution until a majority of stakeholders agree upon the definition. Similarly, it is important to include all 
participant parties in with regard to addressing social responsibilities and business ethics.  

While discussing sustainable tourism marketing it is important to highlight the role of community marketing in 
sustainable tourism, which recognizes the idea that organization should determine the needs, wants and interests of 
target markets and deliver desired satisfactions more effectively and efficiently than competitors in a way that maintains 
or improves society�s well-being. Hence, Community Marketing not only considers consumer wants, but also has long-
term interest of host society, before, during and after planning, development and marketing activities. Furthermore, 
societal marketing provides the host-society to participate in satisfying particular needs of the specific area. It provides 
the optimum process for achieving sustainability at tourism destinations into the next country.   

Marketing needs to consider three E�s: Economy, Ecology and Equity. Equity means a shift towards a fairer 
distribution of resources and that in the tourism context equity also means recognition and response to the needs and 
interests of the residents of the visited destinations balanced against those of visitors. It also implies attempting to meet 
all basic human needs and the satisfaction of human wants, both now and in the future.  What is crucial tourism 
development decision making must be both informed and transparent.  

These principles could also be applied to a market strategy development which is in accord with sustainable 
tourism development. All members of tourism system should participate in an informed and transparent decision-making 
process, including the marketing process. Hence, marketers must be responsible to the community they are promoting, a 
form of community marketing which allows �effective ly the vetoing of promotional material by the community to 
ensure that an acceptable image has been crafted� ( Relph, 1976:89).  

Destination marketers often include �image development and management� as their primary strategy. From this 
viewpoint, destination images, regardless of how they are formed, play an important role. Hence, tourism advertisement 
becomes a cultural text that symbolically transforms ordinary places and times into extraordinary tourist worlds. 
Though, this type of marketing strategy may cause problems if an inauthentic problem is created. Because in the 
situations where the advertised information is not verified, the tourists become dissatisfied and may never return to the 
site. Hence, advertisements must depict a real situation, as they know it, in order not to lead to disappointment.  

Hence, tourism marketing needs to capitalize on the unique features of the host community in order to make use 
of local resources and to ensure a product with a differential, competitive edge, which must necessarily feed the fabric of 
the host community.  

Perhaps, by marketing a �local sense of place� � wh ere people can get the feel for and truly experience what the 
destination really is like; where market segments that fit the community�s needs are targeted; and when tourism products 
are designed with resident�s participation � the un ique and cultural resources of that destination will be sustained.    

Based on the above-mentioned findings it can be concluded that: 
- Sustainable tourism should be founded on an ethical framework, and that a social equity concept may 

provide such a framework; 
- Stakeholder involvement is critical for sustainable tourism development; 
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- Societal (Community) Marketing addresses the needs and wants of the customers, while also addressing 
the well-being of the host-society, and can be a more socially equitable form of marketing; 

- At time tourists� expectations of a destination prior to visitation are incongruent with their actual 
experience of the place; 

- An authentic representation of the destination often leads to the emphasizing the uniqueness of a place, 
because it helps tourists to o match themselves to the destinations that will be of most value to them; 

- One of the processes that partnerships, formed to share the management of tourism, need to be involved in 
is the development of jointly agreed images reflecting and respecting the characteristics of the destination; 

- Tourism marketing strategy can place traditional people in an position of inequity, where they pay higher 
costs for tourism development than other groups; 

- Tourism development can be a stressful time for the host community, given the diversity of local 
stakeholder�s perspectives about the values, benefits and costs of tourism; and local senses of a place may become more 
evident during these times of conflict.  

Based on this information, it would appear that �local sense of a place� should be an integral component of the 
societal marketing of travel destinations for several reasons. The inclusion of local stakeholders� �s ense of a place� in the 
marketing of a destination not only promotes greater local involvement in tourism development but also can lead to 
more social equity within such development, as diverse groups discuss the meaning of the sense and then structure 
tourism development within that meaning. Allowing local stakeholders to develop cooperatively the marketing image of 
the destination encourages the host community to determine how to utilize, conserve and preserve the resources of that 
community. The entire process could result in a more realistic or authentic image of the destination and in turn limit the 
incongruity between the tourists have prior to arriving to travel destination and their sense to of the place once they have 
experienced it.  
               
 APPLIED LITERATURE: 

1. Ahmed, Z. U. (1991). �The influence of the components of a state�s tourism image on product positioning 
strategy.� Tourism Management.  

2. Burr, S.W. (1995a). What research says about sustainable tourism development.  
3. Relph, E. (1976). Place and Placelessness. Pion Limited, London. 
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IMPORTANCE FOR SUSTAINABLE TOURISM MARKETING IN AJARA REGION 

 
SUMMARY 

The article highlights the importance for sustainable tourism development in Ajara region. In view of the fact 
that for years tourism has been viewed as a double edged evelopment tool for Ajara region, one with tremendous 
potential to impact places and people both positively and negatively. Sustainable tourism, as a form of responsible 
tourism development grew out from the sustainable development of local community as well as the entreaties to end 
exploitation of natural resources. The idea of sustainable development itself was evolved from environmental concern 
about the allocation, utilization and reduction of natural resources. Accordingly, tourism research studies focus on the 
relationship between conservation and protection of existing ecosystems and the tourism development, leading tourist 
product developers and marketers to advocate integrated planning, zoning and various forms of eco-tourism.  

Article justifies the idea that �local sense of a place� should be an integral component of the societal marketing 
of travel destinations for several reasons. The inclusion of local stakeholders� �sense of a place� in  the marketing of a 
destination not only promotes greater local involvement in tourism development but also can lead to more social equity 
within such development, as diverse groups discuss the meaning of the sense and then structure tourism development 
within that meaning. Allowing local stakeholders to develop cooperatively the marketing image of the destination 
encourages the host community to determine how to utilize, conserve and preserve the resources of that community. The 
entire process could result in a more realistic or authentic image of the destination and in turn limit the incongruity 
between the tourists have prior to arriving to travel destination and their sense to of the place once they have experienced 
it.      
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KEY TECHNIQUES TO FORMING AN IMAGE OF TOURISM COMPANY 
 

SUMMARY 
 

 Tourism is a developing field of economy for many countries worldwide.  The given multifaceted field 
significantly needs adequate knowledge and usage of communication techniques.   

 Subject of our research is the techniques of tourism company image as a social-cultural phenomenon 
of PR � combination of modern communication means.   

 Significance of the given issue is reasoned by understanding the importance of PR theoretical aspects 
in tourism field, searching for tools to increase role of PR-technologies in tourism business, necessity for forming 
civilized model of communication between a tourism company and customers.   

 In Georgian reality the importance of the aforementioned issue is reasoned by the formation of desired 
image of a tourism company and creation of brands of well-known tourism firms; forming social consensus between a 
tour-operator and its customers; creating positive reputation by means of harmonizing internal and external PR-
communication.   

 The goal of the research is studying-analyzing specificity of using PR-technologies in creating an 
image in Georgian tourism field in the conditions of modern social-cultural changes.   

 Naturally the comprehensive revealing of the given topic exceeds the format of a conference work, so 
with the background of important theoretical aspects of the problem will be discuss operation of several Georgian 
tourism companies (Travel Club, Travel Time, Horizon Air.)   

 Tourism field PR methods and concept in our country are new, but monitoring of activities of several 
specific firms has shown us that tourism PR and namely knowledge and active usage of image creation methods has 
never been as important as now.  Companies� Managements are well aware of this fact and allocate different means 
(material and moral resources) for achieving more results.  In modern world marketing communication is of vital 
importance for attracting attention, creating and sustaining an image.   
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 Tourism field public relations have characteristics and regularities of development and it changes 
along with the profile and scope of a tourism firm operation.  For example the tendency of promoting a brand dominates 
the activities; the so called �development of strat egy�, permanent representation in information space  for sustaining 
authority and reputation, which for Travel Times is using social networks.  Realizing of tourism sphere, promotion of 
tourism products, satisfying the needs of clients of any status and material possibility (individual tourism tours � 
vacation, healthcare, educational) is the key method of the Travel Club public relations strategy, as the Company has 
partners almost all the continents of the world and in all the countries of the post-Soviet area.   

 Long-term cooperation with Paata Burchuladze�s International Humanitarian Fund Iavnana is a 
guarantee of the best image for Horizon Air.   
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